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Whose Ox?... 


Foes Urge Abolition of Fair Trade; 


‘THE NATIONAL NEWSPAPER OF MARKETING. 


Senate Group Counters: Strengthen It 


Nobody Is Happy With | 
Setup, but What to Do 
Stumps All the Experts 


WASHINGTON, March 31—Attor- 
ney General Herbert Brownell has 
been put squarely on the spot by 
his 60-man committee on anti- 
trust policy, who have come up 
with a_ strongly-worded recom- 
mendation calling for repeal of 
federal fair trade laws. 

The Justice Department has 
been consistently opposed to the 


Brownell Committee's 
Fair Trade Findings 
Arouse Congressmen 


WasHINGTON, March S1— she | 
Robinson-Patman Act recommen- 
dations quickly emerged today as 
the most controversial sections of 
the report of the attorney gener- 
al’s committee on anti-trust policy. | 

The report contained 10 legis-| 
lative proposals, but none other | 
than the proposal to repeal federal 
fair trade laws constituted a shift 
in policy. | 

In addition, however, it cone | 
tained 60 policy recommendations | 
for the Federal Trade Commission 
and anti-trust officials who ad- 
minister existing law. 

Retail groups which strongly 
support the Robinson-Patman Act | 

(Continued on Page 89) 


spread of fair trade. Now, how- 
ever, the attorney general is un- 
der pressure to undertake the 
politically unpopular job of up- 
rooting laws which are already on 
the books. 

In the process he will run head- 
on into a bi-partisan congressional 
majority which is reluctant to 
take any action which might be 
“harmful” to small business. 

To support his recommendation, 
however, the attorney general now 
can rely on strong arguments 
from the report of the anti-trust 
study group. 

The report acknowledges the 
desirability of some form of leg- 
islation to prevent price cutters 
from exploiting advertised brands. 
But, it says, fair trade isn’t the 
answer. 


a “Since state enactments. vest 
absolute discretion in suppliers, in 
determining the level of fair trade 
prices, the legislative price-setting 
authorization extends far beyond 
the essential guarantees of ‘loss- 
leader’ control. An effective fair 
trade system, moreover, strikes 
not only at promotional price cut- 
ting, but at all price reductions 
which pass on to the consumer 
the economies of competitive dis- 
tribution,” the report says. 

The report terms fair trade “an 
unwarranted compromise of the 
basic tenets of national anti-trust 
policy.” It points out that the prac- 
tice extends “an open invitation 

(Continued on Page 85) 


Popai Meeting 
Features Forum — 
on Merchandising 


Cuicaco, March 31—More than 
15,000 advertising, administrative 
and sales executives of clients and 
agencies from all sections of the 
U. S. are expected at the three-day 
Point-of-Purchase Advertising 
Institute exhibit and symposium 
which opens here Tuesday. 

A highlight of the convention 
will be a merchandising forum of 
p.o.p. users and suppliers Tues- 
day afternoon and a luncheon ad- 
dress by Gen. Carlos P. Romulo, 
chairman of the Philippine delega- 
tion to the U. N. 


House Okays Funds 
for FCC Probe of 
Nets: Senate Next 


WASHINGTON, March 31—The 
Senate commerce committee’s in- 
vestigation of radio and tv net- 
works was finally getting under 
way this week, and it now appears 
the House has over-ridden the 
White House and voted funds for 
the Federal Communications Com- 
mission to stage an entirely sep- 
arate network investigation of its 
own. 

The committee’s investigation 
had been held up pending the se- 
lection of a general counsel. This 
week Sen. Warren Magnuson (D., 
Wash.) announced the selection 
of Sidney Davis, formerly counsel 
to the Senate judiciary committee, 
best known for his probe of the 


Inside the World's Largest Communications Empire... 
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PETTICOAT PALETTE—Van Raalte Co., 
New York, uses an artist’s palette 
as the motif in this ad in the La- 
dies’ Home Journal to show off its 
eight petticoat shades. Folke Lid- 
beck, C. J. LaRoche & Co., was art 
director on the ad. 


Ted Bates & Co., 
Now Corporation, 
Names 21 V.P.s 


New York, March 31—Ted Bates 
& Co., the biggest partnership 
agency in the business, changes 
over to a corporation setup tomor- 
row, April 1. Instead of Ted Bates 
& Co., it will become Ted Bates & 
Co. Inc. 

The agency, launched by Theo- 
dore L. Bates in 1940 with a part 
of the Colgate-Palmolive business 

(Continued on Page 8) 


| Hearst is the biggest communi- 
cations empire in the world, em- 
bracing newspapers, magazines, 
business papers, books, radio, tel- 
| evision; newsreels, wire and pic- 
ture services. Since. the death of 
William Randolph Hearst, 
\sprawling mechanism he created 
and directed has been changed, 
| streamlined and re-aimed. To find 
| out how Hearst stands now, and 
|where it’s going, a team of Ad- 
_vertising Age reporters worked for 
| nearly a month. The result follows. 
The figures contained in it are 
unofficial, but accurate. 


New York, April 1—When Wil- 
liam Randolph Hearst died on Aug. 
14, 1951, the main question in the 
minds of advertising men was: 
what would happen to the im- 


Trading Stamps Are 
Hit by States and 
Rehit by Safeway 


NEw YorK, March 31—Three 
fresh developments highlighted 
the trading stamp war this week. 

1. Legislation: In Utah, a new 
law becomes effective May 10, 
making it illegal for merchants to 
reduce prices by use of trading 
stamps below the minimum al- 
lowed under the Utah Unfair 
Practices Act. For all practical 
purposes this prevents merchants 
from using trading stamps to ef- 
fect price cuts. 

In North Dakota, a law has been 
passed authorizing any county in 
the state to levy a tax of $6,000 on 
trading stamp companies doing 
business within county lines. 

But the bill carries a rider which 
gives opponents of the law 90 
days, after July 1, to obtain 7,000 
signatures to a petition for a re- 
ferendum on the law at the elec- 
tion in November, 1956. If such a 


(Continued on Page 88) 


Last Minute News Flashes 
Tatham-Laird Succeeds JWT at Parker Pen 


JANESVILLE, Wis., April 1—As exclusively indicated in AA last week, 


the | 


_ |Dixon-Yates contract. 
= Members of the forum and their; The House today over-rode the 
subjects are: | White House and voted to give the 
David Grigsby, Hotpoint Inc.,/po¢ a special $80,000 fund for a 
Chicago: “How to make store dis-| ragio and tv network probe. The 
plays a well-planned and effective | on mission’s request for investi- 
part of the over-all sales-adver- gating funds had been turned down 
tising program. by the Budget Bureau. But in a 
Carl Sigler, director of merchan- highly unusual step the members 


“How an advertising agency works white House and took the problem 


with a display manufacturer in to the House appropriations com- 
planning point of purchase ma- mittee (AA, March 28). 
terial.” 


Parker Pen Co. has appointed Tatham-Laird, Chicago, as its new agen- 
cy, succeeding J. Walter Thompson Co. Over the past five years, 
Tatham-Laird has handled the promotion of certain new products for 
Parker. It will take over the main account early this summer in time 
to produce advertising for the school opening season. 


Maytag Scheduled to Leave McCann-Erickson 


Cuicaco, April 1—Maytag Co. is scheduled to break its 17-year rela- 
tionship with McCann-Erickson and name a new agency. Company of- 
ficials told AA Maytag will “undoubtedly” change agencies. It will 
probably be several months before any change becomes effective. Mc- 
Cann’s appointment. to handle the Westinghouse consumer account, 
replacing Fuller & Smith & Ross (AA, March 21), was given as a rea- 
son for the break. . 


Lucky Tiger Switches to Erwin, Wasey 
Kansas City, April 1—Lucky Tiger Mfg. Co. has named Erwin, 


Revitalized Hearst Organization 
Making Money, Adding Properties 


Never-Before Revealed Figures Show Vast Complex of Newspapers, Magazines, 
Radio-TV Stations Do $350,000,000 Business; Net Is More Than. $10,000,000 


mense Hearst communications em- 
pire, and who would administer it? 

Some of the answers are clear 
now. As for what happened to the 
empire, it has been streamlined 
and expanded. As for who would 


| 


administer it—basically the same 
| group of men who were trustees at 
Mr. Hearst’s death. Operating con- 
trol, however, rests with a smaller 
‘group of men assigned directly to 
the core of Hearst properties. 


= These are Richard E. Berlin, 
president of The Hearst Corp., 
and a veteran on the publishing 
properties (he joined Hearst as a 
salesman on Motor Boating in 
1919); Martin F. Huberth, chair- 
man of the board, Hearst Corp., 
associated with Mr. Hearst for 50 
years in charge of all Hearst real 
estate holdings; William Randolph 
Hearst Jr., 47-year-old son of the 


Richard E. Berlin 


founder, president of Hearst Con- 
solidated and editor-in-chief of the 
Hearst Newspapers; Harold G. 
(Hap) Kern, newly-named general 
manager of Hearst Newspapers, 
who joined the company in 1924, 
worked for Hearst in New York 
and Chicago, and had been pub- 
lisher of the Boston Record-Amer- 
ican-Advertiser for the past 15 
years; J. D. Gortatowsky, chairman 
of the board, Hearst Consolidated, 
long-time top Hearst newspaper 
executive. 

Richard E. Deems was recently 
appointed as executive v.p. in 
charge of Hearst Magazines. He 
joined the company 16 years ago 
as advertising salesman on Har- 
per’s Bazaar, has been v.p. in 
charge of advertising for the maga- 
zines and a director of Hearst 
\Corp. for the past three years. 
Supporting him is Fred Lewis, gen- 
/eral manager and v.p. of Hearst 
Magazines. 

. These men are in posts of deci- 
sion in a company that looks ag- 
gressive and prosperous and bent 
/on expansion. W. R. Hearst Jr., 


|speaking in Chicago in 1952, hit 


the keynote: “We don’t sell news- 
papers,” he said, “we buy them.” 


Richard Hoffman, owner of a @# In its report to the House, the Wasey & Co., New York, to handle advertising of its hair tonic and And what has been going on in 
retail drugstore, Ottumwa, Iowa: | appropriations committee said the | shampoo, effective May 1. The account formerly was with Bozell & Hearst for the last three and one- 


“How a retail druggist uses dis-|commission has little factual in-| 
(Continued on Page 4) (Continued on Page 8) 


Jacobs here. 
(Additional News Flashes on Page 89) 


an ae 


half years bears out the statement. 
For Hearst is not only a giant en- 
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Hearst Metrotone News Inc. National Magazine Co. Ltd. Mirror Holding Corporation nary saga Willson Realty Corporation a tec wag American Newspapers Inc. 
A.M.4]. News Company Inc. 
[ 1 British News Services Ltd. 
National Magazine Co. (Pty) Ltd. Grosvenor Press Ltd. hid Siiidiullaten't: 
International News Photos Inc. 
International News Service Inc. 
Consolidated Clearing Corp. Hearst Enterprises Inc. Hearst Publishing Co. Inc. ry rnd ogre | ee. =" King Features Syndicate Inc. 
| | Kingsyn-International Ltd. 
WCAE Inc. Lenya 


What Fits Where in the Hearst Complex of Corporations 


The above chart, developed by | waukee. 
ADVERTISING AGE, shows the Hearst; It also operates the King Fea- 
corporate setup in skeleton form. tures Syndicate division, in which 
It includes all Hearst properties are included King itself, Interna- 
with the exception of certain min- tional News Service, International 
ing companies not wholly owned News Photos, and a variety of 


by the Hearst Corp., plus other television news and picture serv- 
stock holdings which are treated ices. 


purely as minor investments. 

Details of the functions of each 
of the corporations shown in the 
chart are listed here: 


Hearst Corporation—this is the 
top corporate structure. In addition 
to owning or controlling all the 
other corporations shown on the 
chart, as indicated here, Hearst 
Corp. itself operates the home of- 
fice, the International Studio Art 
division (art objects and antiques), 
Hearst Realties division (New 
York City real estate), Sunical 
Land & Livestock division (West- 
ern ranch properties and timber- 
lands), and directly owns and op- 
erates the Albany Times-Union; 
Boston Record-American-Adver- 
tiser; Milwaukee Sentinel; New 
York Mirror; WBAL and WBAL- 
TV, Baltimore; WISN (radio), 


The Hearst Magazines division 
‘is also directly a part of Hearst 
Corp. In this division are Good 
Housekeeping, Cosmopolitan, 
House Beautiful, Town & Country, 


American Druggist, Motor Boating, 
Motor, Good Housekeeping Insti- 
tute and the International Circula- 
tion department. 


Hearst Metrotone News—owned 
50% by Hearst Corp., 50% by 
Loews Inc. Produces a variety of 
theatrical, commercial and gov- 
ernment newsreels and related 
films. 


National Magazine Co. Ltd.— 
British subsidiary of Hearst Corp. 
Publishes in Great Britain Good 
Housekeeping, Harper’s Bazaar, 
House Beautiful, Vanity Fair, Con- 


book business in England. Also tion promotion involving certain |Chicago American). 


operates Good Housekeeping cook- 
ery school and restaurant. 


| National Magazine Co. (Pty.) 
Ltd.—subsidiary of National Mag- 
azine Co. Australian sales agent 
for Hearst magazines published in 
Great Britain. Also publishes some 
English cooking books. 


Grosvenor Press Ltd.—subsidi- 
ary of National Magazine Co. Pub- 


Sports Afield, Harper’s Bazaar,|lishes books. 


| Periodical Publishers’ Service 
Bureau—subsidiary of Hearst 
Corp. Handles subscription solici- 
tation for Hearst magazines and 
certain other publishers. 


Willson Realty Corp.—subsidiary 
of Hearst Corp. Operates New 
York City realty parcel. 


American Newspapers Inc. (and 
others shown)—wholly owned in- 
active subsidiaries incorporated to 
retain names of divisionalized sub- 
-sidiaries. Subsidiary of Hearst 
Corp. 


Milwaukee, and WTVW (tv), Mil-|noisseur, She. Operates largest | Mirror Holding Corp.—circula- 


The Hearst Story... 


(Continued from Page 1) 


Long Island vacation lots. Subsid- 
iary of Hearst Corp. 


Hearst Consolidated Publica-. 
tions—subsidiary of Hearst Corp. 


|Publishes the Baltimore News- | 


WCAE Inc.—subsidiary of 


‘Hearst Publishing Co. Operates 


WCAE (radio), Pittsburgh. 


Androscoggin Water Power Co. 


American, New York Journal-'—subsidiary of Hearst Publishing 
American and San Antonio Light, | Co. Owns dams and power sites 
in addition to corporate functions. | on Androscoggin River under lease 


to Pejepscot Paper division. 
Hearst Publishing Co. Inc.—sub- 


sidiary of Hearst Consolidated. 
Publishes, through appropriate di- 
visions, The American Weekly,| 
Puck—The Comic Weekly, Chi- 
cago American, Detroit Times, Los 
Angeles Examiner, Los Angeles 
Herald and Express, Pittsburgh 
Sun-Telegraph, San Francisco| Halifax Power & Pulp Co., Ltd. 
Call-Bulletin, San Francisco Ex-|—Hearst Consolidated subsidiary. 
aminer, Seattle Post-Intelligencer.' Manufacturer of groundwood pulp. 

It also operates Hearst Advertis- | 


ing Service (representative for Quebec Newsprint Co., Ltd.— 


Hearst Enterprises Inc.—owned 
75% by Hearst Consolidated and 
25% by Hearst Corp. A newsprint 
broker and purchasing agent (met- 
als, wire, etc.) for Hearst news- 
papers. 


majority of Hearst newspapers subsidiary of Hearst Consolidated. 
‘and the Sunday supplement, Pic- | Manufacturer of newsprint. 
‘torial Review), Hearst Building di- | 


vision (owns and operates the Consolidated Clearing Corp.— 


Hearst building in San Francisco), subsidiary of Hearst Consolidated. 
Pejepscot Paper division, Bruns- Acts as an intercompany clearing 
|wick, Me., and Garage Service di- agent for Hearst Consolidated com- 
‘vision (trucking service for the panies. 


cost, they got a lot of future mon- 
ey. The timber experts figured that 


Wyntoon could be logged scienti- 


which stretched through the north- 
ern hemisphere, ranged from real 
estate to newspaper plants, from 


terprise, it is also a wealthy and fically, replacing cut trees with|ranches to warehouses, from the 


profitable one. |new seedlings, so that it would 
Almost any time now, having yield about $2,000,000 a year. If, 
paid the taxes and appraised the on the other hand, Wyntoon’s mag- 
sprawling assets of the Lord of San |nificent growth of Ponderosa pine 
Simeon, the Hearst estate should and cedar were to be cut, taking 
be released from probate. The in- |all the mature trees available at 
tervening years have been years one time, it would yield between 
of appraisal and discovery and $25 and $30,000,000. So Wyntoon 
pruning for the men who were will be logged scientifically. 
trained by the Chief to take over; Other situations had other solu- 
for him. tions: the sprawling Hearst ranch 
An almost classic example is in Chihuahua was sold for $2,500,- 
Wyntoon. Wyntoon was the sum- /000 to the Mexican government, a 
mer home of the late Mr. Hearst’s graceful transaction which avoided 
mother—Phebe Apperson Hearst. | the expropriation which probably 
It was a 70,000-acre tract of tim- ‘would have followed otherwise, 
berland on the McCloud River in |Simce the government was being 
northern California, close to Mt. Pressed by agrarian reformers. 
Shasta. On it had been built the | 
fabulous Hearst castle, which ® The executors were engaged in 


burned to the ground in 1930, and almost fanciful assessment: how 
streamline an 


a fairyland Bavarian village. to organization 
Hearst used it as a retreat, a mam- 


moth guest resort, and a museum. 


= On his death, it seemed to the 
executors that Wyntoon attracted 
an immoderate amount of attention 
from people who were interested 
neither in Bavarian architecture . 
nor in art treasures. Repeatedly 
they were asked what they in- 
tended doing with Wyntoon, and 
would it be sold? 

Finally a large lumber company 
evinced interest, and indicated it 
might stretch a little and go as 
high as $5,000,000 for the property. 
The executors promptly ordered a 
timber cruise; for the $35,000 it | 


clacking teletypes of an interna- 
tional wire service to tapestries 
which had looked down upon the 
knights of Flanders. Hearst was 
the Great Acquisitor. Fifteen 
years ago, Hearst’s friend, attorney 
and confidant, John F. Neylan, 
testified of the Chief that “money 
as such bores him...He is a 
builder. He wants to build build- 
ings, newspapers, Magazines, ho- 
tels, ranches. His idea is to build, 
build, build all the time...In his 
makeup there is just a blank space 
in relation to money.” 

Much later, another Hearst inti- 
mate remarked ironically that Mr. 
Hearst “didn’t want any land ex- 
cept that immediately bordering 
what he already owned.” 

The result of this avid but fre- 
quently aimless acquisition made 
headaches for those who followed 
Mr. Hearst. But they also provided 


unique assets, ranging from the 
timber described earlier to some 
highly profitable gold mining 
shares. And the men now running 
Hearst, while they may have the 
knack of acquisition, have no blank 
spaces in relation to money. 


official, so far as the figures are 
'concerned. The vast majority of 
Hearst properties are not publicly 
held, and the figures contained in 
‘this report are estimates, but they 
poo estimates which ADVERTISING 


AGE is convinced are both reliable 
and accurate. 


know that when Mr. Berlin took 
‘over as president of Hearst, the 17 


= What follows here is highly un- | 


The Hearst Corp., the top com- 
pany and key unit in the empire 
and its subsidiaries, has assets 
which can_ conservatively be 
/_pegged at more than $235,000,000. 


aries operate the biggest publish- 
ing enterprise in the U. S., and 
probably the world, and is doing a 
gross business of more than $350,- 
000,000 annually. Net profits, after 
taxes, during the last ten years 
have averaged more than $11,000,- 
000 annually. 

It was learned authoritatively 
that the Hearst Corp. has no 
funded debt and is extremely well 
insulated with cash and U. S. gov- 
ernment securities. It has a net 
quick position of over four-to-one. 


The Hearst Corp. and its subsidi- | 


s At this point, the chart above, 
will be a help. If it appears com- 
| plicated, it may be comforting to 


boxes on this chart were 90 boxes, 
and—at the height of Mr. Hearst’s 
amalgamation frenzy—it took 200 
boxes to chart adequately the ex- 
‘tent of his holdings. 
In The Hearst Corp. are two ra- 
‘dio stations (WBAL, Baltimore, 
and WISN, Milwaukee), two tv 
Stations (WBAL-TV and WTVW, 
Milwaukee), King Features Syndi- 
‘cate (servicing about 5,000 clients), 
International News Service (about 
1,800 clients), Hearst Metrotone 
News (in which Loews Inc. is a 
50% partner), and three morning 
and Sunday newspapers—the Al- 
bany Times-Union, Milwaukee 
Sentinel and New York Mirror, and 
the morning tabloid Boston Record, 
the evening tabloid Boston Amer- 
ican, and the standard Sunday 
Boston Advertiser. 

Further, the Hearst Corp. owns 
all the common stock of Hearst 


the Hearst organization with some | @@ aa 


| 


| Harold Kern 


Consolidated Publications, where 
three more newspaper properties 
are located—Baltimore News-Post 
\and American; New York Journal- 
American; and San Antonio Light. 
All are evening and Sunday news- 
papers. 

| (Mr. Hearst never cared for 
|public participation. Some time 
after the initial stock in Hearst 
'Consolidated had been sold, par 
value 25, it was decided to repur- 
chase it. Hearst executives got 
ready to buy it back, a couple of 
points over its then market value 
of 15. “How much did we sell it to 
‘the public for?,” the Chief asked 
(Continued on Page 82) 


Lik 

CHI 
frozen 
tion h 
booths 
packa 
—fror 
cockté 

Anc 
busies 


Por 
Wil 
Nor 


No! 
folk 
Ports 
into « 
4, acc 
lisher 
presi 
Inc. 

Thi 
will 
the 
Pilot. 
carry 
will 
and f 
been 
covel 
will 
comi 
news 


; ig fe ie A Tue , oa bs. ga: * eae 23 EY ‘ ; AS a ; ‘nae } ack gal F = oes ot el ios seen Be ing alec eee hale ey t Be ss te ad de | 5 Weer : spre & lame Soa ” so ae ae Os a ap byt Bee is BN yh pee eae : 5 
bt Sb Bi Saas ee Cen ne 2 eT CA ie Sa, see Sk need ee here: EE Ota te ON NP r yee as (bey 2d ok toe ae Aa os peo ene promt ea Waka? ao he. de Chis Oo ana eaeh ie A che sci h eee. 2 HE AMAT 4 Tate: 
retake ae Te ee RS aig eh Pas Lay aa Pears one ees Baal gh katce atee we aeau cy Pei Seton fue Sods Heer Ba Serv. pat OARS gS WE Se (Oh oS Ci I ee IR ns 2 ae i One Sans GE Tad OR TIE 
BR meme Estee a MLS Re a ce) ety YORE eo A OR ET HE EF edo UM a ae CL Mes VRE RITE RE Diag a tad fe SHAPE no Ek ala 3) ih ee ety oe gins oh Re Baa ee Meee Pe ss Ne eS yar eee 
# oh olen : 2 ¥ a8 ; eg <p . 7 tas: Se lie : : a 4 ak a a : - fips BPE oN eo BNC to = A Pi > 4 4 : Pup oa bes J ; ty * : ayer : i _ ine < 
ss Kae 2 Ad ene ‘ i : i 
i vertising Age, April 4, 1955 
= Stree. oe . , Adver 
ahi eer etka ees ie a id ae epee ee . 
“S ae Me ae. ae ao ais 30 o E ng i ; 1 : ae BE a he be ned a 4 Sar 
Bes Oo lS Pe. eas i a Me eee ; 
« aon ADM Sas Parasol. ; pnd i - ' oo) eee ona 7 
a. b 
3 : | 
He 
ye 
oo 
— 
a; 
ae 
oe —— 
S a / 
“ag 
i sees 
: : Ee Be A Sere eae 2 
oy: 
Pes 
a 
ba aa Pe SRE aa ete 
oe ee . 
es Pr 
a not 
; ton, 
: will 
ee direc 
eS Al 
. & taine 
ie . adve 
he 
| of tl 
— } mou 
ae. part. 
sf se ; 
er ee < " Ww h e 
ied lishe 
: oo TI 
= i tinu 
at 
on 
ee sat 
= ee 
ie po PO 4 
. ae 
= R. 
igh A: 
aed : 
Gri 
ay ant 
ia tior 
Ass 
ll I 
: fro 
ae gt . aes 
F i. ae Mo 
a eo cit 
vs ‘ ae oar z . P54 Bi 
tee” : es i ee 
ee ~ ) S 3 & ie = 
gy : a | : : BOO = ee the 
ae 7 . Bes . ay 
saa il | oe a ij be of 
‘ i oes... a i | 
Je ‘ = lege — : 
r . ’ ‘S ’ ae : vitae a 4 oo q ‘ me 
a | i Wee z mre 
a Sit 
eg: hard EE : 
ae Richard Deems be 
ia 4 5 re Bt ate he eRe Rey ae a i i acs peak te ti / VOR SF PP a tis re fay Ons eee oe ee ie # . x tie Fe - S oes . es i oe gra art ares +h os goede en en es Cade i San - aoe tt ike tah cos he Seog sts %. A oar & Oe me es y : i 2 { i ‘ 

P ) Miah: reat * : : = Stag me: ‘ ree ’ ; 3 ; \ : E : ie ; : + : ate - « ? ar ency : f " a : 53 ee Ree Ee r = ahs Weeue haa. es 
fa % ‘¢ oe hy tit 4 A oy et ‘ “ ine, 2 os ba a ". ee — oe, at Sica i ar 5 oh , ‘ tip Pia 3 A Vee ra “ if er Poy % ig ‘ ee a: oe : of Ee Rei ds t = bar Te ae teres, A = =: goed Pay ee oa: , at ~ = ~ ii: ¥. eS Pas: i nv < en. ND ee ats tiie eis’ i me 
ten eg : ee fae ind ae ghia: awe ay? Pens ve +. wee chap per ee wit ah aie +5 : Bo eet, A aos ; oa ce® Ne be Fa i MSS es S Pie ee hn ge eee Pere ia ee Cite ~ d Rises ar Sak oe at ae eee ts ole as * 
4, a 2 eat Ty a. j bya coZ" : DE Ean an Toe PS pak nat Th « Yees i. thx a iy Fs $ of : ¢ . ee “vy: ? fey “! ce ® a he ¥ y i," x = gi a Me an ite 
ioe < - rs ¥ —* a. oh 2 . a ie p tok a Wee SS Se sel ane z oat elie ’ “or™ . > _ a oR, & a eg et rer ys a >) _ Rae MOB re <, " a a u ae eo oo a tens “ Ay oo Payer” te. . 


Advertising Age, April 4, 1955 


Sara Lee Bakers Find Quality Sells 


Like Hotcakes—at Double the Price 


CuIcaGco, March 29—Around the 
frozen food convention and exposi- 
tion here a week ago the busiest 
booths seemed to be those of the 
packagers of prepared concoctions 
—from cheese blintzes to shrimp 
cocktails. 

And without doubt one of the 
busiest of the busy was a leather- 


Portsmouth Paper 
Will Combine with 
Norfolk Publication 


NorFOLK, March 29—The Nor- 
folk Ledger-Dispatch and _ the 
Portsmouth Star will be combined 
into one evening newspaper April 
4, according to Frank Batten, pub- 
lisher, and Paul S. Huber Jr., 
president of Norfolk Newspapers 
Inc. 

The Sunday edition of the Star 
will be combined April 10 with 
the Sunday Norfolk Virginian- 
Pilot. The afternoon daily will 
carry both mastheads and readers 
will receive most of the comics 
and features which each paper has 
been publishing, plus local news 
coverage. The new Sunday paper 
will contain a combined color 
comics section and a Portsmouth 
news and women’s sections. 


= Purchase price of the Star was 
not revealed. Norman R. Hamil- 
ton, Star publisher and president, 
will continue as president and will 
direct the Portsmouth office. 

All Star employes will be re- 
tained. Members of the editorial, 
advertising and circulation staffs 
of the Star will remain in Ports- 
mouth; the Star’s production de- 
partment will work in Norfolk, 
where the papers will be pub- 
lished. 

The John Budd Co. will con- 
tinue to represent both papers. 


R. T. Griffiths 


R. T. Griffiths Named 
Assistant to the 
President of NIAA 


New York, April 1—Robert T. 
Griffiths has been named assist- 
ant to the president of the Na- 
tional Industrial Advertisers 
Assn., a newly created position. 

Mr. Griffiths comes to NIAA 
from the post of executive secre- 
tary of the Advertising and Sales 
Executives’ Club of Kansas City, 
Mo. He is president of the Kansas 
City Industrial Editors, and was 
formerly assistant to the director 
of advertising and public rela- 
tions of the Business Men’s As- 
surance Co. in that city. In 1950, 
he was one of three “Members of 
the Year” chosen by the board 
of governors of the Advertising & 
Sales Executives’ Club. 

At the same time, NIAA head- 
quarters announced the appoint- 
ment of John B. Manning as di- 
rector of services and information. 
Since July 1952, Mr. Manning has 


been assistant to the executive 


secretary of NIAA. 


_|with Kelvinator was not contem- 


visaged baker named Charles W. 
Lubin who, in his affable way, 
was almost having to fight off the 
swarming brokers and distribu- 
tors with a rolling pin. 

Mr. Lubin, who is 50, will never 
be a member of the Young Presi- 
dents’ Organization; yet he is 
president of one of the most spec- 
| ey fast-growing food or- 
ganizations on record—Kitchens of 
Sara Lee Inc. In less than four 
years, Sara Lee has grown from a 
‘bake shop sideline to an organiza- 
‘tion which grossed $4,000,000 in 
sales last year and will cross the 
$5,000,000 mark in 1955. 


= Mr. Lubin and his organization 
have done this well while market- 
ing only three specialty products— 
cheese cake, coffee cake and pound 
cake. The medium of their most 
recent—and future—successes is 
undoubtedly quick freezing; but 
their whole career rests upon 
something more fundamental: this 
is the old “prestige” principle that 
(Continued on Page 58) 


Stromberg-Carlson 
Will Discontinue 
Chicago Operation 


ROCHESTER, March 30—C. J. 
Hunt, v.p. in charge of the radio- 
television division of Stromberg- 
Carlson Co., announced last week 
that the division’s Chicago branch 
office will be discontinued and 
distribution of the company’s 
products will be handled by the 
Chicago Kelvinator division of 
American Motors Sales Corp. 

The decision to close the Chi- 
cago branch, which has operated 
successfully for 25 years, came 
after months of study, Mr. Hunt 
said. Of the 45 independent dis- 
tributors who handle Stromberg- 
Carlson products throughout the 
country, nine are Kelvinator, he 
said. 


Mr. Hunt said that a merger 


plated, and pointed out that com- 
pany policy has been to pick the 
best distributor in each sales area. 


Kelvinator formerly distributed 
Bendix products in the Chicago 
territory, which includes the 
‘northern half, eastern and central 
| Illinois and a small area in north- 
| west Indiana. 
| 


St. Georges & Keyes Adds One 

The building products division 
of L. Sonneborn Sons, New York, 
has named St. Georges & Keyes, 
New York, to handle its advertis- 
ing, effective April 10. Current 
agency is listed as Hicks & Greist, 
New York. 


NAVY? ARMY? SUPERMAN?—That ultra-sonic aircraft in the background 
of the Air Force’s latest 24-sheet recruiting poster has stirred up 
quite a controversy. The Associated Press carried a story saying red- 
faced Air Force officials blushingly admit it looks strikingly like 
the Navy’s famed Skyray. According to AP, the blame was quickly 
pinned on “Madison Ave.” But Air Force officials told Advertising 
Age there’s no snafu at all. Pointing to the long tail pipe and the 


F-102-like nose, they insist it’s a 


composite created by the artist to 


avoid “dating” the poster. In any event, Ruthrauff and Ryan, agency 
handling Air Force Recruiting, had nothing to do with the project. 


The poster was executed by the 


Joint Army-Air Force Recruiting 


Publicity Center, Governor’s Island, New York. 


Rose by Any Name Needs Merchandising: 
Whitney Tells Perfume Industry to Modernize 


New York, March 30—All is not 
sweet-smelling in the fragrance 
industry. 

Speaking before the sixth annu- 
al convention of the Fragrance 
Foundation, Elwood Whitney, ex- 
ec. v.p., Foote, Cone & Belding, 
last week told some of the nation’s 
leading perfumers that their sales 
ills can be traced to a lack of uni- 
ty on merchandising and too much 
emphasis on the upper crust mar- 
ket and “special occasion” use of 
perfume. 

“The fragrance industry is chug- 
ging along at a Model-T pace 
while the rest of American busi- 
ness is whipping past in a parade 
of 200-horsepower, high compres- 
sion motors,” Mr. Whitney said. 
“American women in frighteningly 
large numbers are changing from 
occasional or infrequent perfume 
users to non-users,” he declared. 

Statistics were given which 
showed the relatively small rise 
in perfume sales—3%—since 1947, 
compared with other branches of 
the cosmetics business, which 
soared more than 100%. Only 60% 
of American women used perfume 
in 1953, compared to 83% in 1947. 


= Generally speaking, perfume 
advertising should have a “friend- 
ly, informal and pleasant person- 
ality,’ Mr. Whitney commented. 
“The illustration, on a page, of a 
single bottle of perfume—no mat- 
ter how unusual or decorative that 
container may be—coupled with 
an unpronounceable name and a 
single copy line which alludes to a 
‘conquest,’ does not necessarily 
build a memorable personality for 
a product.” 

Perfumers spend too much time 
competing among themselves for 


.a share in an ever shrinking mar- 
‘ket, when they should be uniting 
|to expand their market by meeting 
| commetiticn from the products of 
other industries, he stated. 

“Cooperative advertising, dem- 
jonstrators, manufacturer-paid-for 
\sales people, displays, extra dis- 
counts for favors, and under-the- 
counter deals are undependable 
and makeshift substitutes for 
planned selling,” Mr. Whitney 
said. He urged a “total selling 
effort” which would include na- 
tional and local advertising plus 
point of sale merchandising. 


= “Unless you take effective ac- 
tion to rebuild the perfume mar- 
ket, the future of the fragrance 
industry cannot be viewed opti- 
mistically,” he warned. 

Four steps in an industry cam- 
paign to increase sales were out- 
lined: 

1. Recapture as perfume users 
the women who have stopped us- 
ing perfume. 

2. Convince non-users that they 
should start using perfume. 

3. Encourage occasional users to 
use perfume m “e frequently and 
in greater quantities. 

4. Encourage women who now 
use perfume to wear a wider var- 
‘iety for different purposes and on 
different occasions. 


_Anahist Elects Hewitt 

| J. S. Hewitt, exec. v.p. of Ana- 
hist Co., Yonkers, N. Y., since 
/1950, has been elected president 
of the company. Before joining 
| Anahist, he was v.p. of Andrew 
Jergens Co. William S. Lasdon, 
/president of Nepera Chemical Co., 
the parent company, continues as 
chairman of the board of Anahist. 
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Senate Committee 
Lauds Safeway's 
Coupon Tactics 


WASHINGTON, March 30—The 
Senate small business committee 
said today that Safeway Stores’ 
liberal policy on coupon redemp- 
tions seems to have taken some of 
the steam out of the cross-coupon- 
ing fad. 

The committee’s annual report 
contains a blistering attack on 
couponing generally, and cross- 
couponing in particular. It con- 
tends that the smaller manufac- 
turers are inevitably injured when 
leaders in various fields resort to 
couponing. 

The report says, “It is obvious to 
the most casual observer that any 
competing product which has to 
withstand the pressure of exten- 
sive or prolonged price cutting in 
the form of free coupons by a 
well-financed corporation is in 
serious trouble. Up until this time, 
no full study has been made of the 
results upon competition of the 
postwar wave of couponing drives, 
but even the briefest conversa- 
tions with retailers or small man- 
ufacturers handling merchandise 
which is subject to couponing in- 
dicates the seriousness of the 


problem and its possible ramifica- 
tions.” 


= It terms cross-couponing “an 
even more insidious form of the 
evil” because two or more unaf- 
filiated companies are able to pool 
their resources and “share in the 
undoubted benefits resulting from 
a cross-couponing campaign at an 
expense only slightly greater than 
would be incurred by either in 
conducting its own.” 

The distribution of coupons is 
made in accordance with a manu- 
facturer’s estimate of where he 
needs help in selling his product, 
the report explains. Under such 


(Continued on Page 65) 


Ken-L-Ration Quits 
‘Zoo Parade’ to 
Seek New Audience 


CuiIcaco, March 30—After four 
and a half years, Quaker Oats 
Co.’s Ken-L-Products division is 
dropping its sponsorship of “Zoo 
Parade” (NBC-TV), May 8—but 


only “with the greatest reluc- 
tance.” 


In announcing the news, Victor 
Elting Jr., v.p. in charge of ad- 
vertising for the company, ex- 
pressed himself “enormously grat- 
ified at the number of top awards 
‘Zoo Parade’ has won over the 
years.” 

Other Quaker officials were 
equally grateful for the amount of 
dog food the show has moved in 
its career. Their feeling—and that 
of the agency, Needham, Louis & 
Brorby—was mainly that the 
show’s audience segment is pretty 
well saturated by now, and that 
therefore it’s “time for a change” 
in audiences. 


® No replacement has been se- 
lected, though the hunt for a new 
show is definitely on. Whatever 
decision is made, however, the 
housewife audience will play a 
big part in it. After years of play- 


‘ing to a largely kiddie audience, 
Quaker has decided that the big- 
| gest buyers of dog food are house- 
eters Vv eee 72 | wives. 
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Removal of Ken-L-Ration from 


'“Zoo Parade” !-.ves half of the 
Sunday afternoon show on a sus- 


taining basis. American Chicle 
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Popai Meeting 
Features Forum 
on Merchandising 


(Continued from Page 1) 
play material.” 

Saul Rockoff, Seagram Distil- 
lers, New York: “How to get win- 
dow displays installed.” 

Horace W. Blanchard, National 
Biscuit Co.: “How to plan a profit- 
able point of purchase program.” 

Donald S. Hutchinson, president 
of Popai and v. p. in charge of 
sales, Lutz & Sheinkman, New 
York: “How about speculation?” 

The forum moderator will be 
Ralph Head, merchandising exec- 
utive and account supervisor, Bat- 
ten, Barton, Durstine & Osborn, 
New York. 

Stanley L. Wessel, Stanley Wes- 
sel & Co., Chicago, is general chair- 
man of the convention. 


_ The how’s and why’s of getting stallation of p.o.p. displays, he does 
advertisers to give the p.o.p. medi- not depend entirely on it for in- 
um official recognition instead of come. 


making it an afterthought will be| “Everyone connected with p.o.p. 
getting a lot of attention from the advertising would like to see it 
15,000 marketers expected at the assume greater stature, but every- 
meeting. one hasn’t given the 

One argument being offered on| enough thought to come up with 
both sides of the subject is that) the right answers,” his letter states. 


_all too often the advertiser or his | 
‘agency does not coordinate his) NCAA Sells 8-Game Series 
printed and broadcast message| to NBC-TV for $1,500,000 
with his p.o.p. approach. Another! NBC-TV, New York, has signed 
is that the point of sale medium) with the National Collegiate Ath- 
will not become a recognized one |letic Assn. to carry eight outstand- 
until advertisers make it commis-|ing college football games in the 
sionable to agencies. fall, seven on traditional Satur- 
days and one on Thanksgiving. 
The plan this year, recommended 
by the NCAA tv committee, differs 
primarily from last year’s in that 
only eight of the 13 games-of-the- 


= Sure to be heard from on the 
issue will be Julius Teich, presi- 
dent of Superior Displays, Boston, 
a window display installation 
service. Mr. Teich raised the ques-| week will be national and handled 
tion at Popai’s January forum in|as a unit by the network; the other 
New York, and is keeping it alive ' five will be handled regionally. 


by circularizing open letters to| The 13 telecasts last year were 
Popai leaders. 


| In his letter, Mr. Teich points out 
that while he has been identified 
primarily with the professional in- 


|1953 series under General Motors’ 
| sponsorship. 


CHEHALIS @ 


LONGVIEW @ IF 


ae 


aie 

Yy @ cansy 
Uf © --kMOOK ° 
Wy 


@ SALEM 


@ ALBANY 
@ CORVALLIS 


U4) 
Yj NEV PORT 


@ EVGENE 


| KOIN-TV 


portianp, onscon CHANNEL 6 


the BIG 


REPRESENTED NATIONALLY BY CBS TELEVISION SPOT SALES 


I VANCOUVER 


OREGON CITY 


30 COUNTY 
PORTLAND, OREGO 


MARKET 


Oregon’s only maximum power station 


Let’s face it. Whether it be baseball or television 
you want a pitcher that will go the distance— 
and that’s why KOIN-TV is pitching sales curves 
sky high in the big Oregon market. 

No other television station, or combination 
of stations, duplicates KOIN-TV’s tremendous 
35,000 square mile coverage in Oregon and 
Southern Washington. It delivers a consistent 
picture as far as 150 miles from Portland. The 
reasons are self explanatory. 


oop River @ THe oaes 


orEGOM + KOIN-TV is the only maximum power sta- 


tion in the area. 


* KOIN-TV has the highest tower (1530 feet 
above average terrain). 


* KOIN-TV is the only low-band VHF station 
in the market. 


So no matter how you look at it—KOIN-TV 
is your best advertising buy. Phone, wire, or 
write for complete availabilities. 


Mr. Six in the West 


carried by ABC-TV, which had a) 
split sponsorship. NBC-TV had the 


Supreme Court Says 


| States May Control 


Ads for Eyeglasses 


WASHINGTON, March 30—The 
Supreme Court has unanimously 
upheld the right of states to reg- 
ulate completely the advertising 
and fitting of eyeglasses. 

The decision involved an Okla- 
homa law which makes it illegal 
for anyone “to solicit the sale of 
spectacles, eyeglasses, lenses and 
prisms by radio, window display, 
television, telephone directory ad- 
vertising or any other means of 
advertising.”’ Similar laws exist in 
27 other states. 

Justice William O. Douglas 
wrote that the law may be waste- 
ful, “but it is for the legislatures, 
not the courts, to balance the ad- 
vantages and disadvantages. It is 
enough that there is an evil at 
hand for correction and that it 
'might be thought that the particu- 
lar legislative measure was a 
rational way to correct it.” 


‘Swim or Sink’ Is 
Elfenbein’s Advice 
to Dept. Stores 


WASHINGTON, April 1—The dis- 
count house has been successful, 
while department store earnings 
are at the lowest level in 20 years, 
at least partly because the discount 
house is a profitable volume oper- 
ation, and not just a price-cutting 
gimmick. 

Julien Elfenbein, editorial direc- 
tor of the home furnishings group 
of Haire business publications, 


subject | 


Advertising Age, April 4, 1955 


made the statement in belaboring 
‘the “aristocrats of retailing who 
_don’t know they are in a revolu- 
tion until the revolution is half! 
over.” He spoke before the home’ 
furnishings conference of the Na- 
|tionai Retail Dry Goods Assn. here 
this morning. 

The department store cannot 
long expect its resources to pay 
the freight, the advertising in 
newspapers and catalogs, check its 
inventory, furnish demonstrators, 
hire lawyers to sue other retailers, 
and underwrite its inefficiences 
and inertia,” Mr. Elfenbein as- 
serted. 


a Facing the threat of discount 
operations, the traditional retailer 
has only three choices, he said: 

1. “He can fold his tent and 
steal away—like McCreery’s, Wan- 
amakers, Loeser’s,” etc. 

2. He can compete on a price 
operation by cutting costly serv- 
ices “and by moving an increasing 
number of units in a streamlined 
high turnover operation so that it 
costs only $11 to sell $100 worth 
of goods instead of $33.” 

3. “He can select an upper 
bracket segment of the public that 
demands improved services and 
greater conveniences and are will- 
ing to pay a higher price.” 


Weyand Heads 3M Co. Sales 

Louis F. Weyand, exec. v.p. and 
director of Minnesota Mining & 
Mfg. Co., St. Paul, has been ap- 
|pointed sales director of the com- 
pany. He succeeds George H. Hal- 
pin, also an exec. v.p. and board 
|member, who is retiring as sales 
director, but who will remain as 
a consultant in sales and operating 
‘problems. 
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it takes time to call 3 


ONE CALL DOES IT ALL 


In advertising production, time means money. Faithorn 
offers you finest quality typography, engravings and printing... 
all under one roof to save you time and money. 
You make just one contact—why triple your work? 


One call does it all... phone WHitahall 4.9300) | 


QICHOLM corrorarion 


) WN. Dearborn St., Chicago 10, Illinois 
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Why did Sinclair choose Sports Afield exclu- me Y Y re 
sively in its field to tell America to “Power Up with 
Power X, the Super Gasoline”? Because a leader se- 
lects a leader and Sports Afield is way out front with 
automobile owners. These figures tell the story: 96.9% 


of Sports Afield readers own cars—34.7% travel over 


2,000 miles by car, on the average, during their vaca- THE AUTHORITY FOR FISHING AND HUNTING 


tions. You can see why anything that makes a car run 
ought to run its advertising in Sports Afield. 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 
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Squirt Will Conduct 
Five-Month Drive 
in Three Magazines 


SHERMAN OAKS, CAL., March 30 


After-Thirst.” 


panded ad campaign in national 
magazines this year, using a new 
three-dimensional art treatment 
based on its successful theme of 
the past few years, “Never An|/ 


NOW 159,740* 


*March 31, 1955 ABC Publisher's Statement 


New Fort Wayne Population Figure 
18,740 NEW hood . 


Since 1950 Government Census 
Always a steadily growing market 
—with high E.B.1. 


WRITE FOR GOLDEN ZONE MARKET BOOK 


FORT WAYNE NEWSPAPERS, INC., Agent 


FORT WAYNE 


Che News-Sentinel © THE JOURNAL-GAZETTE 


Represented by Allen-Kiapp Co.—New York—Chicago—Detroit—San Francisco 


| 


| 


The campaign, which breaks in| } 
—The Squirt Co. will run an ex-| Look May 17, is also scheduled for | | 


closing the exact size of the sched- 
ule, Squirt officials revealed it 
would exceed the total of 16 full 
and half pages used last year. 

Plans also have been made for 
extensive tie-ins of local Squirt 
bottlers with the food and bever- 
age promotions provided by the 
three magazines. In 1955, Squirt 
will make more than 150 promo- 
tion items available to its bottlers, 
many of them aimed at merchan- 
dising the “Never An After- 
Thirst” theme. 

Local advertising material will 
be headed by a series of newspa- 
per ads featuring Squirt both as 
a soft drink and a mixer. Outdoor 
boards and radio and tv _ spots 
also will be available to bottlers. 

| Harrington-Richards division of 
THREE DIMENSIONAL—The Squirt Co. Fletcher D. Richards Inc., Los 
will run this three dimensional ad Angeles, is the agency for Squirt. 
in full color in Look May 17. Ad 


also is scheduled for Life and Russell to Dine & Kalmus 
American Magazine. | Frances L. Russell, formerly 
with Bernardo Sandals, has joined 
Life and American Magazine over | Dine & Kalmus, New York, public 
a five-month period. Without dis-'relations, as an account executive. 


Small fry is big business 


The facts bear this out. Today there are millions 
more five-to-fifteeners than ever before. Excellent 
reason for Hanes to spotlight junior versions of 
America’s favorite underwear in its national mag- 
azine advertising. 


Illustrations appeal to the whole family. Mothers, 
who buy both pint and pop sizes, are reminded 


N.W. AYER & SON, INC. 


that “to get more than you bargained for—in any 
size—be sure the name’s Hanes!” 


Since 1910 we have been helping P. H. Hanes 
Knitting Company make the name Hanes a syn- 
onym for quality and value in underwear, sleep- 
wear and sportswear. Increasing profits bear out 
the soundness of this advertising philosophy. 


Philadelphia, New York, Chicago, Detroit 
San Francisco, Hollywood, Boston, Honolulu 


Pes ees he i Pa Oe Soe ees Se I a 


Advertising Age, April 4, 1955 


Chirurg Becomes 
Board Chairman 
of His Agency 


Boston, March 29—James 
Thomas Chirurg has been elected 
to the newly created post of chair- 
man of the board of the advertis- 
ing agency bearing his name. For- 
merly its president, he remains 
chief executive officer of the 
company. 

Following last week’s annual 
stockholders’ meeting of James 


Thomas Chirurg Co., it was also 
announced that Wallace L. Shep- 


W. L. Shepardson J. T. Chirurg 
ardson, currently a v.p., has been 
named president. He will under- 
take his new duties June 1, after 
completion of the advanced man- 
agement program at the Harvard 
graduate school of business ad- 
ministration. 

Robert D. Stuart, who is respon- 
sible for the New York and Phila- 
de!phia offices of the agency, has 
been elected exec. v.p., also a 
newly created post. Officers re- 
elected include Leo J. Hardiman, 
treasurer and clerk of the corpor- 
ation; Howard G. Sawyer, v.p. in 
charge of the facts division (em- 
braces financial, market research, 
media and media research); J. 
Norman McKenzie, v.p. in charge 
of the Boston office, and Albert 
W. Brownell II, v.p. in charge of 
the Philadelphia office. Donald W. 
Jackson was named a v,.p., 
“charged with responsibility for 
internal management of the New 
York office.” 

A dividend of $1.75 per share 
was declared to all stockholders 
of record as of March 15. Accord- 
ing to the president’s report, this 
was the same dividend as was 
paid the previous year. 


Pennsylvania Stops All 
Tourist, Industrial Ads 

Pennsylvania commerce secre- 
tary John P. Robin has announced 
the state department of commerce 
will stop ‘aii paid promotional ad- 
vertising, effective at the end of 
the current fiscal period, May 31. 
During the past two years the de- 
partment expended $300,000 for 
tourist and industrial promotion 
ads. Mr. Robin indicated private 
industry would be encouraged to 
take up some of the advertising 
now sponsored by the state. 

Gov. George M. Leader com- 
mented: “We expect to awaken 
and maintain a sense of civic re- 
sponsibility and enlightened self- 
interest which will buy for the 
state and its areas a promotion 
advertising program, privately fi- 
nanced, which will be far more ef- 
fective than anything the state 
could do itself.” 


National Enters Mississippi 


National Food Stores of Louis- 
iana Inc., a subsidiary of National 
Tea Co., has purchased Ashton’s 
Super Market in Gulfport, Miss. 
| The Baton Rouge branch of Na- 
tional Food will operate the new 
unit. According to H. V. McNa- 
mara, president of National Food 
Stores, the Gulfport store is the 
first unit in a planned expansion 
program for the Gulf Coast area 
which will include new National 
Food stores in Biloxi, Long Beach, 
Ocean Springs and other Gulf 
Coast cities. 
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Today is Post day 


from The : 
New York Times, T, sd 
“_@Sday, 
For the first time- 


ore FET AIIMOST. scenes 


an 


MURDER 9 *% | 
ines = apevinny are fond of saying, “The most 


some “thrill killing.” Now, at 
last, he talks. 


Both Leopold and Loeb were millionaire’s 
sons. Both were brilliant 19-year-olds, And 
both were found guilty of the wanton mur- 


Be) MMR i | Sok RD As s s 
der of a child after one of the most sensa- ei i N : eX e | S Ive Sd | e | S t| e O | f O U 
tional trials of the century. Loeb was mur- | Pll Wit = BS 
dered in prison. But Leopold still hopes for a es ~~ 


freedom. This is the extraordinary story of 
his life, his checkered career as a prisoner 
and his efforts to atone for his crime—with 
many quotes from Leopold himself. Read 

urder on His Conscience by Benjamin 


sieeeo Sd Vili! almost make.” It’s equally true 


by John Bartlow Martin 


As a child, she won the hearts of millions. As a wo- 
man, she’s often been psychoanalyzed, twice divorced, 
and once she attempted suicide. Now Judy Garland’s 


back on top with a smash hit and a probable Oscar. 
What's the key to her neurotic behavior? Cameron 
Shipp comes up with a surprising answer. 


convince are your biggest ex- 
A new short story of SUSPENSE by) 


GEOFFREY HOUSEHOLD 


oi Sas ta ste bt Shoe PF DENSe. That's why YOUr dollar 


side, helping him escape.” The best-selling author of 
Rogue Male and A Rough Shoot has come up with 
another that crackles with excitement, Turn to 

page 31 for Escape by Starlight. 


goes further in The Saturday 


SUPERMARKET 


SALESMAN OG. -. be can you - yee 24 y 
5 the boy friends take 
é over your house? Mr. 
Who sells the product aR \ Wine, pA inp 
there’s no clerk? Right— i\, pipes for Caroline's 
the package. Atop U.S: de i oh Men. But when he 


a 
, janninoto, aa: imaj.4 started to play! (Short 
signer, vero cesset hyd story by J.A.C. Dunn.) wee = 
tells some tric : rt sa a 
age trade that help 10 win : Yj; ee 
the battle of the shelves. ; ‘| f y Ye 


~ eee ere mm 


tion, more reader shopping*— 


) 5 tt bk Report on Americs’s 
: S shoot Notorious Convict! 
#3 


. ‘Tee Pie Evening MURDER 
ON WAS CONSCIENCE 


POST] “==aM\ more hits and fewer misses. No 


almost about it, the Post gets 


Will Never 


ee il a to the heart of America. 


Readers say they pay more attention to ad- 
vertising in the Post than in any other weekly 


A CURTIS MAGAZINE magazine. (From the Measure of a Magazine) 
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House Okays Funds 
for FCC Probe of 
Nets; Senate Next 


(Continued from Page 1) 
formation about developments in 
the industry. There was no debate 
today as the House ratified the 
proposal. 

While the fund for an FCC 


casting rules. 


SECRETS of WRITING POWER 


revealed in The Wizardry of Words—ideas of 
many masters on how to get the ‘feel’ of 
words and make writing ‘alive.’ A new, fast 
way to get at the core of good writing. 

You'll get a lift from this meaty 48-page 
book of inspiration and sound advice .. . $1 


A. C. BELDEN, 394-B Pacific Ave., San Francisco ||, Calif. 


Congress. 


probe is still subject to Senate ap-| stations 
proval, there are signs that the) Madison and Hartford in the u.h.f. 
commission may get sympathetic | band, shielding them from v.h.f. 
support. The commission’s only 
other economic study of the indus- 
try was made 15 years ago, and 
culminated in the chain broad- 
Members of the 
Senate commerce committee agree 
that FCC has a responsibility to 
keep itself informed of industry 
developments, and that its inves- 
tigations need not necessarily dup- 
licate the studies conducted by 


# Meanwhile, the commission to- 
day took two actions to try to 
help hard-pressed u.h.f. stations: 


e It proposed to reverse previous 


rulings and adopt new allocations|Final was incorrectly identified 
plans which put all commercial! with the initials “S&M.” 


in Peoria, Evansville, 


competition. 


e It proposed a plan to authorize 
| “booster” operations to fill “shad- 
ow” areas within the normal cov- 
erage of u.h.f. stations, to give 
them better coverage. 


Agency, Initials Incorrect 

In reporting an ad program for 
Smart & Final Iris Co.’s Monarch 
Finer Foods last week, AA said 
that La Vene, McKenzie has been 
mamed as agency for Monarch. 
The correct name of the agency is 
Stromberger, La Vene & McKenzie. 
In the same news item, Smart & 


Ted Bates & Co., 
Now Corporation, 
Names 21 V.P.s 


(Continued from Page 1) 
and Continental Baking, worth 
about $2,900,000 together, billed 
$46,000,000 last year. At the peak, 
there were 17 partners in the 
agency. Today there are 13, all of 
them sporting new titles. 

A quartet of partners now as- 
sumes the top posts. The four are: 
Mr. Bates, honorary chairman of 
the board and chairman of the ex- 
ecutive committee; Thomas F. 


DASHING ? 


fF you're rushing hither and yon, seeking the 


This is WAVE-TV's coverage 
area, based on engineering 
studies and mail response. 


KENTUCKY 


biggest TV audience in Kentucky and 


Southern In 


prop a telephone against it and... 


diana, use your head — 


CALL YOUR REGIONAL DISTRIBUTORS ! 


Go ahead, talk 
Louisville . . . 


with your jobber in 


. . . then in Evansville (101 air miles) 
. . . then in Lexington (78 air miles) 


Ask each, “What TV stations do you and your 
neighbors prefer?” 


The calls will cost a 


few bucks, but you'll have the 


facts... and you can relax again! 


WAVE-TV 


CHANNEL LOUISVILLE 


FIRST IN KENTUCKY 


Affiliated with NBC, ABC, DUMONT 


SPOT SALES 
Exclusive National Representatives 


Wm. Kearns Ted Bates 


Harrington, board chairman; 
Rosser Reeves, vice-chairman; and 
William H. Kearns, president. Mr. 
Reeves previously was creative su- 
pervisor. 


® One officer of the agency told 
AA that a partnership arrange- 
ment had become a less-desirable 
company form because of the 
agency’s growth. “A partner is re- 
| sponsible for the acts of all other 
partners,” he explained. “In a 
small shop that is a good arrange- 


T. F. Harrington 


Rosser Reeves 


ment, but it’s not feasible with an 
operation our size.” 

He added that it was easier to 
promote younger men to posts of 
| officers in a corporation than to 
| make them partners under the old 
|setup. He said he did not think 
'the switch would give the agency 
'a more desirable tax position. 
| The nine other partners in the 
/ business now line up as follows: 
|D. Robert Parman and Clifford 
'N. Parsells, senior v.p.s; Rudolph 
Montgelas, v.p. and treasurer; 
Thomas J. Carnese, v.p. and gen- 
eral manager; Alman J. Taranton, 
v.p. and secretary; Edward F. 
Hudson, Clifford S. Ferris, John 
Lyden and Edgar P. Small, v.p.s. 


® Other changes include: Allen 
M. Whitlock and William A. O. 
Gross, both account executives, to 
be v.p.s. Mr. Whitlock also will 
be assistant secretary, and Mr. 
Gross will also be assistant treas- 
urer. 

Also named as v.p.s are: Howard 
Black, account executive; Bogart 
Carlaw, copy group head; Robert 
F. Degen, account executive; 
James C. Douglass, radio-tv direc- 
tor; Archibald McG. Foster, ac- 
count executive; Richard J. Gay, 
director of traffic and production; 
Joan Geiger, research manager; 
Herbert Gunter, in charge of tv 
commercials; Mann Holiner, who 
becomes Hollywood office man- 
ager today; Benson Inge, publicity 
director. 

Mr. Bates was a v.p. and a di- 
rector of Benton & Bowles, which 
had Colgate-Palmolive and Con- 
tinental, when he left to form his 
own agency (AA, Oct. 21, °40). 
Mr. Reeves was one of the original 
copy supervisors in the new 
agency. Mr. Harrington joined in 
1944 as an account supervisor and 
|plans board member. Mr. Kearns 
joined in 1942 as a v.p. 


| ‘N. Y. Post’ Names Three 


| The New York Post has created 
\three new executive positions. 
Samuel D. Kelson, a member of 
| the sales staff, has been named as- 
sistant national advertising man- 
ager. Lawrence J. Krakower, of 
the local advertising staff, has 
/been promoted to assistant local 
advertising manager. Arthur R. 
Maloney, formerly with the Brook- 
'lyn Eagle, has been named assist- 
‘ant classified manager. 
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f measures up... 


The challenge of the new homebuilding industry was 
taken up by House & HoME in January 1952. 


. To the dynamic new group of businessmen who had 
1 transformed homebuilding from a craft to an industry, 
House & HoME brought a new editorial fare as 
of plans and designs for volume production and sales, 
cost-saving construction techniques and equipment, 
quality materials and modern methods of merchandising, 


supply and finance. 


Homebuilding’s response, by any measure, has been 
intense. Today, after only three years of publication, 
House & HOME leads all magazines in America’s 


biggest new industry — homebuilding. 


house: home 
$545,055 


| ARCHITECTURAL 
RECORD 


house : home 
$414,919 


house: home |house: home 
$229,250 $320,385 


IN MARKET INFLUENCE 


house é home 
61.76% 


BUILDER | 
60. 18% | 


' es. 57% 
ARCHITECTURE 


house: home 


Is Voted the Most Influential 
Magazine on Homebuilding by: 


BUILDERS who are members of the NAHB; 
who attended the 1954 NAHB convention 


MANUFACTURERS of Prefabricated Houses 
SALES EXECUTIVES of firms producing building products 


and major household appliances 


ARCHITECTS engaged in residential design; 
who attended the 1954 NAHB convention 


MATERIAL SUPPLIERS 
who attended the 1954 NAHB convention 


REALTY MEN who were presidents of 1953’s Real Estate Boards 
MORTGAGE BANKERS 


who are members of the Mortgage Bankers Association 
FHA OFFICIALS including local directors and underwriters 


(Full details of these surveys sent on request.) 


house : home 


the greatest influence in homebuilding: 
DESIGN - CONSTRUCTION - FINANCE - SALES - MODERNIZATION 


Published by TIME Ine. 9 Rockefeller Plaza, New York 20, New York 
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Orioles in Big League City 


BALTIMORE.—This is the Oriole’s 2nd big 
league year in this big league city (metropoli- 
tan population 1,500,000) with a big league 
sports staff headed by Roger Pippin in The 
News-Post and Sunday American. Over 50% 
coverage of households. 


Red Sticks opening April 12th 


BATON ROUGE, La.—Sports editors Bud 
Montet, of the Morning Advocate, and Dan 
Hardesty, State-Times, swing emphasis on 
their pages to baseball and—Baton Rouge’s 
own Red Sticks. Terrific male following means 
high results for you. 


April 6 is big day in Beaumont 
BEAUMONT, Tex.—April 6 is opening day of 
the 1955 Texas League here. Top-brand base- 
ball, and Beaumont’s been playing it since 1912! 
Reading the Enterprise and Journal for com- 


plete news, ads, sports, is basic in more than 
72,000 area homes. 


Springer and Wills in box here! 


BECKLEY, W. Va.—There’s no “home-owned” 
big-league team here—yet. But sports writers 
George Springer and Bob Wills keep Beckley 
Post-Herald and Raleigh Register fans on their 
toes with play-by-play news of baseball. 


28 Little Leagues on Gulf Coast 
BILOXI-GULFPORT. — The Biloxi-Gulfport 
Daily Herald is Big League among the Little 
Leaguers. The Mississippi Gulf Coast looks to 
it for news of its 28 Little League teams—and 
baseball news from parks everywhere. 


Biggest Little City in Triple-A 
CHARLESTON, W. Va.—The biggest little city 
entry in Triple-A baseball is covered daily by 
“Shorty” Hardman for readers of The Gazette, 
West Virginia’s best advertising buy in West 
Virginia’s first market—146,000. 


Cubs Open in Chicago on April 12 
CHICAGO.—The Cubs open April 12, and the 
Sox play Cleveland. Men depend on the Chi- 
cago Tribune, with Chicago’s largest sports 
staff, to bring them the most complete coverage 


of sports. If men are your market, sell them 
with the Tribune. 


Big Klu proves Things have Changed 
CINCINNATI. — Big Ted Kluszewski’s slug- 
ging has been picking up almost as fast as the 
Cincinnati Enquirer’s circulation and advertis- 
ing. Ted led both leagues in homers last year. 


The Enquirer led in city circulation and total 
advertising. 


The Free Press covers Skysox 
COLORADO SPRINGS, Colo. — Colorado 
Springs merchants are 100% behind their Sky- 
sox. They realize that the morning Free Press 
reaches fans first with the complete story of 
games. They score at home with timely adver- 
tising. 


News staffers blanket Baseball 
DALLAS, Tex.—From spring training (sports 
editor Bill Rives in Florida) to the final out, 
seven of 11 Dallas Morning News sports staf- 
fers concentrate on baseball. Box scores on 


four leagues, results on 16. Tops for selling 
men! 


Detroit Tigers Roar April 14 
DETROIT.—The Tigers roar—and throughout 
the $8-billion Detroit market more Tiger fans 
read the morning Free Press for complete, de- 
tailed, colorful coverage of baseball—the kind 
of coverage that only a newspaper can give. 


The Chiefs unbury hatchet (bat) 
GRAND FORKS, N. D.—63,700 males get the 
baseball lowdown straight from the Chiefs dug- 
out through the sports editor C. D. Locklin, the 
“old pro” of the Grand Forks Herald, where 


advertisers sport big-league batting averages! 


Bats Crack April Fools Day 


GRAND JUNCTION, Colo.—Mesa College and 
semi-pro Eagle fans follow both teams and 
Spence Richards’ stories as ardently as they do 
the umpire. Grand Junction Sentinel sport 
stories reach 93% of the fan homes. 


Greensboro Patriots rally ’round 


GREENSBORO.—April 20 . . . baseball’s big- 
gest day in the Carolinas! . . . and the Greens- 
boro News and Record covers the bases of 
every Greensboro Patriot game! 104,000 daily 
circulation in the sports-happy Carolinas’ Pied- 
mont. 


Home-owned Spinners open April 28 


GREENVILLE, 8S. C.—Greenville News-Pied- 
mont Sports Editors Jim Anderson and Anthon 
Foy sparked and supported drive to “Save 
the Spinners”. Greenville men oversubscribed 
$50,000 stock issue. That’s the male action the 
News-Piedmont gets! 


Hartford Eyes on Courant’s Lee 


HARTFORD.—Everybody reads Bill Lee, the 
morning and Sunday Courant’s sports editor, 
who has just returned from Arizona and Flori- 
da scouting major leagues. Sports news is first 
in The Courant. That’s why advertisers like 
our sports pages. 


Houston out for Buffs 
HOUSTON.—It’s all-out in Houston for the 
Buffs in the Texas League. In the selling league 
it’s the Houston Chronicle, pennant-winner in 
advertising and circulation for 42 consecutive 
years. Scores at home! 


Burns-Salvatore draw readers 


HUNTINGTON, W. Va.—Little Leaguers and 
Babe Ruth Leaguers start in April. Readers 
follow them with Burns and Salvatore in the 
Huntington Advertiser and Herald-Dispatch. 
Sports—draws men (young and old), sells men 
(young and old). 


They’re watching Jerry Hagan 
KALAMAZOO.—Baseball’s king again! Kazoo- 
ans (at least 96% of them) follow their favor- 
ites in the Kalamazoo Gazette with veteran Jer- 
ry Hagan’s informed detail and background. 
What a place to sell southwestern Michigan 
men. : 


Opener April 29 for Red Roses 


LANCASTER, Pa.—Play ball! Lancaster’s own 
Red Roses ball club starts April 29. Their prog- 
ress and all local and national sports events are 
closely followed by local fans who read the 
Lancaster New Era, Intelligencer Journal, Sun- 


Long Beach is home of Bob Lemon 


LONG BEACH, Cal.—Yes, America’s fastest 
growing market is the home of America’s great- 
est pitcher . . . and home of 368,088 people who 
read and rely on their home-town newspapers, 
the Independent and Press-Telegram for news 
on what and where to buy. 


Covers Louisville and the Colonels 


LOUISVILLE.—Our Colonels’ season opens 
April 14. But Courier-Journal and Louisville 
Times baseball writers have been filing stories 
from the team’s Florida training camp for 
weeks. On-the-ball coverage like this means top 
readership by sports fans in 98.9% of Louisville 
homes every day. 


If it opens without Ted Williams 


LOWELL.—If the season starts without Ted 
Williams, thousands of Lowell men will be 
crest-fallen. They follow the big slugger every 
day in the Lowell Sun sports pages. Sports edi- 
tor Francis Sargent sends his column daily 
from Florida training camps. 


Drive Home Sales in Lubbock 


LUBBOCK, Tex.—For a shut-out, drive home 
your sales story here in the Avalanche-Journal 
—the only medium that covers the growing 
Lubbock market without waste, dead spots, or 
frazzly fringe, and shares its audience with no 
one. 
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Chicks open with new manager 
MEMPHIS.—Jack Cassini, at second base, 
will be the Tribe’s first player-manager in 15 
years when the Chicks open April 12. Every 
year The Commercial-Appeal and Press-Scimi- 
tar rank first with fans—chalking up top box- 
office for advertisers. 


Millers await April 14—and '56 
MINNEAPOLIS.—Even as they hail this year’s 
opener everyone in Minneapolis will be buzz- 
ing about the latest news in the Minneapolis 
Star and Tribune on the big new stadium 
planned for opening day, 1956. It’s designed to 
house a major league team! 


Pelicans make debut on April 7 
NEW ORLEANS.—Great day for fans here 
April 7—the Pels are home-owned now! Great 
day everyday for The Times-Picayune New 
Orleans States advertisers in New Orleans. 
Covers all bases—read by 79% in city zone. 


B-Day is April 30 for Tars 
NORFOLK-PORTSMOUTH.—B-Day is April 
30 for Norfolk Tars and Portsmouth Merri- 
macs. Every day is good reading day for base- 
ball fans in this area. They’ve got the sports 
pages ot the Virginian-Pilot and Ledger-Dis- 
patch! 


It’s follow-up with Reds 
OGDEN, Utah.—The Ogden Reds open April 
23—followed closely by the Ogden Standard- 
Examiner sports writers. Followed just as 
closely by nearly 28,000 fans comprising the 
masculine side of Standard-Examiner ever- 
buying family circulation. 


Major Leagvuers live in Jersey 
PASSAIC-CLIFTON.—More big leaguers live 
in North Jersey than any other area. Like 62- 
thousand other families, they read The Herald- 
News. Big league or little league, the Herald- 
News reaches ’em here. 


Sports interest high in Peoria 
PEORIA.—Sports coverage? I'll say! Peoria 
has Three-I League and 5 additional baseball 
leagues (2 of them newspaper sponsored) plus 
maximum major league coverage. The Jour- 
nal Star covers all bases, scores “home runs” 
for your advertising. 


All-Star coverage of All-Stars 


PHOENIX. — Baseball is king in Fabulous 
Phoenix, spring training headquarters of world 
champion New York Giants and home of the 
Phoenix All-Stars. The Phoenix Republic & 
Gazette covers baseball thoroughly—as it cov- 
ers the market! 


Fans are hot in Pontiac 
PONTIAC.—Pontiac Press readers are keenly 
sports-minded with Detroit Tigers, Lions, Red 
Wings hockey and U. of M. Wolverines an hour 
away. Press prints up to 5 sports pages daily to 
keep this area of 261,000 fully informed. 


alike 


Telegram League opens April 19 
PORTLAND, Me.—What no pro teams? Don’t 
need ’em here, Mister. Maine baseball, like 
buying, is local. And hotly contested Port- 
land Sunday Telegram high school league keeps 
fans in a dither. Exclusive coverage is yours 
here! 


All baseball is local in Rhody 


PROVIDENCE.—Sandlot, twilight, Little 
League supply the diamond thrills in Provi- 
dence Journal-Bulletin territory. Their stories 
fill pages in the Journal-Bulletin, go into 80% 
of homes, give advertising “bat-on-ball” impact. 


Carolina Sons keep shining! 


RALEIGH, N. C.—Baseball greats Enos 
Slaughter, Johnny Mize, Harvey Haddix and 
others got their start in eastern Carolina. Fans 
get complete all-sports—major league to high 
school in Raleigh News and Observer. 120,127 
Morning, 130,276 Sunday. 


Bigger Appy League opens May 1 
ROANOKE.—Reversing the trend elsewhere, 
a larger Appalachian League plays ball May 1. 
Two new teams—eight in all—means top inter- 
est in The Times and World-News sports sec- 
tions, which reach 92% men and 90% women 
readers, and make buyers of them. 


Everybody out for Red Wings 
ROCHESTER.—Everybody turns to baseball 
on Opening Day of the International League 
Red Wings April 27. So do all fans turn to The 
Rochester Times-Union and Democrat and 
Chronicle day-in and day-out throughout year. 


Cardinals open at home April 14 
ST. LOUIS.—That’s first day of spring for 
baseball St. Louis and start of another busy 
season for Bob Burnes and his sports staff of 
the Globe-Democrat. 86% men’s readership of 


Globe sports pages, over 6600 columns news 
and pix last year. 


Saints start swinging April 21 


ST. PAUL.—Man alive, how the Saints’ fans 
follow ’em through the lively sports pages of 
the Dispatch-Pioneer Press! Said fans will play 
ball with you, too, if you pitch ‘em your sales 


story right down the Dispatch-Pioneer Press 
groove! 


Kid leagues go big on West Coast 
SAN BERNARDINO, Cal.—The San Bernar- 
dino Sun-Telegram “plays ball” with more 
than 250 Little League, Pony, Junior and Colt 
kids’ baseball teams. Boys number 3989, and 
more than 1800 adults take part in this program. 


San Jose Red Sox open April 16 
SAN JOSE, Cal.—When the Sox open, three 
out of four San Jose males will be there—at 
least in spirit with the stories of Louis Duino, 
Bill Feist, and Fred Merrick in the Mercury 


and News. Be there, too—keep your products 
“at bat”! 


Rosebuds open April 8 against Elks 
SANTA ROSA, Cal.—Bush league or major, 
Press Democrat readers love it! The Press Dem- 
ocrat covers majors with wire service and tele- 
photo, local Rosebuds with scribe and camera. 
Result: 82% male, 54% woman sports pages 
readership. 


Texas League flag-winners open 
SHREVEPORT, La.—The Shreveport Sports, 
Texas League pennant-winners, open April 6. 
Scribes Jack Fiser and Otis Harris take Shreve- 
port out to the ball game. 82% of metropolitan 
area families get the Shreveport Times-Journal! 


They’ve even heard from the gals 


SIOUX FALLS, S. D.—Serving the home state 
of American Legion Junior Baseball, the Sioux 
Falls Argus-Leader has to report every hap- 
pening in baseballdom, or else. We’ve even 
heard from the gals. What a place to tell and sell! 


Spokane Indians up to bat April 26 


SPOKANE INLAND EMPIRE.—The Indians 
are back again—the revival of the Indians was 
aided and fully reported by the sports pages 
of The Spokesman-Review and Spokane Daily 
Chronicle, 90% carrier-delivered. 


6-man combination plays sports 


WACO, Tex.—Folks with money to spend (typ- 
ical Texans) read the expert baseball coverage 
by sports editor Dave Campbell and his 6- 
man winning combination. 169,000 Waco News- 
Tribune and Times-Herald readers can be your 
customers! 


Scores with fans of Senators 


WASHINGTON, D. C.—In the hometown of 
the Washington Senators there’s one newspaper 
with dominant coverage—the Washington Post 
and Times-Herald, with 380,000 daily circula- 
tion, reaching 7 of 10 in city zone. 3 of 4 copies 
home-delivered in city and RTZ. 


White Hawks in Opener in Waterloo 
WATERLOO —It’s “Play Ball” in Waterloo. Al 
Ney, sports editor of the Daily Courier, holds 
the interest of fans in northeast Iowa with news 
about baseball in general, but mostly about the 
Waterloo White Hawks, a White Sox farm. 


First Pitch excitement in County 


WESTCHESTER COUNTY, N. Y.—Whether 
it’s Little League, American Legion or Major 
League ball, Westchester Group sportswriters 
headed by Guido Cribari cover ’em all. Making 
it local news spells the difference—in sales to 
you. 


Indians on Warpath April 21 
WICHITA, Kans.—Few local fans will see the 
Indians’ opener at Des Moines. But they’ll all 
see it—on the sports pages of The Wichita Eagle. 
Whether it’s game coverage or news from 


the Wigwam, Wichitans follow their Indians 
through The Eagle. 
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Now It’s 3¢ for Handling Coupons 


Hills Bros. Co., maker of Dromedary cake mixes, last week un- 
veiled a new line of mixes with a heavy promotional campaign. Part 
of the campaign includes distribution of some 10,000,000 coupons by 
mail, each worth 7¢ on the purchase of one of the mixes. 

Grocers handling the coupons will get 3¢ each for them. Ralph R. 
Weaver, Hills Bros. advertising director, said that this 3¢ handling 
premium “is evidence that Dromedary is the first national advertiser 
in a countrywide couponing operation to recognize the validity of 
distributors’ claims that 2¢ does not cover handling costs of coupons.” 

We have no quarrel with Mr. Weaver’s assertion. We don’t know 
how much it costs to handle a coupon in a retail store, and what’s 
more, we doubt very much that anyone knows—not excluding those 
retail giants whose accounting departments include a full assortment 
of electronic mathematical gadgets. To a large extent, we’re con- 
vinced, costs of an operation like this are what someone wants to 
make them. 

But that is beside the point. 

What is not beside the point is the strong possibility that still an- 
other form of competitive concessions to retailers has been developed, 
and that we may be in, now, for a series of operations in which one 
distributor after another seeks special retail favors by jacking up the 
handling charge for coupons. It is not inconceivable that someone will 
shortly offer retailers 34%2¢, or even 4¢, for handling coupons, and 
pretty soon we’re all off to the races again. 

A few people are convinced that the retailing pendulum has al- 
ready swung much too far, and that some of the deals and gimmicks 
which have been spawned by manufacturers have made it more prof- 
itable for many retailers to enter contests, redeem coupons, set up 
displays and perform other fringe operations of one kind or another, 
than to stick to the simple business of selling goods over the counter. 

In altogether too many cases, the merchandise itself, and the process 
of making a profit on its sale, have been lost in the welter of collateral 
“services,” to the point where it is frequently possible to make no 
money on the sale of the merchandise, or even lose a little, and still 
make an over-all profit with the aid of extraneous gimmicks. 

We in America pay loving lip service to the one-price concept. Yet 
we devote so much time and energy to thinking up all sorts of gim- 
micks and contrivances which affect our true price that in many in- 
stances it is doubtful if even the retailers who buy from us know 
exactly what the price is of the merchandise we ship into their stores. 

And retailers, strangely, continue to insist that they should be reim- 
bursed—and even make a profit—on any service they supply, even 
though that service is designed to increase their sales! This is, indeed, 
a strange world. 


Even Optimists Are Surprised 


What has been happening this year in the automotive market is in- 
teresting, and heartening. One gathers that new automobiles have 
been selling at a pace which astonishes even the perpetual optimists 
of the automotive industry. 

But what seems to us even more interesting is that current sales of 
automobiles were not foreseen by the slide-rule boys in the biggest 
companies in the world. They suspected that business might be pretty 
good this year, but they’re all pleased as Punch that it is holding up 
so much better than they thought it would. 

And, in our small way, we’re pleased as Punch to learn that even 
the biggest of them have no really informative crystal ball which tells 
them exactly what is going to happen. Apparently there’s still some 
hope for those of us who fiy at least partially by the seat of our pants. 


“Etchings | can understand. But imagine him asking me to come up and look at 
his bubble gum baseball cards!” 


What They're Saying 


‘No Money Down’ Deal 
Called a Disservice 

A new type of financing seems 
to have mushroomed in the last 
few months—the “No Money 
Down” deal. If the amount of the 
paper handled on this basis is 
small, at least the advertising of 
some dealers would make it ap- 
pear large. I believe it is a gim- 
mick to develop floor traffic for 
those who use it, and I think it 
is basically unsound. Just a few 
weeks ago a spokesman for the 
Federal Reserve Board told NADA 
that the board “is not so much 
concerned over the rising out- 
standing consumer credit, as it is 
over the lack of quality of credit 
being extended.” You men would 
would be better judges of the 
soundness than I, but aside from 
the strictly credit angle, there 
are some economic facts that you 
may not have considered. 

One is that, if a purchaser does 
contract to buy a new automobile 
on the “No Money Down” plan, 
with the balance extended over 
30 or 36 months, he has in effect, 
mortgaged his income to the point 
that he cannot make other pur- 
chases for some time. Thus the 
lift that his purchase has given the 
economy at this time, is offset by 
his inability to contribute later. 

Another very important thought 

is that we have made a new car 
buyer out of a man who should 
be a used car buyer. Our business 
is peculiar to other business in 
the importance that must be at- 
tached to the used vehicle which 
is traded on the new. 
- If we are unable to move our 
used cars, one of two things hap- 
pens. Either we stop trading—and 
this slows down new car manu- 
facture—or we are willing to 
trade only at a greatly reduced 
allowance on the used vehicle be- 
ing traded, and this has the same 
effect. 

We must have an active used 
car market if we are to have an 
active new car market. 

If, through the medium of the 
“No 
time-payment plan, we 
new car buyers out of those pros- 
pects who are logical used car 
buyers, we will hurt our used car 
market, which in turn will hurt 
our new sales. 

I realize that very few buyers 


Money Down”—extended | 
make | 


are eligible for instalment financ- 
ing of a new car, where there is 
no down payment—and I think 
that an industry which advertises 
such terms is doing a disservice. 


-—Frank H. Yarnall, president, Na- 
tional Automobile Dealers. Assn., 
speaking at the instalment credit 
conference, American Bankers Assn., 
in St. Louis. 


Advertising in the ‘Digest’ 


Advertising men the country 
over are envious of a publication 
that has eight times as many pros- 
pective customers as it can accom- 
modate. The publication is Read- 
er’s Digest, the most successful 
periodical publishing venture of 
all times, which next month will 
carry advertising in its American 
edition. : 

The publishers of the Digest are 
accepting advertising in limited 
amounts (32 pages this issue) in 
order to meet the rising produc- 
tion costs that plague all news- 
papers and magazines. In the past 
the Digest has permitted adver- 
tising only in its foreign editions 
and in so doing it made a dis- 
covery that should interest cer- 
tain critics of the press. 

The publishers found that ac- 
ceptance of advertising in no 
way cramped or influenced the 
magazine’s editorial freedom. The 
ancient canard that publishers 
kowtow to those who buy space 
is often heard and perhaps some- 
times believed. It isn’t true of any 
newspaper or magazine which 
values its reputation, and the en- 
try of Reader’s Digest into Amer- 
ican advertising is further evi- 
dence of this truth. 


—Editorial in the March 20 issue of 
the Omaha World-Herald. 


Trade Sparks 

Labels are miniature billboards 
that make impacts and impres- 
sions. Trademarks are _ trade 
sparks—the nub of business, its! 
merchandise, policies, and char- 
acter, Our business is impressions 
going places and doing things for 
all kinds of folks and introducing 
people, products and actions. La- 
bel ideas help business function 
faster. Labels say—Stop, Go, 
When, Where, What, and Why.) 
They are ideas and identification. 


—Sidney Hollaender, founder and 
president, Ever Ready Label Corp., 
interviewed by Conrad Nagel on “Mr. 
Executive,” WRCA-TV (NBC). 


Advertising Age, April 4, 1955 


Rough Proofs 


Of all sad words of tongue or 
pen, the saddest are written by the 
pen maker who dismisses his ad- 
vertising agency “by mutual 
agreement.” 


It used to take some cash to own 
a house, a car or a tv set, but the 
practitioners of the no-money- 
down instalment plans have fixed 
it so that all the customer needs 
is desire and ability to sign on the 
dotted line. 


The American Dairy Assn. acts 
as if it really means business. It 
not only has increased its adver- 
tising appropriation to $7 million. 
but it has also added Walt Disney 
and Mickey Mouse to its team. 


Lou Cowan’s new version of 
“Take It or Leave It” shows the 
results of the inflation of recent 
years. Instead of the $64 question, 
the jackpot query will carry a 
price tag of $64,000. 


Cliff Samuelson of General 
Mills says it is better to change 
faces on an account than to change 
agencies. 

This should make good reading 
for at least ten hard-working 
agencies. 


“Selling is not a _ profession,” 
boldly asserts J. Sidney Johnson, 
of National Biscuit Co. 

Now who will be the first coura- 
geous adman to admit that he 
too is engaged in a business? 

» 


According to some learned med- 
ical men, never underestimate the 
power of an ambitious woman to 
drive her husband to high blood 
pressure and stomach uicers. 

. 

The “Madison Ave. crowd” lives 
on Lexington Ave., says the Bel- 
mont Plaza, which also seems to 
think that living across the street 
from the Waldorf is even better 
than living in it. 

7 


CBS Television Network sup- 
ported Rough Proofs’ thesis that 
the brass knucks school of adver- 
tising competition is on the way 
out by taking a spread in AA to 
tip its topper to ABC and NBC tv 
networks. 

. 


Remington Rand geis some free 
advertising from the promotion 
copy which shows Poppa Peach 
saying to Momma Peach, “He can 
start shaving when we find out 
how electric shavers came out in 
the Newark News consumer anal- 
ysis.” 


Lt. Cmdr. J. H. Gormsen, a pub- 
lic relations officer in the Navy, 
heard from a lot of old friends 


_after his picture appeared in an 


NAEA convention shot in AA. The 
hazard in this kind of publicity is 
always the possibility that there 
may be a few creditors in the 
audience. 


A manufacturer of sports equip- 
ment, looking for a pubiic rela- 
tions man, says he “must be out- 
door enthusiast—fishing, boating, 
etc.” 

How do the brewers and dis- 
tillers feel on this subject? 
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Proved advertising principle: COLOR GETS ACTION. THE INQUIRER pessetiaite ei 
offers R.O.P. Color every single weekday. And advertisers are using it — 33 S 
to a fare-thee-well. Leading food companies find-that the responsiveness = i 


of Inquirer readers (coupled with R.O.P. Color) makes THE INQUIRER 
a matchless medium . . . FIRST FOR ACTION in Delaware Valley, 
U.S.A. And FIRST in National, Classified, Retail and Total Advertising. 


ete 


Giant Industries Build in 
DELAWARE VALLEY, U.S.A. 


$350,000,000 in industrial ex- 
pansion in 1954, hundreds of 
millions more planned for ’55! 
Means bigger incomes, 
increased spending in the 
World’s Greatest Industrial 
Area—with annual buying in- 
come now over $8 billion! 


The Philadelphia Mnguiver 


Constructively Serving Delaware Valley, U.S. A. 


Exclusive Advertising Representatives : West Coast Representatives : 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 

ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 3460 Wilshire Boulevard 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Better Wiring Will 
Sell Appliances, 
Utility Men Hear 


Cuicaco, March 30—If the elec- 
tric industry solves the problem 
of adequate wiring, 428,000,000 
appliances can be sold in the 
next five years. 

This prediction was made to- 
day by James H. Jewell, v.p., 
Westinghouse Electric Corp., 
Pittsburgh, before a meeting of 
the Edison Electric Institute, 
trade association of the electric 
utilities. 

The present condition of inade- 
quate wiring in a majority of 
American homes, plus the pros- 
pect of new wiring becoming ob- 
solete, is a major barrier in the 
way of selling appliances. This, in 
turn, keeps sales of electricity 
from growing. 


s Utilities all over the country 
have initiated programs to assist 
electrical contractors to sell ade- 
quate wiring to old home owners 
and new home builders. 

In Chicago, Commonwealth Edi- 
son Co. is paying part of the cost 
of rewiring for all 240 volt appli- 
ances. Similar programs have been 
started in Philadelphia, Phoenix, 
Los Angeles and San Francisco 
(See story on Page 33). 

The big stake the electrical 
and appliance industries have in 
the promotion of adequate wiring 
was evidenced by the attendance 
at the conference. 

Representatives of the Nation- 


(Advertisement) 


SIX MONTHS MARKET 
STUDY COMPLETED IN 
NINE SHORT DAYS! 


(That’s quite a record.) And speaking 
of records, the 1955 Cleveland Do It 
Yourself Show promises to be an- 
other bonanza for its exhibitors. 
Based on the previous attendance 
and interest shown in the Show, a 
record-breaking attendance is an- 
ticipated. The much-heralded Show 
will open October 1 and continue 
through the 9th at Cleveland’s Public 
Hall. 


The 1954 Do It Yourself Show en- 
tertained, instructed and intrigued 
85,000 people. They saw hundreds of 
new Do It Yourself building and 
maintenance items .. . the materials 
and supplies that have put a well- 
equipped workshop into every fourth 
basement in America. 


85,000 people were pleased with 
what they saw! No one, however, 
could have been more pleased than 
the Show exhibitors! In nine short 
days they were able to complete a 
market research plan that previously 
had involved approximately six 
months of intensive testing. The Do 
It Yourself Show enabled the ex- 
hibitors to feel the consumer’s pulse 
... to actually see the Do It Yourself 
enthusiast. 


In connection with the Show, each 
exhibitor was given the full benefit of 
radio, television and newspaper pub- 
licity. The Cleveland Public was kept 
informed not only about the Show, 


but about the individual, exciting | 


products on display. The sales oppor- 
tunities that have revised the think- 


ing, planning and advertising habits 


of manufacturers, distributors and 
retailers were explored in the Show’s 
effort to aid the exhibitor. More of the | 
same has been planned for the 1955 
Show participants. 


For those interested in entering in- 
to the Show, presentation films and | 


specific information concerning the | 
activities of the Show and its unlim- | 
ited possibilities for quick, efficient 


market research, can be obtained 


from Samuel L. Abrams, manager of | 
the 1955 Do It Yourself Show, Cleve- | 


land Press, Cleveland 14, Ohio. 


ers Assn., National Assn. of Home 
Builders, National Adequate Wir- 
ing Bureau and National Electri- 
cal Manufacturers Assn. all at- 
tended the meetings. These organ- 
izations are cooperating to put 
the adequate wiring picture in 
the public eye. 


= Mr. Jewell presented a pro- 
gram to the institute for use in 
selling the need for better wiring 
to appliance dealers and distribu- 
tors and electrical contractors. 

Inadéquate wiring and obsoles- 
cence are one side of the electric 
industry’s sales problem. The 
other side is rural electrification. 
John E. Canfield, v.p., Wisconsin 


al Appliance and Radio-tv Deal-;Power & Light Co., advocated 


using al) possible media to reach 
the farm communities. 

“Annual sales per average rural 
consumer,” he said, increased 
from 1,785 kilowatt hours in 1945 
to 5,006 kwh in 1954—nearly 
trebled—as a result of heavy ad- 
vertising. 

He told of several unusual pro- 
jects designed to reach individual 
farm families directly. Wisconsin 
Power & Light, he said, held cof- 
fee klatches for farmers regularly, 
to instruct them in the use of new 
electric farm equipment. 


™ General Electric Co.’s latest 
contribution to rural electrifica- 
tion is a 27%-minute color film, 


| “Farm Family American,” which 
makes a highly dramatic appeal 
for more electrical machinery for 
doing the chores of farming. Jack 
Glenn, of Jack Glenn Inc., New 
York, wrote and directed the film 
under direction of GE’s visual ed- 
ucation section, Schenectady. 


Clissold Publishing Elects 


Clissold Publishing Co., Chi- 
cago, publisher of Baking Indus- 
try, Canner and Hospital Manage- 
ment, has elected Frank Wenter 
v.p. of advertising, Harold Snyder 
v.p. of editorial and George Breyer 
treasurer. Mr. Breyer also was 
appointed a director of the com- 
pany to fill a vacancy created by 
the death of W. R. Swartwout. 


Advertising Age, April 4, 1955 


Masuhr Joins McGraw-Hill 

H. J. Masuhr Jr., who has been 
industrial advertising manager of 
the tractor division of Allis-Chal- 
mers Mfg. Co. for the past nine 
years, has been named district 
manager of Construction Methods 
& Equipment, a McGraw-Hill pub- 
lication. He replaces Knox Bourne, 
recently named manager of the 
company’s southern Pacific divi- 
sion. Mr. Masuhr will work from 
Chicago headquarters. 


Jatfe Joins Erwin, Wasey 

Laurence J. Jaffee, formerly ac- 
count research manager for Mc- 
Cann-Erickson, has been named 
director of research of Erwin, 
Wasey & Co., New York. 
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RCA Files Answer; 
Asks Dismissal of 
U.S. Anti-Trust Suit 


cal 


Describing 


New York, March 29—Denying 
that it is guilty of monopolizing 
the radio-tv patent licensing busi- 
ness, Radio Corp. of America to- 
day moved for dismissal of the 
government’s civil anti-trust suit. 

RCA’s answer, filed in U. S. 
district court here, was a categori- 
denial of the government 
charges made in November, 1954. 
its patent licensing 
policies as “a major factor in the 
spectacular growth of the electron- 
ics industry, including the radio- 


television industry, and the pre- 
eminence of the U. S. in that in- 
dustry,” RCA characterized the 
government’s request for relief as 
“unreasonable, unnecessary and 
contrary to the public interest.” 


® RCA denied that it had violated 
the Sherman Act and asserted that 
its “licenses contain no restrictions 
as to price, quantity, territory or 
anything else, require no minimum 
royalty and are offered under any 
one or more patents and for any 
apparatus as may be desired by 
any prospective licensee.” 

RCA also maintains that its roy- 
alty rates have been appreciably 
reduced and that the rates are 
based on the manufacturer’s sell- 


ing price. 
The company’s answer admitted 


that “more people buy RCA tele-| 
vision receivers than any other | 


Davis Jr., with Erwin, Wasey since 
1952, to print media director. Al 
Fiegel, recently promotion mana- 
ger of KRVQ, Oklahoma City tv 


make...and more station owners station, has joined the radio and 
buy RCA television transmission | tv department of the agency’s Ok- 


equipment than any other make,” 
but also insisted that “in all of the 
categories of radio and television 
equipment, there is intense and ef- 
fective competition.” 


Erwin, Wasey Appoints 
Richard J. Pearson, formerly ad 
and sales promotion manager of 
the Bireley’s division of General 
Foods Corp., has joined the Los 
Angeles office of Erwin, Wasey & 
Co. as a senior account executive. 
The agency has promoted Paul O. 


lahoma City office. 


‘Georgia Farmer’ to Bow 
Farm & Ranch will launch a 
new publication, Georgia Farmer, 
in January, 1956, with publication 
offices in Atlanta. Representing 
Georgia Farmer will be Peck & 
Billingslea in the Chicago area, 
Billingslea & Ficke in New York, 
Loyd B. Chappell on the West 
Coast and McDonald-Thompson in 
the Southwest. Bill Jones of At- 
lanta will direct advertising. 


over the past fifteen months. 


of any Los Angeles station during 1954. 


other Los Angeles station, day and night. 


Ki: hard not to feel a glow of pleasure when 
you win a special Emmy, as KNxT did—on top of 


fourteen other major awards and commendations* 


But more than pride we feel a deep sense of 
responsibility. For the citation which accompanied 
KNXT’s Special Achievement Award sets a stiff 
pace for the future...a pace that’s going to keep 
us working nights to continue to merit such 
honors. Picked by a committee of distinguished 
Los Angeles citizens, KNXT won the Academy of 
Television Arts and Sciences award “for general 
excellence of programming . . . for outstanding 
public service to the community . . . for the greatest 


contribution to the advancement of television” 


There’s another award we treasure. too, because 

it means so much to our advertisers. It’s the one we 
get from Southern California’s 2,167,800 viewing 

families each month. According to every one of the 


rating services, they watch KNXT more than any 


khNwxXT 


Channel 2, CBS Television’s key station in Hollywood 


Represented by CBS Television Spot Sales 


*Including « Peabody, a duPont, an Ohio State and a Sylvania 


Pontiac has all six of these 
services available under one 
roof and one management. 
Individually or collectively 
they are the product of a 
company skilled in helping 
you meet production prob- 


lems and deadlines. 


CALL OR WRITE AND 

LET US TELL YOU MORE 
ABOUT THE WAY PONTIAC 
CAN HELP YOU! 


COLOR PROCEs¢ 


PHOTOENGRAVINGS 


TYPOGRAPHY 


sonarh’ UNIFIED 
aor" SERVICES 


pHot 
erect 


Pontiac 


Engraving & 


Llectrotype Co. 


812 W. VAN BUREN STREET 
HA ymorket 1-1000 © Chicago 7, IMinois 
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Radio and TV Rates Should Be Based on 


Audience ‘Quality Factor,’ Says Sandage 


Cuicaco, March 29—The Adver- 
tising Research Foundation’s re- 
cent study of ratings standards has 
prompted one of its critics to offer 
a “radical” proposal for pricing 
radio-tv time and talent, in which 
rates would be based directly on 
individual program audiences— 
plus a “quality” factor. 

The plan’s proponent is Dr. 


Charles H. Sandage, professor of 
advertising, University of Illinois. 
He presented his argument during 
an American Marketing Assn. 
forum last week on the implica- 
tions of the ARF ratings report. 
Dr. Sandage developed his pro- 
posal out of a criticism of one of 
the ARF committee’s ratings in- 
formation standards—that house- 


holds, not individuals, should be 
the unit measured. Here, Dr. Sand- 
age suggested, the ARF had in 
mind primarily the measurement 
of network programs and pro- 
grams designed to attract a mass 
rather than a selective audience. 
Such a concept has “great dan- 
gers for the broadcast industry— 
particularly for radio,” he de- 
clared. 

Quoting an ARF argument that 
“the interaction between members 
of the household plays an impor- 


tant role in influencing most pur- 
chase decisions,” Dr. Sandage 
countered: “Is this true of lip- 
stick, golfing equipment, home 
permanents, farm tractors?” 
“Radio is perhaps digging its 
grave fast because of its inability 
cr reluctance to program for high- 
ly selective audiences... ,” he con- 
tinued. “Encouragement on the 
part of ARF and other groups to 
establish uniformity in audience 
measurement, and especially the 
emphasis placed on _ audience 


Mailings on your campaign are made to key 


retailers in Nebraska 
and Western lowa 


Just / of 5 Benefits 
of The World-Herald 


103 PLAN! 


Alerting all key retailers in Nebraska and Western lowa to the 


profit opportunities of your promotion is just one phase of the 103 


Plan. These specially prepared mailing pieces show sales helps and 


tie-in advertising material available from your firm. Specific cover- 


age data for each retailer’s trading area is also included. Because 


Omaha and outstate retailers accept World-Herald advertising as 


local level support, these mailings result in increased tie-ins and in- 


store support by retailers as far away as 500 miles from Omaha. 


In addition, World-Herald representatives will make personal 


calls on every advertising retailer in the Omaha area handling your 


product. The World-Herald will also hold or assist in sales meetings 


for your local people and will present visual material dramatizing 


the scope of your campaign. Individual sales brochures, prepared 


specifically for each salesman’s territory, will be given to each of your 


representatives. There is no charge for any of this material. 


This one single medium—The World-Herald—covers 100% of the 


families in Metropolitan Omaha, and 3 out of 5 families in the 103 


counties of Nebraska and Western Iowa. Contact your nearest O'Mara 


and Ormsbee office or write the National Advertising Department of 
The World-Herald for complete details on the 103 PLAN. 


261,246 Sunday 


A. B. C. Publishers’ statement for September 30, 1954 


Read by 3 out of 5 families in Nebraska and Western lowa 
O'Mara & Ormsbee, National Representatives: 


New York © Chicago 
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size...has a tendency to discour- 
age experimentation on the part 
of both buyers and sellers of time.” 


= In outline, Dr. Sandage’s rate- 
charge proposal was this: 

1. Instead of A, B and C times, 
all stations would establish rates 
by 15-minute segments, basing the 
figures on measured audience. 

2. Time and talent cost would 
be combined into one charge, cal- 
culated at so much per 1,000 lis- 
teners or viewers, times an “au- 
dience quality factor.” Dr. Sand- 
age’s formula for a quarter-hour: 
Rate per thousand times quality 
factor times actual audience, di- 
vided by 1,000. 

3. The quality factor would be 
determined from a knowledge of 
the characteristics of the audience, 
combined with station manage- 
ment’s judgment. 

“A highly selective audience 
should carry a higher per-thou- 
sand rate than a mass audience,” 
he said. 


s Dr. Sandage did not define his 
quality factor further, other than 
to cite this example: “Most peo- 
ple would probably agree that an 
audience assembled for entertain- 
ment would not be as valuable to 
an advertiser as one assembled for 
instruction on fishing or do-it- 
yourself homecraft.”’ 

Answering an objection that a 
qualitative factor would be hard 
to administer, he declared that 
“vou can inject a quality measure- 


/ment in radio-tv just as easily as 


in magazines, where a quality 
factor is used in deciding whether 
to advertise in, say, The Atlantic 
or The Saturday Evening Post.” 


GM Plugs AC Spark Plugs 
in Trade, Consumer Drive 

AC Spark Plug division of Gen- 
eral Motors Corp., Detroit, is 
plugging its spark plugs this 
spring with the largest ad pro- 
gram in its history. AC’s advertis- 
ing will appear in consumer, farm 
and trade publications, with the 
heaviest impact of the campaign 
in the consumer magazines in 
April. 

Media schedule includes 13 
magazines in the automotive and 
petroleum trade fields, five pub- 
lications in the bus and truck 
trade and nine publications in the 
farm field. The drive is supported 
by commercials on AC’s “Big 
Town” (NBC-TV) and _ outdoor 
displays in 450 cities. 


THE PERFECT SALES KIT 


COMBINES A RING BINDER DISPLAY 
UNIT WITH HANDY ZIPPER CASE 


Attracts and holds prospect's atten- 
tion by setting up sales material at a 
30° angle when he is standing, or 
a 60° angle when he is sitting. Two 
pockets hold order pad, circulars, 
etc. Weatherproof zipper closure. 


SEND For Full Line Folder 


1702 West Washington 
CHICAGO 72, ILL. 
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Spelling It Out 


Advertising—door-opener for salesmen, showcase for almost every prod- 
uct and service—is a mass mover of goods. But advertising must reach 
the right audience of reading or listening buyers. The right medium puts 
the “sell” in advertising. 

Because advertising appropriations—and programs—are often de- 
cided by management men, advertising media use the pages of Business 
Week to help win favorable acceptance for their markets. Business Week 
reaches the right audience—a higher concentration of decision-making 
management men than any other magazine in its field. And it does so 
at less cost. 

When you have a media story to tell management men be sure to use 
the magazine that will open the doors for your 
salesmen—putting the “sell” in your advertis- 
ing. That magazine is Business Week. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


These advertising Media 
use Business Week 
to reach management prospects 


American Telephone & Telegraph Co. 
(Classified Directory) 


Columbia Broadcasting System, Inc. 


Nation’s Business 
(Chamber of Commerce of the U. S.) 


Parade Publications, Inc. 
Philadelphia Bulletin 
Sales Management 
Scientific American, Inc. 
Time 

(Time, Inc.) 


Woman's Home Companion 
(Crowell-Collier Publishing Co.) 


Source: Publishers Information Bureau 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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‘| | Edwards Joins Four A’s 
es | Frederick J. Edwards, formerly 
| assistant advertising manager of 
United Chromium Inc., has joined 
the headquarters staff of the 
_ |American Assn. of Advertising 
a _ Agencies, New York. He will as- 
© |sist V. P. Richard Turnbull in the 
association work on agency ad- 
ministration, personnel and me- 
chanical production. 


Coburn Joins Coffee Bureau 

C. G. Coburn has been named 
director of public relations for the 
|Pan-American Coffee Bureau, 
New York. He was formerly senior 
public relations account supervisor 
with J. Walter Thompson Co. and 
manager of the agency’s Washing- 
ton office for four years. 


ATLANTIC CITY IS BIGGER THAN YOU THINK 


First in per capita food sales in the U. .. The way to cover this important Atlantic City 
market and growing southern New Jersey is 
to use the newspaper that gets into its homes 
—the fast-growing Atlantic City Press. 


Atlantic City Press 


... Covers New Jersey's best Big-City market! 


Rolland L. Adams, publisher 
DelLisser, inc., national representatives 


DuMont Labs Boosts Johnson 
Russell W. Johnson, advertising 
and sales promotion copywriter 
with the company since 1953, has 
been named assistant sales promo- 
tion manager for the tv receiver 
sales division of Allen B. DuMont 
Laboratories, Clifton, N. J. 


Second in per capita retail sales in the U. S. 
Second in per capita drug sales in eastern U. S. 


Fourth in per capita home furnishings in eastern U. S. 


Second in Sales Management's Quality Market Index 


“MICHIGAN FARMER is our Partner!” 


Says H. M. Van Aken, Eaton County, Michigan 


Not in this picture—but always acound—is MICHIGAN 
FARMER, the favorite magazine of the Van Aken family, 
Eaton Rapids. The family has been a subscriber as long 
as any member can remember. Herbert M., the father 
and two sons — Herbert Keith and Charles — farm 300 
acres, keep 60 head of dairy cattle, raise 20,000 broilers. 
Helping them further this prosperous enterprise is 
MICHIGAN FARMER, devoted exclusively to Michigan 
farming, homemaking and farm news...reaching 4 
out of 5 Michigan farm families twice every month. 


effective advertising medium you can choose. It’s con- 
venient and economical (MICHIGAN FARMER is a Roto 
magazine). Your advertising is sure to get action because 
Michigan is a top-third state in farm income. Besides, 
broad diversification keeps cash coming in steadily 
right around the calendar. 


Get the facts on the rich Michigan farm market and 
on the strong, steady markets in Ohio and Pennsylvania, 
served by THE OHIO FARMER and PENNSYLVANIA 


FARMER; also Roto magazines that save plate costs. 
This preference (4 out of 5 farm families) and frequency 


(24 issues per year) make MICHIGAN FARMER the most Write to T1013 Rockwell Avenue, Cleveland 14, Ohio. 
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OF FARM MECHANIZATION 
An Exposition of Farm and Home — Yesterday, Today, Tomorrow 
AUGUST 15-20, 1955 
Previewed in the August 6 issue of 


Michigan Farmer 


Closing Date 
JULY 22, 1955 


PENNSYLVANIA FARMER — Harrisburg, Penn. 
THE OHIO FARMER — Cleveland, Ohio 


SIGHTING AHEAD—James Lees and 
Sons Co., Bridgeport, Pa., contin- 
uing its “...those heavenly carpets 
by Lees” series, will use this “sea 
captain at home” ad to break in 
Sunset and Ladies’ Home Journal 
in May and in Better Homes and 
Gardens, House Beautiful, Living 
for Young Homemakers, Time, 
Woman’s Day, and The New York 
Times Magazine in June. D’Arcy 
Advertising Co., New York, is the 
agency. 


Teenagers Feel Ads 
Raise Product Costs, 


‘Scholastic’ Finds 


New York, March 29—Teen- 
agers feel that advertising increas- 
es the cost of products and that 
television is the most influential 
medium, according to a survey 
done for Scholastic Magazines. 

The survey, conducted by the 
Institute of Student Opinion, in- 
cludes answers from 44,609 high 


‘school boys and girls between the 


ages of 14 and 18. Twelve subjects 
were covered. 

Given the statement, “Adver- 
tising raises the cost of products 
to the consumer,” 54.8% checked 
“true,” 29.4% checked “false” and 
15.7% said they “don’t know.” 


® On the question, “Which adver- 
tising medium do you feel has the 
most influence in inducing you to 
|buy a product?”, results were as 
follows: 


Beys Girls Total 

% % % 
Television 64.1 61.3 62.46 
Magazines 15.7 18.2 17.0 
Newspapers 12.7 11.6 12.1 
Radio 6.7 8.5 7.7 
No answer 0.8 0.3 0.5 


On the third question concern- 
ing advertising, the students 
showed an overwhelming prefer- 
ence for advertised brands over 
non-advertised produc ts; 90.3% 
said they “prefer to buy a product 
which carries a label or name 
which you have seen advertised.” 


® The students were given a series 


of questions in which they were 
jasked to name the outstanding 
company in seven different in- 
| dustries. They answered as fol- 
lows: 

1. Rubber: 45.7% named Good- 
year, 14.9% B. F. Goodrich, 10.2% 
Firestone. 

2. Steel: 
Steel. 

3. Electrical: 56.4% named Gen- 
eral Electric, 7.5% Westinghouse. 

4. Automotive: 57.6% named 
General Motors, 16.2% Ford. 

5. Atomic Energy: 65.1% had no 
answer, 12.8% named the US. 
government, 6.8% General Elec- 
tric, 4.3% Westinghouse. 

6. Petroleum: 35.8% named 
Standard Oil, 36.7% had no an- 
swer. 

7. Chemicals: 49.3% had no an- 
swer, 31% named Du Pont. 

Copies of the survey report are 
available free to advertisers and 
agencies. 


61.0% picked US. 
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British TV Will | 
Run as High as 
$2,800 a Minute 


Lonpon, March 29—Minute spots 
on Britain’s forthcoming commer- 
cial television system will cost ad- 
vertisers between $500 and $2,800. 

The $2,800 top will be for a 
minute commercial on the London 
station during the peak viewing 
time—8-9:30 p.m. Saturdays and 
Sundays. Before and after this 
period, on those evenings, the rate 
will be $1,680 a minute. 

These time charges were an- 
nounced here by the Associated 
Broadcasting Co., one of the four 
program contractors licensed to 
operate the commercial tv stations. 
Associated has the franchise for 
Saturdays and Sundays in the Lon- 
don area and for the Birmingham 
area on weekdays. 

The other three station operators 
are expected to have similar scales, 
with the rates for provincial areas 
adjusted downward to compensate 
for the smaller audiences. 

Commercial telecasts will begin 
here in the fall over stations in 
London, Manchester and Birming- 
ham. The Independent Television 
Authority—a public corporation 
created by Parliament—has li- 
censed the four program contrac- 
tors to operate the stations at 
different times. 


® Commercial time will be limited 
to six minutes an hour and must 
come at the beginning or end of 
a program, or in what are called 
“natural breaks.” Advertisers and 
agencies are expressly prohibited 
from having anything to do with 
the production of programs. 

Time rates were decided upon 
after the program’ contractors 
reached agreement with the Inde- 
pendent Television Authority on 
what they will pay for their fran- 
chises. Under the agreement, a 
program contractor will pay $300,- 
000 per year for each day in the 
week allotted to it. For example, 
Associated Broadcasting, with two 
days in London and five days in 
Birmingham, will pay $2,100,000 
annually to ITA. The Granda 
Theatres Group, which has five 
days in Manchester, will pay $1,- 
500,000. In ail, ITA will collect 
$6,300,000 a year from the four 
contractors. 

The program contractors have 
to make their profit entirely from 
the money spent by advertisers for 
commercial time. These charges 
must cover their fee to the ITA 
and all program production costs. 


Fawcett Women’s Group 


Sets New Guarantee 

Beginning with July, Fawcett 
Women’s Group will guarantee 2,- 
100,000 (True Confessions, 1,300,- 
900, and Motion Picture, 800,000) 
and b&w pages will cost $4,640 
(Confessions, $3,250, and Picture, 
$2,000). 

Formerly, the group guarantee 
was 2,400,000 with Confessions 
guaranteeing 1,500,000 and Picture 
300,000. Group rate was $5,300. 
Fawcett said it was “frowning on 
solicited subscriptions” and that 
“we will allow the circulation of 
both magazines to seek their nat- 


Edwards Adds 1; Names Sayre 

Edwards Agency, Los Angeles, | 
has been appointed to handle ad- | 
vertising for Lee Hotels of Cali- 
fornia, which operates the Holly- 
wood Plaza Hotel, Hollywood; 
Beverly Carlton Hotel, Beverly 
Hills; Cavalier Hotel, West Los 
Angeles, and Hotel Laguna, La- 
guna Beach. The agency has ap- 
pointed Robert E. Sayre an account 
executive. Mr. Sayre formerly was 
an account executive with Western 
Advertising Agency, Los Angeles. 


General Exhibits Offers Guide 
A special guide to Chicago con- 
taining information helpful to ex- 
hibit managers and others at Chi- 
cago trade shows and conventions 
is being distributed by General 
Exhibits & Displays Inc., Chicago. 
The 16-page pocket-size booklet 
lists sources for last-minute re- 
placements, shipping facilities, a 
map of Chicago and other Chicago 
facilities. Copies are available free 
from General Exhibits & Displays 


Inc., 2100 N. Racine Ave., Chicago. 


Serving some 
of The Nation’s finest 
advertising agencies 


ELECTRO-MATIC 


attention to detail photo-engravers 


10 w. kinzie st., chicago *« delaware 7-1277 


phone or write for your grey scale and color tint 
guide... it’s yours for the asking... FREE! 


ural level through newsstand pur- 
ehasers only.” The move, said 


Fawcett, “virtually guarantees” a | 


circulation bonus of about 150,000. 


Motorola Sign Adds Color TV 
The Motorola spectacular sign 

in Chicago, said to be the largest 

*lectric sign in the world, has been 


idjusted to include “Color TV” in | 
the flashing list of products now 


shown. According to David H. 
Kutner, ad director of Motorola, 
t is the first such advertisement 
‘or color tv. 
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Once you've flows | \ iscounc — world’s firse turbo-prop airliner — 
Vou tt never want to crave! any other way. Its four powerful Rolls-Royce 
engines inake the \ . unc exceptionally fast and pleasantly free from 
disturbing meee and vibratiom, 


The Viscounc will be serving Capital cities soon, 
Be among the first to enjoy this new conceps in Highe. 
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of Tran Bot « with the HOME-EDITED 


You take a big bite every time, not just a 
nibble, when you use magazine advertising at 
the local level. 


In the first place, with Home-Edited magazines 
distributed with Sunday newspapers, you sat- 
urate pin-pointed markets of your choice. You 
don’t just buy a small chunk of a market. 


But a lot of other things happen, too. 


Your advertising is surrounded by colorful 
local features that the readers simply love, and 
by-local retail advertising. Those ads are news, 
too. So you get tremendous readership. 


MAGAZINE of the Sunday newspaper 


Next, your dealers see that your advertising 
in these Home-Edited magazines pays off at 
the cash register—day after day. That makes 
it easier for you to get the dealer to push your 
product —and tie in with your advertising. 


With these Home-Edited magazines you pick 
your markets—big, booming markets where 
you can have saturation coverage. 


You pick your time—when the selling season 
is best. 


And you pick up the chips, every time. 
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you get a bigger bite of the market 
with the HOME-EDITED MAGAZINE 
of the HOUSTON CHRONICLE 


Houston Merchants continue to be 
amazed at the phenomenal response 
they receive from their advertising 
in the Houston Chronicle Home-Edited 
color Rotogravure Magazine. 


One of the reasons for these outstand- 
ing results is the exceptionally high 
readership of The Chronicle Maga- 
zine. Surveys show this to be as high 
as 89% for men and 94% for women. 


It is only natural that this magazine 


would be well read because it is 
written and edited by local news- 
paper people who know local inter- 
ests and how to appeal to Chronicle 
readers. 


Your advertising in The Chronicle 
Rotogravure Magazine will pay you 
big dividends in consumer sales and 
will build strong distribution and 
dealer support for your product in 
the Houston market. 


THE HOUSTON CHRONICLE 


ROTOGRAVURE 


| MAGAZINE 


OCTOBER 24, 1954 


*& 


Freeway or Trashway? reem on + 


THESE ARE 28 OF THE NEWSPAPERS PUBLISHING THEIR OWN HOME-EDITED MAGAZINES 


Akron Beacon Journal 


Atlanta Journal and Constitution 


Baltimore Sun 

Boston Globe 

Buffalo Courier-Express 
Chicago Daily News 
- Cincinnati Enquirer 


Cleveland Plain Dealer 
Columbia State 
Columbus Dispatch 
Denver Post 

Detroit News 

Houston Chronicle 
Indianapolis Star 


Newark News 


Seattle Times 


Louisville Courier-Journal 
Milwaukee Journal 


New Orleans Times-Picayune 
Pittsburgh Press. 
Portland Oregonian 


St. Louis Globe-Democrat 

St. Louis Post-Dispatch 

St. Paul Pioneer Press 

Syracuse Post-Standard 
oledo Blade 

Washington Star 

Youngstown Vindicator 


HANDSOMELY PRODUCED IN ROTOGRAVURE FOR THE VARIOUS NEWSPAPERS BY THE FOLLOWING: 


Art Gravure Corporation of Ohio, Cleveland ... Art Gravure Corporation, New York City ... Denver Post . . . Detroit Gravure 
Ficeoeetien . . . Neo Gravure Co. of Chicago . . . Standard Canvas Corporation, Louisville . . . St. Louis Post-Dispatch. 
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METAL-WORKING 
INDUSTRY... 


24.4% OF THE PLANTS ARE 
LOCATED IN THE MIDWEST! 


Reach this buying power through 
the CHICAGO-MIDWEST METAL- 
WORKER... . the publication read 
exclusively by the top Midwest pro- 
duction executives. 


13,500 circulation, monthly! 


Write for details 


4742 W. Lake Street, Chicago 44, Ill. 
Tel.: COlumbus 1-7906 


CHICAGO Midwest METALWORKER 


MCA-TV Names Salesmen 
MCA-TV, New York, has added 
four salesmen to its film syndica- 
tion staff. They are Cy Ostrup, 
formerly of KABC-TV, Los An- 
geles, who will work in Los An- 
geles; Ernest Montgomery, previ- 
ously with Screen Genis, to head 
the Detroit office; Frank B. Willis, 
formerly with WJTV, Jackson- 


ville, Miss., a salesman at large, 


and Al Lauber, previously with 
NBC Film Division, assigned to 
Philadelphia. 


Ed Hall Joins Trademarks 

Edgar V. Hall, formerly a circu- 
lation manager with McGraw-Hill 
Publishing Co., has been appointed 
director of the manufacturers divi- 
sion of Local Trademarks Inc., New 
York, syndicated newspaper serv- 
ice. 


Advertising Age, April 4, 1955 


‘Soft Drink Bottlers Group in New England 


New York, March 29—A group 
of soft drink bottlers in New Eng- 
land, New York, New Jersey and 
Pennsylvania have voted to or- 
ganize and incorporate a research 
and sales promotion organization 
to be called the Carbonated Bev- 
erage Council. Chairman of the 
25-man organizing committee is 
William C. Silver, president of 
|Elco Beverage Co., Bristol, Conn. 
._ Plans call for incorporation of 
the council in New York state. A 
budget of $1,000,000 will be set 
up for research and advertising. 
The funds will be raised by as- 
sessments, on a graduated scale, 
levied on each bottling plant in 
the area. Potential membership 
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KNX each week! 45% listen in a single day! 


of the radio families in Metropolitan Los Angeles listen to 


For the first time, the leading stations in Los Angeles have 
an accurate measure of the number of different families 
listening during a day... during a week. @ The new CPA 
(Cumulative Pulse Audience) report for Los Angeles and 
Orange Counties shows MINX reaches the greatest 
number of different families morning, afternoon and night, 
total day and total week! 


people than any other station! 
people than any newspaper! 
people than any magazine! 


First in the West's First Market.... KNX RADIO 


LOS ANGELES *« 50,000 WATTS + COLUMBIA OWNED 


May Be Forerunner of National Organization 


is about 1,500. Most of the fran- 
chised bottlers of established 
brands are active in the movement, 
the purpose of which is to raise 
per capita consumption and sale 
of carbonated beverages in the 
New England and Middle Atlan- 
tic states. 

Total per capita carbonated bev- 
erage sales in the U. S. are about 
150 bottles a year. In the nine 
northeastern states, per capita 
sales amount to only about 112 
bottles annually, roughly 25% be- 
low the national average. 


® As soon as the council has been 
incorporated, an organizational 
meeting will be held for the elec- 
tion of officers and directors. This 
is expected to take place in April. 
Present plans call for an executive 
committee composed of industry 
leaders. This committee will be 
authorized to propose a plan of 
action and to recommend the ap- 
pointment of an advertising agen- 
cy and a public relations agency. 
Before any advertising is under- 
taken, however, AA was told, a 
market research program  prob- 
ably will be undertaken. 

The movement to launch an in- 
dustry advertising program got 
under way in January under the 
sponsorship of M. J. Becker, editor 
of National Bottlers’ Gazette, who 
organized regional meetings of 
bottlers throughout the country 
(AA, Feb. 7). The establishment 
of a council in the northeastern 
region has been a direct result of 
that development. 

It is still too early to say whether 
or not-other regional groups will 
set up organizations similar to 
that which has been started in the 
Northeast, Mr. Becker said. It 
is likely, however, that other re- 
gional groups will be organized 
during the next few months, and 
that they eventually will consol- 
idate their activities in a national 
council. 


@® Mr. Becker is currently con- 
ducting a survey of 6,000 bottlers 


‘in the U. S. to determine their 
| opinons 


on how — assessments 
should be made for a national ad- 
vertising campaign, on the selec- 
tion of media, on the use of sec- 
tional vs. national advertising, and 
similar questions. 

Mr. Becker is confident that 
soft drink bottlers are anxious to 
organize a national campaign for 
sales promotion and that they 
will do so within the next few 
months, in several regions, if not 
nationally. 

As previously reported, it is be- 
lieved likely that a national cam- 
paign can be undertaken with a 
budget of $3,000,000 to $4,000,- 
000. Soft drink bottlers are aware 
of the success that cooperative ad- 
vertising and promotion has had 
in other fields, notably with such 
beverages as tea, coffee, beer, and 
fruit juices. 

Pendray & Co., New York pub- 
lic relations organization, is acting 
as counsel without fee to the 
steering committee of the Carbon- 
ated Beverage Council. 


Bridges to Producers’ Council 

George R. Bridges, formerly ad 
and production manager of Flan- 
nery & Associates, Pittsburgh, has 
been appointed exhibit manager of 
Producers’ Council Inc., Washing- 
ton. He will direct all activities for 
the council’s traveling building 
material and equipment exhibition, 
the Caravan of Quality Building 
Products. 


American Names Shriver 

American Brewery, Baltimore, 
has appointed William H. Shriver 
Jr. director of advertising. Mr. 
Shriver formerly was in the radio 
and tv department of VanSant, 
Dugdale & Co., Baltimore, agency 
for American Brewery. 
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Since 1946, circulation 
of the 54 leading magazines 
is up 25%. 


1946 1954 
Source: ANA study, “Average Circulation and Rate Trends of Leading Magazines,” 
and Publishers’ Statements to the Audit Bureau of Circulations. 


Meanwhile, circulation of 
the weekly magazines which 
keep people informed 

is up 41.92%— 


Source: Publishers’ Statements to Audit Bureau of Circulations by Business Week, 
Newsweek, Time and “U.S.News & World Report,’ 1946 and 1954. 


1946 1954 


and the circulation 
of ‘‘America’s Class News 
Magazine" is up 176.7% 


1946 1954’ 


Source: Publisher's Statements to Audit Bureau of Circulations, 1946 and 1954. 


...the “growth” magazine in the field Advertising Offices: 
because it gives America’s high-income 
people of importance the essential 

news which directly affects their plans and 
decisions. Because of that fact, it is 


the “growth” magazine in advertising, too. and Washington. 


A MARKET NOT DUPLICATED 
BY ANY OTHER MAGAZINE IN THE FIELD 


30 Rockefeller Plaza, New York 
20, N.Y. Other offices in 
Boston, Philadelphia, Cleveland, 
Detroit, Chicago, St. Louis, 

San Francisco, Los Angeles, 
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Two Join ‘Field & Stream’ 

Edward Hundt and Barrett Yag- 
er have joined the sales staff of 
Field & Stream, New York. Mr. 
Hundt formerly was with the New 
York News, and Mr. Yager pre- 
viously was on the sales staffs of 
House & Garden and Family Cir- 
cle. 


Otto Appoints in Argentina 
Douglas A. MacLean has been 
named managing director of Ar- 
gentine operations for Robert 
Otto & Co., New York, interna- 
tional advertising agency. He was 
formerly advertising and sales 
manager of Palmer & Cia., Bueno: 


Aires. 


Li 
TEM 


Now get move- 
ment on your TV 
slides for almost 
the same cost as 
still slides. 


$10.00 


FOR TEN 
SECONDS 


Send for sample 
reel and descrip- 
tive literature. 


STUDIOS 


1323 $. WABASH CHICAGO ILL. 
357 W. 44th ST., NEW YORK 


Toastmaster Slates Big Drive 

Toastmaster Products division 
of McGraw Electric Co., Elgin, 
Ill., has begun a campaign, to con- 
tinue through 1955, for its entire 
line of Toastmaster powermatic 
and automatic toasters. First phase 
of the drive is targeted at the 
“gift-for-brides” market. The cam- 
paign will continue to increase 
through the peak pre-Christmas 
season. Ads, both in color and 
b&w, in the spring-summer sched- 
ule will appear in Better Farming, 
Better Homes & Gardens, Bride’s 
Magazine, House Beautiful, Look, 
McCall’s, Modern Bride and The 
Saturday Evening Post. 


FCC Okays Signal Hill Move 

The Federal Communications 
Commission has approved the ap- 
plication of Signal Hill Telecasting 
Corp., operator of WTVI, to move 
from Belleville, Ill., to St. Louis. 
The station will change its call 
letters to KTVI, and will petition 
for a power increase to 500,000 
watts. 


Contests to Spur 
Salesmen Are Found 
Gaining Acceptance 


New York, March. 29—Contests 
for salesmen are becoming an in- 
creasingly popular tool for boost- 
ing sales. 

A survey just completed among 
the 2,700 members of the Sales 
Executives Club of New York 
shows that two-thirds of the com- 
panies with five or more salesmen 
use some sort of sales contest pro- 
gram to stimulate selling. 

The results, announced last week 
by Zenn Kaufman, chairman of the 
club’s’ distinguished salesman 
award committee, were based on 
data compiled by its research 
committee. 

The study shows that 67.4% of 
the companies surveyed run sales 
contests regularly, 25.8% have 
never run one and 6.8% ran con- 
tests at one time but have given 
them up. 


Getting bigger 
and BIGGER! 


B ac in March, 1954, when the Iowa Radio-Television 


Audience Survey was taken, 56.9% of all homes in 


this State had television sets — one-fourth of which 
had been purchased less than six months previously. 


Today, we estimate that WHO-TV has coverage 
of a minimum of 302,000 sets in Central lowa — 


owned by 566,300 city people, 545,100 rural peop 


WHO-TV’s Audience is getting bigger and bigger. 
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Companies which do not run 
contests or which have given 
them up reported that their busi- 
nesses do not lend themselves to 
such stimuli. Only one company 
reported that a sales fall-off fol- 
lowing a contest was a factor in 
discontinuing the practice. 


= The greatest number of contests 
(57%) are run for periods of one 
to three months. Contests on a 
seasonal basis are run by 21.5% 
of the respondents, while 18% run 
them on a year-round basis. Only 
a negligible percentage run con- 
tests for a period of less than one 
month. 

Most of the respondents (63%) 
indicated that they run contests 
“whenever we feel we need one.” 
Regular annual contests are held 
by 23%, semi-annual contests by 
14%. 

As for contest themes, 76.6% 
use a different one every year, 
while the remainder of those who 
run contesis keep the same run- 
ning theme year after year. 

More sales volume was the goal 
of 58% of responding companies. 
More sales of slow items took 
second highest place, with 20%. 
More calls on profitable accounts 
was third with 7%. The remainder 
reported a variety of reasons; one 
was the establishment of better 
work habits on the part of the 
salesmen. 


® The leading incentive used is 
cash; 20% use it exclusively, 43% 
in combination with other incen- 
tives such as merchandise : and 
travel prizes. The latter are re- 
ported growing in importance, 
with 29% of the respondents us- 
ing them. Forms of special recog- 
nition, such as trophies, are used 
by 29%. Other incentives include 
company stock, invitation to pres- 
ident’s dinner and extra vacation 
time. 

In descending order of import- 
ance, the following -factors are 
most often taken into considera- 
tion in determining winners: per- 
centage of quota, dollar volume, 
number of new accounts opened. 
merchandising ability (setting up 
point of sale material) and detail 
work (sales reports, etc.). 

Companies answering the ques- 
tionnaire attached relatively little 
importance to the notion that oth- 
er departments of the company 
should share in contest prizes be- 
cause of the extra load a sales con- 
test places on them. Only 7% said 
they had ever had complaints 
from other departments about 
this; 57% had no _ complaints, 
while the remainder said either 
that they didn’t know or con- 
sidered the matter trivial. 


Grand Union Co. Names Five 
to New Executive Positions 

Grand Union Co., eastern food 
chain, has announced new execu- 
tive appointments. Hugh J. Da- 
vern, v.p. in charge of merchan- 
dising since 1947, has been elected 
a senior v.p.; William W. Brady, 
formerly sales director, has been 
appointed v.p. in charge of public 
relations, a new post; Carl W. 
Shaver, formerly president of the 
North American Equipment Corp., 
a Grand Union subsidiary, suc- 
ceeds Mr. Brady. 

Earl R. Silvers Jr. moves up 
from general manager of the com- 
pany’s northern division to the 
new post of executive assistant to 
the president; Robert F. De Weese, 
formerly assistant to the v.p. in 
charge of store operations, suc- 
ceeds Mr. Silvers. 


Foley Returns to Law 


George F. Foley, former agency 
executive and independent pro- 
gram packager, has returned to 
the practice of law at 666 Fifth 
Ave., New York. He will continue 
to represent, as attorney-manager, 
such personalities as announcer 
Rex Marshall and several corpo- 
rations in the broadcasting field. 
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than any other newspaper 


He’s a familiar and welcome figure in Greater Philadelphia. He, and 
his fellow newspaper boys, bring Philadelphians their favorite newspaper 


, —The Evening and Sunday Bulletin. 


To all the contents of a great metropolitan newspaper, The Bulletin adds 
its distinctive and characteristic reporting of local news. This is one of 
the many reasons why The Bulletin, in Greater Philadelphia*, delivers 


more copies to more people every seven days than any other newspaper. 


*14-County A.B.C. City and Retail Trading Zone 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, Filbert and Juniper Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Cormnpany in Detroit 
Atlanta © Los Angeles © San Francisco 
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’ leads the 
country in 
business gain 


Over 1,700,000 people served by WTAR-TY 
can boost sales for you, 


Southern Baptists 
Plan Heavy Schedule 


in Broadcast Media 


New York, March 29—The 
Southern Baptist Convention is 
launching a multi-million dollar 
radio-tv campaign “to reach 65,- 
000,000 unchurched Americans.” 

Details of the drive were made 
public here by Rev. Paul M. Stev- 
ens, director of the convention’s 
radio-tv commission. He revealed 
that the Southern Baptist group 
will build a $200,000 radio-tv cen- 
ter in Fort Worth. It will house 
the radio-tv commission, which 
now is headquartered in Atlanta. 

The Southern Baptist Conven- 
tion, which has 30,000 churches in 
the U.S., also plans to film a 
series of 26 color programs titled 
“This Is the Answer.” The 14- 
year-old radio “Baptist Hour,” 
costing about $700,000 annually, 
also is being extended to cover 
new areas. 


This program is generally aired | 
sustaining, but time for the_series | 
has been bought on five NBC o-&-o | 
stations. The Southern Baptists are | 
hoping to engage their best known | 
spokesman, evangelist Billy Gra- | 
ham, for some broadcast appear- 
ances this year under the auspices 
of the convention. 


Insurance Group Advertises 
* Business Week, The Saturday 
Evening Post and Time will be 


used for the first consumer adver- 
tising campaign of National of | 
Hartford Group of Insurance | 
Companies, on an alternate-month 
basis. Placed through J. M. Hick- 
erson Inc., New York, the ads be- 
gan with March issues. 


Esso Elects Ray V. P. 
Bronce L. Ray, general manager 
of marketing and a director of Esso 


SPOONERS—“Together” is: the theme 
of spring advertising for Oneida 


Standard Oil Co., New York, has 


been elected a v.p. and member of | 


the executive committee. He has 
been associated with the company 


|for more than 30 years. 


November 28, 1954 


We go to considerable extra trouble and expense to assure 
that every plastic plate we ship to newspapers has a depth 
of .055 of an inch in open areas. We have understood this 
to be the standard requested by newspapers themselves. 


In the course of inspecting competitive plastic plates at 
frequent intervals we find that their routing depth gener- 
——@lly runs about .020—and occasionally up to .030. 


Have we been wrong in taking this .055 standard so seriously? 


Is it no longer necessary or advisable to hold rigidly 


to that standard? 


Portion of letter we sent to 3 
every daily newspaper in the U.S. ¢ 


“FORCE YOUR COMPETITORS” 


“Don’t lower your standard of routing 
Reilly Plastictypes* to .055 . . . publicize 
your product and force your competi- 
tors to match this important feature of 
your plate.” 


Composing Room Foreman 
South Dakota Newspaper 


“Great Service” 


“You are rendering the newspaper pro- 
fession a great service by deep routing 
on your Reilly Plastictypes*. It gives a 
cleaner print and consequently a better 
appearing newspaper ad.” 


Mechanical Superintendent 
California Newspaper 


“Blessing” 


“Please stay with your high standards 
(of routing Reilly Plastictypes* ) and the 
blessing of every member of our stereo- 
type department as well as my own will 
go with you.” 


Production Manager 
Oregon Newspaper 


“Do Not Sacrifice’ 


“We are always happy when we receive 
Reilly Plastictypes*. By all means, do not 
sacrifice your good quality for the sake 
of the little time and money to be saved.” 


Composing Room Foreman 
New York Newspaper 


*Reilly Plastictypes are also produced by Michigan Electrotype Division 


NOTE: We received 356 answers in all. And 277 of them, or 78%, endorsed our stand- 
ard of routing open areas to a depth of .055 of an inch in the finished Plastictype. 


Sy Pe get 


Ltd.’s Community silverplate. In 
‘addition to this magazine page, 
‘opening the campaign, pages will 
appear in Life, Seventeen, Wom- 
bese Home Companion and Ladies’ 
Home Journal, in addition to heavy 
(tv promotion. J. Walter Thompson 
Co., New York, is the agency. 


If Net Affiliation Is 
at Stake, TV Hearing 
Is O.K., Court Rules 


WASHINGTON, March 29—The 
court of appeals ruled last week 
that an established tv station has 
a right to demand a hearing if it 
feels that the Federal Communica- 
tions Commission is about to au- 
thorize a competing station which 
will take away its network affili- 
ation contract. 

The issue was brought to the 
court by Wilton E. Hall, who has 
a station at Anderson, S. C. He 
had unsuccessfully sought to inter- 
vene when FCC authorized Spar- 
tan Broadcasting Co., Spartanburg, 
to shift its transmitter from Hog- 
back Mountain, near Spartanburg, 
to Paris Mountain, near Green- 
ville. 

Mr. Hall—and the Greenville 
Television Co., which has a sta- 
tion in Greenville—had protested 
that the change would enable 
Spartan to blanket the Spartan- 
burg-Greenville-Anderson area. 
Both claimed it would cut into 
their revenues, and Mr. Hall said 
it would result in the loss of his 
CBS affiliation. 


# In rejecting their protests, FCC 
said the network affiliation was 
not something it arranged, and 
was a matter of private negotia- 
tion which it could not consider. 

But the court then said that the 
Greenville and Anderson stations 
are entitled to a hearing; the 
court said economic injury seldom 
results directly from FCC actions. 

“Even the grant of a new sta- 
tion license does not automatically 
take advertising revenue away 
from existing licensees, but only 
creates a situation where the li- 
censee may be able to get the re- 
venue by private negotiation,” the 
court ruled. 


‘American Letter’ Expands 

“American Letter,” McGraw- 
Hill International Corp. fortnight- 
ly, is now being issued in 10 edi- 
tions, with the publication of three 
new issues edited exclusively for 
Venezuela, Peru and Colombia. 
The book is a newsletter which 
analyzes business and economic 
developments in the field of inter- 
national trade. 


UBC Appoints Mau A.M. 


Elmer W. Mau has been ap- 
pointed advertising manager of 
UBC. Distributors Inc., Chicago. 
| UBC distributes grocery products 
_through wholesale grocers in the 
| midwestern states to retail grocer 
customers. 


3 y 3 OES. as #1 = ¥. 
4 shy } — om NZ oer ’ ue Dee Pe ni Ls etapa a an karl RES ae ood ae a cach re ae. \ Ae a Boies op a is he 
3” ey oe Ie ts ta phone, RHEE em Bebe , ae ap oe ee ere 06 es ; AS PEE 4 pepe aS ety ae ae tn hg? bie BSR he See Cea iO 2 eee ieee? LW fy : St BON Ve a a Re ee Pe ee ae ag SRS 
A Ae OY ~ ig mas es Stet a Fak vo f x z ; ‘i oR ob etoF Nt ope Dat) Sut odin pene tan He yf pe bas eae RR ARG. Serene PR eds OO GR ae A gh Se OE eth eS “eb, dhe O Gatien See eee ete, ee i oom ¢ 
5 iy. : me 3 j : eee. 3 r reine eo sae! a : eM LS yf ii ak cA re are ‘ rae’ eS Se ices 
iy ‘ St eee tea Be. ak ig oie ie Eee aes 2 Os Se ; rates BA Secs ye ar eae Lo Pity meaia canter kite Seale Scie Es Mog 1 a Vie eens Pre ae bg eB 7 
ty be! RA tie vies | eR Y i ‘ REP Ig. Sikrme, bs < s , Cee ‘ ‘ : oY fe _Z RE 7 Pa i wid a ah’ Mee UN SAE meee TEP naga: ER eee ye A Saat Pk aaa ae 
ether a? WER Fo ap Ys tae ak ort AAS OS apetePyoe fy J: EIN NSS Beate = We uses te bd jh oie te . > ee Ae Pas Sn, Cee pear ear” eae eee ae oP. Sa eae Pe mR BUS ED NED CASH Palit a piece: LES Sects 
ina ‘ oe te y Mie De aa fie ae Thi! : d ve tePI &: h Reo oes 2 CF RE YP, a eee tae pease Gets 4 ee wey ey See a ey PATE Sree ite MOSES ts Fe a ’ ea ts Fee ewe ern 5 be 2 
pe Ne ab OM ees whet a OIE BY I Re Aree pe abot Beals F be es) Nt ein ea hk ln ae perc ays tate ns eat ERR Se ee, By NER enh Wc ie abies phre ib aR Se cd men RA, A) i i mx aPC =v Mae aay 
pte Se neni” Pa.) Gueaienter 
: ie ae aaa 
} Sree fae © 
Fs) rida 
ae et try 
2 ah het 
. d ie << 
Advertising Age, April 4, 1955 Se 
Aas i aan 
ae 
4 j 2a ce 
; | ROE PES ee oat a cram acs 09 SHS gerne test a fe 
SL eae eam ae i Merhe...§ fhe proud ef yom a 
pee eae Siete oe a | Peer Mees Ole gon etal : 
wlgeeet 2. elem aa palietaslayincnhinentepeomes { ' a 
fice eso) ae i. (tes <a sath om 8 a ~ 
Cin! OG a = Ad ict Se eeponening toupee: F as 
Pee epkin 4" z | Lt ealleteesteRed alll come teed LY 
ee ‘Sh pee ‘ 7 7 ee ee wx ’ he cm 
oa se ee a Re eee be OR tig ee * cea: Venton 
cs mace i ee ee a. a 
~ Fo peer omeed OF Cree bes Winer ences, * is 
4 ‘ “ | ee eS 7 
ir ’ Se : ia : 7 é 
ae ® Sate 
7 ; A : 2 = a Si 
| | ¢ Bip. ? a 
iz. | é SS ee 2 + 
‘ S| , ea “0 a ns wi 
: ne | . Bay ces Syeey “ ae 
= ty ‘ ae a fe oa 
bs e A ae a to 
ce hi BE ~ te 
‘ee ae 3 on a? SE» a uM 
: ag | LP a” ae Tae 
gS ‘, r * eae eS . 
: ia. \ as” cof * ay 2 , ee : ’ % : 7 
* ie Ba sues | , *] 
& ; | “a i t E! ae 
i» 4 - | 4 = ee 3 enone . oe - 
Fay *According to B C Forbes & Sons Publishing Co. Feb. 1955 | — [oon | 
> ‘ soa 
: | io , 
“Tice es a “ a | 
“a a» 2 So 2 » » “tie teat on 
i . bial ae ca ch aes : : 
| 
De Bis 3 
as ae | tee 
Sirs Be a Scar 
| a eat ir greet Ye es 
F Bert al a) ie) ee ie 
* Y OS Eas i tec Gee epee Came 2 eager 2 ase 
eels . P c t hd 
NOR to = 
ge ape 
é - 
° ey: 
. et it 
‘ ae “eta 
: é ers _ oo 
. ae Eas 
r 2 ee Fi a 
A } 
a aS a A P : bi 4 
7 
ie ane 
; : ; eee 
| a a 
a aes Be ahs 
at tos 
’ : i ie 
= Se 
rere - | =) wae 
~  e ¥ | . z a, 
? e « ae mnt 
: , | a 
7 | »- 
é | : 
| ae, 
al lars 
; 5 
; oa 
7 | —— 
, oe 
‘ ’ ae 
‘ ‘ ite 
> acs oi ce ; 
. ee 
pid emia 
od een VE 
+ : a8, 
: ee : 
a ae 
* a 
< es ” 
% * nM She 
oa: eee 
+ “ a the 
ae 
ae Bt ae 
= ve 
. — oo 
pe es 
ae ae =o 
-_— aye : 
: . Sie -_ “ s ; 
ati - ea " — ¥ i cin’ 
Fa . on } Pe; 
— se 5% 4 A 
liao a . — 1 — ae 
: —_—" s io 
A Hh: Bane 
: wes 
a : bee 
ee PSL ee 2 Seen Pia f age * . 
; Rs 
and got some | bs 
* Agee 
: eS i 
Pe a q 
- ae 
: 
bat 
a r 
Pe his 
=a 
: ee 
Po po = : 
— «(CF 
ae a 
Vn 
ao | lie 
c= bs 
| ih 
= 
z 
, + € 
ee 
ee E 
s 
wre) 
” ‘ 
PR ieos 
55d 
s 7 
eee ¥ 
Ee ot sei ee EF. nets A tke Wilt oh Orta? b. ty ees eke ae ala ie ONT ul belied?  b Mka aa cen Ph ate eka ties Tra TN : + se CEN ge Bees cica gee ha  ae has 4 eine ©: rie TRAE He CLs ee SPU Da tes * path yon pee Tee 
« i ua a = re Ae m, ine if 7 « oe a ee 4 % Z ¢ nt EE : 4 : é ¥ be < ? ta . d 2 a. ae aa 
2 ene aie PS eth ie Sp pt Taba WEE PE ee fot ah a a Ce Merear ote Pinlkius: aceerelateomitie cam eet : ie ty i ee ee ce bs mS ee : toh ae “LC RELSS Coe BTA ie ee TL Stas eT he te Ay thee ses : . hg, =i TS Si SA gh I cc 
oo a . cr 4 mes: 2h Be a a, re pli s +P SS a a py Fey PRE ns Ge ge ye a ee . = ‘ 4 * as. . ts ea, le % i or 5 ees . ws 4 ah, ar id Tg “oe . P oP as als Sees Goer 
oe : ; WR AS tar ot ae, “ete Pate Senn BRR eae EL Pt eee 5 culo geo DESY Na ee EY Pe PM Pr See F b Gate tose Oe a a sgrae ang Oe = gs Se, Oe ae ts o SD ee ee ae a ie ¥ 4, yontiy 4 Teel ate ch eS ee. hats 
ecg © eres) ie hehe ee fie ee Pte pest ark So Se a4 ae s ene pe : a oe , ta fo ay * Sa ie + eM Sawer eS i pet BOP eps, a hao % Fa Ne py we a. so id Ss, POI. ROR S 
‘de? ‘ wee? % ea ra ee Oe Ae eae ar ‘ Pie a pigs ne ‘ ee TS Fa ag eo e 3 a ey, sia Sy ten bee thas ; w CO a ap a ap > ip owe bs ee 8 . 
BM ba he F. OD ged pie. Beer a cya Se aS Pee: oc tee eke REE ee Bg ae i aN atte ee oe ee 4 a oP Ge hag ew yg ool ¥ * 3 Me ne be alee ‘F} f oes es pf . : Cee Tate i ane. " Ne? Be et: ae ey. ay as ie: EBS Ae a oe 
es oN Rea ar kt eeK aay Wine eRe nk OP Py Shere Tat APE w mas tes «Seen ee ae pa ese 2 og AC PY AS ESA ee Se ee ot. ete eee eA a. eee 6 “ae er abak tate 40 E reir hat Bi as oO te Catan a eee ms a : ate Ln Bi Be 8 5 Seta Rag oa ao ~ 
te Tee: $ BAT doe end Set lle PSE Sn age Ale Iie Spe ote [eee Are Tess e. eRe BS pee ieee <t ME hae ee ee Fr Us eee : s pf. are fe ai aj te 4% ee, a to AS Eas Sn Shee oot ee ei 4 ? ae oe ¥ deh Sinn pea a ae) _ es Fre Rt # 
: rye ¥% b i Ea 3 £ Ades E Oe ¥ fs Fe 4 - 5 eee: Ay petite * : i wi “Ghe mte Ps ‘ > . “e ty # ths ‘ ae - ‘ ge : x : ie s 
CS ieee i ae Lets, a aa tie? F me EPA Feere 2 et aig. fgg Pe ie SR eee tye ‘ Aid's Se See 7 As 5 fee, ae, 2 eae ; ; * tau oo ee < ere et 
> — 2 fe, Oe, ‘> sia. Ca , ¥ € ¥ = , <_< & a +> ~~... Fi a . 7 ¥ . = 5 7: = - i cine = 7 e — ad * 


Nations Business 


A MAGAZINE FOR BUSINESSMEN APRIL 1955 


Ss“? 


we 


Boating booms to biggest U.S. sport race 40 


Inside Red China: an Air Force survey pace 2s 
You're losing $86,600,000 a WeeK pace 32 


Natural gas—here are the ISSUES pace 37 


te . “ be ics: me thee . - eR RS: ki y r op re as erg ~ bo 
r ke tae EP ae ee i es tT ROY oid oo ae eet shiytiam ek A RT Di ge ee ae aE AA ROUEN Shay ve Rise oo 
? q y Ei, ee eR My ed Z ae ene Re es ait th es eg ae . eae aoa ay . ; 2s Se eee eo “4 gs MONEE. 1S Bap Maely Or eR e ea ote as: hte ae ¢ 4 BN Mj é 
; aS ee VS aia F 4 this! Ce SEE Gray le Cee bee Pr ay aes eRe Tees Rea eaete adie 3 RS pari we Aas : EN tie fs at Pra Aa ale fake hoe ny gig Oo i vee Lhicrs deities gas ia 
is Sa ‘Got WS ene : bane cyl eae - - Sa Dae: Re ey Bite ae oO BL it lane Wren: ala, a ae at : eee ee f J pee) 234 a ; ae = SP Ae SS kag Peoria Pay Fg] eer eae Fe it e" / & OMe ye : = 
* , ‘ jee ce Nar aes, 2 Meee i Spats 4 Lee ig ‘anies % hi ae ae USE acto Fe a ats ati ia $F os Bae a Be “4 Lay PRIA R, Gog 3 Lae ‘ rover A 4 is eres Pa LA aN Oy na ae! eet se e ees Se Raci it; Dane gt 4 Nags 
Se ot hg ey dt he go, 58 Coe ? PPR a seers me Ses Ri as eo poet) gh yore xe VE a ROS ty ene BREE deat 26 Se 9 eons ni ae nen eh AL oe iG yea © Ee Pract, ER ie fT eae ty Ray Dae 6 i f PE ara et Bey (Me Matai te ee Banh Gia ee ae ges 1} oe ROA 
Dr boc Qieresl, te Ree ire Creag 2 Med Peni ea ea ar is Schlep ato nah oy wet dG Ree) et ce aoe Ain Ses Wea ure Ee es 2 hue) crite ivan we er, eae lovin hee Pica tae ELV ite ere areca Aa aii eR ate Ai ran seme es CSRS oy SPE eg 
Mpg Boa eee Ob fae PE a ee oie eC it engine RS oe Wa acaerelh Aig en RO fare Ne ike ae temo gd gee tl: aan [3 ste ke i x Satomi: ak ahah tt ate a PE STIRS at FT ai aie oT WAST eee ae! Wi ec hed sue toes Pid ae ems os ie OY: ie he 
Be i RE ede hog ae L ear a ae a “hath ee Se AS F va Peants eae ey vg dae Yb PR PER) SRA ie FER Ate oe com pore a ee RAPES ati: te tgs ey Oe Sa bee WA Te a EPS as) ens) 6 e Ei hs ipa tar ee OE eA Ie eI A tS aS te ee a? EMR eh ar iy (42° 
aH eT EN tae iy y <2 \ oe AT haces hope Sirecae tee pai {Gee tae eo Saree Pe ime ye UT as We cee SRR 2 AoA cir h te Oe meet ta ’ t ager ap 2am Retin . SR See cs tii! PEL). Ae ota Pa ere ae Bk Bt Seach iare. Sl} ie Re pitta. ibe CMe abd Sy ke 
i ey a) q 7 i ee OS oR SP et MSR es Stee aS i RN ee ere CANS RE wishes MNO aR ae ogame ha pane Gott ee Se Br ee eR ee Re ee gen ee, Scant aN ee er 
me ie bales a Prxy Fy ee Se Sets cs “fh syne Pie? a ae wD § " eh Re a Se oy netel ee PT Ae ea Aa sae i oy > Shad Nal ep Shae Pee ts aod 8s el Saw, ee F ely ae ee abo ie aS ee aes cS es pa 
B a Re cae oa hs Ae hg ie Rp ae SRR tein one vac kk < acaap aN SESS Fe ote aie Nae Den IR ae er hte peg yee ~ aheee roe, Wee ateate ee aon gente ae Ber aN aterm ay $y. SAR aie role. ae 
ee eet ee Ph pe MEd moka RS tog aes ee ae Oe ee ee REE Ae Stn ihe Me gee oa et | eas 3s Gad. © Mame eae ar SV Anat kos 7 ate aoe eee Seba eo ee ieee kerceeey 9) <igae 
~ a a <a ati On < =~ SOA St HF a Ae RA, OS on Pa Ae TGon * Hn MEER S COa oe yal ae Soa ey ese tee ae ee : ees : kate 5 Le eh th P . oo akg Sekt Ni cn y, we ¥ ae : shh aon 2 Seah an Bier . Seas 
a ee ey eee ee 8 ish aeh ess J . nro Pe aie 2B Se Fire TER an ie ee "ER 2 TE ran ee eae es ie ape ima Joga Ua ampere iat i iA i eee sf ce terres ax mm. 2 
* ie waned ee ERIN se ee ORES? “acct Steet tie hei peas Rt Ben ERS Fa ie et eae ace spe i. eiducaap wile aa art Stoke ees ee oe 2 : aie Seema || ey gene fle spony Se Rl aOR Fs See Sarat sy ee 
forte meg AN RT Ohi! hc ae ee ee Ras, ia 7 Ya ee aes, BOW faced fa seis grt SRE, IOP Na aa ste a Fi cil: irae ibe ae rey Fee y hee Z eat ° ae fat ert Se ey Seay. saa Ly) eae 
naa mega dent er « ey 2D A eee eens ik tN Or Ba Pore ol aoa ee ea ae Fieve SS aa SP ee ya St Reig ee ce a tag tie eee Pied Sn ae Be ii ee Meio ie See ‘ en ait de it Said Pp at ces et Ae 
eS Peas or ey, Dire a on oh cece Riel) ckueade joie ene Gas, Vig pena oh ge ad es. | ie ae nie SE Nae N at ety a ta goers Bo) SO a eee cS a 
a a bs dct aaa fen Me! \ ae at ora ta Me on 2 ane Se tah Saat es woe a ae Nie eo! ere scl Oe cc hal ee oe Gare Phen ee Pee ie opie Be Ae genes O5 Sae 
Mee Fae : pcs Wea ge gone SRT Ps Eth ee LN rey Pe AAR SE Sars iveelaetoee, So Se See. eee ae aa Eee niin eager Se ee Se ee bia Bact Su iis me I aia. eS ra, Seri 
> Ma fl oo eo ae ee EN oes coe = ES faeces hed ane ee emg pa ae is Bah are gk piss Bee. ee Sees ear ie ate ye, ee eee Sree, se Mittin. ago: ea OCS Aig ely 
) ie 2 oe Re Ae ee eee ae 7) eg ee = be ae tha oom eee aaa ee rN ei jag irs oo . mo en aa Senne SE TS etre ae ee eer Pen eee er ee 
yi Ce ae Sa eee {Ameen $e tg ae cies "ENT RIOR Rs PB a a Ses ee ath eee ee eet a age ie oP UR ie aaa Peay, Ni) Io ig ee Rw Me aed i det ae poe cat me Secs. ae Be ener tg 
SR rei Te a, Bred ac ae Ce eee Se eh eee © Ne oNates See Ss gs er ee ints San, | ee erreur ots ere eae fe 
er eas Pee So gene ee es cae te Geen eee 24 eee a Sn oe ee aes Pa alee Peet eee fe eee Basie, 7 ee: ae ie . See if <r Sy ene a en” es isa 
ire Wes ee a 7 on eee een ind he ee ar eee te ¥ a ae See ee ee = i eR F. 4 ae 4 ‘i do ee ae een apne ie" BE ca Miner tthe a Sa eT Gt ae ts Big ba See Pads aed 
a ee ae oe ee PRG eter | er oe : ‘ieee Bi es | ee cae Pee ee 22 aan i oli a 3 ay eee A Daa peers pepe eee ate 
ce A, ey SR mist Ag oo ah Se Rae NESS? eae Ue area ois eae =i ee 0 “ Sep eee Abe ete Se ,: 
. Tabet cree ARE aed - Ee: re as i Bea a ri ae: ay Remric gn Lagi e mA 
: ie a Se ea abt ea ae oie eal eg iret Siasyh ts Sal 
x im Bhe ee «ek Rees he” ee aks coe ia 
: ee ; pee Be ae Segh 
. . 1, RR aces be a died Rao ieee a a : 
: Eee JS Pei he Se eM ake es ae he 
oe Re : PE cart ee eee = ial sce lee 
; 5 See ol aaa ; phoey eis ea P TY Seas. SSR Fe ee 
' | ape", MME Sc oreacnege = an - PO ae ales ee ees «eee shy See a ae ee oe ied pak Alar 
vo Sa a asco Bi | ieee PR BRE Es 3 et, 1 eee eee he co so tae 
Pe or Paneer tis inl: Be") wate ep ae Se SS 9 eae Bee 3 eis AM Be ihe” arene eae 
oF, 7 ne aT aRGn Siete +. ie Sabre i ad a ore > + oe at ae . : Sh ad a Sere te e-O ae ca: aoe = cha 
} : ot ee SP SD aeeee ate ec On = eae oa eet) Ai ee en ee ae age Ra a ee She ly a : ie 
qi oie Spas WA agen ene Sa _ 2 ee a oe er Cem ee. ag 
‘ : tee eS, eee Rr ah Ab ve , Np Sh oe BE Rig Gh) saa se lle cas gy “ oy ai jiaios «ae gaint am eae es as Reeds = 5" pm ; Por oiee Bi ony ee 0” Oa aa Pea 
’ ena, Se eR pay an ec ay So ee Dey ree tote," 1 ee 5G “a ge. le oo aaa eee Se ‘er ema =, © Ne es ie wed 
a nee sega,“ Bos eae fs 4 eee ee ve ea COR ROR ra ephemera ik Sets Osean eet See ares 2h eit aetna ages > ae Spd “he Pe ii a ees ‘ aie Boe 3 eet anaes st aa eR ‘ ha pyl” 
aes re rae ae eal a Beau i he ‘ ae ee Line ae _ a ole Selig [ee ; ae er. pa ee oi ihe rar 1 San - Ae wet, ero Fe ie ace eh Mies 3 setae 
Kim Pause p Seen ie’. een ood Pare Wie ein Sy a 2S ire is a we me a ea re: ee 
: ‘gt cnpeee + ja eens te: | + tee i) oe! roar Peter Pa ine $ oom. - Soeae ies as a, of i iS See eet 
: ae rae Bee te ete ae re ce ee oh ce eet cate a. : ae as a So eat Sill a. (ia 
{ a. Pe seas iyarsicy = ~ " f eee: y Age b . ise ee caenren ae toe an. saa 
Be | as aa ae : Sh, Oo eee _ ate ‘ae ae he 
" od * $  ¥ ie . ; ; hig ar Po ior rer er Perce. sere ae ee ga eee Pee Lat _ tie ae Bey 
- oe = ee oe ae ay ie em ee es ee ee ee ene ae 
7 \ nhc igea. « Ahnase ct ae soft Rey AS a : SoS Sg ae eee een ey he aceue LO NG erie (Po as = 5 eae ia. me Ro ce 
7 % re 5 7 ere ek : ae Nee isa #, meg i Damen Tone |” ICES: aS. tr cae ee | : ‘ - m 
a aera AFA aays es yale! es A ae = Bey on Si pa Ret Fe's Ses Sh oe Lo REE ye RI eee sxe year : Se a i 
- EE : eg, daft rs eB, . oS < te eS eens Pere we ey ‘(oie Ns —e pie ee ary z ee eee ee > a OM oe A Laat) ‘ : 
vig Be a a tf nthe : : Ane Re ine ieee coe te Ae “eae oars ab? fae Poo 6 a , aap: Bs ae ee 
ey oy an Wy ;, sauce 4 . a ae eget ser trier trees ay Sor Pi. ea ae Re oe sign ep © ER ht hoe, Bi 
eT re aero. : : ae rede + see = cl ae 1 ST onetime ST deceeaas teaes a hae Bede SS ae na ee SP - aay 
ee mee Oot eo = = Aa gree Sess c vio aoe P Pe cae te, 9) 23 : A ie se ee : te, ARES Ries RnR el mr Ci ne ee se 
rat ie nse abate 4 oA es NG ocan bre), as OS ease eee sed. owe are = —— Ris we oh or. ee a. ae eases ae ae a wre ee ; 
ne . 7 a Pets y ; ee ite ee an SMM eerie Neemteaee: 2S 5 SRE asia ae {fa Wega alas Meet ieee amc mare yt : Be ick vont Z 
a FA = ‘ , las ieee eaee rire. Fert - 8, | EERE SE Pee hes eo ee Bc a eee : 
3 y Lae “2 : Crege ey oe Hike oes) : . ~ 2 ee Re oe er ie a = 
: ne a ae : et : at es aN “eae ‘ WEA) jae ee ee oe an as 7 ae 
; oy Ds ae 3 Te a a cae 08) aes pe: eal 
§ X yes sj a Pan ites e- aero i : oS A sys, ae Poy ate, 
‘ Pi cies “ : ‘ “ See, ~ a RE ot ern ne ee 
; ; : thy ; : Ce See eh ee 
x - - e 5 a Pie sic ces ee ys ; 
> 7 e e . 3 ee (on ng am 7 a 
i 7 ; . - Be ae ee ; 
j . aon : e : a a Bhd See : 
cs er ee Wade ay 
' * ey aks 
: = on a Be, Eases meet 
es eae 0 ie ae BARS te 
ene? 7 he Serie la Giese mm Ge ¢ pete tae Bx = arr ee a, a ee 7 
ie : , Cae Sam SS ee fe bean : ‘ 
: ; ees ar | DF eae i vee : ; ae : ere : 
: ion & ‘ae Ee ee eo ee ee i ee - @ , oa: 
4 Prt. che A z nse 
, rr Tee me erent , 4 
FA a sae Pa nas ee Ca i PRE p 
iar Oa. Ae oe ence ah 4 Shien be teste, i Bel eo ee 
ES a: alae ny Meare en!) = a eo TK 5 a OM aoe. ane 
(eee SE ag AO ap eiee ae See cu es oe ae €! 
Sr ee Sarees Pe eee ee Wie Ves Se Sere 
, eo Ths oak oe ee | aad cm a Ms Gag Site fae 
oe aoe’ “7 aehGues ae Bs ak cee, Po ane = Pree i gale 
bd Ges ive % ee ee ae ae Se alee pen es US ai Re 
R Fae : i 2 ‘ 4 * aves bares arsed Laird . a fa 
. “SOA OMS SS EEE 2 gt ere eee ae Py 
" Pi ahaa inate Be Meas cs en ee if 
Pa ear ate sete ne Bc s,y 5) a rh Sateen tw ee Blind Ee Aa 
gi ome pe ee Sita es a 
i LE eee yk ae ee Faia Wiesel bein oe Bis lpia eae oe 1s 
y ; ges ieee beige ainda Le aa ies a tases ae 
/ m: gsi, ee <a eee aero ier nen ace ig 
ie oy ean Sie La Dee cea | famaiptacs & 
] st erat Pe 3) ne meas ac ate Or a, ‘ pa as stg ay 
- Oe Rate Ree ey eae oe dy Ae ae a 
> i Mee ge i Se Ms if je Sh anew sake e; 
e us pert rie Tag Pea nn oar BT Ie ee ae a8 
«yeti ae ei Be Barks ie eg RE ene Fa Rg 
ee he ane ba Pear OS Sa a pee 3 
ma eee OP es, See eee ary Pees tae Oe ee ee Boeri 
2 ee Re’ tame ae oy Me ae ret a eae aad aia 
ries a Sie sa, Tae a a Be take oh Shak Seay Oe oA = 
——_— RMR Gene ee ce 
ff ¥ oo o ne a : 
4 7 Rare U ots , 
i <p a Easiae = ae ae 
= 2... (Bite tie ater gas Ree gi cen Na 5 as. ; 
SESS SRNR se See SO ie eM ee be eee 
SS aes a “areal as A ch ag % ee 
ES Seeiepare i Te AA ¥ 3 ™ - atic 
a . : 24 Eke nee ee See 
7 5k ea ih f cy 7 - a Ed Pe. i ce at aad ‘ Ee evils ee eas ¥ tk ‘4 ee 
a P. 7 ti * ex 2 wei = pr NY eA: " * * > ps Take La a iar ah iy: tes. 5 4: * 
' ae i roa oage : ‘ ; one : a - Re | : eae nen fgahte. eee he + ‘ith, Hane 
oe pe Gimmes. . ae ll ee, . ia a a ee |) 
at ie ‘ea Bi nd eh eee ma ake ite Yast wegen . —, Ce: ee a Ss: oar 8 aes A oe : ae rs 
a a ee ¥ : - = ce . i iy . i ui 4th, a) The se fa ; * ee: s 
i» cee islet = fe eee” - ee =", ip ees ae a Pr phe: sue A Fal > | 
. ie) | SE ee i tr ROO ae at aa aud A Sa ae Dee yeiragas fed 4s . ae ne a ple) . " nn au % = _ ; eae 
‘ Ex “oa Satie my Sea ee ee a Ros Sed A , a ; pe: bea * 3 s al a a 
| Us Re ea ee ya peat ee Sapo ee = , as Beas oe r , Ps 3 ~S — 
. Soe 3 te Tne Dat oer oe see Aten Wigee Be a aa = % ae F > 7 “ oh fs m t z le ‘ 4 a : 
i a ; sacs eee om : a ae: ; " S Re ii : . “~ Ee ey ae a a: 
eB fe , * ™ J . 4? Wi cge ek ee Pere : dd meee ees steric 
; ne, a, Ph. a em : eee a ioiie: Moraes 8 eee 3 ; i oe ; baaets 
, : Aus Rio eee ee Ps eo anh oe a Filles ae Meese ies Pie He oe ' 4 pis! eT nes es ¢ yy ; e 7" ise ' 
te ici , i ii wes oe ae hy alt i ia a ae at vy . \ ’ ste ss bane ke a Gy Tee Bsa ae Bir cc ae 4 Rage: ‘ Pees N ce e. ae ag ; SE 
PE eae ee en a ee a Soe oe ve ee j- — & ee ‘olan Bh ay ac = 4 sgok. Meats, Ree ss. . . pee E : 
é Si a ve A gies ae Mec Bees ¥ ae oe B SES ee 44 @ ban : ie : ies ON. ee ae © iste 
a ee " rR le ti a ai ina rt: a apee ee ‘ie \ - es a i Le -— . er Sir, 5 ike ; - igeeeer 
- = aa Se Bhat Pause pe yh ee Se aa: ee ‘g ¥ Beh): ae ress | ==) x ve *. é Pee 
t, as a d ee a - oy + < a as A me . a. a om. -. ce, Fa 
aay Be A) Ne ~sk ee Seay tia % ‘ * ic ee 5,4 sia ae 2 cal ae > ee eek: ie & 4 “ee " =e PZ : POS 
oy pela, Sore iy % oe ale nh Sui Lm aim ee pe ae ak ee ie oa Bi: Vane Ret <a) * e es 
aes ye ae ee ae Rees: care = : ; ed iss “ . See tame GU CS 7 eg ee : >. res Bee a oe |e : , “oe ~ - tg 
12% ores 2 2 a See a Se Ee SS or eo ee ee Oe” Saas ee ht ome Me oe => ae 
Ss ee By te oe i a eal atid aed ey Wie ick oes le eee Rt eB SF Seige 2 i Cer Nae aa a eR fr i jeep oes x . ig 3 
ee ee a Se ee ee bee au gaecealaers a Oo SS mie laa oe a “bee inc eo) eee ee ee gnats ae mS ce ee . . ~ ae. ‘ fe 
ae Sie ee BA aa tS ae co ee PAPI or or, a Ey BIG ee Se Nien ko te ne eae eel ae a Pei i F ae 
1? a © ee Fae oi i ae Eee Pane: oye ee lan ee ne A eh fs . i: : ae : i Boe Ne Sage Oe Gee * we it a fe ~~ argh 
1 Oe ie | ee oie ee ures ena ceoeaISy Sra VE Saute eras. : Ringe eee ia. See CNT ae , : Be ees SR 6) - Bee Se a a ees ~ . - oe 
i ee - ane ig Pee ak else Cee we: espbiges 2 Sat tS ale 7s wT Sha ns ee at : f x oo te lon : hy eae’ “ ed 
3 ee. tet: ane =a CIEE Ey ee ip Serene oe oS the eee fe oe fi 3 2 are aan Ps co RK iP rR Sk a SN e So Seah e eee 52) 
. Leg ete EN TEE sy) fe ides aed) Vest ory ns ek nia crear ee 5 rie ; a = oo tte SMe ae es foes.) ae, = ¥ “agai mie ‘ a Sis ~ oie 
sie Seale Sp St ie deh tle 2 tal crea i Zi : et : 4 oka sneer Se Weer ae ae apeichic eh Gade ae See . a 
7 peg iy 50 oF fay c es 2 f mt ae eee, ‘ ia % 4 _ ® 2A aaa eer | Pane? =e K ate ee bs ss . ee 3 
$ See ere is caer i sean ay ete et ei ee me a cain ae : > .* & ca) Aaa ara : : ‘ Pregl Siac, “s Sele . Seat we ; . ja 
aes = aie ae we ae ee Vita eon eer cane pe 2 eee ae 2q 7 $e BO eas : 2 re . Sa baer <a eo ie 
| eee oi ‘ie SE ee i gb catenin SEIN ei aia Bes Ts, am > are ee 2h eee ee me ‘A ‘ - tg ee Hc gar ein ae coe 
i a ae ee i ee ae ha ar ON ae Reo a {OORT ih a tag , 5 ane a AS oa ee pee 5 . ‘ anlar i are ee oe fil Pe 
y an Sth ahs a ee aes aman eae ae. “ee Peek re af ee, Rs Si WL ape ee a, ew BD by apne F eet a we 
| % et Be So imes ieee ee eae Miche Sak Se. ES ; . ooNGe A ne : | Pain 6." ee? ? ey Rags ONE OS eae * ae ek 
{ eg a ae vee id = qenamee S ra ees - i - - aerate ates aoa Fe « eS bat Z J oe ee 
“Oe el a Ses, oe ihe eee ni Be) 2 0 ee pay" ee eee ~ ar . aia id ‘lee - <+ f pak ¥ ame PP 4 
. Me: ORES Re eS, EE Fr 3 i ea Fett omeentia Bay me aa as ing ras. ey | no ~— cere 4 eee Ex 
ee ee ee Tr EME SLAG EARE S| aca Sp ee eel re ae Beige ae Regs see ee “. eee : : aoe ° ee, ma Gi .~; i ee a) A 
eo. So ee ae Skin Re? , ale eee a ak soeeay cut a ri ee ss chan » aa? Soa ee “¢ . ae : ae 
> ‘4 CaS lz mes erin?! —agle® Si eran * nk ae so a Tt oe tesa, See . ks, ort. ia ed eee 5 ai > Hi eh a ai 
| 3 moe een E F ae ee Pa ey eee wee ik oped Ded Ame a - i 5 eae 2 tr 398 a P - a ie em 4 eae) b a 
: iss se 2s a oo ay oth Saeeeee apes Ene) a Se ed ee earenmee ries Sie ane : ¥ = ne " 3 Ras * Fi oa een 
oe! - ee a Se ee ae : tipi OA. Tees toe phate ligt Gite ni ie a AS . 7 d oat ear é a Sean 
Mates ose ae. ee ee > Re Allg Sean ar on = Sig to eis oe — ' - Cetin 5 “ae . . : bre oa + a ea 
‘i + ape ie ae “3 ete) eee rece * (ieee ee . 3 eee Bie AL Wisco dis ~ i. ikea a a ce eee 
| , ee ee ee See Ser re : “ ~ = aaa say mee Py a Se eae anes oe 
fa Sie: SE kl Ti S55 — FE aM Ee > Oe Oe * = ep */ reo nes A A pee "I 3 
Ser ee ee ee ae cus. Sala foe See wf de aia, Cex eee he ; 
os pa coats Crees Book: ite | Pre otk i M LA ety me ’ 4 OR ales A oc 
Sethe eee ; Be m gaye ieee a 3 bare) i ‘ Bre, Wiig. ‘ gor" a“ ~~ is , a 
i ae oa mee aie ih rey ! ‘ . ~ “) ¥ oa : oe : 
) Rina cept |. Seecen eaael ace pets ; _ : , Se { eh a - » hg ' af ie wag 5 eee... ey a 
oo TS me ae : a) "yy 4 ee . et if - ~ Alaa od fae . ; Mies a Pits go ee # : 
. 19 ; ‘ nS Ms 2 hai Be ce en ’ p a ‘ 5 ee Lads) oe a 2 ae 
a hes ie: OF ar peed] ee ate ae ia ’ ap: a+ em la. WS ; : 5 gla, aoe 3 Ean ais ee We s ia 
_ oo Vaid > 5 ala ch Lo Sa Cae po ee ae € ° aa > ~ A : Wena Rance) ee: Saas es ue 
7 ; 4 eae i Se aire ce hae CONE ca) et sear fo, ee iti ‘ ‘ Ca il © Vi Me ee ss (A N Seeeneaae SS ae ee ES = * 
ea Me ee ee hs Gs os . >, ee :  * a ») chp edmas seats Mk i a ey ey Se. 
E bo age ee Sa ee ee Tiree vie f- , ee 5 1 2 ane ee ieee. “y thal . aN > a Se ae Ra Ph oeaie Ce | Ng! ” a yah he Raa 
a pt Be ll a MS Tie Bee er en eee ee. ia ae fee ea ph a a : s aes Fo a a teres tee AY eae aS ig eu Te aie ee ergs 
ees) se SO ell aero ot oe Fe. aie ns ieee iy beat + emer) ase \ a 7 - 7 ames : hey ae 5 hes . af a: 
e i 2 al RTT 0 eee ) aga Eee — gp reermeeeto ae, ’ wt . : ae 7 rae Ts ey J < ; so . aaliette 
a Tess or of eae I ie SEER: = ai Lee ae re ae pheasant Bee Coad ee fd V; a Pree me fei eae Pe Sete ; tr i ‘ ie * 45 
; q ‘eons pf ae ier a Sia sn arai> Eee = eee | Oe - ee We ie Ls : ars eee ae an ite . ) 4 va i . ’ or pa Re ii é ale a as 3: ei > + . r Hey ae 
| A: SERRE cee ea oe eh, he Salter ak _ 6 Sr ead mics ‘ we ee Ke TRE ieee is ¢ i 
| ! | aga st “ae a Tee : : f 4 Oo ie Rm a ty as: i ’ y ~ > ae Me eee as NS Ra er ee : . pert we 
-- Hic edie : aaa a Pot Ta eet eee aM sgngydatase Bays: pene haa eta, tie aE: .\ o ~ SS 4 aie See aera | Maeda Ro eal ey * st ty ~ 4 ae ex 
os aos ie aR aie alae Ae a ie Eady 13, SEE gee Ta Neer ae a ahs Sse ; a er s i 2 Oe A lag = Seca aee aE rs Coe Bagh 
Rain! (Pate : el ht im al aera taker ai Nh a eee pr eee Dee a ae ; dF ie ees ‘ aos Ps Pe = ea Pate. sera ¥ ° iis . ” Ee as ue 
Sea er gary teat Meee a, adie i ee Sis, wh: . ‘ F es i Bt esis ee / Me rt . A eee 
| ee er ee oe gas, noe ater: \ 5 1% Sy nips Sibi aes cm ‘at? sae =. 
* Br prea sn 1 h ra Uae > yeh oh Sa. (yas ie a Te aa “i Pi ¢ ’ a. / he eee fous m ee he i" ee 
‘ Bree ise ir mee 9 So er ene mes ek See x oe. a . eae PT S Pen! 5 eee 
: ee ne Pea 8 Oe eee emge ‘ Las he ae ‘s 4 f Rea. : “= “ 4 ene sp 4 7 eee (ag ial “i 
‘ : ame eee a eats inte aa MO . fF ere aie Y Sea Oa: >, Pi. g oy hare “ i 
ta hee ae, Fp sya one a ne tore) ceo a : pias ey : Pun © ys * ‘3 
- eee eee ci age A rs ee ay . 25 1. hes, his . . - > Ns - ae fe “£ f  — Sy ree Pa , ; 
A: = 5 we Smee < : er Ms ; . Bes. s . é ‘ a #! is et 2 Ms pt igen ey 
Rd feat ra a aia f amy = rh ’ - . » . ty ages i a » ps 2 a ad = 
' ip a i) ee : ; bas de, i” < a glee teh > J 7 ae ‘ 
ee 4 4 ee: eae , 4 ag eae e ; 7 AP eh rey . : ee es Sees r . “ of nba 
ya ; i * e.: p BE ae a Fie es re Te a en ey Ot ee eS _ ‘ eral % ‘ oo ee ei ae 
“ ae : ‘ Saeed ae. ce aed Say 2a ie: coe 5 @ . bigs mL Bi we “5 J a P “ae ga 
; , re ‘ eee ; . ae i ‘ yy eee . P > ; apt 
3 hi 5 3 : ponies ie : ¥ eae: aOR oe: iJ Shae # ‘ i = : ad = * ® 4° : Vay 
: ag Bi ies alr eet a el tg Bia | ” \ a ie nee Rae i < cee ’ a oS ee pn et fa ; fo “ d a 
3 ; Wee ; i engie. Soh, Foie rat tes MEE. Jo «1g See ae ee ae : eee ' ' is ’ mone a wy is i eee fae 
os ata es ee ease i tine ope ge lice a a me a She ie oie Liss ae # ly. m x Yr . . ye - » & “tae bad a eens 
mad OER a, RO ge oe AUR Neen Ae Ree 2 . oRaapcaaee ale 4 ee gs ES - “Wee fies rn ‘ PS oe : 7 Re 
te ve etn Mots. Pep lettres eh Se oneal eer ees aes yaa * ma bert o Aa OS ingly . Re | : . " : « lt “? Pa i. J ee ae bear, 
EES SR ee ee eee ena Bia: BES eos . ett a, . 2 ee Vili i Ses. 
. ee peer eee Pe oe ee Ue ies HF donk cae! ie Reed ho. Riel ried® « —_——w “3 23 lane » a + — : / a ££ . eee % : eee 
. og Ae ae piety SO ee aU ee cer Niet a ee : v i ear oe wee | ee ae aie . a : ~ r a ase! tie aoe Band 
: 2 br age SPRL th an Pe EOS =. : alee . ae : in 2 er ; Ase amy . fie , a 
er ue as ‘ ® elias a " 2 Pap Se Pra Ry .% —  F >» ‘oe rae ve 
as. [om ‘ios " ' Secchi a Pe. 4 seit rai “S PA. aoe a? ao : : <a : ~ , or a Satie ees kita 
ae, al 5 ys : i cas ‘ eee , ~ i a eee ee j eS. _— | , ‘ed gg os ee , MP TIS Barer: 
cai res e tap a . Bs =n = . Nib acer a ae al eee F - ieee e 3 a ua ‘pase ba ae, ; - St 
: t: alas # Bs el ee ee ae 4 r Be . Pred oa » 2 oe Fi it ie s. A ve ~ ~- " a “gues LE ER a a Scere 
i es “S7 os <a see aie i r ‘ ‘ ane © i aay Lee . a *) “* san te pial er ae : 
, Mace eS ene noree,. ee : aS | a A ite iS a, . 
ef er ag See ee PME eh, pe ode a \ . ‘ eas Gah. Bear = 4 i- nae aa, . ae ae ° tng 
- ares he, eae ey Se Wee aire Sea gon ees, 3S er , < . ire hake ee tae . A , oa es 4 - Het ee ere. ate he aang Flee: 
{ a : Rhos Ro ng 4 Pee hee, Pee 3 . Fy f f j Sas : ae ny ee ‘y c - Ps oC * ® ‘ P . aba eet fe eee ee: ae re 
Pe * Se ‘any, © ipa ete igs S| S| Leese: P pee . “akg = * Me, a ae ‘ al P Reh. we 3 weet mer ae Se See gM Yd 
ae hulacr, 8 ns bas Vises oe ‘Seog te oee ae " 4 ng ig nn +e ea? : gee . Pi he Poh ty RE eT Ee 55 a 
4 A gee ae Se Le Bi Se ae ses aN ee 9 . —_. ‘ ieee ra SS tg aes ue é Alieeg x ‘ae! TRA Fait a 8. E 3 fr 
na Ra ise a tines. on ta . 4g eng eal a ear hag ae BS j ie ed ae x : , Ree eee 23 ae WA oe P eee * » i aaen ee = ; lara ia. 
Sattalites, Ka, j ; pea tae pat Vou gee ¥ 7 - aay \ . ; = aa Coo * . E if tence Bh. + Me gaa Re eG ene 
as pice te ik. eee gah tie al ae SN at sa erento eee ha) -, Oe - See a Oe ao Mis ee Fd . = eae Pern EAMG Soe inetd, Sack: 
ih oii noi) 2a Ce ip trlees era e! Ai 2 Pos ie sie eee pone mie - ee ble bee * ’ we Eotatrai ie . - Poe ee ae . A I i ge ele! rth 
ey Pei rt Sia fee ees patesstes: ST Oh eee eee pt 3 ae ee mal eg jon see ~ 7 ios Seen ; 11 a Ak ae " i he TPO er Cee) 
tT ries fo ie oa = es Se ak retan' a * . ata ltiee™ rae ae § Se Sao s eat eae ee ke 
: ae. eee i eee oe TR Een ce a ‘ Boot: ae ee * 1 eee ' To a Se , 9 = 
Bie fee ee ie s eee ee ‘ ae it oe ne Sa aes ~. + Saree. raeeteg , coiatrtys Ae E eee ee “ : cee im 
2 oe ee, i Sea a Tt aa ia TEE eee ‘aul hela ¢ A ‘ nek 2 . " ae es i - rs ‘nS aes aa 
ae gag Er) eg ainda ae Pe ay eee hej f 3 + \ ee) 24 ee at oo - er: 4. : ane 
: ae: A eae io: ae = i cae Sno Br EC a a i. : Conte ie . ae ee os ee ’ ~ ‘ * > ' Ps s 
; See ees ame Pt ee: : * Rear ye eee ai, cy bn ee d ow. me or 
s sie jae 8 aia gel Ae eee cg OU ? 
oo. " eb 1 SE Siete tice? gee ait Bt i 
oe é 
a ca ; 
‘ Abe 
; sa i . 
, : ee 
2 Sr, E * 
es mee eae : a 
“1h : ‘ 
; at 7 
re a > a 
) ‘ - =a a 
a ere = : 
' 5S — 
; —_ i yo. : 
is : in ee The: = ; bat ata ; = 
sg Mga sets ‘ ‘ Sie ieee ; 
ee 2 ee Mig ois hae te 
TE: a Vg ee ee ee get aoe 
’ ct ee en 5 ap emer Bee ay, : 
ue i ory beer & Wie Ss dipeieean ok SMU arg eS Sages Re Aas +. 
a! ee ; pier eP “ 4 : 
i cei ols Slag ree pr ; : s ‘ ‘ae 
vee ai aan Ye oe 5 eae ne Eres ees 
| ae ae eel nae et 
; ae ‘ eee : . 
et cs. sa Poi Gomme ees . eee 2 * " 
es Me ia : ‘ 
=e : . 
fe ere * ‘ 3 i : 
. “ Mae ‘ wi ey: ‘ ree Creel een: 
eh aor Fe a : © ieee spa Ni OB - o's ia we eis ae . : 
PS 8 a EOD pingrermonrys eden tt fee ee te ai ! 
: Sia : ie t- 
wg re. “8 ‘ 3 . ~ = gt 
5 ct et) 29 RC en "i BAe Nae as Ree pi at 
ne Ace bse 2 Ste aes eet Rae ee re ee 4 . ae eA : ack Ee Ae Spe aad Ee ae Pee a et As eiaertes & ie sane 
eR att feet dak ene Pa TEE Coote gd ote SESE TD ty Re 4 spree ‘ eer: BRS TEBE GM cama eM Eee 2 PP Pe Gl et vy pabee te Pete | teh, ee AL : 
MEE OAs iicd gt Qa gen ed nn ee ee fen: ~ Pee C1 Gye oo OU ie Be thes es OR ate Cee De Reh oe 8 goa i . pee : ; 
SE ESE. “SATS OF RA Sh Rae a AS SG cis AY , , a GN peeisern. aMlrae 2 pers le SONS. AR CAE : Fh ario ie etek aah ob hie a : 

y eet ae Sb Ne SORE Re Gis Ree eke has Se Ee a eh Oi 6" bag NSS eee ae "is OP EE Alin sfx hp al Pars : Re : ae x wat’ 3 s - Se ‘ ‘ E gee ge cis * ‘3 es 
PER 4 face pas eee EL oes Sas ee eae AROMA AMO, ee 2 | fe Dae PS Mh Meee 20 baa Me TAN hae Sa | Bac 
_ ¢ Ba Mea ay ATE or SS se a es eth a's boy Pre 5 He aaa ge at bis tie Ro “ Figo ee is) * Cae tis Fee. Pate tg se, cs Cee x De eae Loe igg ee eS cers . he ox ie St penn SO a | ae Frente (ott gy SI coy & mo So Ae ae Oe Te eh, ee eid 
PAS) AS TES ban hee iy A Ry ey Ee ee Saetly: SE BE TSI Naty ee ee ch, a eee ; ie. Seen vette i ee Era ag cae 24 A eee CN ee * by aire ; i : ¥ fe rea Cogs Arie 7 tee Pak Pia ss eS tation. B Vc Gh A eres Sie ee eka hee Ie 
«AES aug! My Se! tis be ee wre Pcie, aM > am as ee ee a ei ters << ¥ EG ST HSS ste he Oe eee Nae ae ; Maen ae Wie ya ey ey eRe ie AME cy ee? Cesta itt RELI Ae eS a Pe ge gets ST ee Se mn Pie = er OS ‘ pe 
at Te BE Re Sead oe Bt wre ee PRCT, Wie Sool PhS On ae ge a oo 68 al, aoag See Pani cee A a eee Me fA a et? a ¢ oy s Oi, ate hy Sees ae Si \ OR 4 se wird re i} a © 
TpOne ae MeN ty SRNR BO gO: ACT SERRE I) pee Woe is Pp arn Mote is BE nec, SR Wee 7! pepe spe, el ees ae 

BE ae cas oe ee pe Ce Be a Rasen, . WG eee ee - OC os a a ie Pay Cg pags Stake * Sint SSS ee 
; eS e ge Sao Pe a Mee 4 only Hee c ‘, oe eee ‘2 peu inf 
My Cg te tea by eo ae he eS _ 


BIGGEST U.S. SPORT . . . is now big business, too. Women are giving up their minks, dragging along their kids as 30 million Americans take 
to the briny this year. Marine sales will exceed $1 billion for the second straight year. Read ...“Boating Booms to Biggest U.S. Sport.” ’ 


COMMUNISTS OWN CHINA ... and there’s not a chance this control will be 
shaken in the foreseeable future, from inside or out. Formosa? — Mao will 
move at the strategic moment of his own choosing. So states a special 
study made for the Air Force by the University of Southern California. 
Read ...“Inside Red China.” 


2,000 SUB-SUB — 
CONTRACTORS © 


BUSINESS “SYMBIOSIS”, WHAT IS IT? .. . Big business and little business can’t | 
along without each other. Biologists call this relationship “Symbiosis”, a liv: — 
together of organisms for mutual benefit. Every business giant you can name |} — 
to have an army of small firms to keep it going. Read ...“Business Power: W 
Has It, Who Keeps It.” 


% Z - : ee oe ee har er a oe ee a = As Teh & i be 

a: hah ee i) a pips He es ie Ray teat ‘eh ior een TS 3 AOTC ee RET, MoSe ce TON Ge ae ate : ; RY To eee 4 ee 
Sa a |b vd Paes ye yt erie eg re he nS et 5 ia eo ay SBN dl is sa aR ee i SL bea bps Sp Ae ya ey COR Ie UE TAN Bo 4, # Pa gh tlle fo cae et ae 3 

oP atte: RY aud as A Mls Ors eI oe Ch NPC ae gen 9 ye Pie eee Ween ie (ke aes a eee: Gouget Sie t Meaeet Sno 6 th ak Sa Ke gy ps tee AR ce ye Bavaria a iad, HSE EE A ag ic7 Oe Se ian Ava 

Bee aa aN ey i aS Lae Oy eens Camas Sic 30) Ws be Me ge Re ge ges aaa aa 7 far ee ae eee aa Ntee y aa ‘ Se Sho AAT ge SIA alt > feign a yo ey s es a a ePy 

dF es pric 4 be ames +4 ms te b sae ios Eoaes $ i rots rs Rs ee - FS 4 eg : be Sion ¥ ges Me ay i 3 F vie " ns seek 4 4 _ Sha 
af 7 ee RR Sagi ee SRS FO) So g PR eo eee Ne a a fea Bk aR ag ge We rnd Re! Tels Shy, eta A eee ss Pee yee cal PONE po he IE Mg Ae <i de. id 
ti pt Vere. + eae me 3 dpe fe 82 ret, wea f Se ee hfs ela are 7 Tye te es 4 oe so Ly EP EOS Peco Ay ee A eo rh: " ta Bie , 4 n> oe fae, 3 ‘i = we ET ae CE als ei Pe ae TRING) ot > eee hey Gir eZee ed Pee ‘ 
re? ae <p Pas eee Eat i) sees Be senee th Dek Beit ; J; Fae > eres the Lee ER a Rasa Oe eee , nieve aire oO : iy. ie re ern Se EN lo Se Ret pid rem ey 3 ae ne tg AS 
j = Pay Si oe ‘ Polhaes a *. mae eee ; se et Tes Gis / 53 z x Tye : Wes. ape > fee af fait A Be ta : A tolls Le ear x ae see ; ¥, we AY Phe 

Daag ah A tt Fess ‘ ae a ee fe Bala. UB iat Aca as BP CNSR MRS al ot ei ok ; p ek Gaede ru teh ie BRRs S- deeis siege Fay gh wt : ibe acaere eac er ae. Roe Oba oe Ps op gy Sak ar mie Mice pe nia, Wn sO a Re Bee Wha A pita: et? ay 

Hie A he Deeg Sak earner hin on ae tay ya ee tO we y rye ey ‘e) agit : set a2. ieee, Yee 83 ac spel ot SAE ane a PAs Path 38 - Siehs atria a Sey ae Karate, be TNR Alig aot Wet, vw age WES aaa Na 4 Nae Cea gee er roe it Ppp aA 4 le ea CR ROE FT Re aN as ; a yee ae é é 

be wes é } hig es oe 3 eer en oF et ites BEES 3 syrree. F, mB ; Thehi dear icine ahs Whe Or pete, ‘ ‘ ‘ 5 : é pa 
pe . + 

pe ry 
= : ‘ i a ~ . 

a ; > 

7 - : ‘ . err 3 kapere sa a 7 atte “ * 
fe a » ’ om : 
rity ~~ nue. oem: tie : A gy ~ . > 4 
ef — ’ ‘ u 4 ee wetiogey -_=-s : a ee : : . 5 x 

Rie * F ay lin = ale ‘ ‘ _—_ ; : " al : ~ xi 

~—— : : oe 4 _ eg : ~ 

Ne: ty f xX Op a = 7 . y 

pg =. - ee aa 

te . « — ; 

ae + a = . <  ~ Sa ai Fi 

mike ‘ i be ws, oe: 

Rens a —,- area , 

‘ amor 2 os, i oid : ; 
: ~ a >: =i . 
: . ik Won #% a - 
il inkl e Pas a 
7 ght ed co f . 
ae -, — oy 
2. ae | = 

Txt es x 

is ° % 

me ah F %! ie Prot 

ie , a : ues 

pS ers a ' 5 7 
Pe : ee | 

So : m - > > GN iart 5 3 : 
cae h NJ bleu ph ie a re q N : - 
cor SAC i oe ig inl Sia ee ame ee u 

He has 2 ‘ be a me ek Cie me 
“ae oe = eae See tie ate . % 

oF pee, ame be, ry aS ee Bhs ey 

Fee Mate Bis ca Bit inie ee. ee Saat ae Ps pe TS eT as 
te ies ee ’ ‘5 seas A a ee ont Pete i ‘she 
sia Pan, ¢ a zie rect + 0. irs aaa cr , 

Fora : Aloe a ie < : s ri yh, i" . 
Ae Oe. sin oe inae be See “ . at: 
:. ae oe & e % ae ~ Remeweea rte ety pee eit hn I no 

i a eS e) maces waren, eae eee aia a 
i , ee Knee SNES GN acai pe a be Sh ne EO eae > aan ms 
are © aba Sea ’ b cia lal ge P< Bie geet a ae . ~ “am 
je : je ee: ee , oe ae . 
: oe a a eo ge eee » : 2 7 " — 
. 4 ie ye = " be 
; # ae a zt Ree wey = . 
2 aes 7 Pe. ee - ane ‘ Pee: a 
; ‘a ea tas Rei fn "= Py * ; fe =  -£ ae = 
a no. 5 Snes . , ——— i " ~ i om 7 7 5, * BS Pe 4. 
ts ‘ Wate cg ie 3 aa ‘i Ce a ee eee, a A : ae P, a 
ce, een - : ah 2 So ce aan : ae 
" es RS eo — ” . e 4 ag Re Pa — 7 < E 
7 ae “ : ey “ 7 hs, eg 

fac ie pS a as r : : 

rd 3 ie J a part - 7 7 = oe : ; e 4 

| - 4 . - ay a -f a oF : ; 

— bi ay ‘ae * mt g oe =e epi i ae 

oan ‘ol i capitate : Peo es ee o Eee = cee aan ee eta ma ie 

wg . " wee ais Seria 1 tage ee : . ee ae SGI eS cetae a f 
Ltr: : a > UE a a ee eee ee ee (eee Cerne. ~~ a, ? u 
ese & EC a a ae ae aait = al SCA eS ee | a ae : 

oe ” a ues _ . ESSE en Sat ee Seog ee ee STé Pao ea eee ss 4 =, ae , 

’ ae oe ; pcbina ct to : woe’ Sie OEE aoe eee shar etch. a aa ae 
= = NS ea - ae iat, mn 4 ras a ee st Eee tipi ci : ’ 
ae ae ln, ae eee oe a : ae ‘ a ae ; : 

i -_ aia . <i -_ , ; a ss ‘ : See ae: b ¥ 
ey poet Sn * ; hak a ae ee te eo ae “oe: ‘> 
ee ' ee , . _ ie eae aes F beans / ey 4 
mee j mn ee 7 a Pe ee aaa Seen ha ae ah BG % 

boca . 1s Soe Aas) Ae a eee ec re 

3 ff e, ae - Sa oe hae | . 

ia . ‘ s EE ee karan eee 8 oe : 

ao ww a : : ‘ ; Ba ice ee OE a Se a ' mine 
copes 5 pahit ee ae a PRE eee Mera oo” q . 

re \ j i. a Wk eg ee al tebe | a 
at eee 5, Binet, Fo ct, eg ee ate ee ee Be epee irra 

ya ~ ree < is Nae sea teae Claas ce ey oe ' | 
as St. : Rae Fel AE. Wily oat a 2 = 
pe We nm ° wi eT: eB ie ee ies 5 te ge Sie : aes ae 
eo <t* — PaO Lv aki= RoR oe! ae | a ee Cee eave’ 4 ~ . ino 
re alll —— Siealege Oe > J % Nie aia i > a ee 

‘ . inna : r a ee ae Se ie ; oh wee eee le : ™ ee 

= - id : Fy hap ee ee aS cee oy Seek Belge ee x T. % 
a> Hp iit é * , ems, 5:2 SSPE RS ge | eens iat . oa - ; 
Bi 3 oA ARNE ae RE ; — i kg a i er a 

aot nO Masta sla ae SS LS Tape og / ci i ae he ae Se ner a Cee . 

Same it Monee ok aa Pa er a : . oe en Sh eee a ee mmm CN Tar hed 
ee Be a Rn ah uth ic eee eee f . oul 4 aes. a a ieee ie ok Na ee et a Werte: Ss Rie ue! ~ 

oe o i “Eset IN aT oe spa dal aller es saree ee aj oes ea Ree eeane oe ee, m 

sat rye eee My . os Sia oe gee Nees ie : ¥ “4 ae 
e apts . aaa s Sia . oe eagle 
’ " , dy boay, “ a 8 mae @ 
: Be ey vie emis 
ae etal ol ar ae _ et ate es : c py » nee AS: ere an Bs eee . Bie by a EP - er 
: ok ea eaeaee at Boe ee se oe Pz : t 
mk ; — oi “A i. a a f - — 4 oa - 
re 

a be 
ne! 
= rs, 

£2 : 
ee 
ae as ‘ 
ae 
te 
i = 
ay a 

ne on eee ' a oneidaihe . os 7 - 

aie 7 : ~ 

Di i 

er . : 

ae ” om - 

e | \ > 7 
ee. : tg wi un 
ili: 2 SS. 3 J vi 
ic ea “ 5 . ‘a " 

A 2 | 7 sy 
Cee q pa ENS ' y > 
Sf a - a f 
ee Tt ae = 7 > 
ia . , ty ~ : - 

Ne - 3 q sit “yt wh Ridin +S ws £ ae as, WS ail “sS Le 

i BA gee are aes ae, our xe a3 ¥ 
el re zo . : er a page Pe ae ne vas preg =. ch F ae * 
by tes j ” 4 : ; ee eae Sat me : bei 
Bs ; % ’ by See er cn | oa. 4 Bee pane e Pe) = =e 

y = Se i FSi ee, by < S Saaia is } a F . a 
“ Pp 8 oe ; . ; Bee ave 3. aa yar 4 oi 
i A ae se ie : : aa ry oe ey. ae eet w : a ; me 
. q as a is = f Ry . BS. 3 Bde =: Aoi a per: = - 
4 eee Stier: — 5 ‘ af ieee a - ay Jame : ; i ae elle 4 7m oe = 
2 a ¥ a eal Py ved TE ROSES: 2 4 f : cai ie é or % : 
aad ees f is oe me ers, CS } see Penge Sh Ween beac i f s , Hae rome © 
he oe oe a as Oa ‘eorcall . 2: s — Ge? ees : esas s > ae een Be iy «2 ri z = enn ce MAN : Rag, 

5 ie A ene oo ES ne ie, ee acct, ae — ee A ee ae rr : ae eae ae : 

eg os Se Se 2. on Po “2 he ea Rae ee one out . b} : f : witha i Si ae a 

Sar a er ED Oo ot ook eee crate a. a “ee ii ie a Aa i B > ifiseegglaaaiiel Pate Eiaecei ia, ate Tg Sl . ae ap See ae Ce Rite dl E ae ‘ 

ae _ oe a ae ee , ae ne : ee 

hace > vgeseieniens ieee oa Bo >, a bia ee) Sea aE ‘ ite te 3 = Tet Rites bis i “ily a ate 
(ares . othe. ke ‘ x et . Sy gees nea a ciety aa io Eee See ; . , Pres” a oe. 

ae ay a ees sik TN say oe r. let “ieee " mee at ee gts aoe eer: ee ee q ‘reagan a>: apes Gee ah 
i joe Pen eare eae ey eee 4 ae ao ee +- eee : OP ane , las’ Bo a ae eet. oh ee at “ 

Seok ES ee ae i ae a wit 1 es ; ee aceite ee re oF ae a i ememeer 

— eS eelaid ag . eee +——— " 5 ‘ C Se igen aaa et ae aoe a a 4 aa Aah mht om ae . 

Se a ae aD yee: | «3 Ie re Aer ‘ ” : ME eae ee : i‘, ere. a ny ik Sea ju = 
aes ee Ne eee ce & a Bes hie ila Ny Lee rs 
eae Be po i oe ae oe PET 3 : ieee enc ti bee Br eee a. ae i 
Ty pel te ee. eae ees eee. ce | Se eee et be - * eae ewe see cee jee = 

pe : ie oat eater’ We A meee MSN He F 4 ees ie oe es eat See i 
‘athe See come he: so f Set ee , et ee on ee ee eet. j esc . eae: See ft 
ee eee ey api ae ele * Na el “ti es eat oo Bi: oe gee UU 
ee Sy a eee os OS ak fee en een ‘ ie 7 Poids eigen. es hep aia ae 4 ae 2 eee: SSeS er 
Poy Se eeteeg Bran a. os a % i Re yl as a _ Pains oe eos +e 

po fe ee je SS 1 : en Sean ge eR ae be glare 

peAten 3 eo eee ae ee anata © Pipes ol , ‘ a ry fees sea oe a 2 ehe ‘eae ee a agen f 
BG? Ser ant ig ate & aay Ge ote) SRI oe og st) 4 r - Bee oe aan ne — Meee yess ie neha Th oe eb ae ates 

oe ve wee fa ce Sie Rite a ’ f er te ae a a : ; 2 ri he 

oe 7 ae ee ae ne, Sexe P . =i ae ote ee . pit 35 a eS . | kee ‘Aap a8 ei ‘ acd 
> ie se i ees alg on se ia taser EP oy Si ; 
. inf a Vaal - on ar + 4 i a . We | F Lhe 
‘ om hig ‘ Nie igs ee as % : a 3 . athe : neta 
a ai fa y . 4 es Ge an aa " ‘ “SRD ieee ee 5 Ms; aad é a Be sce ie 
_ Pal ce aes kad ene ; Ne Coat ; ae at 2 a ene Shee - “a5 nee i a8 i 

sia ae See A hes ., erent a ’ Ce i eee ee ipa ‘en oS = +3 

thd ee Ae ery 5 Te ny ea 1s ook Cx ae ee ee ee Mier phate 3 Fane Ph gt & : ive 

chs 4 a. Re te ae Pe wh Cea Pe 3 _ ae Vai Vee eices %- estes f ee, =: 2 

= - ’ <2 4 fr ’ ~ ~* rae nip, eee eS ae aS 5 6K 3 

be r | i i “ ae . as C-< ieie ea ace! ite s Setrices 2.) ERE ora 459 rh 27 

an Se a ia af ees Pi Ree ae see A ors) Sa et Oe Come ta x or 
es 3s aan es =a : oe . § ahh D ? a9 oa 

Princes a = J ’ é , fore : ih ‘ se Se 

ee pgs Nes, 9 Sch mpriaiee tyne d= itd ae gard Semin ote Aa gabe ce | Seti Fe, > 

= ves an Rees | a ; ana ary fecal, oe aes. . 
hale i - ie as ee ot fe pet aman oh a 

ae . ae . ae eee EPL ee at he ee: a 

Ske 7 a y ae r ee, | * A es. a 

fps we an ee Bi tae ei, Bs a s, 

pine a ~ oe et es ——e oe —_— 

By i SR pat » ot Lact iol Se Seeaer emer Ne 

ess ‘ ee eg R feo ee : aes Ea eee 

Sere ee ate oe ae ‘ ame 
” es eS Asn So. poet Seiggelae arg ee a ee eae 
. Optoa! Se pe 3) en if et eee le :. Pe 

Sapte - Reohty ete a eee Pama ae 01) Qo i meena Mase ES edie 

uss pee oe oy tamer eh Fo er ees tpn a Soe 

ioe . te a eg ia ig ee oy — —— 
ahs ppg A ‘ Be ee ee ae Arar Se Ss OE We oe : i 
ve — en ee —5 “TL A i eee epaue martes 4 inp ee Oe Tee aR, omer uty ees Ce at: mee Bea 7 

eed a = ga aig ne teeny rene SITS oss S ye eye rae 3 ‘i 4 Bhs aes a 
e f . pp 3 Sere eine et, t Ye es es 4 co a ¥ a a 2 er ae a 7 

Ee gg f fl Q oe ect eet at . a Cea Ae , Rave a ‘ — a | 
Tees SSS faba ita ——® Se Hes) 1 SG ERE RING, oe y = ah ee oes OA ie iS SEE et Ree —e ¥. rt a 
_— ia : : = hee i te 

‘ Vi Ae —» Be : . — (3 ey ie . : é ae — ; 
pt —_—- aaa ‘SGttitda A eae So Yo Ae é gue: ea eae ee FA 
pee ——— San haat - ch hog : ’ a2 ’ if ile — ‘ é 
alk ee 2% M a —s =e] Otel | ‘ —_. ooo * Ld | . Cet : : 4 
a EPP — b tf Aig ae te Se a = ped oa 
: 200 PRIME re, “=a eee ee mb ‘ es tks sete s = ye 
| : 4 e fee i “a ye Z a7 ‘ 
ae US. STEEL'S CONTRACTORS atts. _ =a . a ae, , ee . ! Brie _ 
F “ ’ ‘ 5 * A . Pe 7: 
WORKS a ' a 
. . : oo 
i 5 a } % 
2a : ® is 
: ae = ; : F * 
h ot ae ee i qi ms 
; ‘ y ‘ . st 
‘ . 2 an 
x f i gt 5% ag u 
a a 4 iil y j : “4 cs . f 
3 ‘ } foeeeure See AS ES f nae ees eae eee i a 
I Are att ges Cen beh c ae Semel RS, ieee . ee 
ec , : aoe eer >. - 
a a it az © 4 pee ae ; So ee 
e es ae ‘ re) ae 
: ait ae. * pieeahaeah eu oo | ek oe d Sa ae 
§ te aa i, ay a . : 
Ayia ws " : i Z > oe , . Pike ey <4 
‘ 7 . : ke os oe ; , 
a. = : 2 Be aca! , A ; ae oA 
‘ ies Oy ; i ee 
“a , 7 rs . ad i r ‘ ri pa . s ye toe : r a eS 
eke ie UA oa io _— : oat ; : i, ren ork 7 . ae 7" ret Z - - ; 1 ‘ ae eas ’ page if eS. 

SS ag aE ced! SR ET Pe OS CSRS SROMAGES 18°F TRPARE AP RRP EE Ae ARIE hy or aera on, bene Bh Rt OO Soy pe Sea eRe HBAS oP pele ee Wm le eo Orn y Bieta iets Rees SNe Rial pea fae acuta be ON ae t page ey % Se he ae te 

= a i eee ‘ Se ae . . Si gts et ei § a ite ft). ed aoe Ct Re Oe ee 2% ae Se es Nip tke hs DUE Spal ce © Ana at Oe Waly ay. bist dina te ey MOM Rs ABT Uke her Oye RN GS phe Oe iat a es re eee Te Se 

fens at SS ey ag Le Sn eae ae pees Eee ae ata a) ay 1 ae fF hak aay Set aN. Wye fi Re RR Ee ike. eh et he ae i eel sentra . 5 4 i eae oe ee Std roa is re “enh ME. par ae a iy a Se ea Res te : om = Vide yo — ¥ Ip ae Fee Mae Baty 3 

4 1 f iz fy a Pr gin, er 7s P f ne BENS “hae ; — % Sigh led 2, ..4 ea > r » 94 ‘ ne Re Ree 3 $ < Rees Y eae ser lags 7 Be tet cl ; “ 

ae iA See pee i ea OA Pe TE a ee gh ar am en eR a ee Poe ote bh We tl Tk Nas OO Ie ie ae Pugs tek Tiny MLS V4 eek) BO a ES ie SEE € VS KEE ce & ! gw a ae iy SFA Sy a erates ee cera $5 Fe 
oad Py a ‘ ee » x - = < ’ 3) ¥ . a e ew > (ee Vee as ae a 4 eee ald atte Coe, Se 2 £ We , ae ee ms ome rie adi. ’ eM. tg 2 ~" % Na 3g by 3 ze Sted ag Ge ee Re Fs ih ae Uy fy 5 a “4 ei. - of is f ee os i 4 ~ 

Api ede fibro pice. 2 bers BE ee ae aN Te * ho ae Bey See ete ame Poe a Ja ot RBI Ok Ti a Re oO as ea aye ne gO Wap ae Se pet he Ott tt sean e fi ae ere lr nae ey ts Be a se ‘eee te : che kg el ae a oe ae oe i ae aa i ie 

ee fe ies eee ee ve ae ee re a le hia ” Girard Worl ere. a. § Uy aie z ies if rom Mes ie aire fet 0 Ae ee, ‘ s eis “o ee *y eae 6 eR Cy sae thee ti ewe ee eee ne Pye ee 
> . f Eare met he nti tis are % tie ate S : toe Yee s eh Oe ee Bene et ee Me 2 Ane 2624! 4 ie De PM ioe a ae | Le & (a cx: . a ‘ sey > f ne ee eS: ase Shae i Li pS egy AR” RE ty tx ae ee Fe * & 
a ace = RS ae OF gh 5. Boy it sake ve STE a6. Gone eae Ge aa’ Baie” it ek hk eS See Aes ae eee ee ep De Sis SP a yh dea De ae a ey ee a : ger te oe Sk Re br eT af, we OS Se cg ath > Ait tee a ay eee ers t ead . ee eee Os AL a ee ook 
sf dv ba Rs ca ey eS om tar, Saeed Vis ans Pe Tein ee oe (or ta BN as ho Ra ie ee eae Sree a) RAO e ae peter veh 5. Reh. SUES «MES Hhie Phen Wale cn cite ee Hate Sie tin 4 ie * ALY ke oe tee be sat? Wie Seg. se eS Pt Neruda i ONO SUS” St a ee ak SUR 
ae Sieg — Ete dis ¢ Pear a cS sf ign ga Ae ne ct See. a ee eS xt : z ed, a ey a % q ¥ ‘ eh ee > ~) agg isa. = tO Seo Sher ae PMR ee oar eee ees Tice ee ee “ tl. “5. soe ere ng ic 
- : Z x >. - o 1 < tae . b- * so 7. Py P io. - Sey i, ati ¢ oa . \* r* ph PP eee RAGS fe a aS eit ek ee, ee a tome emt Sey ~, ee Pe 


; GOOD-BYE, G.I. BILL. . . The G.I. Bill of Rights ee. et : oat ee el Se: ne eb etm 

: passed quietly into the history books this - iy , ee SY ug 9 —_ bs GRE DEPOSITS 
year. It leaves 65,000,000 heirs. By the time Se, gs ee . ; i Ber ee See, = Six U.S. companies discovered and 
: eligible veterans have used up their benefits, a? aoe . , aes " 3 ee me opened proven deposits of 600, 
: it will cost $30 billion. Was it worth it? Read : ee! . REE St Wi ee ee 
... “Depression Bill Brings Rocket Result.” . i 1 ae 
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1 CONNECTING CHANNELS 
Program being pushed in Congress 
to deepen links between four Great 
Lakes. Cost: 


$115,800,000 


ST. LAWRENCE 
NAVIGATION PROJECT 
Mostly new locks, canals, dams and 
dredging begun to deepen 182-mile 
stretch from 14 to 27 feet. Cost: 
Canada $261,000,000 

U. S. $105,000,000 


WELLAND CANAL 


Canada will deepen canal connect- 
ing eight locks to 27 feet Cost: 


$2,000,000 


etnies 
ar 


y Wy Eis 


POWER PROJECT : 
Hydro-electric power project under © 
construction to provide 1,880,000 
kw., Ontario and New York State to 
share power and split cost of 
$600,000,000 


BILLION DOLLAR TRADE RACE ... up and down the Great Lakes, from Oswego to Duluth, cities are Pe 
already competing for 50 million tons of cargo expected to pass through the St. Lawrence Seaway. * 
annually when development is completed in 1959. At least a billion dollars of private and public 
funds will be spent. Read ...“Seaway Sparks Billion Dollar Trade Race.” 
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This .. . the kind of resourceful journalism you 
see on this spread . . . is the “reason why.” é 
No other magazine read by business executives A 


does this job. Several report business news. Sev- ‘i 


eral report general news, across a wide front, of 


which business is but a chapter. At least one gets 


into corporate history and business sociology. But 


e 


ee 


only Nation’s Business interprets international, 


a : 53 “e 


national, state and local issues to businessmen on 


. r| 
their own terms. See for yourself — via the ac- " 
companying samples — how vital and valuable 3 
Nation’s Business is in 1955! Better still — read ‘ 


the April issue of Nation’s Business today . . . just 
as three-quarters of a million of America’s fore- 


mos business owners and executives are doing. 


JAPAN SAYS, “KEEP ovT!’.. . U.S, know-how and government 
financial grants a) c!lcome, but private capital, “No thank 
you, please.” As ’ _» fights to get on its economic feet, as 
the Japanese mini: «s of finance and trade feud, American 
businessmen are ../'_~in a crossfire. Read...“Keep Out! 
Japan Tells U.S. | vestors.” 
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TV Commercials 
Must Get Better 


to Sell: Schwerin 


ANN Arsor, Micu., March 29— 
Horace S. Schwerin, head of 
Schwerin Research Corp., which 
pre-tests broadcast commercials 
and shows, predicted last week 
that tv commercials are going to 
get better—because they have to. 

Mr. Schwerin spoke before the 
management-marketing research 
conferences given here by the 
University of Michigan in cooper- 
ation with the American Market- 
ing Assn. and the Detroit Sales 
Executives Club. 

“It has become incredibly costly 
to remain on television and use an 
ineffective and imitative sales ap- 
proach,” Mr. Schwerin said. 


= “Advertisers are beginning to 
realize that relatively little can be 
done any more in the direction of 
controlling the cost of reaching 
viewers, but that a great deal can 
be done in increasing the effective- 
ness of the commercials presented 
to them. Even the shrewdest cir- 
culation buy today would give you 
only about a four-to-one advantage 
over your competitor, assuming he 
made the worst conceivable selec- 
tion of program. In contrast, our 
research reveals that it is possible 
for commercials for one brand to 
achieve as much as a 40-to-one ad- 
vantage over another brand in 
ability to create a preference,” he 
continued. 

Another factor encouraging ex- 
perimentation and change is the 
development by his company— 
Schwerin Research Corp.—of tests 
that will show in advance if an 
imaginative advertising formula is 
likely to pay off, Mr. Schwerin 
said. 


® Mr. Schwerin said his tests have 
shown that “remembrance of copy 
points is not the whole answer to 
commercial effectiveness. 

“In the case of conventional 
commercials, where convincing 
demonstration is used to put over 
the sales idea, we find that there 
is a close relationship between re- 
membrance and effectiveness,” he 
said. 

“But that is only part of the 
story. There is another area be- 
sides convincing demonstration— 
an area which might be called 
mood or fantasy—that does not 
necessarily have much to do at all 
with putting across explicit sales 
ideas. A commercial of this na- 
ture establishes its own world, 
within which viewers accept ac- 
tions and breathe in impressions 
that they would reject if the mood 
of the commercial were logical 
rather than emotive. 

“We have tested commercials of 
this type that have proved extra- 
ordinarily effective in swaying 
viewers toward the brand adver- 
tised. And we are receiving more 
and more commercials of this type 
to study, from advertisers who see 
which way the wind is blowing. 


= “TI like to call what I have been 
outlining here ‘tv’s law of ex- 
tremes.’ By this I mean that, in 
examining the commercials we 
have tested that have proved to 
be the most effective, we have 
found two distinct types. At one 
end of the curve are commercials 
where convincing proof of a sales 
claim is advanced. At the other 
end of the curve are commercials 
that create a mood. It is in this sec- 
ond area that boundless opportuni- 
ties for experiment and progress 
lie.” 


‘Automotive’ Shifts Gallagher 

William Gallagher has joined 
the Chicago staff of Automotive 
News as an advertising salesman. 
He has been in the publication’s 
Detroit office for the past six 
months. 


Setar tie 


Durstine Names Media Head; 
Moves S. F. Oftice 

John T. Dunford has been ap- 
pointed media director of Roy S. 
Durstine Inc., New York. He for- 
merly was media director of Mar- 
schalk & Pratt Co. (now a division 
of McCann-Erickson) and Robert 
Conahay Inc. 

Durstine will move its San 
Francisco office April 15 to a new- 


ly remodeled building at 1736 
Stockton St. 


John Kelly Named A.M. 

John E. Kelly has been ap- 
pointed advertising and sales pro- 
motion manager of Philco-Los An- 
geles, a division of Philco Dis- 
tributors Inc. Mr. Kelly formerly 
was merchandising manager for 
Philco Distributors in San Fran- 
cisco. 


Service Card. 


P.O. Box 4411 Write for 
Pine & Luckie Sts. descriptive 
Atlanta, Ga. folder 


The NATIONAL TOY JOBBER—Quick, sure way to get toy distribution. 
Circulation includes 6,500 toy wholesalers, 2,000 toy manufacturers, 
600 sales reps. The only trade paper giving blanket coverage of the 
wholesale toy field, manufacturers and reps. All ads keyed to Reader 


SOUTHERN TOY JOURNAL— Over 4,700 circulation in the big 14- 
state Southern toy market covering all retail, chain, dept. store and 
wholesale outlets. Read and supported by all Southern toy people. 


545 Fifth Avenue 
New York 17, N. Y. 
Murray Hill 7-6865 
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Adams, Freitag 
Agencies Combine 
Atlanta Operations 


ATLANTA, March 29—Freitag 
Advertising Agency will become 
a division of Burke Dowling 
Adams Inc. on June 1. The ex- 
pansion will make the agency one 
of the largest in the Southeast. 

At the same time, Joseph V. 
Freitag, head of the Freitag agen- 
cy, will form a partnership with 
Kathryn McGowan, presently a 
v.p. of the agency, under the name 


Joseph Freitag B. D. Adams 


Freitag & McGowan, advertising 
consultant. They will serve all 
present Freitag clients. 

All operations will be concen- 
trated in the new offices of the 
Adams agency at 992 W. Peach- 
tree St., N.W. Full staffs of both 
agencies will be retained, with 
combined personnel totaling 60 
persons. 

The agency’s total annual bill- 
ings following the expansion will 
amount to approximately $5,000,- 
000, according to B. D. Adams, 
head of the Adams agency. 


® The Adams agency, with offices 
in Atlanta and New York, was 
founded 16 years ago in New 
Jersey. Because of expanding 
business in the South, headquar- 
ters were moved to Atlanta in 
1951. 

Mr. Freitag formed his agency 
in Atlanta shortly after World 
War I. He moved there from New 
York, his native city, during the 
war to become a stenographer in 
an agency. 

Principal Adams client is Delta- 
C&S Air Lines, Atlanta. Other 
clients are the Citizens & South- 
ern Bank System, Scandinavian 
Air Lines, Scandinavian Tourist 
Commission, the Republic of Haiti, 
Curtiss-Wright Corp., Lehigh & 
Lackawanna Warehouses and the 
export division of Servel Corp. 

Freitag clients are Columbia 


There are four strong 
markets in northeastern 
Ohio. You can’t cover 
any of the other three 
with The Canton (Ohio) 
Repository.Nor can you 
cover Canton except 
with Canton’s only 
daily newspaper, The 
Canton Repository. 
Complete trading 
zone coverage, de- 

voted readership, 

tremendous adver- 

tising results! 

ABC evening 
66,021 


THE CANTON 


A Brush* Moore newspaper represented 


Baking Co., Jefferson Standard 
Life Insurance Co., Superior Ice 
Cream Co., and National Bakers’ 
Services. 


Walker Labs Names Agency 
Walker Laboratories Inc., Mount 
Vernon, N. Y., has appointed Sud- 
ler & Hennessey, New York, to 
handle its advertising. Paul 
Klemtner & Co. is the previous 
agency. 


Personal Products 
Offers Petticoat as 


Consumer Premium 


New York, March 30—Begin- 
ning in April, Personal Products 
Corp. will offer the Flutterby 
petticoat as a premium for pur- 
chasers of any of its products. 

The all-nylon petticoat was 


created especially for the company 
by fashion designer Carolyn 
Schnurer. It will be available to 
purchasers of New Design Modess, 
Coets, “Jonny” Mop, Yes tissues, 
Meds Tampons and Modess sani- 
tary belts. 


® To get the petticoat, consumers 
must send $2 and a product label 
to the company. 

The offer will be featured in 


Advertising Age, April 4, 1955 


color spreads and pages scheduled 
for May issues of Life, Parade, 
Seventeen and This Week Maga- 
zine. Banners, shelf-talkers with 
coupons, package wrap-arounds 
and spectaculars are now being 
offered to retailers. To encourage 
retail tie-ins, special trade deals 
will be given on every item in 
the Personal Products line. 

Young & Rubicam is Personal 
Products’ agency. 


nationally by Story, Brooks & Finley 
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Advertising Age, April 4, 1955 


American Type 
Founders Plans 
Distribution Net 


ELIZABETH, N. J., March 29—A 
new distribution plan, involving 
the establishment of a network of 
authorized dealers in key cities, 
has been announced by American 
Type Founders. 


“Instead of trying to serve all 
our type customers from our 
present branch offices,” said R. A. 
Tobias, v.p. in charge of sales 
and service, “ATF is establishing 
44 authorized ATF type dealers in 
key cities throughout the country. 
Each of these will have a large 
type stock to fill printers’ needs. 
In addition, ATF has just com- 
pleted and has available, for the 
first time in many years, a com- 


plete catalog of ATF type faces.” | 

As further steps to be taken 
toward improving its customer 
services, ATF revealed that parts 
and equipment warehouses will be 
set up in Chicago, Atlanta and 


Francisco and Los Angeles. In ad- 
dition, 27 district sales and service 
points will be maintained in key 
cities. 

Mr. Tobias said that the an- 
nouncement of these plans had 


San Francisco in addition to the| been made because “rumors have 


one currently operating here. Re- 
gional equipment sales and serv- 
ice centers are planned for New 
York, Philadelphia, Cleveland, 
Chicago, Atlanta, Dallas, San 


been 
plans. 
“We feel the industry will be 
interested in knowing what is ac- 
tually being planned,” he said. 
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...n do-it-yourself 


The first magazine ever to give its readers a regular monthly “how-to” section was 
Woman’s Day. A full-time Workshop originates exciting, easy-to-do ideas like 
these . .. a single article brought in 63,000 furniture pattern requests! 


But it’s not only for make-it-yourself ideas that she wants to go out to buy Woman’s 
Day. She buys it for a reducing diet that lets her stay reduced... for a checklist of 
accident hazards in her home ... for ways to make a children’s party a huge success .. . 
for fashion news around the calendar! She gets an average 62% editorial—an un- 
usually high proportion. That's how Woman’s Day goes all out to give her the best! 
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TITAN OFFERS exceptional 
job opportunities to 
qualified people 
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says 


ALEXANDER M. LEWYT 
President 


Lewyt Corporation 


“I enjoy reading Advertising Age. 

In fact, it is one of the few 

trade publications that I subscribe to 
personally and have mailed 

to my home. I read it from cover 

to cover—and, believe me, I 

have gotten a lot of good advertising 
and promotional ideas from 


Advertising Age.’ 


important to 


important people 


200 E. Illinois Street 
Chicago 11, Illinois 


ALEXANDER M. LEWYT 


Born in 1908, Alex Lewyt quit high school in New York 
City at the age of 15 to work in his father’s basement, manu- 
facturing wire and metal goods. While working he continued 
his education through evening classes at Pratt Institute, 
Brooklyn Polytechnic Institute and New York University. 

Four years after his father’s death, Mr. Lewyt was doing 
over $1,000,000 worth of business a year. He was 31 years 
old. A couple of years later, war contracts had pushed his 
gross up to $13,000,000. He received the Army-Navy “E” 
for such feats as turning out 300 high-precision optical 
devices in 90 days, where another manufacturer had taken 
two years to produce a simpler version in negligible quan- 
tities. In addition to being well started on manufacturing 
the second million of the vacuum cleaners which he in- 
vented, the Lewyt Corporation, with 2,000 employees, does a 
huge multi-million dollar business for other manufacturers 
and the U. S. Government. 

The man behind this phenomenal growth is said to vibrate 
energy like a giant tuning fork. Another describes Mr. 
Lewyt as having the “proximity fuse” type of mind—it ex- 
plodes into action whenever it nears an insoluble problem. 
Built like a football player (six foot one and 195 pounds), he 
sometimes loses 15 pounds at a clip when sweating out a 
particularly knotty design or production problem. His asso- 
ciates say that working with “Alex in Wonderland” is an 
experience with a capital E. 

A few of the honors conferred on Mr. Lewyt include the 
“Horatio Alger” Award of the American Schools and Col- 
leges Association, the Annual Marketing Award of New 
York University, the “Distinguished Leadership” awards 
from both the University of Louisville and the Advertising 
Club of Louisville, and the “Youth Oscar” from Youth 
United. He is also a nationally-known speaker on market- 
ing, and has co-authored a book, “America’s Twelve Master 
Salesmen.” 

Although he can’t be bothered with vacations, Mr. Lewyt 
is generous with time given to civic affairs. On the executive 
level he is active on the New York City Anti-Crime Com- 
mittee, the American Red Cross (Brooklyn), the National 
Probation and Parole Association, the Brooklyn Chamber 
of Commerce, New York University and Brooklyn College. 

Mr. Lewyt is also prominently connected with the Eco- 
nomic Club of New York, the Vacuum Cleaner Manufac- 
turers’ Association, the National Sales Executives Club and 
its New York affiliate, and the National Association of Man- 
ufacturers. 
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Advertising Age, April 4, 1955 


Gladys Gets New Assistant—and Needs More Assistance §j * 
from Sharp-Penciled Readers of Advertising Age Bt 
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Gladys the beautiful receptionist has a new assistant. And, believe it or (7 
not, the new assistant’s name is Audrey. Audrey and Gladys spent a day at m 
the photographer's recently posing in “typical” office situations under the Bae 
watchful and appreciative eyes of a couple of AA staffers. 

Shown here are four of the resulting photos, and others will be presented 
later. In the now-famous balloting on whether Advertising Age should keep 
Gladys on the editorial page, or throw her out, AA readers voted better than 
two to one to keep her. But some suggested that the captions could perhaps, 
maybe, be a little funnier. 

- So what more sensible than that you, dear and not-so-gentle reader, should 
write your own captions? The lines under the pictures provide the space, the 
coupon in the corner gives you room to identify yourself. The reward? Funnier 
captions, we hope, and a credit line to the writer. Just keep them reasonably 
clean, and reasonably related to the advertising business. 
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Sid Bernstein, Editor, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
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In the interest of a higher level of humor on AA’s editorial page, here are 
my suggestions for some words to put in the mouths of Gladys the beauti- 
ful receptionist and her new assistant, Audrey. 
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Lipton Had 8% Gain in ‘54 
Thomas J. Lipton Inc., Hoboken, 
N. J., reports that its 1954 sales 
reached an alltime record level 
of $80,758,084, an increase of $6,- 
053,840, or 8% over 1953. It also 


marked the 21st successive year in 
which the company’s sales scored 
year-to-year increases. Net profits 
after taxes were reported as $3,- 
123,182, up 31% over the $2,378,- 
973 reported in ’53. 
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Sporting Goods 
For Sale? 


972,756 Elks 
are 
sportsmen. 


Elks are active sportsmen the year ‘round. 


PA 58% fish. 


oe hrmnttninem geen 


41% hunt. 
7% skeet or trap shoot. 


33% play golf. 


Elks are a buying market. As owners, executives 
and professional men, they have the time and 
means to enjoy the best. You can reach this 
rich market only in The Elks Magazine. 


Get the whole picture about 1,080,839 
Elks. See the new Ross Federal 


THE 


Report packed with facts about 
Elks and their magazine. 


MAGAZINE 


New York « Detroit - Chicago « Los Angeles 


Bach Urges Garment 
Makers to Utilize 
Store Window Ads 


NEw York, March 29—Apparel 
manufacturers were taken to task 
in the March issue of Henry Bach 
Associates’ newsletter for failure 
to take full advantage of visual 
advertising. 

“Considering the costs involved, 
apparel makers can hardly be 
blamed for failing to utilize televi- 
sion,” the Bach letter said, “but 
they can properly be taken to task 
for failing to evaluate and explore 
another more practical and more 
easily available medium of visual 
advertising—the windows of retail 
stores.” 

Window display advertising is a 
real advertising bargain and yet 
few manufacturers take sufficient 
advantage of it, the letter said. It 
was pointed out that the manufac- 
turer can present a life-size and 
full-color display of his product 
near the sales counter, without 
having to pay for space or circula- 
tion. 


= The article blamed advertising 
agencies largely for the manufac- 
turer’s lack of attention to win- 
dow advertising. 

“Even if the results were com- 
missionable,” the article said, “few 
agencies would do a consistent and 
thoroughgoing job in window dis- 
play. They don’t have a retail ori- 
entation. And so, along with this 
lack of interest, come the usual 
rationalizations,” including’ the 
“clincher: “There’s too much waste 
in this type of advertising.’ ” 


Rhinelander Promotes Davis 

Willmer J. Davis, formerly 
manager of the Chicago district 
office of Rhinelander Paper Co., 
Rhinelander, Wis., has been pro- 
moted to director of sales of the 
company. 


$90,000,000 San Jose 
Ford Plant in Operation 


= 


>| 2,500 Employes 
450 Cars Per Day , 
¥*10,500,000 Payroll /m 


_——— 


And this means two things 


Cover San Jose! 


Only The Mercury and News 


REPRESENTED NATIONALLY BY RIDDER-JOHNS 


That’s the story today as all models and types of 
Fords roll off the assembly lines at the new San 
Jose Ford Plant, the $50 million regional head- 
quarters for the 11 Western States. Soon there may 
be 4,000 employes and a still bigger payroll! 

And what affect will it have on San Jose’s already bur- 
geoning economy? Tremendous! 


Here are a few of the additional 
gains that will result: 


@ 8-13,000 more people @ 4300-6900 new jobs 
@ 100-160 new stores @ $9-13 million more in retail sales 


r 


, INC. 


Advertising Age, April 4, 1955 


Getting Personal 


Two creative men in the New York office of Compton Adver- 
tising were recent hall-pacers at Lawrence Hospital in Bronxville, 
N. Y. On March 18, artist Robert Van Buren became the father of a 
baby boy, who will be named Christopher Marshall Van Buren. 
On March 20, tv copy supervisor Edward Rizzo also became th 
father of a baby boy, who will be named Peter Barton Rizzo. Both 
are fathers for the second time... 

It’s a new baby girl for Mr. and Mrs. Will Dougherty. Pop is 
executive v.p. and general manager of Station WDOK, Cleveland... 


VACATIONERS—Howard Williams, president of Erwin, Wasey & Co.. 
and Mrs. Williams are shown on their arrival in Honolulu for a two- 
week holiday at Waikiki Beach. 


“Run. . Run. . Run.. ,” new psychological suspense story published 
by Thomas Y. Crowell Co., is the first novel of Frank Taubes, who 
writes and produces tv commercials for Ted Bates & Co. Mr. Taubes 
says he got the idea for the book when he read about a Chicago 
youth who was thought to be a model of gentle, educated behavior 
until he was arrested for the murder of four women... 

In Getting Personal of March 14, it was reported that John D. 
Yeck of Dayton was awarded the Advertising Man of the Year title 
at the AFA 5th District’s convention in his city. He won that title, 
all right, but the title was attached to Dayton only. Adman of the 
Year for the 5th District—Ohio, Kentucky, Indiana and West Vir- 
ginia—went to Robert T. Mason, president of the Marion Broad- 
casting Co. (WMRN), Marion, O., “for his national and local civic 


participations, and his endeavors and achievements in the field of 
radio”... 


FINALS AIDED—Wallaces’ Farmer and lowa Homestead cleared the way 

for televising of the final two games of the Iowa girls high school 

basketball tournament by paying the $1,500 fee asked by the Iowa 

Girls High School Athletic Union. Station WOI-TV moved from 

Ames to Des Moines to handle the telecast. At left is Lee Thompson, 

managing editor of the publication, interviewing players before 
the finals. 


Paul O. Ridings, co-owner of Witherspoon & Ridings, Fort Worth 
p.r. counsel, was chosen :1954’s most valuable alumnus of Texas 
Christian University. He was given a plaque at an assembly of the 
'CU Ex-Students Assn. in recognition of his work as national 
president of the association in 54. He’s a 1938 journalism graduate 
of the university. . . 

Pierrepont B. Noyes, honorary president of Oneida Ltd., Oneida, 
N. Y., received the Citizen of the Year award, March 17, from Sher- 
rill Post No. 230 of the American Legion at a testimonial dinner. 
A scroll presented to Mr. Noyes, who is now in his 84th year, read 
in part: “In recognition of the time and energy voluntarily ex- 
pended on behalf of our community. -Through his sacrifice, 
assistance and leadership, the Sherrill-Kenwood area has become 
a better place in which to live”... 

Irving S. Manheimer, president of Macfadden Publications, 
sailed on the S. S. Mauretania March 26 for a two-week Caribbean 


cruise. He was accompanied by Mrs. Manheimer and their two 
sons. . . 
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TO BUSINESS MEN ONLY— 


Take a good look at the current issue of 
TOWN JOURNAL and you will see why our 
subscriber-audience has been growing at the 
rate of 17,000 new families a month. If you 
don’t have a copy of TOWN JOURNAL handy, 
ask your secretary to drop us a note. We 
will be happy to send you one. 


“ADDITIVE” 


An “additive’”’ is something which increases or improves the performance of a 
product. In effect, you get more for your money. 

Have you thought of the effect an “additive” might have on your ad- 
vertising? 

That is one of the things so many advertisers like about Town JOURNAL. 
Majoring among small town and rural families, it competes with neither urban 
nor farm media. With more than 1,600,000 circulation, Town JoURNAL adds 


wonderful new families like an ordinary magazine of twice its size—does it 
for less than half as much. 


Published by the same people who made FARM JOURNAL the largest, most 
successful farm publication in America, TOwN JOURNAL now fills an important 
place in the advertising plans of 9 of the nation’s top 10 advertisers. More than 
348 advertisers now buy TOWN JOURNAL to increase the effectiveness of their 
advertising dollars. 


May we tell you more about this important, new ‘additive’? 


TOWN JOURNAL 


THE MAGAZINE TOWN FAMILIES DEPEND ON 
Published by Farm Journal, Inc., Philadelphia 5, Pa. 


Giratanl Pidiereon. Publisher Richard J. Babcock, President 


, & BS BY Ph, GFL NNR SOR BOR bag arson wat i yah 2S! 3s Sol tay” APD 4 ou SF A Oe ne 3 : Rs EAN cata PS at Sas Gar! SERS M4 Sw piste OMEN Ry ee Se ake. f oe : aes pie: ie, SEAS Eng (ln Bape nee Rees Ore BF 
a ia TS ily ca! OC ane ae MO ed gg Cl, ME eg ARR = eg MUN On Se cal eee Lh eee a, oa MEY 
$ ce tae a hee ort wie ae Bh Gina ‘ ia oo as peas HEL tar Plans Dis BAA fax spas oe at et pian ath Maes i > Rhian elie ¢ each fren ci nee ee ee oo tae EN ack’ aa Pee kt 2 eae Ce AMEE Ne or 
ai Seon rh Lee. . SSR OT oie er maleate ts oe cert eh SOL te nee ene hg Seer Ps ; o rr Cre : Paes hk he Cou Meta. PRGA Tar pa ak 8 5 cps 8 es : es Ma as : ed ae 48 
ae i ae 
—— eo 
e a 32 
ie l C « a { | 
% a \ b, li 
iy ° a - : a. 
_—_ t ES ‘gy sy ’ 4 4 Pi (ee. 1," = | Ne 
qi ia Q “ . , a. : } 
* . : > ae ; 1 ¥ 
2 | - Ly LE <' 2 7 
= Qa e are = : a Yo wa ae me 
ae ‘ ex 2 . i he ; : =e aa 
& ni f : Vv, . Sw? P=] | or 3 —* ~~ "yy ; cv . J Betts ac : i ratte 
Post ‘ $3 : & e > eA 8 ao ¥ | 
a > “ae \ Acs 16) oS e VA ae. 
; si wwe >, “ Z : ' A Saree’ \ ’, (= » ; , * a oe 
a co oa. ¥ 4 / “A f . ae a A ‘| . y oe 
tA 4 : S oe ~ : j “ss ty - ‘ as a ‘ved 
* 4 li ‘ bk w, j " eg ee , r A %  ¥ ay “ ss cs nf . f Sey é . : i 
fi : ~ ioe) — > = 3 be ‘ea ¥ ; a ae ey st a 
; ; Sait r . fe « = . ‘ . ro a a 2 C fe | 
- 5 E) i e 4 a fe. te ) — eT ge ees YY 7 yi. a 
he lay % , i “% ' ; » ee ae , ; i. oy i Otte 3 ay Of ee 
as! —_" : ol ee ae . ee a a — 
ah aes ize ty i S a. . ae is ae aes nile or, ‘ 2 " &y el lla DS Os J —, r i } . 
48 “ bi i Se ». - . ‘ ext 2 wf We fe bi ae vg han ee ae ws te as ) - | 
one "> St -e np sae eo . | oo ae $.) : —ae ay 7 al pee eae a 3 a i 
Ae ‘i 4 bs epee ae : . | ee mee 2 \ i. Wns Ps a: 7 aes 3 “N Be “ z igs * , wt ; ti. oF 
ka ea eee. fe ee ahi .. 4 Oe eet , . eo aa 
; Pe Sees ee 2 aE ae = | me, 2a | \ ae r . 
’ ee a 2 ee FP ae ee jel s tee i eS iy ip Bede  _——. & y. 
\ “ < Me 4 Be pte. ai: Gee es F Ped Py 
, ; - 4 ag! 4 b. , 5 eee >, eh) 3 rf itt Pei. ee Weer A A, ‘ 
: —-  * * a —— : : ee 3 Re cnet. . % ws % a i yf + 
Y eh | , Se — ae 3 K- ez : 
¥ ’ fc Bs a t 4 & © Si ss es, be : 4 os ie ast, : : =e Bek * 4 ae " rh . s we 
7, S ‘= : ” . 4 cs ii ae : a 4 ‘ee x3 “>, 4 \e; _ mn * 3 + * 
’ ae ae 4 : si oa eae ia s * 
= 4 4 ‘ f ] y cae £. Pe 
a ‘ a. i & F % 3 \ a eee a tee ” ‘ ‘i * Ron “ : ‘rs Ce in » 3 f ' ae. ¥ : 
Af BID yh teh ke Pe sug oe \ SY _ . ae 3 
t 4 \ s 7 ‘ bi Tee me “Sig 2 octane: tian aes : 4 eis _ geen mee » y a eb a* 
, wits A we baer et <r 2 ¥Rs - ; 
alent : 2 ee A amma FSi, ; , ‘ Ane ; Te. oO Baw Oe 
: . u ie a / \ : [ J- ¥ ade 
—- . — . " d ks Me 
. wai ii OT & S pag ras 
5 i \' €; i t ' & ‘ : 
r | 4 P 4.4 hye. sae Jaane ie aie Ko ia 2 ” al % 
\ t ; tone ME - Be a ‘ t fe Z i ks e a 2 ‘ 4 " 14.5 »% 
‘ . Abas Br i calle ae ‘ e 43 2 
4 ‘ = w oe eo 4 te ' 7. s ( ‘ ‘ 
ei% ‘ 5 eae ss ee ; ; : *. 3 Pr a a fat . . % 
: — mr ‘ : * LO , Wee ‘ : Pe hiss re wat , } thy 4) ¥ : 
. ; ; é PM. } A Wy Bas) ae : } r 
' 3 aa ‘4? eR aD ; Ks : 2 waits atee ee Orn ere: & en oo f f : 
; " 1 i gh ll > oe 4 ee Et bd e \ = a ny {. ¥, y . i} } 
: ie, ee et ey | 
: | ay oe ; 1 At > few ODN * a sik “ : oe - Fe ‘ : gaoi ; ce g * , * ye ¥ , s eg 4 
VAS 2) Cee oe \ be 38 r WA ES : bs OR eae 4! 
‘ é bs ¥ k . ie a ki Gy i pet ae : (* 4a F “ a é iv i 
toe ee rae \N a 3 eee Be ae - ee ) , 
: ; > . & : A \ * : »: ‘ a oe \ : ’ s, = ) 2 : Ty ine i % { vi ? , : i & i a6. t : ; i « ca ~ 
¥ , i Oy eee , 2 ge Tes | {re iat wy | ee ~ Ms TRY se : 
sy \ oy SRB Bs a ee VERE PRS APE . _. aes ts 
” *% “i Aa | 4 J oo ai § a3 ae Rx att Vite ; ; . % yj ; " a a? Se ~ 
ae \ 4) Se ee mA ie mii) URBAN Maoyl #* % ¥' ~—T ee a, ; 
\ a oe "EU RAS ey i Le : =. b . i is Ye ee i 
N e: : r .” : <5 ™ 2 
| ee 
| : ee 7 
q 
{ ~ 
Ss 
| 
ae ae 
- ‘ 
he 
“sll , 
By wee ; : a eh : ae c x poe iah oe + 4 ‘ F ~ x Fas oes : 
ne Got eal EES MPR ws Oe ee vee cS Er APES in edie ain ee ee Coe Oe rile eran Bag beh. dene enn CR Spake ee utche ee et A a eh e wey & et Sepals a Aca he Sie ae Tg ae ee We Sa PARA SEN me: ON Uae St: Bg Se BaD 
a eae ie gan) es ‘ et ‘ q bE 7a pte ee _ ae Pte rt tn : eet baa é i ete By ae ae "i : ves - Eas, se a? sie tet a et Mee ap te tee! fob ied Se et oes By Rotaar fiat aN ‘ CRESS. PSD Sait ee Ls ee Bg pte Sa 


32 


_ Solomon Named Ad Chiet 


Lewis W. Solomon, formerly 


and advertising manager. 


Fitzgerald Names Morse 

David G. Morse, formerly a me- 
with Hearst Magazines and Art|dia buyer with Compton Adver- 
News, has joined Baby Post, New |tising, has joined Fitzgerald Ad- 
York, as assistant to the publisher | vertising Agency, New Orleans, as 
assistant media director. 


Cigaret Slump 
Talk Dominates 


What a spot to be celling choe atsings! 
ae Western JAMBOREE! 


Write today For Facts and Rate Card! 


maher Down Beat—Country and Western Jamboree—Record Whirl— 
@ ic / Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
publ ations Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
—Lo Farmacia Moderna—La Tienda—Elaboraciones y Envases 


Publishing since 1934 


Makers of everything from shoe 
laces to automobiles are doing a fast 
cake walk these days into the vora- 
cious thick of America’s 30,000,000 


fans, 


Fre Country and Westen, 
= JAMBOREE! 


new magazine 
the pablshers of sown, BEAT 
2001 Calumet Ave., Chicago 16 


Tobacco Meeting 


Cuicaco, March 29—Several 
thousand tobacco wholesalers and 
retailers got together this week 
under auspices of the National 
Assn. of Tobacco Distributors to 
hear some rather dispiriting facts 
about the state of their industry. 

To the usual problems about the 
shift of cigaret retailing into vend- 
ing machines and the supermar- 
kets were,added some further un- 
settling facts about business 
failures and sales declines in the 
past- year. Joseph Kolodny, man- 
aging director of NATD, presented 
the information in a roundup of 
problems in the tobacco distribut- 
ing field. 


® In 1954, he pointed out, the top 


five U.S cigaret companies re- 
ported aggregate net sales of $2,- 
958,000,000, compared with $3,- 
120,000,000 in 1953. This repre- 
sented a decline of 5% during the 
year. 

Accompanying this, he said, was 
a number of business failures by 


wholesale tobacco firms. Others at|s 


the convention reported a still 
larger number of mergers, with 
more on the way. 

Mr. Kolodny made it clear that 
failures in the wholesale tobacco 
trade should not be construed as 
a trend—he pointed out that the 
industry boasts a record of being 
“depression-proof.” Some of Mr. 
Kolodny’s suggestions on moves to 
ameliorate the tobacco men’s cur- 
rent problems: 

1. Tobacco manufacturers 
should turn their “enormous ag- 
gregations of talent” to providing 
more marketing knowledge for 
distributors, especially in the 
areas of market research studies 
and cost analysis. 

2. Ever-multiplying brands and 
sizes of cigarets should not lead 


got cere Or 


erga iO a — | 


“WE BUILD DIRECT SALES 
for a wide variety of mer- 
chandise from ads like this in 
the Columbus Dispatch Mag- 
azine,” says Mr. Stein. 


For more information about 
these 12 weekly newspaper grav- 
ure magazines, contact one of 
the following representatives: 
The Branham Company, Cresmer 
& Woodward, Inc., Jann & 
Kelley, Inc., Kelly-Smith Co., 
Moloney, Regan & Schmitt, Inc., 
O'Mara & Ormsbee, Inc., Scolaro, 
Meeker & Scott, Inc., Story, 
Brooks & Finley, Inc. 
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GARY'S JEWELERS, COLUMBUS, OHIO 


‘“HERE’S HOW I SELL 
WIRE RECORDERS 
IN COLUMBUS 


MR. IRVIN STEIN 
OWNER and MANAGER 


-«- through ads like this | 
in the LOCALLY-EDITED | 
COLUMBUS DISPATCH MAGAZINE” 


Gary’s Jewelers, in Columbus, is just one of many leading merchants who 
thrive on the sales pull of Locally-Edited Gravure Magazines. Says Mr. 
Irvin Stein, owner and manager of this progressive firm: “Directly from 
our December 5, 1954 color page ad in the Locally-Edited Columbus Dis- 
patch Magazine, we sold over 25 wire recorders in the $169.95 to $229.95 
price range. From a half-page monotone ad we sold over 50 portable type- 


writers at regular nationally advertised prices.” 


That’s dollars-and-cents sales results! Let Locally-Edited Gravure Maga- 
zines help you as they have helped many local and national advertisers. 
Scoop your competition by getting to big-city markets first with your sales 
message. Use different ads in different markets — timed to selling sea- 
sons and other sectional variations. Your ads in the Locally-Edited Colum- 
bus Dispatch Magazine bid for sales in 8 out of 10 Columbus homes. By 
comparison, the leading national magazine reaches only 2 out of 10 


Columbus families. 


* Locally-Edited for highest readership 
¢ Gravure magazine reproduction 
¢ Complete flexibility 


MAGAZINE 

ADVERTISING 
AT THE 

SoCal LEVEL 


GRAVURE MAGAZINES @ 


AKRON BEACON JOURNAL °¢ 
COLUMBUS DISPATCH ® 
INDIANAPOLIS STAR ¢ 
NEW ORLEANS TIMES PICAYUNE STATES ° 


DENVER POST ©* HOUSTON CHRONICLE 
LOUISVILLE COURIER-JOURNAL @ 


exnereermeenemencmmnenasc —_ — 
hia tities " ba: 


ATLANTA JOURNAL AND CONSTITUTION 


NEWARK NEWS 
ST. LOUIS GLOBE-DEMOCRAT °@ 


TOTAL CIRCULATION OVER 3,189,000 COPIES WEEKLY 


¢ Newspaper circulation impact 
* Maximum savings on positives 


© COLUMBIA STATE 


TOLEDO BLADE = | 


Advertising Age, April 4, 1955 


the distributor into over-expansion 
of lines in order to take on all 
competitors. Instead, “he may find 
it feasible or even necessary to 
‘trim his sails’ and adjust the scope 
of his operation within budgeting 
curbs. 


“There is only scant evidence 
that a large distributor can eradi- 
cate a smaller competitor who is 
cognizant of his limitations and 
fashions his business conduct ac- 
cordingly,” Mr. Kolodny pointed 
out. 

3. The lure of sundries and side- 
lines should be resisted, or at least 
looked at with a critical eye. “Let’s 
never lose sight of the fact that 
a wholesale distributor is primari- 
ly a purveyor of tobacco, confec- 
tionery and closely allied prod- 
ucts.” 

Mr. Kolodny admitted that the 
“tobacco-cancer scare” might have 
“something to do” with current 
troubles; but economic reasons are 
the main cause, he said. In the 
first quarter of this year, he added, 
“confidence has been restored, and 
we’ve regained our former sales 
levels.” 


= Despite Mr. Kolodny’s warning, 
sundries were the trend-ish items 
at the convention, as distributors 
sought side-lines to cushion their 
sales against any further cigaret 
decline. Some of the “sundries” 
being bargained for went far 
afield—to include such items as 
luggage, cooking utensils and 
alarm clocks. 

A busy booth at the accompany- 
ing exposition was occupied by 
Ronson Corp., Newark, which was 
promoting a new electric shaver 
(AA, Oct. 4, 54). Ronson officials 
were announcing the completion 
of national distribution on the 
shaver, and the reduction of its 
price from $28.50 to $22.50. 

They were also boasting of a 
heavy magazine ad schedule for 
next summer, to accompany the 
present newspaper schedule. Next 
fall, Ronson will take a national 
network tv show to promote the 
product, they said. 


s Among the hard-pressed cigaret 
people, Philip Morris & Co. was 
developing a new advertising 
philosophy to go with its shift 
from “I Love Lucy” as a main 
sales vehicle for the Philip Morris 
brand (AA, March 14). Instead, 
PM is putting its main faith in 
color magazine and newspaper 
supplement ads, backed by radio 
and tv advertising. 

Philip Morris officials told AA 
that, with the multiplication of 
cigaret brands, the company has 
become very conscious of the need 
for “flexibility.” “We want to be 
in a position to shift the emphasis 
to weak markets as the need re- 
quires,” said one official. 

Philip Morris was also working 
hard to impress distributors with 
the local advertising and merchan- 
dising they’ll get through a “re- 
laxed selling medium.” They were 
denying that there will be any 
cutback in ad volume, despite the 
dropping of “Lucy.” 


Parker's Liquid Lead 
Pencil Bows in Omaha 

Parker Pen Co., Janesville, Wis., 
has announced the first production 
models of its Liquid Lead pencil 
are now being sold in Omaha. The 
company announced development 
of such a pencil in January (AA, 
Jan. 10, 17, et seq.) and discontinu- 
ance of its manufacture of me- 
chanical pencils using breakable 
lead. 

Parker said national distribution 
of its new pencil is expected to be 
attained before the end of April. 
Four other companies have an- 
nounced they will produce other 
versions of a fluid lead pencil, but 
only Scripto Inc., through a licens- 
ing arrangement with Parker, will 
use the Liquid Lead writing fluid. 
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When Y&R-created posters won the two top awards (and 
nine others) in the 23rd National Competition and Exhibit 
of Outdoor Advertising Art, it was naturally a cause for pride. 
But we’re far prouder of the fact that Y&R-created adver- 

tising helped so many clients win 1954 sales increases. 
That’s the one prize we keep working for —year after year. 
Young & Rubicam, Inc., Advertising 


Cool... 
refreshing 
Still only 5c 


eae rahi aae AM gt ah eS ies Se a ate ee SORRY NS ae We ANTS. x Bays ae Cam Yi, A ee pe ea A Cae tiie is ; i ea 
ite REE te MR 2 eh oi i Bae a ie 1 £59 a rite “Ws aia ne ORC gt Vo A ap ee Ee Bee (ey eae Aaa i el tir aaa Hine wt phe aah eer ee, = Wis Vid. ao ie ee -4e Whi os hae ee od . a Ne Tee he 
ie: eat . Pea a Te CP AE Ray. Se eh Sane LAS ARAL S MER A Omics Sec OS CNR RAN reser tia aS Nae AAO A een RTL A AIR Eyl 6 age Gols BON a, ae ne Ss agin 
2 : gh bit cine Se, repli Bi : f Som y rs Sa age) i ¥ ‘ ee Bee : af s . Sgt Kane ; Th rane Hie Be A i ’ ie ee F Py Se ee oy eon RN a arc he Prag any Ab wee cle & gah 
: 1 ery Be de 
= es 
_ al 
° } : 
ee eg 
a 4 
‘ a 
\ > 
J ae 
* 
M 
! 
< q i Se Sik: ie IMR Babel tine aR ad, Be 2 Be ‘ 
s ¥ . 
i are 
' a PS pata e Saw = ge! f ne ni ea ae ee . E | ; 
y he en ™~ ea 4. ae ee AB. 2 *3ze: — ita J 
- LA - Py) ansG gis a ee: rs ee Seton irasitger- ~~ . 
a) ; 1 f y seh gan eee segaer 2% a VU 
| SA egy | 
i =. wae 6": 9nee3 ov E - 
“* 4 sescee Baers: 4 
= Big OE 80888 iii, am ; 
= leone Sa ég0. OO Oe ee tire | 
ae Daeot ‘eo &. a) 9 O35 “ier 4 aoe pres 4 4 F SUL ee 
ey ven 1 4 we r = Pt Re ee Do O62 ston 4 4 f ~ Yr 
4 r) eer es ¥ 7” , = i aE a ith ; 7 1414404 7t2 ‘4 4 oS <> 
— fae Vaet ) Vy is ai ot “a aga 4. by = = 
Stet, * bavighae < ; ~ en! 2 S 
Sts see. Coane gg te Mee Pa ane <a “Dp 0 
REST a ee Ps | 
-_ | 
} ie | ON , ly 5 
) o AN , yj ‘ . | 
‘ . Ay i os . \ 
| Plats. “ , | ”, wh S 
07 as sX- — —s N ee - Vy 
- q ie = 
ly ; a 
, ee ‘ 
a @ 
as = 
7 | on 
PEP if “ 
4 ia 
| | :  ©@ | 
| ane ep a 
oe: “TO @ 
pau 
| ee 
4 
! 
} ) 
i ; 
| 
y 
| | 
| : 
) nas Ad 
ee P ii oe: ize . ’ . =~ ~ 
PSS ah 2 aR eerie aie Mhcta aOR SE RTE ce ay ae mm ary: Ce Ne: A ihe Lacs cha ig od an ah Tee a Oh i Pane ape Mi igae f Lg th sip bik, PANO OS Webel Ue ek TES N Pcs Mabe Sang il a MD Reaves" § Pyles pare Phe ee eS 


32b 


THE SURE-FIRE SALES STIMULATOR 


hat are you promoting . food. twootn- 

paste, dairy products, candy? Whatever ever it is, if 
it’s a consumer item and children use it too, you'll 
never believe the downright magnetic drawing power 
of a ““Give-a-Pony’’ promotion. Free Ponies always 
have, and always will, lead the sales promotion 
parade . - . with parents, too! You'll see here the 
ultimate in’ store-traffic stimuation. 
A Pony is very inexpensive compared to the amount 
of interest you will create with any other prize 


EVERYTHING COMPLETE 


Young Presidents’ Elects 
Peter Hilton President 
Peter Hilton, 40-year-old presi- 
dent of Hilton & Riggio, New York, 
has been elected chairman of the 
New York chapter of the Young 
Presidents’ Organization. 

YPO is composed of executives 
who became presidents, before 
they reached 40, of companies with 
a minimum of $1,000,000 a year in 


All-Fabrics = | ae 
DRYER | ae 


YOU'RE READY TO GO st oe = wll Paro CHANGE TIME—This 24-sheet poster, using a baby motif, is part of : i 
chapter, with mor ‘% ; , mpaign for dealer and distribu- ’ 
Sates SO 5 Rete . . - 2 cutee 1 2 8 a ae bers out of a national total of 800.) Whirlpool Corp.’s 1955 saan Rar gn j 
of successtul oor ‘te oe } A] Mr. Hilton succeeds Charles! . 
ration. Ready for your own 


= cost of pr 
print. This dynamic material really sells. 


Please state t: of product or business you're plan- 
ning a promotion for .. . 


One or a thousand available immediately 


GET THE FULL STORY TODAY .. . WRITE OR PHONE md 


FASHION CLUB SHETLAND PONY SALES CO. 
749 RUSH STREET © CHICAGO 11, ILL. © DEL. 7-7566 


E. Zimmerman, 38, president of | 
Consultants & Designers Inc., New 
York engineering company. Other 


; 

j 

a 

Turner to Arranz & Sudler Kaywoodie, Top U.S. | 
Richard T. Turner, for the past 


officers elected are Philip Rauch, 19 years editor of El Farmaceutico Pipe Maker, Is Sold 
Ideal Corp., Brooklyn, vice-chair- and Pharmacy International, has 


_— 
man; Jeff Jaffe, Chunky Choco-| joined Arranz & Sudler Advertis-| to S, M. Frank & Co. _— 
late Corp., Brooklyn, secretary,| ing Agency, New York, as business | 

and Robert Marcus, Q-Tips Inc.,,;manager and an account exec- 
Long Island City, treasurer. i utive. 


New York, March 29—S. M. 4 i 
Frank & Co., second largest manu- | 


GREAT DISCOVERIES 


THAT REALLY 
PAID OFF! 
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One of the greatest of Early American 


“discoveries,” Eli 


Whitney’s Cotton Gin, signalled a tremendous new era 


for cotton. 


Yet at that time, nobody—not even Whitney himself— 


dreamed of the fortune hidden in mountains of cotton seed 


left to rot on the ground. Today, nearly 2 billion pounds of 


cottonseed oil are processed yearly, much of it for margarine 


production. And today, of 750,000 GRIT Families in 16,000 


Small Towns, 89.7% buy margarine. 


= WEST GETS LAST CHA 
% | SAVE rary FROM REDS 


Another 
Case History 
Where GRIT 
Paid Off* 


Three leading mar- 
garine producers 
advertise consistently in 
GRIT. Four years ago, 
32.6% of GRIT Families 
used their brands. 
Today 45.4°%—an 
increase of 12.8°%— 
regularly buy the 
same brands. 


*Names on request 


GRIT PUBLISHING COMPANY 


WILLIAMSPORT, PA. 


Represented by Scolaro, Meeker & Scott in New York, Chicago, Detroit, 
Philadelphia and by Doyle & Hawley in Los Angeles and San Francisco. 


' woodie’s 


facturer of tobacco pipes, has ac- 
quired the assets, trademarks and 
good will of Kaywoodie Co., the 
largest U. S. pipe maker. The sale 
is understood to include Kay- 
subsidiary, Kaufman 
Bros. & Bondy, maker of Yello- 
Bole pipes. Both companies being 
taken over by Frank have been the 
property of Associated Products 
Inc., Chicago. 

Associated plans to concentrate 
on promotion and sales of its 5- 
Day deodorant pad and the devel- 
opment of other products. 

The sale will give Frank & Co. 
35% to 40% of the country’s to- 
bacco pipe output. In 1954, it is 
estimated, 11,000,000 tobacco pipes 
were produced in the U. S. Kay- 
woodie pipes have more or less 
dominated the market for pipes 
retailing at $4 and more. Frank & 
Co., maker of Medico and other 
brands, has controlled the market 
for pipes retailing up to $3.50. 

Morris Levinson and Bernard 
Gould, president and sales man- 
ager respectively of Kaywoodie, 
will remain with Associated Prod- 
ucts. All other personnel is ex- 
pected to shift to the Frank or- 
ganization. H. W. Schloss, presi- 
dent of Frank, said that no per- 
sonnel changes are planned for 
Kaywoodie plants in New Hamp- 
shire and New Jersey. 


® Grey Advertising Agency has 
handled advertising for both Kay- 


woodie and Associated. E.  T. 
Howard Co. is the agency for 
Frank & Co. 


George S. Tittmann, advertis- 
ing manager of Frank, told AA 
that the company plans no con- 
sumer advertising in connection 
with its acquisition of Kaywoodie. 
It will, however, send out letters 
to the trade emphasizing that the 
quality of the products will be 
maintained. 

No agency changes are contem- 
plated now. Mr. Tittmann said. 


WBBM.-TV Appoints Two; 
WBBM Names Greenberg 
WBBM-TV, CBS-owned station 
in Chicago, has appointed Andy 
Murphy public relations director 
and Howard Mendelsohn public- 
ity director. Mr. Murphy joined 
WBB\MM, affiliated radio outlet, in 
March, 1950, as publicity director, 
and with the advent of WBBM- 
TV early in 1953, was named pub- 
licity director of the tv station. 
Mr. Mendelsohn formerly was an 
account executive with Herbert 
M. Kraus, public relations. 
WBBM has appointed Alfred N. 
Greenberg sales promotion man- 
ager. Mr. Greenberg formerly was 
promotion manager of Food Field 
Reporter and Drug Trade News. 


Topics Publishing Co. publica- 
tions. 


McCann Names McClure V.P. 

John F. W. McClure has been 
appointed a v.p. of McCann-Erick- 
son, New York. He is assistant 
account group supervisor on the 
agency’s National Biscuit Co. 
operation. 
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Ad TV Service Boosts Alsup 


Advertising Age, April 4, 1955 


Electric Grou p | MCA Corp. Names Brabec: 
\_MCA-TV Appoints Reagan 
Ervin J. Brabec, who has been 
with Music Corp. of America sev- 
eral years, has been named v.p. of 
MCA Corp., New York, an affiliate 
of the talent agency. He will direct 
the company’s industrial division, 
which provides consultation for 
sales meetings and trade exhibits. 
Robert G. Reagan, formerly with 
the U. S. Army public information 
has been named western 
division publicity manager of the 
film syndication division of MCA- 
TV, Beverly Hills, Cal. 


K&E Elects Four V.P.s 
Kenyon & Eckhardt, New York, 


Sets $50,000 Push 
for Better Wiring 


CuIcaco, March 29—The 
Electric Assn. here, comprising 
local electrical contractors, 
service operators and _ utility 
men, is planning to raise $50,- 
000 to back a promotion of ade- 
quate wiring for homes and 
industry. 

At its second annual Better 
Wiring Conference here this 
month, the association spelled 
out some of its plans for pro- 
moting adequate wiring. 

Adequate wiring—enough to 
supply electricity safely to any 
given number of appliances— 
has been receiving growing sup- 
port from local electric con- 
tractors and suppliers. 

The association’s commercial- 
industrial committee will send 
out six mailings to power users 


ton Carpenter, copy supervisor, 
v.p.s. Mrs. Gwen Cheney French, 
formerly with Benton & Bowles, 
has joined K&E’s copy department. 


f] 
i mOLPEMOENT 
| SuPrRS (Hale 


Circulation coverage guaranteed by the only publication 


THE GROCERS’ SPOTL AJGHT | 


dmrrwe s Parente Pmt hendmatey 


NVENTION 
EXTRA 


circulated four ways—and the only one circulated with the 
compliments of local super market operators . . . all-out 
editorial coverage as only a local newspaper can provide 
it—with a top galaxy of guest editors—merchandising ex- 
perts—assuring top readership . . . all this as a bonus in 


has elected William Rienecke, addition to The Grocers’ Spotlight’s regular saturation Distributed to 
Gerard Guarch and Budd Hem-| coverage of grocery outlets throughout Northern Ohio. All delegate hotel rooms 
mick, all art supervisors, and Clin- 


THE GROCERS’ SPOTLIGHT 


717 Fox Bldg., Detroit 1, Michigan 320 Engineers Bldg., Cleveland 13, Ohio 


All motels 


Downtown Cleveland Newsstands 
Leading Cleveland restaurants 


Regular rates apply for this issue. 


in these categories. Letters and 
brochures will promote the ex- 
tension of electric service by 
explaining new uses for elec- 
tricity. 

Chicago homebuilders and 
contractors received citations 
from the association for the job 
they have done in selling the 
better wiring program. 


® A. H. Schneider, Common- 
wealth Edison Co., told con- 
tractors at the conference that 
the Chicago utility company 
will pay for part and finance 
the rest of the cost of install- 
ing wiring for any 240-volt 
applianee. This plan had been 
announced earlier (AA, Jan. 18) 
but was not open to all con- 
tractors in the area _ until 
March 10. 

The National Adequate Wir- 
ing Bureau, which now has 84 
local chapters, also is getting 
support from allied industries. 

Kennecott Copper Sales Corp., 
New York, for instance, is fea- 
turing adequate wiring in its 
trade and consumer advertis- 
ing. F. B. McKown, v.p. and 
asst. sales manager of Kenne- 
cott, spoke to the national con- 
ference here in January. 

He advised the conference to 
establish a National Adequate 
Wiring Month, with the “heav- 
iest possible concentration of 
advertising pressure.’’ He) 
promised that Kennecott would 
run ads in national magazines 
supporting the special promo- 
tion. 


® Kennecott thus far has been 
boosting adequate wiring pri- 
marily to industry. The com- 
pany discovered, Mr. McKown 
said, that where the consumer 
had to be told about the dis- 
advantages of inadequate wir- 
ing, the appliance dealers, 
builders and others in _ busi- 
nesses related to electricity had 
to be sold on the necessity of 
selling the consumer. 

National Electric Products 
Corp., Pittsburgh; Anaconda 
Copper & Mining Co., New 
York; Aetna Fire Insurance 
Group, Hartford, and General 
Cable Corp., New York, also 
are among companies featuring 
adequate wiring in their trade 
and consumer advertising at 
present. 


Charles Alsup, formerly west- 
ern sales manager, has been 
named sales manager of the 
syndication division of Adver- 
tisers Television Program Serv- 
ice, New York. This company 
is the sales agency for John W. 
Loveton Productions. With the 
appointment of Mr. Alsup, Ad- 
vertisers Television Program 
Service’s sales staff is now di- | 
vided into two branches—one | 
to concentrate on national sales, 
another for syndication. 
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why you can expect # spat inne from 


en Kapil 


A full measure 


of quality in 
electrotypes 
for 
every purpose 


V news-ad electros 
/ magazine electros 
Y atlantictypes 

Y curved plates 

/ dealer cuts 

Y carton plates 

JV job electros 


No matter for what purpose you may order electrotypes, 
you have a right to expect a full measure of quality repro- 
duction. And that’s true whether they’re simple electros 
of trademarks, logotypes or product models for dealer use 
or several sets of four-color Atlantictypes, the precision 
duplicates accepted by national magazines as “‘originals”’ 
because of their durability and fidelity. 

At Rapid you get what you have a right to expect because 

of our half-century background in plate making, constant 


improvement in techniques and facilities, and our exclusive 
quality controls. 


And here fine craftsmanship is enhanced by fine service. 
Get more per dollar the Rapid way. 


Good example of Rapid’s precision- 
made products is the curved electro 

. the finest duplicate for high-speed 
rotary printing; often chrome plated. 


for quality reproduction 


NEW YORK CINCINNATI DETROIT PHILADELPHIA SAN FRANCISCO 
Atlantic Electro Electrotype Co. Northern Ce. 
re oy halla a TRinity 5- p- —hrniy toy niSouee ohn 


CHICAGO: Sales Office, DEarborn 2-2016 HARTFORD: New England Sales Office, ADams 3-3408 


AD-ELECTROS * MATS «+ PLASTIC PLATES « R.O.P. COLOR MATS «+ ATLANTICTYPES * JOB ELECTROS 
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Time 


It’s Spring, and NBC Radio is growing everywhere you look! 


Growing new business, for example. During the past season, NBC 
Radio signed up $16,116,000 in new business — a 165 “o new-billings 
increase over the previous season. Fifty sponsors are making sure, 


through new time buys, that their advertising bears a cash crop. 


The reason? New programming ideas and sales patterns in NBC 
network radio — like the Mary Margaret McBride and Dr. Norman 
Vincent Peale morning strip shows, the widely acclaimed Biographies 
in Sound, and the exciting new concepts to be unveiled shortly. All 

of them represent a creative approach to radio as a modern medium, 


filling a special and vital role in people’s lives. 


Yes, it’s Spring at NBC, and things are stirring. It’s a time 


of growth, of vitality and movement. 


Need a Spring tonic? 


Exciting things are happening on 


MAG Radio 


Companies making 
new investments in 
NBC Network Radio 
during °54-°55 season: 


Allis-Chalmers 
Manufacturing Company 


Allstate Insurance Co. 
American Dairy Association 
American Motors Company 
Armour & Company 


Buick Motor Division, 
General Motors Corporation 


Brown & Williamson 
Tobacco Corp. 


Calgon, Inc. 
Carter Products, Inc. 
Coast Fisheries 


Crosley Division, 
AVCO Manufacturing Corp. 


Crowell-Collier 
Publishing Company 


Curtis Publishing Company 
D’Con Company, Inc. 


Dodge Division, 
Chrysler Corp. 


Doeskin Products Inc. 
Frawley Manufacturing Co. 
General Foods Corporation 
General Motors Corporation 
Gillette Safety Razor Co. 
Harian Publishing Co. 
Hudnut Sales Co., Inc. 


Kiplinger Washington 
Agency, Inc. 


Lever Brothers 

Lewis Howe Company 

Liggett & Myers Tobacco Co. 
Mars, Inc. 

Merit Plan Insurance Company 
Miles Laboratories, Inc. 
Mytinger & Casselberry, Inc. 
Nash-Kelvinator Corporation 


Oldsmobile Division, 


General Motors Corporation 
Pharmaco, Inc. 


Plymouth Motor Corp., 
Division of Chrysler Corp, 


Q-Tips, Inc. 

Radio Corporation of America 
Reson Sales 

Rexall Drug Co. 

Rhodes Pharmacal Co., Inc. 
The Murine Company, Inc. 


The National Life & Accident 
Insurance Co., Inc. 


The Prudential Insurance 
Company of America 


The Quaker Oats Company 
The Texas Company 


The Toni Company, 
Division of the Gillette Co. 


The Travelers Insurance Co. 
Vitamin Corporation of America 
W.P. Fuller & Co. 
Webster Products 
White King Soap Co, 
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Julian Gross Adds 
Partner, Becomes 


Gross-Harrison Inc. 


HARTFORD, March 29—Harry L. 
Harrison has resigned as advertis- 
ing manager of Miller Co., Meriden, 
Conn., to become exec. v.p. and 
joint owner of Julian Gross Adver- 
tising Agency here. 

His resignation will become ef- 
fective within the next two months. 

The Gross agency, which will 
operate as of April 1 under the 
name Gross-HaYrrison Inc., has 
been in business for 25 years. 

In addition to serving as exec. 
v.p. and secretary of the new agen- 


H. L. Harrison 


Julian Gross 


cy, Mr. Harrison will be general 
manager of all agency production 


and client service. Mr. Gross will | 


be president and treasurer and act 
as consultant and coordinator of 
agency operations. He will continue 
to handle the present accounts of 
the agency. 


® The agency, according to Mr. 
Gross, will broaden its scope con- 
siderably. In addition to general 
advertising in the consumer and 
manufacturing fields, it will en- 
gage in marketing, merchandising 
and sales management coordina- 
tion. 

By augmenting the present staff 
with specialists in such fields, Mr. 
Gross continued, the firm will be- 
come one of the most complete 
agency service organizations in the 
U. S. 

The agency, he said, is also 
planning expansion in public rela- 
tions, art, copy and advertising 
production as well as the planning 
-and production of sales manuals, 
catalogs and other manufacturers’ 
aids to distribution and merchan- 
dising. 

Mr. Gross is also president of 


¢ ; 
HE CAN HELP YOU 


If you're looking for 
National Distribution 


Barney Kingston 
Merchandising Director 


If you’re a manufacturer, distributor or 
advertising agency executive seeking 
quick national distribution via the inde- 
pendent direct selling field this may be 
~ Fae important message you ever 
read. 


You'd be surprised to know how easy it 
is to put your product or service in every 
city, town and hamlet in the U. S. Also 
in many foreign countries. 


The service of our experienced merchan- 
dising staff is available at no cost. 
They'll analyze your product, see if it 
has resultful direct selling possibilities. 


1f your product quolifies they'll present 
a 32-year sales-tested pian for speedily 
giving 48-state distribution—a plan that 
starts over 50 new companies every 
month . . . many of which now do a 
multimillion dollar business. 

Don't lose another day's sales. Write 
now to Barney Kingston, Merchandising 
Director. Dept. A-185, Opportunity Mag- 
azine, 850 North Dearborn Street, Chi- 
cago 10, Illinois. 


radio-television Station WKNB,, ager of research. He formerly was| was an art director with Gardner | 


New ‘Britain, Conn., which he} with Needham, Louis & Brorby/ Advertising Co. 
organized, and which was recently | and H. W. Kastor & Sons. 


sold to NBC. ‘Coke Coming in Cans 


a Keller Adds © Oakleigh French Names Two Coca-Cola will be packaged 
‘MMeCr, ACUCE s vae Oakleigh R. French & Associates, shortly in cans for the first time 
Zimmer, Keller & Calvert, De-| St. Louis, has appointed John T.| to supply military requirements in 
troit, has been appointed to handle| Alden an account executive and the Far East. Canned coke will be 
advertising for Reo Motors Inc.,| member of the plans board and | sold exclusively by Coca-Cola Ex- 


vertising on its line of medium and Alden formerly was with Ruth- tially, distribution of the canned 
heavy trucks. The agency has ap-| rauff & Ryan and Krupnick & As-| product will be confined to U. S. 
pointed Russell F. Eavey man-!sociates. Mr. Tisdale previously military forces in the Far East. 


Advertising Age, April 4, 1955 


‘McCall's’ Names Applebaum 

William Applebaum, a director 
and former assistant general man- 
ager of Stop & Shop, Boston, has 
been named a marketing consult- 
ant by McCall’s grocery products 
division, New York. 


‘Coronet’ Appoints Kelsey 


Lansing. Reo plans to expand ad-| John E. Tisdale art director. Mr. | port Corp. for export only. Ini-| John Kelsey, formerly travel 


manager of Harper’s Bazaar, has 
| been named a sales account exec- 
‘utive of Coronet. 


SIX SALES STEPS.. 


CONSISTENT 
BUSINESS PUBLICATION | 


hi oa 


ADVERTISING HERE ~~ 
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Ad Spending Must 


‘ ‘\reau of Advertising, said retailers 

Match Dep artments know they will do just about the 

Sales, Retailers Told ‘each department in the same 
WASHINGTON, March 29—A month each year. 

spokesman for the ANPA’s Bureau, He contended the over-all sales 

of Advertising last week advised | results will improve if the heaviest 

Washington retailers to coordinate | advertising expenditures are made 


their advertising expenditures| during the peak buying periods. 
with the sales pattern for various} He cited case studies by the 


| Edward H. Burgeson, director of 


same percentage of their sales for 


several department stores. In each 


: Mr. Burgeson offered four steps 
\the retail department of the Bu- instance, he said, when advertising toward organizing an aggressive 


was coordinated with the sales advertising program for retailers: 


curve over-all sales increased. 1. Set sales goals department by 


department high enough to be 
@ His talk was a feature of ‘“News- | challenging but not unrealistic. 
paper Night” sponsored by the Ad-| 2. Decide how much advertising 


vertising Club of Washington, is needed to do the job. Don’t send 


with the three Washington daily a boy to do a man’s job. 
newspapers as hosts. Earlierin the, 3. Decide what to promote, and 


month the club had a similar | allocate the space in proportion to 
seminar on radio and tv advertis- the sales opportunities. 


~ 


; 
4 
7 % 


| 


departments in their stores. 


Bureau of Advertising involving|ing (AA, March 21). 


4. Fill in the day to day sched- 


~, 


7 “GREATER 


‘SALES PRODUCTION 


> HERE 


M: GRAW-ATLL a 


e Four For Pennies and Two For Dough 


The front line function of your salesman is to make sales. 
To do this—when the product sells to business and indus- 
try—he may have to sell anywhere from three to six 
people who have a voice in buying decisions. Each of 
these men must be contacted and interested to a point of 
preference for your product before the salesman gets to 
the pay-off steps. And this build-up is costly and time- 
consuming. 

The efficient, economical answer to the problem is to 
use Business Publication Advertising to find and condi- 
tion prospects so your salesman can devote his valuable 
time and talent to making the specific proposal and clos- 
ing thesale. Wecall such advertising ““Mechanized Selling,”’ 
because it multiplies and speeds up sales effort. At pennies 
per contact, it acquaints prospects with your product or 
service and keeps them sold after the sale. 

When you consider that the average industrial sales 
call costs over sixteen dollars, it pays to provide the sales- 
man with the inexpensive advertising help that will enable 
him to get more done with less leg work and waiting time 
... that will make his sales calls more productive . . . that 
will lessen the chance of losing an order because of failure 
to contact a hidden buying influence. 

More specific information on the industrial salesman’s 
working time—plus a chart for measuring his calling 
power—is available in a McGraw-Hill booklet entitled 
“How Many Accounts Can Your Salesman Handle?’ 
Ask your McGraw-Hill man or write Company Promo- 
tion Department for a copy. 


McGRAW-HILL 


PUBLISHING COMPANY, INC. 
QD) New vonn 26, nv. @® 


Over a million men in business and industry pay to read McGraw-Hill Publications 


ie BUSINESS 
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ule to take advantage of important 
opportunities such as payroll days 
and special events. 

In addition to his talk, the eve- 
ning included a screening of the 
bureau’s 3-screen “Cinerama” 
slidefilm presentation, “The Third 
Person,” by Steven J. Ahmuty 
and William J. Solch. 


Shenango China Names Hunt 

Shenango China Ine. New 
Castle, Pa., has appointed Chet 
Hunt director of advertising to 
head the company’s first advertis- 
ing department. Mr. Hunt former- 
ly was an account executive with 
Meldrum & Fewsmith, merchandis- 
ing manager of Kem Products and 
has been with Sherwin-Williams 
Co. 


Teleprompter Names Wickers 

Selma Wickers, formerly assist- 
ant to NBC-TV producer Ted 
Mills, has been named to direct the 
new sales service department of 
Teleprompter National Sales 
Corp., New York. 


Marketing 
Gold Mine! 


John Pepper 
and 
Bert Ferguson 


You know, we were just thinking. 
There isn’t a sales manager alive who 
wouldn't give his eye teeth for a new 
market with huge sales potentials for 
his product. 


We have such a market ourselves 
and it’s one we can share with you. 


This tremendous market is larger 
than the total population of Minne- 
apolis-St. Paul .. . larger than Balti- 
more ... larger than Washington, D. C. 
. . . larger than Cleveland! 


It has been right under the nose of 
everybody in Memphis for a long 
time. But by being first to discover 
it and cater to it, we've built our 
Radio Station, WDIA, up to Memphis’ 
only 50,000 Watt operation which com- 
mands a vast territory and holds the 
top Hooper and Pulse ratings. . from 
a 250 Watt beginning! 


HEAVY SPENDERS 


we call the “Golden Market” of 
WDIA, is composed of the 1,230,724 
Negroes in the Memphis-Mid-South 
area .,. nearly 1/10 of America’s total 
Negro population . . . who will spend 
80% of their 1955 income of over a 
quarter billion dollars on consumer 
goods. It is a ready-made market 
which can figure importantly in your 
own sales picture. 


PROVEN APPROACH 

Think of it! A buying market group 

. a big-spending gold mine waiting 

to be sold entirely and exclusively 

through a single medium, WDIA ... 

the radio station which itself has grown 

big through the listening loyalty of 
this group. 


We'll send you success stories of our 
advertisers, which include. . 


Borden’s, Camel Cigarettes, Colgate- 
Palmolive, Johnson & Johnson, Gen- 
eral Foods, Esso, Budweiser, Ford 
Motor Co., and Folger’s Coffee. 


What this responsive Negro market 
has meant for others it can mean to 
you. Write for WDIA’s “Golden Mar- 
ket” opportunities for the particular 
| products that concern you most. This 
| specific, factual information is yours 
| for the asking. WDIA is represented 
| nationally by John E. Pearson Co. 


PLP 
| 


Rat Pagano 


General Manager 


] ee CRS 


| Commercial Manager 


e_ 


This tremendous new market, which | 
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Porter-Cable Boosts Two 
Porter-Cable Machine Co., Syra- 
cuse, N. Y., has promoted C. Fred- 
erick Wheeler from advertising 
manager to merchandising man- 
ager. Manuel V. Nodar, formerly 
Mr. Wheeler’s assistant, will suc- 
ceed him as advertising manager. 


Plotkin Praises 
GE-Supported TV 
Station Hook-Up 


Cuicaco, March 29—A new plan 
to help out struggling tv stations 


e 
< 
y 


in the Quod-Cities 


Morning Democrot 


YOUR BEST SALESMAN 


IN THE $443 975,000* QUAD-CITY MARKET 


DAVENPORT NEWSPAPERS 


BFIRST in advertising lineoge 


FIRST in advertising lineage 


IN ALL IOWA! 
Sunday Democrat & Times 
Headquarters: Davenport, lowa 

eae Nationally by JANN & KELLEY, INC. 


FIRST in Quad-City 
circulation 


Evening Daily Times 


*Copr. 1954 Sales Mgmt. 
Survey of Buying Power 


drew high praise last week from 
Harry M. Plotkin, former Demo- 
cratic counsel to the Senate inter- 
state commerce committee and 
author of the controversial ‘“Plot- 
kin report.” 

Speaking before the Broadcast 
Executives Club, Mr. Plotkin sin- 
gled out for plaudits the new Gen- 
eral Electric-supported National 
Affiliated Television Stations 
(AA, March 28). Describing the 
plan as aimed at “securing pro- 
gramming, capital and credit for 
'mainly u.h.f. stations,” Mr. Plotkin 
declared that “if good programs 
only become available on u.h-f. 
stations, the public will have to 
buy all-channel sets in order to 
hear them. 

“At any rate, GE deserves 
praise for trying,” he added. 


| 


'® Elsewhere in his talk with the 
‘broadcasters and admen, Mr. Plot- 
kin: 

1. Foresaw a “‘reasonable chance” 
that a bill to remove the excise 
tax from all-channel tv sets may 


go through Congress this year. 

2. Predicted that there will be a 
continuation of the current inves- 
tigation into the broadcasting in- 
dustry, since “the problem cuts 
across party lines—every senator 
has stations needling him to do 
something.” 

3. Saw “great possibilities” for 
subscription tv, while pointing out 
that he now represents Para- 
mount’s Telemeter as a member of 
the law firm of Arnold, Fortas & 
Porter. 

At the same time, Mr. Plotkin 
admitted it “will take a lot of edu- 
cation to convince people they 


ought to pay where formerly there | 


has been no direct charge.” 


Time Buyers List Ready 

A new edition of the “Time 
Buyers Register’ has been pub- 
lished by the Executives Radio- 
TV Service, Larchmont, N. Y. 
More than 2,000 time buyers and 
6,000 accounts are listed in the 
publication, which indicates the 
specific buyer for each account. 


The 
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but YOU ar 


*The Farmer-Stockman received 
this award for its contribution 


to rural | 


through its annual Rural Neigh- 
borhood Progress Program. In 


addition, 


program resulted in Freedoms 


award 


ife in the Southwest 


the impact of this 


Foundation Awards also being 


given to the first 3 winners of 


the Texas 


Progress Program . . 
Ist and 3rd place winners of 
the Oklahoma Rural Neighbor- 
hood Progress Contest. 


Owned and Operated by 
THE OKLAHOMA PUBLISHING CO. 


The Daily Oklahoman 
Oklahoma City Times 
WKY Radio * WKY-TV 


Represented by 
THE KATZ AGENCY, INC. 


Rural Neighborhood 
. and the 


Son teres oman 


merchandise . 


what it says... 


Freedoms Foundation 


award 


to 


oe 
= 
fq 
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the Farmer-Stockman 
for 1954 


Rural Community 
oS Development Program 


& 


e 


e the winner! 


It’s always nice to win a recognition 

like the Freedoms Foundation Award* .. . but 
the real reward is in knowing that our readers 
make it all possible. They give us their approval 
of our efforts to make the Farmer-Stockman 
the most “personal” farm publication in the 
Southwest . . . This is how you win! 


More than 418,000 families in the rural 


Southwest show their approval by reading the 
Farmer-Stockman . . 
fact-filled page. Pages filled with facts for Texans 
in the Texas issue .. . pages filled with facts for 
Oklahomans in the Oklahoma issue. 


. reading every 


This loyal readership is what sells 


. - your merchandise. These people 
believe in the Farmer-Stockman .. . 

. and what it sells. More and more 
advertisers are realizing how they can sell 
“personally” in the rural Southwest... . 

by advertising in the Farmer-Stockman. 


Serving the Rural Southwest for 43 Years 


OKLAHOMA 


the Farmer-Stockman 


OKLAHOMA CITY, 


@ DALLAS, TEXAS 
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FTC Plans to 
Probe the Auto 
Parts Industry 


WASHINGTON, March 29—Offi- 
cials of the Federal Trade Com- 
mission have told Congress that 
the commission has several in- 
vestigations under way which 
could lead to anti-trust cases in 
the automotive parts industry. 

Though the commission seldom 
discusses the situations it is in- 
vestigating, the possibility of new 
litigation was revealed during a 
closed-door session with the House 
appropriations committee on Feb. 
8. The transcript was made public 
by the committee last week. 

One of the investigations in- 
volves the marketing of tires, 
batteries and other equipment by 
gasoline stations affiliated with 
major” oil companies. The so- 
called “tires, batteries and  ac- 
cessories” problem has been an 
issue in the industry for a num- 
ber of years. 


= FTC’s investigation, according 
to Harry Babcock, director of the 
bureau of investigation, is going 
to determine whether the big oil 
companies are getting illegal price 
advantages from the tire com- 
panies and others who supply the 
equipment. 

In the past the commission has 
had a number of cases involving 
price advantages obtained by au- 
tomobile manufacturers over dis- 
tributors who sell tires, batteries 
and spark plugs for replacement 
purposes. In these cases the com- 
mission contended the manufac- 
turers were given unusually low 
prices to install the product as 
original equipment, while dealers 
who sold the same product in the 
replacement market paid much 
higher prices. 

One of the issues in the investi- 
gation is how much of an allow- 
ance FTC should make in view of 
the fact that the gasoline com- 
panies sell private brands. In 
the past the commission has re- 
fused to make a price distinction 
between private and advertised 
brands, where the product was 
of the same make and quality. 


2 Mr. Babcock also revealed that 
TTC is looking into General 
Motors’ “Genuine Replacement” 
garts promotion. Under a pro- 
tram introduced about a year ago, 
3M has pushed its own brands of 
replacement parts. As a result, in- 
dependent wholesalers and job- 
bers complain they are being cut 
off by General Motors dealers. 

Mr. Babcock says in manv in- 
stances the parts are identical 
with parts sold under other 
brands, while in other instances 
the suppliers are telling investi- 
gators that the GM parts are 
built to GM specifications. 

He said the issue here is wheth- 
er GM can systematically create 
the idea that the only genuine part 
for a GM car is a part carrying 
the GM brand, even though that 
part is no different from another 
part carrying a different brand. 


Skinner Becomes Sales 
Manager for Metro 

Dwight I. Skinner, formerly 
western manager of Metropolitan 
Sunday Newspapers Inc., has been 
named sales manager, with head- 
quarters in New York. The ap- 
pointment is effective April 1. 

Replacing Mr. Skinner as west- 
ern manager is Fred McCoy. Carl 
Schmidt has been named sales 
manager in Chicago. Everett R. 
Stone, formerly magazine sales 
manager, has been named corpo- 
ration secretary. Fred Reinhart re- 
turns to his position as sales pro- 


motion manager. 
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Furlong 


SOLD RUSH—F red Cole, pick in hand, hetps Mayor Robert Furlong, 

Vernon, Cal., with ground-breaking for Cole of California’s new 

$250,000 swim suit plant. Symbolic of the whole thing—somehow— 

is Betty Koch, who wears a gold suit decorated with gold sequins 
and called “California Gold Rush.” 


Koch Cole 


Railway Federation Award 
Goes to Union Pacific 

The Union Pacific Railroad has 
been selected for the 1954 pub- 
lic relations award of the Federa- 
tion of Railway Progress. The 
selection was made in recognition 
of Union Pacific’s “wish you were 
here” campaign. 

Robert R. Young, the federa- 
tion’s founder, said the campaign 
“pointed out in dramatic fashion 
to readers of the travel pages the 
scenic beauty and advantages of 
a vacation in the great American 
West,” and was praised by travel 
editors and readers. 


Mercer Succeeds Knode as 
NBC Station Relations Head 


as director of station relations of 


National Broadcasting Co., New 
York, to become v.p. and general 
manager of tv for Edward Petry 
Co., New York, station representa- 
tive, effective March 31. 

Donald J. Mercer, contact repre- 
sentative in the station relations 
department, has been named di- 
rector of station relations to suc- 
ceed Mr. Knode. 


Lydia O’Leary Names Sanders 
C. Ray Sanders has joined Lydia 
O’Leary Inc., New York, as man- 


has been managing director of the 
Marie Earle division of Coty Inc. 


Robert Wilson Joins R&R 
Robert E. Wilson, formerly with 


| Ryan as an art director. 


IF IT'S 
SOMETHING 
PEOPLE 
BUY... . THIS 
TV-RADIO 


COMBINATION 


CAN SELL 
IT FOR YOU! 


— favorite programming. 


— audience preference. 


— high-octane promotion. 


— powerful persuasion. 


all at combination rates! 


WSAZ-TV 


CHANNEL 3 ~ BASIC NBC NETWORK 


ee AG CHARLESTON, 


-WSAZ 


930 KC., ABC HUNTINGTON 


your MUST BUY 

STATIONS IN THE 

INDUSTRIAL HEART 
OF AMERICA 


ager. For the past seven years he | 


Maxon Inc., Detroit, has joined | 
Thomas E. Knode has resigned | the Detroit office of Ruthrauff & | 


EVERY MONDAY MORNING 41,716 copies of 


Automotive News hit the desks of the decision men in 
the car dealerships and factories. This happens every 
Monday morning because of the very nature of the 
industry the publication serves. Nowhere is there an 
industry where far-reaching changes happen so fast and 
so often. It’s as simple as this: he needs it—he reads it. 


COPIES ARE MARKED UP AND PASSED 
ALONG. Both advertising and editorial items are 
“marked for someone else’s attention.” The average 
number of readers per copy is 2/2. 


When a publication gets $8.00 per year for a 
year’s subscription and its readers renew at 
the rate of 85.76% — that’s pretty good evi- 
dence that the publication is needed and read. 
Confirmation is given through an exhaustive 
new survey by Crossley, Inc. The highlights 
are pictured above. The details are available 


_ \ 


|REPRESENTATIVES J 


What happens to a copy of 
Automotive News... 


and how it can boost your sales 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 


PENOBSCOT BUILDING ° 


THOROUGH READERSHIP is assured since the 
14 editors and 106 correspondents give the readers 
exactly what they need to have: fast news and authori- 
tative comment. That's why 11/4 hours is the average 
amount of time spent with each issue, as proven by a 
new study of Automotive News car dealer readership 
by Crossley, Inc. 


KEY READERS are the Service Managers and Parts 
Managers of the dealers. They really need it . . . to get 
the latest news from both the editorial and advertising 
columns. They need it to make their buying decisions. 


in a new report entitled “Confirmation of 

Automotive News Readership.” One of the 

representatives listed below has a copy for you. 
+ 7 


FACTORY EXECUTIVES, TOO— 
in administrative, sales, and engineering posi- 
tions need it and read it. 


DETROIT 26, MICHIGAN 


New York—Edward Kruspak, Advertising Manager, 51 £. 42nd St., Murray Hill 7-6871 
. Chicago—J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6 Se 
ee See 2506 West Eighth Street, Dunkirk 3-0303 


"Penobscot Bidg., Weedword 3-0495 
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on International Staff 


‘Newsweek’ Shifts Executives 


i : , Bi ie J gk) Oe 
‘ Kotte ie fs Wie Pat te 
Va 5 of ; alae it iy 


staff. 


chief, will now also be executive 


Newsweek, New York, has made | director of the editions, a new 
several changes in its international | post. George B. Barnes is resign- 


‘ing as international editions man- 


SIMPSON-REILLY, LTD. 
Publsshers [ae 
! es ye28 pea 


LOS ANGELES HALLIBURTON BLDG. 
NCISCO CENTRAL TOWE 


\ager, and Richard P. Callanan is 
‘resigning as manager of the Eu- 
‘ropean edition. Terence Otway, 
‘formerly ad manager, has been 
/'named advertising director of the 
European edition. Tim Grey, for- 
-_merly circulation manager in the 
‘United Kingdom, has been named 
circulation director of the Europe- 


Harry F. Kern, editor-in| 


an edition. 

Charles G. Smith, formerly fi- 
nancial manager of the midwest- 
ern edition of the Wall Street Jour- 
nal, has joined the Chicago sales|and Transitron Inc., New York 
staff of Newsweek’s international | manufacturer of electronic com- 
editions. ‘munications equipment. 

George Gero Adds Three Stephenson to ‘Glamour’ 

The New York office of George | Robert Lewis Stephenson, form- 
Gero Advertising has been «ap-|erly New York advertising man- 
pointed to handle advertising for| ager of Boot & Shoe Recorder, has 
three new accounts. They are| joined the sales staff of Glamour, 
Mayer Scientific Supply Co.,| New York. 


iBrooklyn, supplier to industrial 
chemical laboratories; Capcon Inc., 
New York maker of electronic 
filters and television accessories, 


Advertising Typographers Association of America, Inc. 


Executive Offices: 461 EIGHTH AVENUE, NEW YORK CITY « 


We are told that one of the chief reasons panel quiz shows 
are so popular on Television is because the watchers are 
always given the answers. The panel may hem and haw 
and go down in defeat and embarrassment; but Jawn Q. 
Public in his living room is complacent. He knows! 


The TV watcher’s freedom from worry is comparable 
to the customer who patronizes an ATA firm. He can sit 
back and relax, knowing that the job will be done exactly 
right. But unhappily all buyers of composition do not 
take advantage of ATA service. There are still folks who 
think perhaps they can save money by shopping around. 
With them every job is a gamble. Their first concern is 
how the job is going to look—next, how much it is going 
to cost. No wonder they develop ulcers. 


Members of the Advertising Typographers Association 
of America, Inc., because of their high ethical standards, 
good taste in fine composition, and appreciation that real 
service is something to which you are entitled, have made 
it possible for you to trust your ATA typesetter implicitly 
at all times. Unless you have experienced this, you don’t 
know how satisfying it is to turn over all your typograph- 
ical problems to an expert who knows and who has your 


interests at heart. 


Get acquainted with ATA today. A phone call will 


bring a representative. 


Send today for the new and up-to-date ATA Handbook 


The Advertising Typographers Association of America have just issued 
the second edition of their famous Hand Book, case bound, 90 pages and 
cover, 814 x 11 in., covering the Mechanics of Typography — Layouts — 
Photo Engraving— Electrotyping—a complete official treatise as well as 
a comprehensive text book on these subjects. Send $3.00 to Glenn 
Compton, Secretary, Advertising Typographers Association of Amer- 
ica, Inc., 461 Eighth Avenue, New York City for your copy. 


GLENN C, COMPTON, Executive Secretary 


Advertising Typographers 
Association 
of America, Inc. 


AKRON, O. 

The Akron Typesetting Co. 

ALBANY, N. Y. ; 

Composition Service Co. 

ATLANTA, GA, 

Higgins-McArthur Company 

BALTIMORE, MD. | 

The Maran Printing Co. 

BOSTON, MASS. 

The Berkeley Press. 

H. G. McMennamin 

BUFFALO, N. Y. 

Axel Edw. Sahlin Typographic 
Service 

CHICAGO, ILL. 

J. M. Bundscho, Inc. 

The Faithorn Corp. 

Hayes-Lochner, Inc. 

Runkle-Thompson-Kovats, Inc. 

Frederic Ryder Company 

CINCINNATI, O. 

The J. W. Ford Company 

CLEVELAND, O. 

Bohme & Blinkmann, Inc. 

Schlick-Barner-Hayden, Inc. 

Skelly Typesetting Co., Inc. 


COLUMBUS, O. _ 

Yaeger Typesetting Co., Inc. 
DALLAS, TEX. 
Jaggars-Chiles-Stovall, Inc. 
DAYTON, O. 


Dayton Typographic Service 
DENVER, COLO. 
The A. B. Hirschfeld Press 


DETROIT, MICH. 

Arnold-Powers, Inc. 

The Thomas P. Henry Co. 

Fred C. Morneau Co. 

George Willens & Co. 
INDIANAPOLIS, IND. 

The Typographic Service Co., Inc. 


KALAMAZOO, MICH. 
Claire J. Mahoney 


LOUISVILLE, KY. 
The J. W. Ford Company 


MILWAUKEE, WIS. 
Arrow Press 


MINNEAPOLIS, MINN. 
Duragraph, Inc. 


NEW YORK, N. Y. 

Ad Service Company . 
Advertising Agencies’ Service Co., Inc. 
Advertising Composition, Inc. 
Artintype, Inc. 

Associated Typographers, Inc. 
Atlas Typographic Service, Inc. 
Central Zone Press, Inc. 

The Composing Room, Inc. 
Composition Service, Inc. _ 
Diamant Typographic Service, Inc. 
A. T. Edwards Typography, Inc. 
Empire State Craftsmen, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 

Imperial Ad Service 

King Typographic Service Corp. 
Lino-Craft Typographers, Inc. 
Master Typo Company 

Morrell & McDermott, Inc. 
Chris F. Olsen 

Frederic Nelson Phillips, Inc. 
Philmac Typographers, Inc. 
Royal Typographers, Inc. 
Frederick W. Schmidt, Inc. 
Harry Silverstein, Inc. 

Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 
Typographic Craftsmen, Inc. 
The Typographic Service Co. 
Vanderbilt-Jackson Typography, Inc. 
Kurt H. Volk, Inc. 

NEWARK, N. J. 

Barton Press 

William Patrick Co., Inc. 
PHILADELPHIA, PA, 

Walter T. Armstrong, Inc. 
Alfred J. Jordan, Inc. | 
Progressive Composition Co. 
Typographic Service, Inc. 
PORTLAND, ORE. 

Paul O. Giesey Typographer 
ST. LOUIS, MO. 

Warwick Typographers, Inc. 
SEATTLE, WASH. 

The Deers Press 

Frank McCaffrey’s 

SYRACUSE, N. Y. 

Syracuse Typesetting Co., Inc. 
TORONTO, CANADA 

Cooper & Beatty Limited 
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Record Ad Year 
in ‘55 Seen by 
Standard & Poor 


New York, March 29—A rec- 
ord year in advertising spending 
is predicted for 1955 by Standard 
& Poor. 

In its annual report to investors 
on advertising and media, Stand- 
ard & Poor reveals that 1954 ad 
expenditures reached a new high 
of $8,145,100,000, 4.3% above the 
previous peak of $7,809,200,000, 
reached in 1953. 

The report goes on to say that 
ad expenditures are expected to 
continue at a record annual rate 
“at least through the first half 
of 1955.” 

“Prospects for the final months 
of the year are not clearly de- 


fined,” it continues, “but, while 
/some slackening from the current 


pace may be in evidence, outlays 
should still exceed those of the 


‘comparable 1954 period.” 


The full-year total for 1955 is 
projected at a minimum of 5% 


over 1954 by Standard & Poor. 


. According to the report, of the 


major media, onlv radio suffered 
a year-to-year decline (3.3%), 
while television expanded the 
most (33.5%). 

Other media registered small to 
moderate advances. 

Newspapers continued as the 
single largest advertising media, 
accounting for close to one-third 
of total outlays; direct mail fol- 
lowed at about 14%; television, 
moving into third place, com- 
manded almost 10% of the total. 

Increases are expected for all 
major media in 1955, except for 
radio. Paced by a relatively large 
increase in television revenues, 
total 1955 outlays are expected to 
be somewhat above $8,500,000,000 
and could exceed $8,750,000,000. 


® As for magazines and television, 
the report has the following to say: 

Magazines: “Advertising car- 
ried in domestic magazines during 
1954 was approximately 1.1% be- 
low that a year earlier. National 
weeklies—-the most important 
group—registered a year-to-year 
increase of 2.1%, moderating de- 
clines of 1.5% in general month- 
lies, 4.5% in bi-weeklies, and 
4.7% in women’s magazines. Ad- 
vertising rates averaged higher, 
thus bringing dollar outlays ap- 
proximately 1% above the 1953 
total. 

“Total linage in recent months 
appears to have reversed the 
downtrend in evidence during 
most of 1954 and should run above 
year earlier level at least through 
mid-1955.” 

Television: ‘“‘The number of new 
stations going on the air in re- 
cent periods has slackened appre- 
ciably, and net additions are ex- 
pected to continue at a fairly 
slow rate from here on. However, 
major networks are constantly 
expanding the number of outlets, 
thus increasing the profit poten- 
tial. 

“Use of television by national 
advertisers grew rapidly during 
the past year and, as most of the 
choice evening hours have been 


sold out, greater stress is being 


placed on the morning and after- 
noon periods. Rates charged have 


been raised considerably, and, 
while further increases will be 
more moderate, over-all _ rates 


should average somewhat higher 


in 1955.” 


| Fitzgerald Names van der Linde 


Pegeen Fitzgerald Inc., New 
York, has appointed Victor van 
der Linde Co., New York, to 
handle advertising for its phar- 


_maceuticals and cosmetics. 
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THREE DIMENSIONAL—New General Electric-Telechron clocks were merchandised in this 
four-clock pack developed by N. W. Ayer & Son, New York. Extra clocks are stored 
in the rear. Vacuum-formed Ford Thunderbird, oak-like frame add zest to display by 
Display Corp., Milwaukee. Idea for dispenser rack originated with Krylon, was further 


COLOR AND MOTION—Gas station pump wrap-arounds for new Mobilgas are in Velva-Glo 
fluorescent cerise and black. Stromberger-LaVene-McKenzie, Los Angeles, is the 
producer. Motion display for Post cereals free baseball-patch giveaway has battery 
operated motor, was created by Johnstons & Associates, Kalamazoo, Mich. Motion 


: PLA? DT 


SHADOW AND SUBSTANCE—Ansco display shows new package in the form of an actually 
constructed giant carton, created by Kindred, MacLean & Co., Long Island City. Carton 
swings freely in a shadow box against background, with flashing light adding attention 
value. For a radio and new platter promotion in Florida and south Georgia, Distributors 


developed and produced by Leon Berkowitz Co., Philadelphia. Sunbeam truck bread 
platform was lithographed in color, mounted on corrugated board. Counter-high dis- 
play was produced by U. S. Printing & Lithograph Co., Chicago. Display for Johnson & 
Johnson elastic hosiery was made by Robert Kayton Associates, New York. 


HONE SUCH 
WES ond COOKTES 


geciees Ge EVERY PO" & 


display for Borden’s None Such mince meat is the work of Forbes Lithograph Mfg. Co., 
Boston. Wagner Sign Service, Chicago, makes and installs the changeable copy dis- 
plays. Coopers Inc., Kenosha, Wis., offers this sock floor merchandiser to dealers. Harve 
Ferrill & Co., Chicago, produced the display. 


Prete NEw SACRO wre ues. es 


Inc., Jacksonville, Fla., created this poster and 45 r.p.m. platter rack. It was presented 
to disc jockeys with a stick-on listing of records being pushed. Counter card was 
created for Toni Co.’s Bobbi by Inland Lithograph Co., Chicago. Three-dimensional 
Christmas display for Admiral products is the creation of Arvey Corp., Chicago. 
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\NT ATTENTION 


you're selling, attention starts the sale. If your point- 


ye doesn’t stop them it doesn’t sell them. Schmidt's Pe 
prs are experts in creating attention building displays. "Oe 
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o a = 


£-O-P must say —“Stop-Look-Buy!” 


| ,ography with motion, 3-D and 
Hials that set your products apart. 


Sf and into the customer's home. 
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4 
YOU WANT PROFIT 


A floor stand we recently created increased sales of one company’s 
product 1500%! Profits were even better. Regardless of your needs, 
| Schmidt is ready to provide the P-O-P needed to multiply your 
sales. Why not call a Schmidt Merchandising Consultant today? 
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LITHOGRAPHY THAT SELLS 
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Advertising Age, April 4, 1955 


Point of Purchase Advertising on Display 


GOLD PLATED—New gold-plated plastic Falstaff trophy cup will be produced and intro- 
duced soon by Thomas A. Schutz Co., Chicago. Timely Service, Brooklyn, made 3,000 
cards combining paper sculpture with wire and assorted textures, fabrics, and materials 
for Hallmark Easter greetings. Dow Chemical’s Saran Wrap lunch box promotion was 


handled by MacManus, John & Adams, Bloomfield Hills, Mich., and lithographed by 
Schmidt Lithograph Co., San Francisco. Arlington Aluminum Co., Detroit, made 
aluminum display unit for New Holland. L. A. Goodman Manufacturing Co., Chicago, 
produced illuminated display with plastic bucket. 


sinks 
STAINLESS STEEL SINI 


MAN IN MOTION—Battery-driven motor moves a little man from left to right in Dixie 
Cup display made by Charles A. Long Jr. Inc., Philadelphia. The Tracy sinks adhesive 
sign was made by Goodstix for DuFine-Kaufman Inc., New York. The counter display 


model of a new hinge is produced by McKinney Mfg. Co., Pittsburgh. The tiger rolls its 
head and growls in Kellogg display created by Snyder & Black, New York. The Hallow- 
e’en display was produced for Mars candy by Hinde & Dauch, Sandusky, O. 


Fito © 
CHAIN BELT 


Gis RiBRTOR 
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LIVE PLANTS—Judson Nurseries, Bristol, Ind., packs green, growing perennials in take- board for Chain Belt Co. The multi-planed football game card was produced for 
home carrier designed and made by American Coating Mills division of Robert Gair Brown-Forman Distillers Corp. by Fetter Printing Co., Louisville. W. L. Stensgaard 


Co., New York. Decal window valance for Pepsi-Cola was designed by American & Associates, Chicago, produced 3,100 of these dimensional die-cut litho displays for 
Decalcomania Co., Chicago. Wisconsin Studios, Milwaukee, made double-sided display Maidenform Brassiere Co. 
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Advertising Age, April 4, 1955 


Point of Purchase Advertising on Display 


Sepmtacane 


| isnenlaud ~ » 
SHAG & Canon 


POURMASTER—Carter & Galantin, Chicago, has produced this milk carton which never 
runs dry and milk glass which never overflows. Tne display for Sterling Models’ new 
miniature Chris Craft is a lithographed carton made by Milprint Inc., Milwaukee. 
Window streamers and ad insets repeat the copy. Eldon Mfg. Co., Los Angeles, ties in 


MOBILES & TRAVELERS—Mobiles have become a popular point of purchase device, as shown 
by (1) the Schlitz display by Berger-Amour, Chicago, (2) the magazine stand memory 
tickler, produced by Einson-Freeman Co., Long Island City, and (3) the Sinclair 
Refining Co. varnished lithographed product display made by Forbes Lithograph 


Pe 


with Disneyland on new polyethylene Beach ’N Garden sets. The Atlas sign for 
Standard Oil stations, produced by Stanley Wessel & Co., Chicago, is made of a new 
weather-resistant polystyrene-latex combination. The Webcor Midge display permits 
the instrument to be shown with lid closed or open. Made by Kling Displays, Chicago. 
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Samsonite Luggage. ccresest ters covert 


Mfg. Co., Boston. Continental Distilling Corp., Philadelphia, is using this four-color 
“diplomat” to promote its Embassy Club whisky. Another life-size traveler display 


sells Samsonite luggage. It was made by Consolidated Lithographing Corp., Carle Place, 
Long Island. 


Authorized Dealer 
CBS-Columbia 


Television Sets 


GIN AND CHEESECAKE—Martini counter display for Hiram Walker’s gin was created by 
the company to follow copy theme of its ads. Shapely Pat Carmen leans on super- 
market basket with frame for carrying shopping list reminders created by Point-of- 
Purchase Posters, Portland, Ore. Fluorescent plastic sign for CBS-Columbia tv sets 


is one in a series of such signs built by Tel-A-Sign Inc., Chicago. Pink-cloud display for 
Berkshire hosiery fits over standard display leg, is made by Ketterlinus Lithographic 
Mfg. Co., Primos, Pa. Roto Display for Ford dealer uses miniature displays on 
rotating platform, was produced by Car Top Advertising Co., Detroit. 
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JUST FOR KICKS—The model’s left leg kicks upward as the Mojud trademark comes into 
sight in a display created by Einson-Freeman Co. Inc., Long Island City. Power is sup- 
plied by a simple synchronous AC motor. Einson-Freeman also is responsible for free 
swinging dinosaur display for Ralston Purina Co. Ordinary indoor air currents move 
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Point of Purchase Advertising on Display 


the monster. Goodyear promotes tires with new quick mounting transparency valances 
in a store window display made by International Transparency Co., Cleveland. Natural 
and artificial lights cause valances to change colors. Poster Products Inc., Chicago, 
produced 1,000 of the spring flower window displays for Formfit. 


FOUR BEERS AND A BOOT—The Regal beer lamp is a floor stacker for supermarkets, de- 
signed and produced by Herbert H. Cooper Inc., Pasadena, Cal. The Anheuser-Busch 
display for its new Busch Lager was produced by Simmons-Sissler Printing Co., St. 
Louis. Carling Brewing Co. will use 50,000 pieces designed by Merrick Lithograph Co., 


ee 
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KING-SIZE 
Ballantine Beer 


tn the new 


HANDY CASE—Sweeney Lithograph Co., Belleville, N. J., made 100,000 displays pro- 
moting carrying cases for Ballantine beer. Merchandise is visible from four sides in a 
display for E. R. Squibb & Sons produced by Kay Inc., New York. Liggett & Myers 
used 200,000 exterior mounted signs designed by Meyercord Co., Chicago, to sell L&M 
Filters. Burlingame-Grossman Advertising, Chicago, created an illuminated meat case 


Cleveland, to introduce a new package and label. Continuous display rolls lithographed 
in full process colors were made by the Progress Lithographing Co., Cincinnati, for 
the U. S. Rubber Co. A display featuring two railroad crossing signal type lamps was 


produced for Eastside Brewing Co. by Western Lithograph Co., Los Angeles. 


strip for Armour & Co. A display featuring a clock motor that runs for a year on two 
flashlight batteries was made by Chicago Show Printing Co. for Piel’s beer. The 
Jell-O display, produced by Gibraltar Corrugated Paper Co., Clifton, N. J., won a New 


York printing merit award. The lithographed copy panel was made by Einson-Freeman 
Co., Long Island City. 
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Wine SalesGainas | 
Whisky and Beer Slip, 
‘True’ Study Shows 


NEw York, March 29—Sales of 
expensive whiskies are holding up 
better than sales of lower priced 
products, according to an analysis 
of beverage industry trends in the 
current issue of True. 

The report, prepared by Benja- 
min W. Corrado, liquor consultant, 
points out that during the major 
part of 1954 the highest-priced 
bonded whiskies declined only 
1.3% in sales, in the face of an 
over-all decline of 5% in all 
domestic whisky sales. The next 
lower-priced category gained 2.8% 
in the first 11 months of ’54, going 
against the trend with the help of 
a gain in straight whiskies in this 
price group. 

Popular-priced whiskies showed 
a decline of 5.3%, which was just 
about even with the over-all sales 
drop suffered by domestic whis- 
kies. In contrast, the B blend price 
level showed a drop of 9.6% while 
the C blend level was off 5.1%. 

Full-year data indicate that 
domestic liquor shipments by dis- 
tillers totaled 168,881,374 gallons, 
representing a 4.6% drop from 
1953’s total of 176,991,457 gallons. 


® Against this drop, straight whis- 
kies showed a gain of 7.4%, advan- 
cing from 34,498,675 gallons in ’53 
to 41,357,998 gallons in ’54. 

Vodka registered a gain of 
21.1%, climbing from 2,924,937 
gallons in ’53 to 3,543,314 gallons 
in ’54. 

Preliminary figures indicate that 
consumer sales of wines were up 
by about 2,000,000 gallons in 1954. 
This estimate is based on partial 
consumption data for the full year 
for 36 states and Washington, D.C. 
Wine consumption in these areas 
totaled 114,121,879 gallons in 54, a 
1.3% gain over ’53’s total of 112,- 
631,292 gallons. 

California, the largest wine-con- 
suming state in the U. S., showed 
a drop of 2.3% to 24,969,356 gallons 
in 54, while New York, the second 
largest wine-consuming state, re- 
ported a 5% increase in sales, with 
last year’s total amounting to 22,- 
461,944 gallons. Pennsylvania sales, 
at 9,816,344 gallons, were down 
1.4%, while in Illinois, sales of 8,- 
238,208 gallons represented a 1% 
drop below ’53. 


® Total beer sales in 54 were down 
3.2%, to 83,292,707 barrels, as com- | 
pared with 86,045,116 barrels 
shipped by brewers in ’53. Draught 


beer was off 4.1%, to 19,383,601 
barrels, while packaged beer 
slipped 2.9% to 63,909,106 barrels, 
the True report said. 


‘Hospital Management’ 
Names Dr. Letourneau | 

Hospital Management, Chicago, | 
has appointed Dr. Charles U. Le- 
tourneau editorial director. Dr. 
Letourneau formerly was asso- | 
ciate director and director of the | 
Program in Hospital Administra-_ 
tion, Northwestern University, | 
Chicago. 

He also is a former editor of. 
Trustee, a professional magazine | 
for hospital trustees. 


KNBC Appoints Engles 

Dave Engles, formerly mer-| 
chandising supervisor of KNBC, 
San Francisco, has been named 
director of advertising, merchan- 
dising and promotion for the 
NBC-owned station. Jane Morri-| 
son, who has been with the sta-| 
tion’s promotion department for 
some time, was appointed super-| 
visor of promotion. 


Slant-Fin Names Wehner 
Slant-Fin Radiator Corp., Rich- 
mond Hill, N. Y., has appointed | 
Wehner Advertising Agency,| 
Newark, to handle its advertising 
and public relations. 


Hazel Bishop Adds to TV 


Hazel Bishop Inc., New York, 
will sponsor “Place the Face” 
Tuesdays at 8 p.m., EDT, over 
NBC-TV starting in June when 
Martha Raye goes off for the sum- 
mer. Raymond Spector Co. also 
reports that Hazel Bishop has no 
intention of giving up its alternate 
week position on “This Is Your 
Life.” 


Glen Rossie to Albright 

Duncan Gilmour & Co., Phila- 
delphia, importer and distributor 
of Glen Rossie Scotch whisky, has 
moved its advertising account 
from Norman D. Waters & Asso- 
ciates to Albright Associates. Both 
are New York agencies. 


Dan River Names Howard V.P. 

Dan River Mills Inc., New York, 
has elected Bentz B. Howard, gen- 
eral merchandise manager of 
men’s and boys’ wear fabrics, a 
v.p. He has been with the compa- 
ny since 1940. 


New General Foods 
Dog Food Bows in 
Canine Market Bid 


Wuirte Piains, N. Y., March 29— 
General Foods Corp. will enter the 
canned dog food field in mid-April 
when it introduces its new Gaines 
canned dog food. The product, the 
company says, Will be manufac- 
tured by a new process, said to im- 
part unusually high nutritive value. 

Test marketing, the company 
says, has shown that retailers can 
expect good turnover on the new 
Gaines item. It is packed in one-lb. 
cans. 

Advertising will break early in 
May in major Sunday newspaper 
supplements and in the June issue 
of Reader’s Digest. The new prod- 
uct also will be promoted on GF’s 
network television shows in April 
and May. 

Point of sale materials, shelf 
cards, and posters will carry the 
same themes as national ads, which 


will stress that Gaines is the “only 
canned dog food to guarantee com- 
plete, balanced nourishment.” A 
new chemical ingredient, devel- 
oped by the company’s scientists, 
will also be announced in the ads. 
Benton & Bowles is handling. 


Holt Boosts Buckley, Cady 


William E. Buckley, v.p. of Hen- 
ry Holt & Co., New York, who is in 
charge of trade publishing, has 
also been named special assistant 
to the president. Howard S. Cady, 
editor-in-chief of the trade de- 
partment, has been named to the 
additional post of department 
manager. 


‘Parade’ Adds Two 


Don MacMannis, formerly of 
Capper Publications, and Frank 
|Norton, formerly of Bryan Elliott 
'Co., have joined the sales staff of 
|Parade. Mr. MacMannis will han- 
'dle southern New York and north- 
‘ern Pennsylvania. Mr. Norton will 
handle New York City accounts. 


VAC Adds Four Members 


Four additional trade publica- 
tions have subscribed to Verified 
Audit Circulation Co., Los Ange- 
les. Three are published by Indus- 
trial Publishing Group, a division 
of Telenews Publications, Cleve- 
land: Flow, Industry & Welding 
and Precision Metal Molding. A 
fourth publication of Industrial 
Publishing, Occupational Hazards, 
also is a VAC subscriber. Lynnes 
Publishing Co., Chicago, which 
previously subscribed for Hatch- 
ery World and Poultry Supply 
World, has signed for a third pub- 
lication, Broiler World. 


Paul Geden to Burlington 

Paul Geden has joined Burling- 
ton Industries, New York, as ad- 
vertising manager of Burlington 
Mills. He has been advertising ex- 
ecutive of Albert Woodley Co. for 
the past year. For seven years pre- 
vious, he was ad manager of the 
Cohama fabrics division of Cohn- 
Hall-Marx. 


-..@n aggressive agency and a client who merchandises! 
BETWEEN ... just ordinary sales and skyrocketing sales! 


...@ potential prospect and an enthusiastic customer! 


Check These Features! 


® Brilliant plastic colors . . . your product 


® Electronically welded seams and 


carrying straps... 


® Patented “Air-Loc”’ Zipper Closing . . . 


@ Fully Fibreglass insulated . 


. . keeps food 


and drinks HOT or COLD for hours .. . 


fF. Special — 
_ Attention: 


@ Customer pleasing rectangular shape... 


--_ BOTTLERS, BREWERS, _ 


_ FROZEN FOOD AND 
REFRIGERATOR-FREEZER 


FURERS 


WITH COMPANY (OR PRODUCT) IDENTIFICATION . . . SO ATTRACTIVE IT INCREASES YOUR PRODUCT SALES... 
CARRIES YOUR ADVERTISING WHEREVER IT GOES! 


These wonderful Waltco Thermo Bags are the most excit- 
ing premium to hit the market in years. You can quickly 
see the big double-purpose job they do! 1. The Thermo 
Bag has proven itself a fascinating, irresistible consumer 
premium. Housewives want ’em to carry Frozen Foods 
from the Frozen Food Counter at their local store to the 
Frozen Food section of their own refrigerator. Or, they 
love the handy way you pop your Frozen Foods into the 
Thermo Bag during a defrosting cycle to prevent spoilage 


Waltco also produces these quality nationally advertised premium items . . . ideal 
for dealer or salesmen incentive plans .. . or selling the mass consumer market. 


NY-O-LITE FISHING REELS 


HANDWARMERS 


FISHING KITS 


FISHING & HUNTING 
KNIVES 


stores .. . on the street . 
customer’s kitchen . 


CARRY-ALL 
BAGS 


nothing is so helpful on trips as a Thermo Bag 
... to keep baby’s bottle warm . . . to keep Dad's Coke 
or Beer icy cold . . . to keep picnic salads and potato 
salad crisp and delicious. 2. YOUR COMPANY NAME 
OR PRODUCT NAME GOES EVERYWHERE THE 
THERMO BAG GOES! To local shopping areas... in 
. . hanging on a hook in your 
. . What better form of consistent 
Product Identification can you possibly get! 


LO 


FISHING RODS 


GOLF BALL 
RETRIEVERS 


Write today for complete information and catalog. SEE THIS AMAZING THERMO BAG AT BOOTH B 134, NATIONAL 
PREMIUM BUYERS EXPOSITION, CHICAGO, NAVY PIER, APRIL 18TH-21ST 


WALTCO PRODU CTS * 2300 WEST 49TH STREET © CHICAGO 9, ILLINOIS 
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Williams Co. Names Paris 


Donald M. Paris sales manager. 


“ J. B. Williams Co., Glastonbury,| Mr. Paris formerly was regional 
Conn., maker of shaving products} manager for the Pepsodent divi- 
and related items, has appointed| sion of Lever Bros. Co. 


‘ater needed. 


The ADmatic projects a new message or idea 
ore. 6 seconds on a large screen equivalent to a 
28° T V. It holds 80 slides (2” x 2”) that are easily 

_changed. Just as effective in lighted areas. Use 
the ADmatic wherever people’ gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
‘lobbies, as a visual salesman; or for personnel and 


salesmen training programs. 


1 trade shows, stores, windows—day or nig 
Put-full color and action into your sales messages— 
get greater attention at less cost—attract more 
prompects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continudusly, day and night, wit 


For rental or purthase terms, wire, write or phone 


no oper- 


THE HARWALD COMPANY, INC. 


1216 CHICAGO AVE. e 


DAVIS 8-7070 e 


EVANSTON, ILL. 
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1,398 Advertisers Invested $82,614,598 
in Business Papers in 1954, ABP Reports 


New York, March 31—Seven- 
teen companies spent more than 
$1,000,000 in business publications 
in 1954, according to the Asso- 
ciated Business Publications’ 
fourth annual study of leading 
advertisers. In 1953, only 13 com- 
panies qualified in this category. 

The top business paper adver- 
tiser last year, as in the past, was 
General Electric, which invested 
$3,400,000, compared with $3,000,- 
000 in 1953. Second was General 
Motors Corp., which invested $2,- 
301,400, compared with $2,225,700 
in 1953, when it also was second. 

Third place in 1954 was held by 
Allis Chalmers Mfg. Co., which 
spent $1,967,500, compared with 
$1,902,800 in ’53, when it was in 
fourth place. Bendix Aviation 
Corp., which was in third place 
in 1953 with an investment of $2,- 
225,000, dropped to 13th place in 
1954 with an expenditure of $1,- 


109,800. 

Despite the increase in the num- 
ber of advertisers spending $1,- 
000,000 or more, the top adver- 
tisers spent less in business publi- 
cations in 1954 than in 1953— 
$82,614,598, or 22% of the $372,- 
000,000 total spent by the 1,398 
companies covered in the com- 
plete ABP study, as compared with 
$83,798,800 spent by top adver- 
tisers in 1953. 


s This was 24% of the total 
amount spent in 1953 by 1,298 
companies, which was $148,669,- 
320. 

Those qualifying as top adver- 
tisers are companies spending 
more than $175,000 in business 
publications. In 1954, there were 
177 such companies as compared 
with 202 companies in 1953. 

Complete results of the study, 
listing all 1,398 companies and 


IMPULSE 


It wasn’t on the shopping list, it wasn’t in the family budget. It was 
strictly an impulse purchase, made the instant a Lutz & Sheinkman 
display sparked her into a buying mood! L & S displays like this are 
making literally millions of similar sales each day . . . for national 
brands in almost every field you can think of. If your brand is not 
among them, we’d welcome a chance to show you how our particular 
blend of creative thinking and technical knowledge can make more 


impulse sales for you! Call or write. 


L 


See Us At POPAI Exhibit, Palmer House, Chicago, April 5, 6 and 7 


OTZ & KY HEINKMAN 


ITHOGRAPHIC 


PECIALISTS 
Color Lithographers since 1896 


421 Hudson Street, New York 14, N. Y. * WAtkins 4-2000 


NEOLITE 


SOLES «n/ HEELS 


“BEFORE AND AFTER” im- 


Lbek Ae 
enh ix 


pressions at point-of-purchase 
need absolute color fidelity if 
they are to get their sales ideas 
across clearly and quickly. In 
this L & § display, realism is 


Ee Np 8 Gogh 
aes ee 


Advertising Age, April 4, 1955 


their investments in business pub- 
lications, are available from ABP 
at 205 E. 42nd St., New York 17, 
at $3 a copy. 

The 177 leaders are listed be- 
low, with asterisks indicating ABP 
estimate: 


1. General Electric Co. ........ $3,400,000 
2. General Motors Corp. ...... 2,301,400* 
3. Allis Chalmers Mfg. Co. ..... 1,967,500* 
4. E. I. du Pont de Nemours & 

<b odd as'etas s 1,941,100* 
5. Eastman Kodak Co. ........ 1,650,000 
Be te i I. pnlge a mtcrs 1,558,100 
7. Union Carbide & Carbon Corp. . 1,260,500* 


101. Thompson Products Co. - Ramsey 

ft Se 
102. Stewart-Warner Corp. 
103. Carborundum Co. 
104. Continental Can Co. ......... 
- S. | 8 
; eB errr ore 
BG. Ge B. Bobies Ce. ..ccceccsvs 
108. Standard Oil Co. of Indiana . 
109. Standard Pressed Steel Co. .. 
110. Thomas A. Edison, Inc. ...... 
lll. Revere Copper & Brass, Inc. .. 
112. Crane Company ............. 
113. Underwood Corp. ............ 
114. Union Asbestos & Rubber Co. . 
115. Barber-Colman Co. 
Se ETN. | od ens cntoen once 


eee ewee 


achieved by using faithful color 
reproduction and by assembling 
the elements of the display to 
create a third dimensional effect. 


127. A. @. Smith Corp. ...ccccces 
118. Quaker Oats Co. ............ 
| 119. Cessna Aircraft Co. .......... 
120. I. T. E. Circuit Breaker Co. .. 
1121. LeRoi Co. 


Oe eee eee eee 


eee eeee 


8. Allied Chemical & Dye Corp. . 1,260,000 
9. U. S. Rubber Company ...... 1,200,000 

10. National Cash Register Co. .. 1,200,000 
1l. Westinghouse Electric Corp. .. 1,177,000 
12. Johns-Manville Corp. ........ 1,122,200* 
13. Bendix Aviation Corp. ...... 1,109,800 
14. Republic Steel Corp. ........ 1,093,800* 
15. Timken Roller Bearing Co. .... 1,087,500* 
16. Minneapolis-Honeywell Regulator 

Oe” = whiuedasemess poeeeke 1,031,900* 
17. American Cyanamid Co. ..... 1,022,900* 
18. Abbott Laboratories ......... 980,000 
19. B. F. Geodrich Co. ......... 950,300* 
20. Merek & Goe., Ems. ...cccocs 883,100* 
21. Owens-Illinois Glass Co. ...... 876,800* 
22. Bethlehem Steel Co. ........ $10,700* ~ 
TS Serer ,000* 
24. Goodyear Tire & Rubber Co. . 757,800* 
yD RS ge errr 45,100 
26. Radio Corp. of America ..... 732,000* 
27. McGraw-Hill Publishing Co. .. 720,000 
ee EE WS cece ecesios ,800* 
29. American Chain & Cable Co... 674,500* 
30. Winthrop Stearns Inc. ........ 669,100* 
» Fe LS SE eee 668,700" 
, eT Se eee 663,700* 
33. Ciba Pharmaceutical Products, 

DUR ViD aac cuebaes cdeetans 645,000 
34. Borg-Warner Corp. ..... eccee, Gnu 
35. Celanese Corp. of America .... 636,700* 
36. International Harvester Co. .... 620,000 
37. Chas. Pfizer & Co., Inc. .... 614,700* 
. eB 8 a er aera 610,000 
39. The Electric Auto-Lite Co. .... 584,800* 
40. Dow Chemical Co. .......... 569,000* 
41. Monsanto Chemical Co. ...... 569,000 
42. American Radiator & Standard 

SE PD. ca ceccescse 550,100* 
43. Crucible Steel Co. of America 536,900* 
QB, GE. TA bo dicen ns scwese 521,100 
45. Anaconda Copper Mining Co. . 516,000 
46. Aluminum Co. of America .... 512,500 
47. Ingersoll-Rand Co. .......... 495,000* 
GE Gee GBs hi wcece cecccces 494,800* 
49. Worthingston Corp. .......... 490,000 
50. Kaiser Aluminum & Chemical 

EE yer re 480,000 
51. Sinclair Refining Co. ....... 475,400* 
52. Pittsburgh Plate Glass Co. 475,000 
53. Curtis Publishing Co. ........ 457,900 
54. National Distillers Corp. ...... 455,500* 
55. Rohm & Haas Co. .......... 450,000 
GE WE | Me weeded de coccee 435,900* 
57. R. G. Le Tourneau, Inc. ..... 421,200* 
58. The Warner & Swasey Co. .... 421,200* 
59. Reynolds Metals Co. ........ 420,000 
60. H. K. Porter Co., Inc. ...... 415,500 
61. John A. Roebling’s Sons Co. . 413,400* 
62. Bucyrus-Erie Co. ..........- 413,400* 
63. Fairbanks Morse & Co. ....... 390,800* 
64. General American Transporta- 

PT .a0 Sa bax6en 0-000 390,800* 
65. International Nickel Co. ...... 387,900* 
66. Standard Brands Inc. ....... 379,800* 
67. Smith, Kline & French Labora- 

| eee 376,000 
68. Food Machinery & Chemical 

Mk  ApsbeessdaCadessnoe 375,000 
69. Libbey-Owens-Ford Glass Co. .. 369,800 
70. W. R. Grace & Co. - Davidson 

Chemical Co. Div. ........ 368,600* 
Wile SE Naas 0060046066608 366,500 
72. Rockwell Mfg. Co. .......... 366,400* 
73. Warner-Chilcott Laboratories 364,800* 
74. Colorado Fuel & Iron Corp. .. 362,800* 
75. Armstrong Cork Co. ........ 360,800 
cs £ |. ae 3560,800* 
77. Norton Company ............ 360,000 
78. Baldwin-Lima-Hamilton Corp. . 360,000 
79. Wagner Electric Corp. ....... 359,000 
80. American Telephone & Telegraph 

a a eee 50,000 
81. Sylvania Electric Products Co. 348,300* 
82. Cities Service Co. .....00.. 345,200* 
83. Raybestos-Manhattan, Inc. ... 340,000 
84. Wational Lead Co. .......... 336,100 
85. Crown Cork & Seal Co. ...... 332,200* 
86. Mallinckrodt Chemical Works . 332,100* 
87. Robertshaw-Fulton Controls Co. 325,700* 
88. Halliburton Oil Well Cementing 

Ay Pers eee 325,000 
GD. Seavlld Wily. Ce. ..cccccseee 321,700* 
90. Grinnell Company ........... 320,000 
91. Allen-Bradley Co. ..........- 315,900* 
92. Stromberg Carlson Co. ....... 315,900* 
93. Johnson & Johnson .......... 304,000* 
94. National Steel Corp. ........ 301,900* 
95. Babcock & Wilcox Co. ....... 300,000 
96. Hercules Powder Co. ........ 300,000 
A. 2. rrr 300,000 
98. Socony Vacuum Oil Co., Inc. .. 300,000 
99. Procter & Gamble Co. ...... 299,300* 
100. Jones & Laughlin Steel Corp. . 297,000 
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Schaefer Names Three V. P.s 
F. & M. Schaefer Brewing Co., 
New York, has named three new 
v.p.s. They are John T. Morris, 
director of marketing; Bruce W. 
Hackstaff, director of plant and 
production, and Eugene J. Connor, 
general manager of the company’s 
Albany, N. Y., plant. All three 
will continue their present duties 
with the company. 


Heads Dole PR Division 

Herbert C. Cornuelle has been 
named v.p. of the Dole Hawaiian 
Pineapple Co., Honolulu, respon- 
sible for the company’s industrial 
and public relations division. He 
will also continue to assist Henry 
A. White, president, in administra- 
tive functions, a post he has filled 
since 1954. 


TWIN TUBS—Cramer-Krasselt Co., 
Milwaukee, sends out this picture 
to announce a client’s new product 
—Cream City “Laundry Maids,” 
a drain tub set featuring tubular 
steel stand. Geuder, Paeschke & 
Frey Co., Milwaukee, makes the 
set, available in both double and 
single tub models. 


225. Eaten Mite. Co. ......5.002. 257,000 
124. American Machine & Foundry Co. 257,000* 
125. Yale & Towne Mfg. Co. ...... 253,000 
126. The Electric Storage Battery 

INAS Ge ee 250,000 
127. Gaylord Container Corp. ...... 250,000 
128. Corning Glass Works ....... 246,000 
129. Pittsburgh Corning Corp. .... 230,000 
130. American Steel Foundries .... 230,000 
131. Standard Oil Co. of California 228.200 
Bes NUS BRB, cvcccccccccoce 226,000 
133. The Visking Corp. .......... 225,000 
134. Nash Kelvinator Corp. ...... 218,400* 
135. Remington Rand, Inc. ....... 215,000 
136. Timken-Detroit Axle Co. ..... 215,000* 
137. Phillips Petroleum Co. ...... 214,800* 
138. Robert Gair Company, The .. 212,000 
139. Wellington Sears Co. ........ 210,000 
140. Towmotor Corp. ............ 208,000* 
141. Sundstrand Machine Tool Co. . 208,000* 
142. Cummins Engine Co., Inc. .... 207,600* 
143. Chase Brass & Copper Co. .... 202,100 
144. Fiske Bros. Refining Co. .... 202,000 
145. Kimberly-Clark Corp. ........ 201,200* 
146. The Girdler Corp. .......... 201,000 
| sar rrr 200,300* 
ih > ME cvcuwh anes hs oe 200,000 
149. U. S. Plywood Corp. ........ 200,000 
150. Chesapeake & Ohio Railroad Co. 199,000 
151. Oakite Products, Inc. ....... 194,700* 
152. Pullman Co., Inc. .......... 194,500* 
153. Dresser Industries, Inc. ..... 191,900* 
154. American Optical Co. ........ 191,300* 
155. McGraw Electric Co. ........ 190,900* 
156. Esso Standard Oil Co. ....... 190,400* 
157. National Electric Products Corp. 190,300* 
158. Raytheon Mfg. Co. ......... 190,300* 
159. Chicago Pneumatic Tool Co. .. 190,000 
ee ED TOES ww cksccescesere 190,000 
161. Wallace & Tiernan Co. ...... 186,600* 


162. International Business Machines 185,900* 
163. Black Sivalis & Bryson, Inc. . 185,000 


164. Air Reduction Co. .......... 185,000 
165. The R. C. Mahon Co. ........ 183.900 
166. American Can Co. ........... 182,000* 
167. Kawneer Corp. ....ccccceess 181,200* 
168. Seagram Distillers Corp. ..... 181,200* 
169. American Brake Shoe Co. .... 180,000 
Be SY I. vn ts ses seecees 180.000 
171. Railway Express Agency ..... 179,400* 
Be I GD. Dace cciedsces 179,000* 
173. Frank G. Hough Co. ......... 178,900* 
174. American Viscose Corp. ...... 176,000 
175. Youngstown Sheet & Tube Co. . 175,600* 
176. General Mills, Inc. .......... 175,000 
177. Geale Bee Se. oc cc ccccee-o- 175,000 


IARI Names Dr. Bachelder 


Dr. Joseph E. Bachelder has 
been appointed to the new posi- 
tion of research director of the In- 
dustrial Advertising Research In- 
stitute, Cleveland, research arm of 
the National Industrial Advertis- 
ers Assn. Dr. Bachelder, who will 
work in New York, formerly was 
director of experimental televi- 
sion and motivational research of 
Gallup & Robinson and has been 
an associate professor and profes- 
sor of sociology at the University 
of New Hampshire, University of 
Illinois and State College of Wis- 
consin. 


Geer, DuBois Adds to Statt 


Fred A. Irwin, formerly with 
Aluminum Co. of America, has 
joined Geer, DuBois & Co., New 
York, as an assistant account ex- 
ecutive. T. F. Leary, previously 
with Pan American Broadcasting 
Co., has become a copywriter with 
the agency. 


Otto Bernz Names Two 


Otto Bernz Co., Rochester, N. 
Y., maker of propane gas lanterns, 
stoves and torches, has appointed 
C. Kenneth Juno advertising man- 
ager and John A. Wiegand sales 
promotion manager. Mr. Juno for- 
merly was ad manager of Rem- 
ington Corp. Mr. Wiegand joined 
Bernz in 1954 as supervisor of the 
sales department. 


Glidden Boosts Neidhardt 

Glidden Co., Cleveland, has 
appointed Paul W. Neidhardt 
general trade sales manager. 
Formerly merchandising manager 
of the company, Mr. Neidhardt 
now will direct sales, advertising, 
promotion and merchandising for 
all Glidden consumer paint prod- 
ucts. 
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Pit OF Pinekae 


The recognized sales success of this 
Toni VIV Lipstick display-dispenser is 
typical of the TASCO ‘‘Design for Sales"’ 
approach to P.O.P. display problems. 


FOR outstanding creativeness— 
originality and 
practical sales application... 


THOMAS A. SCHUTZ CO. Inc. 


4868 NO. CLARK ST. CHICAGO 40, ILL. UPtown 8-3600 


® Visit our Booths No. 61,62 atPOPAI! Display Symposium 
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The New York Press Photographers Association annual exhibit is not just “another picture 


contest.” It is the consequence of a year-long, around-the-clock competition among hun- 
dreds of staff photographers on New York's seven metropolitan newspapers for the most 


dramatic, most interesting picture stories of the world’s most news-worthy city. Here, 


where competition among news cameramen is keenest, Journal-American photographers . William Rendehell He | 
Chief of the Hearst Newspapers, (le 
congratulates Journa 
-rapher Charles : 


award winner. | 


have been winning top awards, year after year. 
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Better Pictures and More Space Devoted 
to Pictures- Two Reasons Why the 
Journal-American Is First Choice 
of Home-Going New Yorkers 


te HONORS at the New York Press Photographers Associ- 


ation 19th Annual Photo Exhibit went to Journal-American ace 
photographer Charles Carson. His action shot of the New York 
waterfront won not only the award for "Best Spot News Picture” 
but also "Best in Show"! 


Top quality pictures ... more space devoted to pictures than in 
any other New York paper... characterize the Journal-American 
year after award-winning year. Small wonder the J-A shows up 
best at New York and suburban newsstands, where newspaper 
readers pay their money and take their choice! 


In the New York market, more people choose the Journal-Ameri- 
can than any other five-cent daily paper or any other Sunday 
paper selling for twenty cents or more. And they're careful to 
carry the J-A home to wife, Junior or Sis... which is the kind of 
living room penetration that means top results for advertisers. 
What a prize family package the colorful, drama-packed Jour- 


nal-American is for your advertising... no matter what you want 
to sell in New York! 


in New York it’s better 
in the evening 
and it’s best in the 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 
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McGraw-Hill Sales, 
Earnings Hit Alltime 
Highs During 1954 


New York, March 29—The an- 
nual report of the McGraw-Hill 
Publishing Co. for 1954 shows that 
the company attained new highs 
in sales volume and net earnings 
for that period. Gross income to- 
taled $70,018,000, and net earnings 
after taxes reached $5,924,000. 
These figures compared with $67,- 
646,000 and $3,550,000 for the 
preceding twelve months. 

“The substantial increase in net 
income for 1954,” said Donald C. 
McGraw, president, “was due al- 
most entirely to the expiration of 
the excess profits tax. The elimi- 
nation of this heavy tax made it 
possible for the first time in four 
years to realize in terms of in- 
creased net profits the healthy 
growth that has taken place in 
our business.” 

Gross revenues, 


the report 


GIVE THEM 


ACTION BALLOONS 


Balloons that Fly, Zoom, Roar, 
Whirl. Balloons that demand — 
and get — full customer atten- 
tion. Balloons that are WANTED 
by every kid in the land! 


Oak’s colorful Action Balloons 
are tops as premiums or give- 
aways. Space for your name or 


ad. Write today for details and 


220 Sycamore . Ravenna, Ohio 


pointed out, have increased more 
than 100% since 1945. 


= Among the highlights of the re- 
port were the following: 


e The company paid off the re- 
mainder of $1,093,000 of the mort- 
gage on the McGraw-Hill Blidg., 
and now has no bank loans or 
mortgage commitments. 


e Editorial and advertising re- 
search has been continued on an 
ample scale, and promotion activ- 
ities have been maintained at a 
high level. 


e The McGraw-Hill Book Co. ac- 


quired the publishing assets of the 
Blakiston Co., medical book pub- 
lisher of Philadelphia, and the in- 
ventory and sales rights to the 
audio-visual division of the Popu- 
lar Science Publishing Co. during 
the year. 


e The sale of the two McGraw- 
Hill pharmaceutical export pub- 
lications resulted from a trend in 
the drug export industry toward 
the establishment of foreign man- 
ufacturing plants. 


e The company now has nearly 
4,000 names on its payroll, with 
2,590 in the publishing division. 
During the year the first retire- 


ments under the company’s pen- 
sion plan went into effect. 


Premium Industry Club Elects 

C. Robert Steltenkamp, presi- 
dent of Chicago Sales Engineering 
Co. and partner in Steltenkamp- 
Wilson Associates, La Grange, has 
been elected president of the Pre- 
mium Industry Club. Other new 
officers include Trevor W. White, 
v.p. in charge of the premium di- 
vision of Club Aluminum Prod- 
ucts Co., v.p.; J. R. S. Crowder, 
president of Republic Co., treas- 
urer, and Merrill R. Swartz, mid- 
western editor of Premium Buy- 
ers Guide, secretary. William F. 
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Forbrich, western advertising 
manager of Premium Practice, 
was reelected executive secretary. 


U.S. Homes Boosts Goff 

U. S. Steel Homes, New Albany, 
Ind., housing subsidiary of U. S. 
Steel Corp., has promoted Hamil- 
ton Goff from market develop- 
ment manager to assistant sales 
V.p. 


Oldham Joins Engraver 

James V. Oldham, formerly 
southern Ohio representative of 
Jahn & Ollier Engraving Co., has 
joined Indianapolis Engraving Co. 
as Ohio representative. 
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TvB Signs Up as 
Client of Nielsen 
Food & Drug Index 


New York, March 29—The Tele- 
vision Bureau of Advertising 
thinks up-to-date marketing infor- 
mation is what tv needs to do a 
better job of selling itself. 

To meet this need the bureau has 
signed a contract with A. C. Niel- 
sen Co. for data from its food and 
drug index as well as the broad- 
cast measurement service. 

“TvB is the first sales bureau 
representing any advertising me- 


dium to engage the services of 
Nielsen for special surveys in the 
measurement of its medium,” 
Oliver Treyz, president of the 
bureau, told a group of top agen- 
cy men here today. 

“This is the first instance in 
which an industry bureau has en- 
gaged the Nielsen Co. to relate its 
market data—i.e., where the sales 
of various commodities are made— 
to the characteristics and dynamics 
of the medium. In other words, we 
will use the special services of 
Nielsen as a marketing tool in our 
efforts to broaden the use of tele- 
vision and increase its efficiency 
as an advertising medium. This 


will enable us to go to prospects 
with marketing facts pertaining to 
the commodities involved.” 

Nielsen already is in the process 
of making a washing machine 
study—to be used as ammunition 
in a pitch to detergent makers, etc. 
—for the bureau. 


American Viscose to Ayer 
American Viscose Corp., New 
York, has appointed N. W. Ayer 
& Son to handle its product adver- 
tising as of June 1. American 
Viscose maintains executive of- 
fices in Philadelphia with plants 
in Pennsylvania and other eastern 
states for the manufatture of ray- 


on textile yarns, rayon tire yarns, 
rayon staple acetate yarns, Avco- 
set fabrics, Colorspun acetate and 
rayons and cellophane. The ac- 
count formerly was handled by 
Hirshon-Garfield and J. M. Math- 
es Inc., both of New York. 


Bradley Net Profit Down 

Milton Bradley Co., Springfield, 
Mass., reports record net sales in 
1954 of $8,240,737, an increase of 
2.3% over the previous year. Net 
profit for the game and toy man- 
ufacturer was $171,388 after tax- 
es, an 8.8% decrease from the pre- 
vious year attributed to higher 
selling costs. 


Converting the fantastic fauna into displays to work for 
Jell-O in food stores has been our privilege, and a lot of fun. 

The Mrs. Rabbit floor bin on behalf of salads is the 
third of a series. A growing gallery of wobblers, colorful 
cutouts on wire stands, waver gently over stands and 
counters. Shelf talkers share space with Jell-O packages, 
ogle the eyes and ping the impulses of passing shoppers. 

We wish we could claim, with characteristic modesty, 
that Einson-Freeman originated these happy sales helps, 
but we can’t. The Jell-O animals were conjured up by Jack 
Anthony and his fellow art directors of Young & Rubicam. 


! — Einson-Freeman f 
A tg Treat for bveryone- 


Seen any good supermarkets lately? With those wonderfully 
wacky animals stirring up sales for General Foods’ Jell-O? 


And painted by Jack Welch. 


We do claim, however, that an original idea in 


display can command space and retailer cooperation 
regardless of competition, in supermarkets or any outlets. 


No good merchant disparages displays that sell. 


And we invite inquiry from advertisers who 
appreciate selling ideas in their displays. 


Einson-Freeman Co, Ine. 


Display lithographers who-can-let-well-enough-alone 
Starr and Borden Avenues, Long Island City, New York 


(above) 


VELL-O .. 


Wobblers wave gently above 
stands and counters, gentle 
reminders to buy Jell-O. 


Shelf talkers share space with Jell-O packages, < 2 
suggest pleasantly at point-of-sale. 


. is a Registered Trade-mark of General Foods Corporation) 


Opposite: Bin back in full color by Einson-Freeman; bin in two colors by Gibraltar Corrugated Paper Co. 


a P 
e LOW COST 


° we IN ANY QUANTITY 


FLOOR DISPLAYS 


Stanford specializes in the creation of 
attention-getting floor and counter dis- 
plays of 


-woopD 
- PLASTIC 
METAL 


OR A COMBINATION 
OF ALL THREE 


COUNTER DISPLAYS 


@ WE ARE EQUIPPED TO MAKE PERMA- 
NENT OR SEMI-PERMANENT DISPLAYS 
IN ANY QUANTITY —ONE OR A MiL- 
LION. 


@ WE WILL STORE DISPLAYS AND MAKE 
DROP SHIPMENTS IF DESIRED. 


All Merchandise Is Covered By Insurance 


LET US QUOTE PRICES ON YOUR DE- 
SIGN, OR HELP YOUR SALES PROMO- 
TION DEPARTMENT CREATE EFFECTIVE 
DISPLAYS FOR YOUR MERCHANDISE. 


STANFORD'S MULTI-USE FILE 


The Stanford Wood Products Company is 

also the manufacturer of the time-saving 

Multi-Use File. 

@ Holds bound catalogs, punched or 
loose-leaf literature. 

© Swings out from under counter on roller 
track onto counter top. 

@ Fits any counter-top thickness from %” 
to 2%”. 

@ Made of heavy-gauge steel. 

@ Easy to install. 

Write for free literature on efficient Multi- 

Use Files. 


STANFORD WOOD 
PRODUCTS CO. 


Stanford Kentucky 
P.O. Box 238 Phone 2173 
Manufacturers of 
Store Fixtures - Displays 
Wood Specialties 
PLEASE SEND MORE INFORMATION ON: 


["] Stanford Displays [—] Multi-Use Files 


Name 


Address 
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Ridley to Galloway-Wallace | been appointed an account execu- the Henryetta Free-Lance and 

mani ae Ridley, mene a spe-|tive with Galloway-Wallace Ad- Clinton News, both in Oklahoma, 
cial instructor in advertising at|vertising Agency, Oklahoma City.|and with KSWO-TV, Lawton, 
the University of Oklahoma, has| He also has been ad manager of| Okla. 
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See the Latest Developments in 
Point of Purchase Displays at the 
AT THE | Point-of-Purchase 
Advertising 


NINTH ANNUAL 
SYMPOSIUM AND EXHIBIT 
April 5, 6, and 7, 1955 


‘PALMER HOUSE 


AT THE PALMER HOUSE, CHICAGO 


45% of Bus Riders 
Head Toward Shops, 


Transitads Learns 


New York, March 29—National 
Transitads Inc. has just released 
details of a test study of the im- 
pact of transportation advertising 
in the Buffalo market, showing 
that 63.8% of the population uses 
public transportation, and _ the 
largest single group of bus riders 
are faring forth on shopping ex- 
cursions. 

The survey was made by Fact 
Finders Inc., and is being followed 
by a similar study of the Pitts- 
burgh transportation market. Na- 
tional Transitads, which holds ad- 
vertising franchises in more than 
40 cities, plans to extend these 
test studies to other cities. 

Edmund J. Frazer, president of 
the company, believes the studies 
are the most important ones made 
in connection with transportation 
advertising in many years. 

The current survey shows that 


“ pars Ke Be 
unusual! 


I, PAYS TO HAVE the special equipment to get to the bottom of 
every problem .. . especially at the point of sale! It pays to be 
unusual with labels, packaging and displays that make 
a product irresistible even to the casual passerby! Almost 44 years of servicing 
a variety of clients have helped us perfect our 
different quality. Our 220,000 square feet of new 
plant houses the most modern lithographic equipment 
in America—and a staff with ideas! Could your point 
of sale strategy use a fresh approach? Call us— 
we'd like to talk about it. 


No obligation, of course, just call... 


Window, Counter or Merchandising Displays in Light, Motion or Dimension 


LABELS @ BROCHURES © CALENDARS 


( 
b> see 


wt CYCig 
os o , 


@ ANNUAL REPORTS 


WRAPS @ BOOKLETS © FOLDERS © POSTERS © TEXTURE FOLDERS 
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in Buffalo the highest percentage 
of bus riding is for the purpose of 
shopping—45.1%. The average 
number of rides per week is 6.8. 

Purposes for which buses are 
used were shown to be: shopping 
45.1%, work 32.5%, school 12.6%, 
visiting 9.2%, other reasons 0.6%. 


= The high percentage of bus 
riding done by shoppers tallies 
with the finding that, in homes 
visited, 69.4% of the riders were 
female. As their most frequent aim 
in using buses, they listed visiting 
department stores. The second 
most frequent objective was gro- 
cery shopping. 

Of the bus riders, 59.2% own 
automobiles. But, the survey 
showed, most private car owners 
use buses for shopping and travel 
to and from work more frequently 
than they do their cars. 

Fact Finders furnished each in- 
terviewer with six transit ads. 
One of these, on the respondeni’s 
usual travel routes, served as a 
control, as the riders were queried 
on ad identification. 

The bus* rider sample correctly 
identified these five transit ads as 
follows: 

Breck shampoo, 34%; Liberty 
Bank of Buffalo, 25%; Calvert 
Distillers, 34%; Breast of Chicken 
tuna, 34%; Milk Producers & Dis- 
tributors, 36%. The Liberty Bank 
and Milk Producers ads were local 
advertisers, the others national 
accounts. 


Doctors Distribute 
Drug Samples, but 
Many Dislike Them 


New York, March 29—Although 
most physicians keep and make 
use of unsolicited samples sent 
them by pharmaceutical com- 
panies, many also consider them 
wasteful, a nuisance or both. 

So say some 400 doctors in re- 
sponse to a survey just completed 
by Medical Advertising Service. 
The replies were received in an- 
swer to a double postcard sent to 
approximately 1,000 medical men 
in 20 states from coast to coast. 

Two questions were asked of the 
physicians: (1) Do they consider 
samples sent without request 
wasteful, useful, a nuisance? and 
(2) Are most such samples re- 
ceived kept and distributed or 
thrown away? 

Of the 409 respondents, only 187 
considered samples useful; 166 
called them wasteful, and 27 said 
they were a nuisance. The rest 
either failed to answer this ques- 
tion or submitted answers noted 
as “unclassifiable.” 


® However, 219 of the doctors, 
despite their negative response, 
told the service that they “kept 
and distributed” samples received. 
Only 141 throw away unsolicited 
samples sent to them. Commented 
one New England doctor, “Nothing 
in Vermont is thrown away except 
snow.” 

Joseph A. Louis, v.p. of Medical 
Advertising Service, told AA he 
believed that the study indicated 
that pharmaceutical advertisers 
should give some serious thought 
to revising their promotional 
methods. 

A comment from one doctor in 
Racine, Wis., supported this view. 
“Entire system of medical adver- 


tising to physicians needs re-eval- 
uation,” he said. “Much of it is 
most wasteful and unproductive 
as well as inconvenient to the 
physician.” 

To which a Colorado doctor 
added, “I feel sorry for the mail- 
man.” 


NBC-TV Promotes Dodge 

John H. Dodge, who has been in 
the network’s sales department 
for five years, has been named 
eastern administrative sales man- 
‘ager of NBC-TV, New York. 


— 


éar ex Ve). Aare, YY " . * Ms reuy ee 48 £) ¥ fee (ug ey. pe i yee ; ae * Te da %e a A pee at Rite ae ia + Pgh Lf ~ Fe! we 2 et : : oy, j Me pike poor “ 
er As heh ee rgd cant eae ria i Jo): aaa roa, at pds 2 Cs) SPD LIE As - bee y ayy f° pees ha Bs iis pS 
Vee y i Ye piece ey \F th “ co J ie ae F ‘ is ee A PS ae ; » wpe ed 2 J PIL TA ols © TAT > Pe Pe ie RE Sates Sex SREP CT ete! PIOG rie Sr es RS Sek eae te 
: A “§. ' ie 5 se ate / By it ae th BS 5 : ; aM ‘ Rie Ag SELES Be Pen ae er Oe ? x. *, f oe dre sae i “i oy. 5 ae 
: oft Ea 4 i ae ye : Er on tee ; FAD en : boats ty Seana ea a : lee IDE OF TEE ies ht ee Mecca ria ae es Cg 
; eae Cae ae eee 2 ae: ae eo Beg) Se rey SIR 2 ee S aa tae ae Ae ey foe ea OY ee hed p> Ok SRR, Dor haeee Re geeks Sel ty F fos sume 6 re ‘ Res Sere erate ashe th tee Sh eR Bait a ce Maar ee Bam 
. eae ot Pee peey +i sj Re ‘ i o " ¥ i i te a Eis te ser Fite Med Vie eae Mian eke Oe os eA" ' a Ev ee ae gf a 
crate a . 7. 
eee ee 
i | 
: : 
igcle - 
+ Bs a hy 
et PR OT BO 8 A OE GE SSE ee 
ee Seer 
i. f 
Pee ee ° a Sao D a eee a t y 
ude 4 STR ard eae “ae a: Se y 4 
Bk Be ea oe ee ek ee « e 
rhea ee ii _ a oR <A A : * 
ie meee 7 Ee. Pi se ae Bens ee <2 ee “ ie aan eh : - ae MF fs Sih ie 4 J i , 
2 ne eee Rate | RE SL GS aaleaniies 2 ee oe es = 
eer a ak oe 2 J 
‘genie i - > . | } 
Hes ee ps 54 7 )) wwe | 
_———_ a SE agutt 
i er ; = 
i aad : ; 
Bes ee | 
ian bet ee , 
ne ne ea ee 
Oo eee ee ae 
“eS ee 4 
Be Lee ay. i 
= pen = 
ee 
ee ae 
e5 | | 
aie : 4 
ee i : 
. j 
¥ 7 
BY Ai j : a a rs ; ! 
Bik ae oe : a 
ite: 35 years display-tamous ~ } 
ere! Ble 3 = ; ee ' 4 en, 6 
ee ae a oe i 7 
be ee SIS | EO ae Nh ee rs psa ais eon Z 
Be yeaa Toh ee © Sg et er “Poe ae 
Re ca See 9 pee SP ee © eerie ees i 
fae 1 ee es ee oo oe NR a gaa: et emma Mh 5 aR IS 
Bee pte ate in 7 a ee Oil a A i ad r . 
ae ; j , 
eae i 
ae " 
= ee . 
" LS j 
pk - >) 
ey : 4 
ey ‘ | 
= > | 
Search oes — 
: é 
. . ” i 
: it 
| / : 
a“ ' 
: b $ 
; ; *. _ | 
ty 
ag ( 
| )) q 
" ~ { " 
: 
) 
| b ® 
ne { 
P 
ee , 
as + 
| | 
e " 
3 f " ' 
; > : 
7 % — i 
; —\ \' = . ' > ” 
a -— | 
ye ra | 
/, | : 
| 
ee \ 
as : ‘ \ / j 
Se, ‘ 
Tae ae { \ 
es " ™% 
a < ' 
a’ 
on ; | ‘ } 
q 
? \ | 
. ; ON | 
ce “ ‘ 
4 y. 
é i ‘ ¢ 
a . : | 
ae * 
ae R » 4 
rice Ly 
> 
: 3 2 
p ‘: < : } 
es : J 
: 3 Ss e | j v 
ie > = e | ‘ j 
‘ % fs f 4 
aie . ‘ » 
a yi ° 
eal | } 
ae a / E. 
2 al F io al 
> a Z geo oe tal Sins Ne - 
5 i 5 " x i ae < e Loreen | 2 
eg eee Er we ‘ ae en ea * t 
: TOF P 7 : * | 
: al : ‘ ne 
r 5 4 Z 
‘ 
“i e j 
| id z 
a : 
| Si SSS | 
‘ ee 
~ | ; 
. 2. | 
ioe . 
ee — 
* 
ie Se 
Seine s,: iRe - ey y va ee ’ is ae ‘ ; ' : rats 
Pats .. : : : ‘ : > é aoe am © it Seeley a3 1 i ee Fe te SAA Ta SEE vee N DOES Ree Fie Wie ok eet Si, eae re HOR SMe sae oa iit a Alaa 
ea ‘7 t J 4 . s S re anse : . RN Ee } * gy ee ete ae ae a Ie aie > to, le a : es : ey Sata Te Big ee chee. Wak PORES Err a at a) oi ae On em 
ES sar ele es eg: i ; Se iar, A Mg OF Le gle TAS ia SE sg een MDE Nee Lae ee reins wet ee nn Mate os ome a 3S fa OPTS ae ae ta de are Aran ." ‘7 x os i ag PR ie Sr eS ROT ENE Oe 
et Tn ea, esGe opus? a 2 Rok ay hg pa Be ee Ree aS fait ca (ea Dp tte at ey tate» Pe Se wp aE Sie iA AY ooh Pi MIRE PE 8 ae, Salee S* saarery aie ine Oa ONE Be ae Sg as eA tae 1 ER 


, and prospective customers during 


¥ oat Eee oe Tee if als, : Pigs yr Vane Ary 8 aes 
oy RNs fae tt a ee bs b bPER a Stake Mo fh Fe eee 
a7 me cg) CON 7 


, 1955 


will be nationwide, and informa- 
tion on batteries and accessories. 
Broadsides being mailed for 
Conoco and Texaco service sta- 
tions are adapted to the merchan- 
dise handled by these companies. 
Wrap-arounds promoting the 
sweepstakes and containing entry 
forms are being mailed with Good- 
rich’s two retail magazines, “Time 
Out,” which goes to smaller truck 
owners, and “Farm Service News,” 
which goes to farm customers. 
In addition, there will be a spe- 
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cial mailing to truck fleet owners 
containing, in addition to a per- 
sonalized letter from the local 
dealer, a book of 25 sweepstakes 
entry forms. 


= Complete kits of sweepstakes 
materials were mailed to 7,500 
dealers this month. 

These contained a newspaper ad | 
mat, publicity mats, spot radio 
announcements, tire centers (one | 
for forming a box for entry| 
forms), window streamers, in- 


structions on how to promote the 
sweepstakes locally, a book of en- 
try forms and a bulletin on how 
to convert the entries into mer- 
chandise sales. 

Reuben H. Donnelley Corp., 
Chicago, which will select the 
sweepstakes winners through its 

merchandising division, has helped 
to develop the entire Goodrich 
“New Look for °55” dealer help 
program. 
| Included in the schedules of di- 
rect mail for local dealers during 
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the retail year are catalogs, a 
farmer’s almanac, two retail mag- 
azines, broadsides, letters and var- 
ious enclosures as well as a mail- 
ing list service based on the Don- 
nelley occupant, automobile and 
truck owners list. 


Storer Appoints Johnson 

Lewis P. Johnson, formerly a tv 
salesman with Katz Agency, Chi- 
cago, has been named a sales ex- 
ecutive in the Chicago office of 


'Storer Broadcasting Co. 
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a. HOW TO GET GOOD AND RICH—Tudy 
Wi Golden, Chicago model, drops en- 

try into “tire box” surrounded by 
. dealer helps for special promotion. 


$50,000 Sweepstakes 
Will Spur Goodrich 
Drive During 1955 


a AKRON, March 31—A “sweep- 
hy stakes” with $50,000 in prizes will 
open the 1955 retail advertising 
year of B. F. Goodrich Co. tomor- 
row. 

a | Entrants are required only to 
| enter their names and addresses 
} with Goodrich retailers during 
i April. The first prize is $25,000 in 
i cash. Winners will be selected by 
a drawing. 

Purpose of the promotion is to 
, arouse the interest of customers 


the first month of the new mer- 

4 chandising year. 
q Retail advertising theme for the 
p year will be, “The New Look for 
55.” About 4,000,000 mailing 
pieces will be used to promote 
new Goodrich merchandise and 

the sweepstakes. 
eeeeeoeeeeee 
> ® The basic mailing piece will be 
i a four-color broadside measuring 
| 32x20”, folding to a 74x10” self- 
mailer. The mailing gives all de- 
tails of the promotion and an en- 
try form for the sweepstakes, plus 
details on tubeless tires and trade- 
in values for old tires during a 
“big pre-vacation tire sale,” which 
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KE X — Oregon’s only 50,000 watt station and 


P.O. P. P. “Point-of-Purchase Posters” 
combine to create the most effective ADVERTISING and 
SELLING plan ever presented in the Pacific Northwest. 


Here’s how it works for you: 


50,000 WATT COVERAGE 


Your advertising reaches more people more often 
through KEX than through any other available medium; 
— reaching over 500,000 Pacific Northwest families. 


POINT of PURCHASE POSTERS 


Your KEX advertising sells DIRECT to the Supermarket 
shoppers with the REMINDER and IMPULSE that is 
provided for YOUR PRODUCT through KEX and 
P.O.P.P. on over 2400 shopping carts in over 90 of 
Portland's finest Supermarkets. 


GUARANTEED DISPLAY -:::::::::::---: 


YOUR PRODUCT receives a one-week display 
during each 13-week period in each of over 
40 supermarkets in Portland. 


DAILY STOCK REPORTS 


Your local sales representative receives a daily stock report 
showing condition and quantity of stock . . 
receives a monthly report showing all activity. 


Advertiser 


Put this Sales-Producing Plan 


to Work for You! 


For full details on how you can participate call Bob Rudolph, 


KEX Sales Manager, CApitol 1881 in Portland; 
Eldon Campbell, ‘BC Sales Manager, PLaza 1-2700 
in New York; or your nearest Free & Peters office. 


KEX-Portland 6xcgox 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


KDKA* KDKA-TV, Pilisburgh; WBZ+WBZA* WBZ-TV, Boston; KYWeWPTZ, 
Philadelphia; WOWO, Fort Wayne; Kx, Portland; KPix, San Francisco 


KPIX represented by THe Katz Acency, INc. 
All other WBC Stations represented by Free & Perers, Inc. 
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Mactadden Repor's Profit before federal income taxes in its 
Macfadden Publications, New| report on 1954. For 1953 the fig- 
York, reported a profit of $321,998 | ure was $297,744. 
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"Right Up Our Alley” 
QUALITY ON SCHEDULE 


ADVERTISING SOUTH 


207 N. Lauderdale, Memphis, Tenn. Ph. 8-5009 


Repeal of Tax ‘Bloopers’ Will Not Change 
Old Treasury Decision, Publishers Assured 


WASHINGTON, March 29—Treas- 
ury Department and congressional 
leaders have offered assurance to 
publishers that the repeal of two 
so-called “bloopers” in the 1954 
tax law (AA, March 21) will not 
impair an old Treasury decision 
which enables many companies to 
spread tax payments on prepaid 
subscriptions over the years in 
which the subscription is served. 

The repeal bill zipped unani- 
mously through the House last 


week and appears headed for, 


fast Senate action. Spokesmen for 
publishing and other business 
groups had appeared before the 
House ways and means committee 
and expressed fear that ex-post- 
facto legislation eliminating cer- 
tain tax deductions which had 
already been claimed for 1954 
would create severe hardships on 
business. 


The controversy stems from 


Section 452 and Section 462 of 
the big tax bill, which authorized 
companies using the accrual sys- 
tem of accounting to spread tax 
payments on prepaid income, and 
to establish reserves from 1954 in- 
come against expenses which will 
be incurred in 1955. 


# Originally proposed to bring tax 
accounting in line with business 
practice, the sections resulted in 
double deductions, since businesses 
deducted their 1954 expense and 
reserves against 1955 out of their 
1954 income. The resulting loss of 
revenue was so serious the Treas- 
ury asked that the sections Le 
repealed retroactively, and that 
businesses which switched to the 
accrual system this year be re- 
‘quired to recompute their 1954 
taxes. 

Spokesmen for publishers had 
expressed fear that elimination of 
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is smart to stay slim and trim 
and get Dym/70s Energy Lift’ too! 


SUGAR DIET—For the third straight 
year, American Sugar Refining 
Co. is using a low-calorie theme to 
promote Domino sugar. The cam- 
paign, which will run in newspa- 
pers and Life, points out that three 
teaspoons of sugar contain fewer 
calories than one boiled egg. The 
ads carry a coupon for a free 
Domino diet book. Ted Bates & Co. 
is the agency. 


Section 452, authorizing deferred 
treatment of prepaid income, 
might wipe out an old Treasury 
ruling which enabled many com- 
panies to spread prepaid subscrip- 
tion income. As assurance to the 
publishers, Treasury Secretary 
George Humphrey wrote a letter 
to the House ways and means 
committee saying he understood 
the committee assumed that pre- 
1954 policies would be reinstated. 

Under the bill, all companies 
that switched to the accrual sys- 
tem this year must recompute their 
1954 taxes and settle up by 
Sept. 15. 


FTC Hits Treatment 
of Bacteria Under 
Scalp: None There 


WASHINGTON, March 29—A 
Houston organization offering a 
scalp treatment, together with its 
advertising agency, were cited 
jointly today in a Federal Trade 
Commission complaint which says 
the product can hardly kill bac- 
teria beneath the scalp—as 
claimed—“because they do not 
exist there.” 

The complaint is directed against 
William T. Loesch, trading as 
Loesch Hair Experts, and William 
B. Zimmerman, Zimmerman Ad- 
vertising Agency. 

The commission objects to ads 
which assert Loesch has developed 
a simple home treatment “proven 
better than 95% effective” against 
dandruff, itching, irritation and 
excess hair fall. 

FTC says the product will not 
permanently deal with these prob- 
lems. It contends, further, that 
Loesch and his employes have 
no training which qualifies them 
as experts in the field. 


Relska Vodka in Campaign 

L. Relsky & Cie, Cockeysville, 
Md., has released a new campaign 
for its Relska vodka. The new ads 
continue the series successfully 
introduced last year urging people 
who don’t like the taste of liquor 
to switch to vodka. Ads appear 
every other week in The New 
Yorker and in daily newspapers 
in California, Florida and Wash- 
ington, D. C. Scheideler, Beck & 
Werner is the agency. 


Appleton, Wis., Has New 
35-Store Shopping Center 

A new shopping center, which 
will eventually house 35 stores, 
has been opened at Appleton, Wis. 
The center has potential parking 
facilities for 6,000 cars and fea- 
tures a mall running through the 


middle, to protect shoppers from 
bad weather. 
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It Keeps Handles Tight 
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Orily Plumb Tools have Permabond 

~a revolutionary new chemical 
weid that binds head and handle 
together permanently 
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Permabond Tool 
Weld Will Bow in 
April 9 Issue of ‘SEP’ 


March 29—Fay- 


PHILADELPHIA, 
ette R. Plumb Inc., maker of 
hammers and hand tools, will an- 
nounce a new chemical welding 
material to permanently bind 
together the head and handle of 
its hand tools im a series of trade 
and consumer ads beginning with 
the April 9 issue of The Satur- 
day Evening Post. 

The new material is known as 
Permabond and eliminates the use 
of wedges, the traditional device 
used to fasten tool heads and 
handles together. 

Permabond was discovered when 
the Plumb engineering depart- 
ment formulated a chemical bond- 
ing material for a_ collateral 
project. 


® Plumb’s promotion on the new 
welding material will run through- 
out the year, but the consumer 
sehedule has not been completed 
as yet. 

Copy in the Post ad, and in fol- 
lowing ads, will emphasize Per- 
mabond. Photographic illustration 
has a finger (that of J. Robert 
Mendte, president of J. Robert 
Mendte Inc., the Plumb agency) 
pointing to the chemical welding 
on a Plumb claw hammer. A side 
view of the hammer illustrates a 
special wrapper now being used 
by Plumb for all of its hand tools, 
explaining the advantages of Per- 
mabond. 

Trade ads, also in two colors. 
play up the merchandising value 
of Permabond. 


Chrysler Names Durkee 

Burton R. Durkee, formerly ac- 
count executive on Packard and 
Gillette with Maxon Inc., has been 
appointed director of advertising 
and merchandising for the Chrys- 
ler division of Chrysler Corp., 
Detroit. Mr. Durkee was also pre- | 
viously manager of the Detroit of- 
fice of William H. Weintraub & 
Co. 


Getlin Joins Seabrook 
Joseph V. Getlin has been 


Don’‘t Crack That 


Wrist! Olin Has a 
New Loosener-Upper 


BALTIMORE, March 29—Auto- 
motive trade journals this month 
are carrying an advertisement of 
Olin Mathieson Chemical Co., 
announcing the introduction of 
Puritan Penetrant, described by 
the company as a “revolutionary 
new product for loosening seized 
parts.” 

It will be announced to the pub- 
lic in the April 9 issue of The 
Saturday Evening Post, as part of 
the “Parade of Parts,” a coopera- 
tive advertisement to be run by 
the National Automotive Parts 
Assn. 


In connection with the prod- 


for dealers and NAPA jobber 
salesmen are being conducted by 
the company. Dealers are asked to 
complete the sentence “I like to 
use Puritan Penetrant because...” 

A $500 first prize is to be 


awarded the author of the best 
entry. The jobber salesmen wil] 
have a similar contest with a top) 
prize of $250, while a_ special. 
“warm-up” competition will carry | 
a first prize of $25 and 23 addi-. 
‘tional cash awards. 


® Heaviest application of the new. 
product is expected to be in auto- | 
motive repair shops, but, says the 
company, it will also be sold by 
garages and service stations for 
use by machinists, boiler and fur-| 
nace repairmen, _§steamfitters, 
plumbers, farmers and home han- 
dymen. 


Florida Names George Evans 


uct’s bow to the trade, contests | 


George Evans Co., Fort Lauder- 
dale, has been named to handle 
/magazine and newspaper adver- 
| tising for tourist promotion by the 
Florida State Advertising Com- 
mission. The program, which in the 
|past has been supported by over 
$1,000,000, will emphasize the 
“solid virtues” of the state and 
will soft-pedal the “tinsel and 
transience.” 
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VINYL + STYRENE + METALLIZED BUTYRATE 
from sketch to finished product under one roof 


MIRRO-PRODUCTS COMPANY 


HIGH POINT, NORTH CAROLINA 
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-Sale DISP 


“Big as life and twice as natural”—this striking die-cut shelf strip 
needs only minimum space for proved eye-stopping, sales-starting power. 


Kleen-Stik pressure-sensitive adhesive gets it up . . . keeps it up 


display in 


named v.p. in charge of sales of 
Seabrook Farms Co., Bridgeton, 
N. J. Mr. Getlin was formerly gen- 
eral sales manager of the cereals 
division of Ralston Purina Co., | 
St. Louis. 


where sales are made. 


Dealers want efficient self-selling displays on easy-up Kleen-Stik. 
Salesmen or storekeepers simply peel off the protective backing and press the 


place. Their universal appeal and widespread use prove that 
Kleen-Stik gives you more for your display dollar. 


KLEEN-STIK PRODUCTS, INC. 


225 NORTH MICHIGAN AVENUE, CHICAGO 1, ILLINOIS 
Pioneers in Pressure-Sensitives for Advertising, Labeling 


Off-the-Shelf Display 
In a 3-D Way 


gives your product 
point-of-sale 
dominance 


SAMPLES COMING UP! 


If you aren’t already a 
member, join our 
“\dea-of-the-Month”’ 
Club — FREE. Write on 
your letterhead today! 
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Will Eisenhower Say ‘Expendable?’... 


manufacturers have now captured 


of America here. 


cheered by the news from Wash-| 


Half Their Market Gone, Bike Makers 
Seek Import Quotas on Foreign Models 


Production Economy Is thinking has gone beyond mere 


s tariff to imposition of 
No Help, Since Europe quotas. Be 
: The bike makers feel strongly . 
Is Mass Producing Now | ..2) ine commission action was | 224 593,000 in 1953. 
long overdue. They applied for 
ee : such relief two years ago and were 
New York, March 29—Foreign turned down. Also, the bicycle 


, men are afraid, not that President 
50% of the American bicycle mar- 'Eisenhower will reject the recom- 


of total sales. Then two things 
happened: (1) the import duty, 
which was halved in 1939 from 
30% to 15%, was halved again to 
7%%, and (2) the British pound 
was devaluated 30%. 

British bikes began to pour in. 
In 1950, the number of imported 
bicycles sold in the American mar- 
ket jumped to 66,289, a 3.4% share 
of the total business. Nothing to 
fear yet. But the figure rose to 
176,000 in 1951, 245,000 in 1952 


Last year 963,667 foreign bikes 
were sold here, taking 38% of the 
total market. And reports for the 
first two months of 1955 show that 
the foreign makers are now out- 
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90% of the imported bikes. In the|!ess in other countries—18¢-per- 
past two years, however, German, |hour in Japan. 
French, Japanese and Austrian} Faced with the same wage dif- 


manufacturers have been entering | ferential, many American compa- 


the American market with bikes|nies manage to compete success- 
priced even lower than the British | fully in overseas markets because 
ones. As a result Britain’s share|Of mass production and the re- 
of foreign bicycle sales declined | sultant low unit cost. But the bicy- 
to about 55% last year. cle men point out that, in this case, 
Whatever manufacturers are|the foreign manufacturers have 
selling bikes here, they’re not the| these very advantages because, in 
Americans, and they are under-|countries outside of the U.S., the 
standably bitter. They have seen | bicycle is a basic means of trans- 
their sales chopped almost in half|Portation for adults and is pro- 
since 1948. The industry’s average |@uced in large numbers for home 
percentage of profit, after taxes, | buyers. 
dwindled from 3.8% in 1951 to| The British have been highly 
2.9% in 1952, 2% in 1953 and mi-|successful here with their light- 
nus 0.5% in 1954. Man-hours em-| weight models, and they have 


ket, and their success cast @ 1, ondation—although that is a pos- 
shadow of gloom over the annual | .ipility—but that the measure fi- 


convention of the Bicycle Institute ‘nally approved will be inadequate 


ington that the Tariff Commission ® In 1948, foreign manufacturers ba: , 
had recommended relief for the'/sold in the U. S. nearly 17,000|™ At first Britain was the main | tories is $1.90 per hour, compared sales lines of producers. The sale 
industry. At this point their bikes, representing less than 1% | supplier, accounting for more than|to 50¢-per-hour in Britain and |0f a bicycle inevitably goes to the 


price spread on a bike, the con- 
sumer is showing no hesitancy in 
choosing the cheaper one. 


selling American producers. ‘ nlewment in the bike industry fell |claimed the creation of a new 
The foreign bikes are priced 36% last year. 

from 30 to 50% under American : 

to stem the foreign invasion, which |™odels. Confronted with a $20)'8 American manufacturers say|@t this claim. It declares: 
The delegates assembled at the|},; them in full retreat in their | 

Hotel Roosevelt were not even) gw market. 


American market for this type of 
bike. The Bicycle Institute scoffs 


they cannot compete with import-| “A bike is a bike. Lightweight 
ers who have the benefit of low | bikes have been manufactured in 
wage rates. They point out that this country for more than 60 years 
the basic wage rate in U.S. fac-|amd were always carried in the 
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product wants to sell it 


in volume he displays it 


where buyers can find, 


Select it, and buy ity 


And where else is this but 


THE POINT OF PURCHASE | - 
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and money changes hands 
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‘When the maker of a MERCHANDISERS ; 


® se 


competitive bicycle, regardless of 
origin, at the lowest price.” 


® John Auerbach, executive sec- 
retary of the Bicycle Institute, 
told ADVERTISING AGE last week 
that the situation has become so 
bad that a dealer won’t carry 
American lightweight bikes be- 
cause he knows they will not sell 
against the cheaper foreign makes. 

“The American bicycle indus- 
try,” Mr. Auerbach said heatedly, 
“was resourceful enough, when 
the automobile came, to create a 
market among youngsters. 

“But no amount of American 
know-how can do anything against 
the unfair price competition fac- 
ing the bicycle industry today.” 

When imported bike sales began 
to soar, American manufacturers 
did search for alternatives. They 
pushed the age market downward 
by making smaller bikes and mod- 
els with stabilizer wheels. These 
efforts met with success, but now 
the foreign manufacturers are go- 
ing after this market also—and 
it’s the same story all over again. 


® President Eisenhower has until 
May 14 to decide what to do about 
the recommendation of the Tariff 
Commission. The specific proposal 
of the commission is not known. 
The Bicycle Institute feels that 
“a mere tariff increase would only 
prove an irritant to the bike im- 
porters, but no solution to US. 
bike producers.” 

Even if the tariff is restored to 
the former rate of 30%, the foreign 
bikes would still enjoy a price 
advantage. The industry is there- 
fore asking the President to impose 
“a reasonable quota.” 

Mr. Auerbach is afraid the bi- 
cycle industry “will be caught in 
a political squeeze. He realizes the 
Eisenhower administration wants 
to liberalize trade among nations 
and is thus reluctant to raise pro- 
tective walls. Out of 50 recent ap- 
plications for relief, the Tariff 
Commission approved only 15. And 
of the 15, Presidents Truman and 
Eisenhower rejected the commis- 
sion recommendations in ten. Fur- 
ther, President Eisenhower’s de- 
cision last year to raise the tariff 
on Swiss watches by 50% has al- 
ready caused international reper- 
cussions. 


® (The New York Times has re- 
ported from London that the 
'British bicycle industry was “dis- 
|mayed” by the action of the Tariff 
Commission. ) 

Mr. Auerbach maintains, how- 
-, ever, that the bicycle case is “not 
. political and must be considered 
_on its own merits.” He told AA 
that if the President fails to pro- 
vide the necessary relief, then he 
is as good as saying, “Here is an 
‘industry which is expendable in 
| the cause of free trade.” 
| In the crisis brought about by 
\foreign competition, the bicycle 
‘industry has diverted its promo- 
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tional efforts into a large-scale 
public relations campaign to tell its 
story to the American public. 


® A hard-hitting booklet, “Crisis 
in the American Bike Industry,” 
has been written by Mr. Auerbach, 
and a wide variety of materials on 
the same subject has been pro- 
duced by the Bicycle Information 
Bureau, which is run by the New 
York office of Campbell-Ewald Co. 

The campaign has been slanted 
toward opinion leaders, particular- 
ly radio-tvy commentators and 
newspaper and magazine editors. 
Campbell-Ewald handled the Bi- 
cycle Institute account for some 20 
years. 


Foreign Bike Sales 
in U. S. Market 
Foreign % of 
Units Foreign 
Sold in Sales in 


US. USS. | 
1931-1939 ....... 11,500 aa 
(Average) 
) PRR eee ee 11,329.... 0.9 
Bs ad knee deck 6,041.... 0.3 
| RR Sg ae 46,469.... 2.7 
isi ncteiihid, Sadtvatian 19,758 . 0.7 
RR eae 16,874 0.6 
SS 15,757 1.1 
Bs Gatysheintees 4 66,289 » he 
SN 9 koa. chet 176,263 . 9.0 
694i 6at cae 245,163 .11.8 
RI ee tk 593,659 .22.8 
ee We ees 963,667 38.0 


TAFT TANGLES WITH 

BIKE MEN, SENATORS 
WASHINGTON, March 29—Charles 

P. Taft, president of the Committee 

for a National Trade Policy, 


touched off a stormy session here! 


a week ago when he accused bicy- 
cle manufacturers and other Amer- 
ican industries of “outright mis- 
representations” in their fight for 
higher tariffs. 

The brother of the late Sen. 
Robert A. Taft charged that bicy- 


cle, chemical and textile compa-) 
nies are telling their stockholders 
one thing and the public something | 
else. : 
| Mr. Taft was testifying before! ~ 
the Senate finance committee, 
'which is holding hearings on the 
bill to extend the reciprocal trade | 
program to June 30, 1958. 

He said the companies opposing | 
the reciprocal trade program are| 
actually in good shape and not suf-| 
fering unduly from imports. He! 
depicted them as “professional 
pessimists” whose “wails of an- 
guish are heart-rending.” 


® Mr. Taft, a Cincinnati lawyer,|’ 
told the committee that when these |, 
companies talk to their stockhold- 
ers, “the picture is quite different.” 

In the past Mr. Taft has accused | 
the bicycle industry of seeking “a 
monopoly wrapped in the Amer- 
ican flag.” 
| He told the Senate committee 
\that “up through 1953, American 
companies were making more and 
| more bicycles and more and more 
/money—more than 2,000,000 bikes 
|in 1953, a record and a steady rise 
since 1949.” 

The Bicycle Institute of Amer- 
ica takes sharp issue with Mr. 
Taft, pointing out that in both 1947 
and 1948 sales exceeded those of 
1953. The industry’s record year 
was 1947, when 2,802,000 bikes 
were sold. In 1948, the figure was 
2,795,000. 

John Auerbach, executive sec- 
retary of the B.I.A., also disputes 
Mr. Taft’s claim that there has 
been “a steady rise since 1949.” He 
said that the 1950 output of 1,964,- 
000 was higher than that of 1951 
(1,919,000) and 1952 (1,930,000). 


Fire-O-Matic, named in honor of 
a barbecue device that lights char- 
coal fires automatically. Her name 
is Jan Crockett, but since Jan. 
1, Jan’s also been known vari- 
ously as Miss Tangerine, Queen of 
Cypress Gardens, Citrus Fruit 
queen, Skillet queen, Cinerama 
queen and Panatella queen. 


totaled 1,500,000, 
25% from 1953.” 

Mr. Auerbach said it was obvious 
that Mr. Taft took the industry’s 
worst year, 1949, to make a com- 
parison and then stopped “con- 
veniently for him” at 1953. 

“Why didn’t he start with 1947, 
the way the Federal Reserve 
Board does with its index?” Mr. 
Auerbach asked. 

Mr. Taft’s testimony angered 
several of the senators on the fi- 
‘nance committee. He declared that 


a decline of 


® “Perhaps the strangest part of fied about the injury from foreign 
Mr. Taft’s testimony,” Mr. Auer- | competition, were “not telling you 
'bach told AA, “was his omission of | all the facts.” 

(1954. Why did he stop at 1953? In’ Sen. Millikin (R., Colo.) and 
/1954, sales of American bikes Sen. Kerr (D., Okla.) both ques- 


» | tioned him on whether he thought | saying that “the habit of this 


previous witnesses, who had testi-| 


he had a monopoly on the facts.’ committee has been to hear anyone 
‘Sen. Kerr said sarcastically: “I who asked to appear, and natural- 
think it’s a great blessing for this | ly they’ve been self-interested.” 

‘committee to have before it a| Sen. Kerr finally walked out of 


™, human encyclopedia who has all the committee roem, saying, “Won't 
. knowledge and all wisdom.” 


be back until he’s finished.” Sen. 
Barkley (D., Ky.) also left while 
'® But Mr. Taft stuck to his guns, Mr. Taft was testifying. 
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| a Versatile 

| Custom-printed and corrugated. Colorful 
Put up in continuous rolls for use Flexible 

as backgrounds, wrap-arounds, Economical 
valances, wall displays. Dimensional 
decorative trims, etc. 

| ecorative trims Lightweight 


FOR FULL PARTICULARS WRITE TO 


‘FULLER DISPLAYS, Inc. 


5-39 48th AVENUE, LONG ISLAND CITY LN. Y. 


held by Curad 


Display for Baver & Black 


Mermaid rocks with fish 


HANKS 
DI 


SELL 


CRAFT 
SPLAY MOTORS 
MORE 


PLASTIC BANDAGES 


This captivating mermaid caught plenty of 
attention as she pulled in sales for Curad! You'll 
find many other famous names in action 

with low-cost, trouble-free Hankscraft display 
motors. Operates for weeks without 
attention—and on a single flashlight battery. 


FREE BOOK! 16 pages of detailed information and 
drawings on 11 basic Hankscraft models, special 
motor applications, and free engineering service 
that will help you plan the most effective 
animation for your display. 


bandage. 


THE HANKSCRAFT COMPANY * REEDSBURG, WISCONSIN 


Sales Offices in these principal cities: 


PHILADELPHIA © MINNEAPOLIS @ 
TORONTO (Ontario) @ 


CHICAGO e 


NEW YORK © DALLAS 
SAN FRANCISCO (Erlach Lee Company) | 


THE HANKSCRAFT COMPANY, Dept. AA-4 
REEDSBURG, WISCONSIN 


Please send me FREE manual on Hankscraft Display Motors. 
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‘Petroleum Week’ 
Prints Trial Issues 
Prior to July Debut 


New YorkK, March 29—A weekly 
business publication, which will 
not make its first appearance un- 
til July 8, has already printed two 
complete issues and plans a third 
one before official publication 
date. For the past several months 
it has had its editorial, business 
and circulation staffs performing 
as if the magazine were actually 
being issued every Friday morning. 

The publication is Petroleum 
Week, newest member of the ex- 
tensive business paper stable of 
the McGraw-Hill Publishing Co. 

When plans for the magazine 
were first announced some months 
ago, publisher Harry Lee Waddell 
said (AA, Nov. 22), “Oil is an in- 
dustry of intense specialties. It is 
segmented and technical. But it is 
an interdependent, integrated in- 
dustry. Because of its specializa- 
tion, the oil industry presents 


|great difficulties in cross-commu- | 
nication among the specialists and | 
between the specialists and general | 
‘management. Yet in this fast- | 
‘moving industry, such  cross-| 
communication is vital. It is this) 
|challenge we are endeavoring to) 
|meet with Petroleum Week.” 
-& Today Mr. Waddell underscores | 
that statement, and adds, “The 
magazine will each week present 
‘an industry report in depth.” 

To meet this unusual editorial | 
requirement, Petroleum Week’s | 
editorial staff developed, has been | 
constantly experimenting with) 
and gradually is perfecting an un- | 
usual style of editorial presenta-_ 
tion. This technique of variable. 
speed reading was described by | 
ADVERTISING AGE as_ consisting | 
“essentially of building an article | 
on the basis of topic sentences | 
placed at the opening of para-| 
graphs. 

“These sentences form a com-| 


plete story in themselves. Set in| 


Thurmond 


Doyle Forbes 


Biggs VanSant Bernsten 

HAIL & FAREWELL—Memobers of the Los Angeles chapter of American 
Assn. of Newspaper Representatives recently gave Robert Thurmond, 
media director of the Los Angeles office of J. Walter Thompson Co., 
a luncheon before he left the coast to become associate media direc- 
tor of the agency’s Chicago office. Shown here are Mr. Thurmond; 
Chet Doyle, Doyle & Hawley; Jack Forbes, Kelly-Smith; Clark 
Biggs, Moloney, Regan & Schmitt; L. S. Van Sant, Los Angeles man- 
ager of the Bureau of Advertising; and H. C. Bernsten, Pacific Coast 

manager of the bureau, San Francisco. 
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details of the story can thus 
‘shift gears’ to read the full ac- 
count.” 


® Pilot stories written and type- 
set in this manner have been 
tested among oil industry people 
in the intervening months, and 
comprehension scores have been 
studied, with resulting improve- 
ments in the technique and also 
with typographic alterations. 

By training themselves to think 
along the lines demanded by this 
writing method, members of the 
editorial staff have found them- 
selves better equipped to ask the 
succinct questions needed to as- 
certain the necessary facts, says 
Mr. Waddell. And, he adds, much 
less desk work on the original 
copy has been required than was 
at first anticipated. 

Meanwhile, eight fulltime ad- 
vertising representatives, selling 
only Petroleum Week, have been 
busy rounding up _ contracts. 


bold face type, they quickly en-|sentials of the story merely by | across the page. Readers concerned 
able the reader to pick up the es- | reading the heavier type scattered | with the background or technical 


Equipped with the publishing in- 
dustry’s first rate card printed in 
the format recently recommended 


Alvin I. Handmacher, President of Handmacher-Vogel, Inc., says 


a ; 
=. ae 


He knows how to 


“When a woman sees a 


style she wants, she wants it fast,” 


says Mr. Handmacher. “In fact, she wants it first! 
“And we see that she gets it — in her size and color. How 
do we do it? By Air Express! 


“We push our production schedules to meet insistent 
buyers’ re-orders. Then we rely on Air Express to deliver 
door to door in record time. 


CALL AIR EXPRESS 


suit the women! 


“Without Air Express, we'd never suit women as well as 
we do! 

“Air Express pays off in two ways. It wins us Customer 
good will arid saves us money! For instance, it costs $4.10 
for a ten-pound shipment from New York to Louisville— 
$1.64 less than by the next lowest-priced air service.” 

It pays to express yourself clearly. Say Air Express! 


& Air Express -—— 


GETS THERE FIRST via US. Scheduled Airlines 


. division of RAILWAY EXPRESS AGENCY 


by the Four A’s, and containing the 
wording suggested by Associated 
Business Publications, they have 
already sold or garnered options 
on most of the preferred posi- 
|tions, including inside and back 
|covers, available for the first year 


| of publication. 


|@ The one-time b&w rate for the 
7x10 page is $444, but the maga- 
\zine’s rate card includes a “cam- 
paign cost calculator,” which shows 
‘any media man at a glance the 
‘cost per insertion and the total 
campaign cost for any of four ad 
|sizes purchased on any of six fre- 
quency schedules. Closing date 
‘for the July 8 issue will be June 
\17. Thereafter it will be three 
weeks in advance of the date of 
each issue. 

The originally announced guar- 
antee of a combined paid and con- 
trolled circulation of 20,000 copies 
will of course be met, Mr. Wad- 
dell says. However, McGraw-Hill 
executives are now confident that 
the paid part of that total will be 
far in excess of what they had ori- 
ginally hoped for by the time the 
first issue appears. 

As of last Friday, 5,500 paid 
subscriptions had been received, 
with 15 weeks still to go before 
July 8. The circulation department 
is processing stencils as the sub- 
scriptions come in, so that it is 
always in position to launch actual 
mailings at any time. This will 
prevent any last-minute clerical 
or mechanical jam in that vital 
service. 


® Subscriptions have been re- 
ceived largely as a result of an 
industry-wide direct mail cam- 
paign, involving many thousands 
of names. 

After the third and final pilot 
issue is printed in May, three 
dress rehearsal issues will be 
brought up to the point of type 
composition in the weeks imme- 
diately preceding the first issue. 
These will be undertaken to help 
smooth out copy flow and to ob- 
serve staff organization; they will 
be for internal consumption on.y. 

Printing of Petroleum Week will 
be handled in Chicago, to provide 
a centralized circulation point for 
the magazine, which will be dis- 
tributed to all parts of the coun- 
try. Fulltime editorial executives 
will be on duty in Chicago to han- 
dle make-up and to make deci- 
sions on last-minute editorial 
matters. 


Phil Gordon Adds West Bend 

West Bend Aluminum Co., West 
Bend, Wis., has appointed the Phil 
Gordon Agency, Chicago, to 
handle advertising and promotion 
for Kitchen Craft Co. and the Lus- 
tre Craft division. Advertising for 
both companies is aimed primarily 
at recruiting salesmen and man- 
agers for distributors throughout 
the country. 


Ao RY ae 


me di dt ' eT a Bhaskar ay Vee AL nae Ne i a . ox 7 fe on at > of i Mie ‘ $e | : - “Sheed 6 i ” ais Se 
Mier See ~ % a ‘i Pp. eee) - “ay " Z py 3h sit a gs ee LeEE fem je ae my ote ie Doe a > Ca meres ry oy Wy y? ta Ge KM, oF * ae © he 4 
On. j acs way LS Pee oho 4 Si eR EK eo Lp EL tee RRR TES } SN Ria ees aah weiss it aera eae t 3 a are (AER a Brae aia IE Pte Douek Le ee ee ea ae, want a ere ¢ eh Ay Ria as ae ae # bis , 
‘J i ira: es Pa tam ee if ea a 2 aaet & thea SYS pe a Wa oe ae et ad Toa phe SL iat ds gh FG ews Shame oe A Opa i 5 Tiaras atehto ie ot RE» eae oe ea ae fay YN AEN be » wn Ean oe z Be Sek aah. ed ap xs vee owe x 
sa ber sig Soe tate 4 fens by AS). SAGA ie Rene sre) gH, a ae ee a sie] 7 RM we Teg Lk RS EN Pia a ons bee Me Ss SES Res Se eS WRN A eS eee isin te ARP tig So 
: : : A Nhe iar PSS: = y Z pt PoP aris ears «fer Shy Fis ee - 3; a ete a Peay es 2 3 ee ‘ 3 
, p » - : / Ch a bg, : ae ms fee ite UB aN \ ge Ree eS me ra - “ee a mae es Ee * ye = ae t 
m. pn ee fo Th 5") Se ao Pe | atthe ws . tie Th RA . UA. fgets : a AT INT KS ‘ 3 SAA Pa A, be (AE I) is Meads Hie by ee ¢ * te oA pabcns CN ctperes Sik) 8k aire ties eee MAA, 8 Pee Bie Fat Peet PO. pit ds akg Se 
sath I) bec iar. Yt Ne ie ENE hy ae aE Dd hea: ee pis ACES este cet St tM Ure eee AAS Fine hogar ss Apert Mee ping 4 | eae Sete RS RIT RO A Pik Rn LT oS ae nut SER OBEN FE i 2 es Ug ar ee ee 
te er an « ‘ * : ‘ ot PY See is emmeree Ot a8 ay ase a ish Aaa peal: gS Rees SR 2 aa de ak pet SRS 2 adit r a Deis Vets Sel eae te se eH) at OeTa. ind. < Sit PaO Sea tha? » 2 ts oem tal nee ate ieall ‘ 
i Heras ‘. $ } . ett “ : ; : ik Had) tes eo Wa at ee eee cag ran bei Nag Sts bine ne aed Br kt Mn A ong Toh oe A ee 2 ee f 
4 
Se Goi 
Ree ee 
ee : 
' 
canes ze be tttipi a Dae cama e ie meee a ie ee 4 24 ox 
“ie fs : a ee. So Bes koe em Pata ieee Aan ee Reema St B} $e 
eae: a icon ? é Ee i RCE See er Re sk ta | v 
B24 ae sass a ll : sins Os ‘a } ; ) 
ey bases i ag . a ra . aa ™ bet : 3 . a 
a ie bP : Bs ee = * ee = * 4 : ‘g : ae aa : 7 : 
Bi : eo ie 4 fee % . Be : E 26y é Pi. = e? J 3 ~ 3 \ J 
ae x ‘ ay oe ae a ta om ° ‘ sec Se F ae ‘ a 
= , OT ig 4 % = . oe et, i ‘ ae | " : 
ee, .* = ; cy a Se a 
he a : = é Sly ae : se : 
gi Re Wet: a a ee? cae ¥ ss eae Bes E * ; 
A a i a eee ee OF oe aR, SO i 
ae ca ee ee me 5 i Se ere RS 9 See cee ee Nee 1 
ae i SREP rat = ig 3 tt Rs mo See re Pa aR Powers . 1} 
— he cers E Ree. hag . > Se A ae ae ee a 
peste ek: a eee ee ae ee oe SO eee. ieee ri , 
ca See ; Ss iain Ss Miss. 33 re re ge ee | 
a. seo , ae Se. hee ee, i cas 3 
oy Se ae eee eee OR ee coor 
; NS os eee ; ae. a a : ae ee : 
i Sa eee Co eer 2S PG i I 59 ge é ‘ 
ie aoe a ar ea Ro Rs Pee RR ae ee a 
RS agen te eae eae i, See Se me i RR a ieee | t 
a 
x i 
oe ip 
i “y 
: { 
: 
i 4 
“Ee i | 
y si 
7 Fi 
A ! 
i . 
i 
o 
} 
] 
t 
| 2 S| 
; igs 
; 
ie 2 pane aR RRR Re SE eC | 
“ } 
r hi 
"5 ‘ 
ee 5 - o) , 
e RL t ; 
| | 
/ | 
ne : . 
: SS ee eae ee ae goals ic pgeaead aie Diag. os aay SUT ith el SENET Se cee ite,” eS eee Rh ae : : 7 \ 
Pe aes Ay REE Tee ans ae oe —g ORe Oe) eae s" . a ; i ey Paroee ne FEY eee beans a ara i s oe 
if Ieee eaeige, = a ARE Da dE a, ’ se, ge aascatees — ee ie a Se imeemierbtig ces >) Site ieee hes Jee mf 
hy eine, tos gee Ne re ees ke sea 49) Se ‘ hee ila % Rar 2 ae age ae ae ee ee a Oa ro ee ; f 
. perky te cbtee al hero. coon : ‘ hs Bs i eer ye os ee Peas Trace it a ieee 5 Pa oe an, ‘ 
See le mR cee eth ae em Ne en some een er I ey. 2 nla a eS eT ee oy 
2 a ar a ee ees ee el Fine ae Ry ai Be ite ees ae a i aC esc: Poe Se: gine Pe iy Roe Ve ie tea. q 
: co ies ut alee me nS ieee j a ‘To Bees BUpeETE oe Tt a ee 4 
Aes PEs) Ree ir) ones ar oie age aren a a athe d agit Hae Hoe Laie a Heute oe id ei : 
; : I ee Goya etet ipl RN a aa es CS pereug fe denis x 8 AER toe Samir a 2 eee aes aor Pires a. are ee i 
. ees coh eters (neo ae Bae ler « sre RRR esc su ets Aa a al I Ey sc ok es) ae 
. in) Px es core wesc ee ee a cs ee ID, (Te see Saft a e De) 5 (oe eee 25 ike eae ape Ee Vi ash oo Aas ee ave ck -* gia on Sa aes 4 
= ae ie ee neem > 2 a cai pe ake dit? oie : ees a ls kt a SR Ee gar ce oe ea its } 
iat EG i hs " iam. ing : * : a ; Meet ; is i 
f fe : 4 u N 
Bis : ~ a 8 5 : : + 
‘ ie F mt ae = ee oy " Z ; 
- * pe ete het sale : Cs rote coe , Pe Sais ea : NEE : bette oe a | 
4 Acar aera eas nm FRR R . ne " ee? ee ; gue M 5 Lo Pg ea ae < 
Jel Poin ; . et ae bs ae g : F ' ji - 
eet en a yy 
+f fe ND, oe _ = = ‘ 
Pe, oat ee ee ’ | ee ee eG een ree oe 1 
3 ie ete es a. UL! a : sd Saiieaee Bh) 
oi : i — e ~ F ie ey ‘ “ieee é mia eet . 
Z : : i : mi Ss a “al ee Gi ae) aoa ti ed Pa AL RES rhe ce x | 
: Pa eee nee : Syhes tates erg ee 3 4 r a ia ‘pe ae! ile Set oaks es eee | 
a4 cae he ee Be eS eee a : pean : se Si: seers << peas. MARS ye 
ae ae Poy of ae ; — ee : ee 8 ee gs oP A ee Oe 1 
K Beg a ea aa ear ‘epee BEL doer ae Zz asa" a es eae : xt : Be ce ae oy i ap ey. Soa i 
z ay pee: ee Pee ie ae : 4 ‘a a a Pee Ss ro St aia Ms ee Pre owe | 
; eee eee = os Re ea came ape 
2 ae Gee ee SS - Bie E>. a Wee = i.» 2a POMS ieee 3 Sa ee ‘ t} 
x eet ee 8 er | oe % ce. ‘ Oe ee eee ae \} 
Fa eS as Pla vues... 7 toa <i oe < oe ‘ ae | ar ea ee ght ba atl came ' : 
Cha Peet Pu al % + OS F a 4 Ne ; Pe as es cae ree eS " 
| i r gd Be se Moree aie ioral hy tee : j aS % ee ad 2o Sees ec gas ox 
: ss Paeseamreme rial tc. Bee 7 a Pe tie : « 3 eee ah ca eee Ee { 
7 Pe net ne te ee es aa: 2 ss ane Winer es Nate te a 
3 atk) i au tala Sa ee Bee SR ag ee pet. oh ee oo ys | ‘ 
ae aes ee e g re & oe ae gk oe aa eaaaiphe ea ne 
a nae = % # % : 2 ae eae a gan Sig, mg N 
ai ES ett eM % a sis Bie 7 ile i SB a aes ews Mee Sra ta hats 
es ne m Fas, va eu 4 es ea: ae * bd See eee! Yea ‘roe 4 | 
ae Sei fe % A g 4 i RON Ere) ia be no 3 oa) zee aa ce 
‘ 5; Sina ; Ee : ee ne ‘Se a ae etait : 
So a ? “tite. ae sei a 2 eee 5a ne vik Seah aaa ee ee aoe ‘ 
Ce ey EN oy "4 | eee. ai i ee ae 7 SE tga FI oo le Reyes 6 2 Rae alge See : 
: a er eee — — ltt i rs ie cee | 
4 Ore a ee Bae oe oe ee ee ack >t - SS aes OMS 5) ic a NG can, «Ung 
ve ei MP Gr eke. ee ee : b Sp ie ee a ee ss Sai ci eee { 
Tie Li Bae Me je rae + Sana Paes. open CE Oa asia ela « Bee ne “SS en th ae ae wk Ca pteea 
i ne a ee . Lr ee aie ee a poo cl ge ae ieee: ’ inn ee EG ee ite ae i 
zy ‘ i pe > 4 4 * a Seeger ; ’ ers.) aes 2 F ‘i z ¥ Bale tat 7 Riss feat 
ri i % oe So ae F ’ , 8 ia oh Y aes y : Pore, " 
: : Sf Bae OU oN Oe ae i ae eis 
¢ i er thy eer Pe: 4 es ad 4 A oe Baad Sh ; ee Sy rr id . bs 
Aa Wain has ae See aS a 4 Bont: 2 en Rab toy 5 io SA ay i Pies ee ; 
, “ -_ r a > ak : ‘ 
Ge ar rg wae Sy ° % Ps é Bee = of Sn g ee - sae: 5 > ae a ‘ Pe 
j Sl) fee ada ¢ . ¥ ae oe c ee ae oe : Been yee, 
om es ey ae 2 ; ‘3 ee aaa OSS: cea ; ra eck att OE SA 3 Sea ak ig 
= Petal ae i Bea iy pig ee: é a aa ao a ita le * ane om ike OES Re enters a ee 
Pomel stam oe ce ree Piatt Ay) 3 Reais € cg yi di ea! th 1 2 <a 4 i. Baie tor ate ers | 
ae Nie. aca oa ¢ 4 a eee OMe 0 eg BAS aad at fed Bye eo : 
bee (a Canara. me a) Wee * 5 et tJ ey Be Se Dg Cae igi) te, a re i eas ervey 
MM Mae ee ye yee nt eo Saget ban “> : ‘ ye ime tec sO RM te eeepc 
py he Wee ees ae a Seth ae # BS - ae HR Sea hon 2 Sa Peacomeerne Be 
ypeeieneen wee Fen - = 2 ee ee Re ee 
Rees or care Ene é ae & jae ~ SN  aR May egs i S Bn RE lB a al ee eR ii 
Pe Miya es cope 22 ee Be 3 2 al, 3 aes ine s se i ie etka sR res eter ieee pay 
: : oa ae ; SE Ea adc et a erent Ie rate. | Sa 
i Shh aes anes gh SD Oo aah” ty * © pee OO a ceteet font Sic at Rae Are = ae j 
i wider ae 4 Fe : & ORS pees MG, tc ie a CD SCO E ROE opts Ea aang ; 
, eo is eee. re ; & : vn CAA ace Mea hea. ae gma maa ct = Pai 
: peer os deel: gee a eee ‘ 
; gage ee LE: 2 : cn Stias i eta ee Sp ee 
z Br ae ee a: @& a 2 0g ee ee | 
lees ee i j & Rte, S., Niel ecehay ae ee al 
: ‘ Terre oe rat ¥ “ : i a as NG a ; 
je: ie . wR FS ey oe eae ‘% a ge Pia y 
" ; ; Se be Ly Rb: oe : 2 me Be, im eas iti ¢ } 
i ; — oie Ae : ete te . ete ld ‘ } 
‘ Aye ts Ee es by Bosc x a es ges nce , 
‘ i Mee en wah , .- ue a es ‘ Syed ays 
; ie a ned ee ~ ‘ ates S- 
" ie ae és aC fe = Ce Sie ae US sat 
. i % — a aes Pea a Re eee Beate! 
yiea sere ns ta 3 Me Re i, eae ea ee poet 
sah . : ; “ DY P ‘ BE Restrooms Sayan Cae dy ‘ me 
at Ke ite tei a nt % si ne ‘ ‘ 
’ . ‘as ager | SRS aa ‘ es ee 3 | 
es . | ei ie a = % mae } . 
sae Pe ane coe eS % . te ‘ ‘ ¢ 3 ; a a a aT he } , 
fe. yes : Sb, Eee : er ie Beare, , mt s 
io eet : is ge a Te ehie oe. , ‘ me | | 
2 % tere. r * we rena” _ pss, eee Veen weenie, “en <8 > 
Pie see es 52 AF ie x Pe he is ¢ rs oeae a, 
ee ont 5 dene: . Seas he o $< ars = An ee 5 } 
pil ee en 2 ey A Pa ey i sok a ees yo Bee | be ae Be f 
Ate oe Set ioe ee ck Ue a 8 ee a ;' ! 
1 eee oi Aaa ol ety i Ue ie a a pe Re ae eet at eg aT Pan ele ol eee ee mf 9 7 ™ 
sick ic es 2 sant is ; i 50 Ree Renee 5 | BS iil aa el ear kee: | tr ees Sage E A | 
; ae aaa ax phe okeey ie eee Be ee MN coe ornac i dy oe alo me AS 9 Ss sale ” 3 | 
: eyes : E ais? ¢ ot ee as ees eg i nan ms sages rie o>. 2 oP anaes vgse eet | 
' eee Se 2 aes: Ate x gg ara ot Se Maa py Pra) a : 
Ee, a ae a z EC ones ay Gaeta be kese" 6 op? ’ | | 
) 
y 
.F 
; 
; 7 ’ 
ri} 
| | 
| 1} 
"4 
| ' 
a Pe | | 
| 
| 
> 
} 
{ 
| j 
a | 
' 
r 
nt | 
Ban! * * uw , , = 4 . ra 
= si = ; Ks 3 are * s i - ; ree eee i te see ‘ ea Pate es. be: + pane ae Be ate es Fe En ; 5 3 y Seer ae 
: ‘ i : i : ‘ F HW DS reo A ae , hae mY ce: ir A - ; at ‘ “a BS fs 
brs tea “a f : be SY et Rage S oe ? bh, ee RL OE OO en ert 2 meee ag? Sapte ae ie Cai teats! Cea) LRM BLE AR el LG CAD pa abane ct (ete cape a, SPOS. St. ped Wek Pim trend Ea Seay Sa at eat ere on, eins a TO aS 
aphe ! é ae 3 Rpts BS + . : “ey dene pen 5* Naa iay ict Pate MgC ee i: rae a . e* et nd te he AF RE PORN 5 Oye gol cornet, Seger Ee ; ae 7 comely” Pear ; i eaEY 2 : Ts ; perv. 
var = “ei ~¢ —_ £4 * “> Silt ete? PNG Re Me RS ge hy i tg ee lable Hae BE he ek Se, See iy. - - pelt EES » shticem eg. : = phere 


| 
| 


q 


Olsen Ashton 
Ryder Schafran 
Sherratt Heiden 


INSIDE ADVERTISING—The Inside Advertising Week committee of the 
Assn. of Advertising Men & Women poses for a group photograph as 
it meets to discuss the forthcoming fifth annual Inside Advertising 
Week April 17-22. The group includes R. Steele Sherratt, Sterwin 


Chemical Co.; Marianne Heiden, 


Hall and John C. Ryder, Local Trademarks Inc.; Lorna Colquhoun, 
Town Hall Inc.; and Ben Inwood, Brown & Gravenson Advertising; 
Conrad Schafran, Edwin Freed Inc.; Leonard Elliott, Leonard Elliott 
Associates; Allan J. Hall, John C. Bull Inc.; Joseph Adduci and 
Patrick Dello Iacono, Celanese Corp., and Robert Murphy, publicity 
consultant; Harold R. Olsen, McGraw-Hill Publishing Co.; Vincent 
Ashton, Massachusetts Mutual Life Insurance Co.; John Boomer, 
McGraw-Hill, and Franklyn Hansen, art consultant. 


Boomer lacono 
Elliott A. Hall 
E. Hall Colquhoun 


Hansen 
Adduci 
Inwood 


Murphy 


Most'Families Had 


$4,000-Plus Incomes in 
‘53, Commerce Finds 


_ WASHINGTON, March 29—More 
| than half of U. S. families had in- 
|comes in excess of $4000 a vear 
in 1953, according to a tabulation 
'in the March issue of the Com- 
merce Department’s “Survey of 
Current Business.” 

| The report does not cover 1954 
| statistics, but it says that income 
| levels and distribution were about 
the same as 1953. 

The study of income distribu- 
tion for 1950, 1951 and 1953 shows 
that total family income since 
1947 has increased by aimost 
50% on either a before or after- 
taxes basis. Since there are about 
six million more families, aver- 
age income per family increased 
about 30%. In terms of “real in- 
come”’—after allowance for the 
decline in the purchasing power of 
the dollar—total income was up 
25% and average income per 
family increased by 10%. 

The tabulation showed that 40% 
of families have incomes in excess 
of $5,000 and 55% have incomes 
_greater than $4,000. Of total fam- 


ily income—$272 billion before 
taxes—$85 billion went to fami- 
lies (including unattached indi- 
viduals) with incomes under 
$5,000; $117 billion went to fami- 
lies in the $5,000-to-$10,000 brack- 
et and $70 billion to those with 
incomes of more than $10,000. 


= The under-$5,000 group, which 
got roughly a third of the total 


‘income, included 29,400,000 fami- 


lies, about 59% of the total. The 
$5,000-to-$10,000 group, with 43% 
of the income, covered 17,300,000 
families—about 34%. And _ the 
more than $10,000 group, with 
25% of the income, accounted for 
3,800,000 families, or 7%. 


Grafman Opens Chicago Firm 

Howard Grafman, formerly ra- 
dio director of National Broad- 
casting Co., New York, has opened 
his own tv film distribution firm 
in Chicago, as Howard Grafman & 
Associates. He will be sole distri- 
butor in Wisconsin, Indiana, Mich- 
igan, Illinois, Minnesota and Mis- 
souri for Governor Television At- 
tractions, Major Television Pro- 
ductions, National Television 
Films, Atlantic Television Corp., 
and Harry S. Goodman Produc- 
tions, all of New York. 


Frederick Atkins Co.; Edgar V. 


New Cahill Book 
Offers Hints to 


Small Store Owners 


NEw York, March 29—Jane Ca- | 
hill, writer for Women’s Wear 
Daily and author of “Success on 
a Shoestring,” has collected a 
group of stories and letters from 
her column, “Experiences of 
Smaller Stores,” for a book of the) 
same title, released by Fairchild 
Publications here, March 28 (160 
pages, $3.95). 

Mrs. Cahill’s book contains in-_ 
teresting merchandising ideas for | 
small shops that have proved suc- 
cessful in over 100 stores. 

The first chapter contains some | 
new ideas on sales approach, pro- 
motion and display. 

In the second chapter, blueprints 


for opening a variety of small | 


shops are offered by shop owners 
who have used unusual techniques. 

Examples of the use of tele- 
vision, radio, newspapers and di-| 
rect mail by small shops are given, 
along with an analysis of mail 
order catalogs. 
Blue Star Foods Expands Ads\ 

Blue Star Foods Inc., Council 
Bluffs, Iowa, will use Sunset and 
Life plus radio and tv in its new 
advertising program, the biggest 
in its history. Blue Star packs and 
processes canned and frozen foods. 


|Pleskach & Smith, Omaha, is the | 


agency. 
| 
IRC Buys Hycor Companies | 
International Resistance Co., 
Philadelphia, maker of resistors, 
has purchased the Hycor Com- | 
panies of California and Puerto | 
Rico, maker of magnetic and audio | 
devices and resistors. | 


AAMERICAN DECALS Z= 


FOR INDOOR OR OUTDOOR 


No other permanent type point of 
purchase medium offers the com- 
bined versatility, durability, and 
economy of American decal signs. 
Quickly applied to either glass or 
opaque surfaces, either indoors or 


outdoors. American decals put valu- 
able advertising space to work for 
you—day and night—and this space 


is cost free! 


USE 


+ EPS. OLA 


American Decals remain bright and 
attractive for years, provide immediate 
identification of your sales outlet—tying 
in all your other advertising efforts at the 
time and place your product may be actually 
purchased! 

Allow American to help you plan your decal 
dealer signs now! Art and consultation 
services without obligation. 


Bx 


ee ere a ae . AND MIRRORS 
WRITE today for your a . 
tree full coler brochure cee as . 
ond samples. ° | oes, . 


ON VENDING 
MACHINES 


. 


CLEANS EASY 
STORES Easy\ 


elephants! 


tional selling impact. 


Riffling through our Unlikely-Prospects file we came upon a 
folder with the legend “‘How To Sell An Elephant’. The blue- 
print included a floor stand for Jumbo and, typical of Gibraltar 
sales-sense, tie-in displays for allied products. And of course, a 
copy slant: “Bring Home a ‘Safari Surprise’. A Pedigreed 
Pachyderm, 1 Four-Seated Howdah, a Chrome Elephant Hook 
and 2 Sacks of Freshly Roasted Goobers.”’ It was real pretty. 
Some day some heads-up Maharajah is going to sell more 


Ingenious free-form corrugated demon- 


“In Usefulness lies the true Beauty.” 


—Sir Thomas Ibid, 1602-38 


DISPLAY 


DIVISION 


NEW YORK: LACKAWANNA 4-9684 


At Gibraltar, design is an inclusive term. It starts with a 
sound merchandising idea, one that flows naturally from a 
sound product. The display is individually tailored to that idea. 
Our corrugated board, silken-finished in any color, is rubber- 
plate printed with high gloss inks by Gibraltar’s exclusive 
VARNICOLOR Process—for reproduction that sings. 


A Gibraltar display is a Beautiful Creature . 


works! 


stration display for General Electric 
Roll-Around Vacuum Cleaner, with 
adjustable copy panels for strong addi- 


CORRUGAT 


Gibraltar 


ED PAPER COMPANY, INC. 


3 Entin Roa 


Le 
R 


d, Clifton, New Jersey 


EP idee of onks 


NEW JERSEY: GREGORY 1-1450 


. . because it 
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Like Hotcakes—at 


(Continued from Page 2) | 
people will pay premium prices for 
top-quality products. 

In the case of Sara Lee, they | 
have been asked to pay double the | 
going price for “economy” baked 
goods, and apparently have been. 
quite willing to. 

Last Saturday, Sara Lee notched 
another milestone for itself when 
it sponsored a_ sports. special 
event—the “Chicago Daily News 
Relays”—over ABC-TV stations 
in 13 markets outside Chicago, 
the network stretching from Den- 
ver to Bridgeport, Conn. This 
“junior spectacular,” featuring 
such track stars as Fred Wilt, 
Wes Santee, Rev. Bob Richards 
and Harrison Dillard, represents | 
Sara Lee’s first sizable tv splurge | 
and probably its nearest approach | 


Sara Lee Bakers Find Quality Sells|| 


Double the Price 


so far to national advertising. 

It is indicative of the growth of 
the company’s sales area (from 10 
to 30 states in the last year) that 
a year ago such a tv venture would 
not have been possible, except as 
“force” advertising. Two years 
ago, it would not have been pos- 
sible at all; the company had not 
yet reached outside Chicago. 
Charles Lubin 
es If the relationship between 
video sports and coffee cakes seems and sending 100 frozen coffee cakes 
remote, it presents no problem to to the U. S. Senate during a fili- 
Mr. Lubin, who leans toward the buster. 
spectacular as a means of spread-| Newspaper and point of sale ads 
ing product news as fast as pos-| are equally spectacular for a com- 
sible. Other stunts of last year in- pany with limited ad funds. Mr. 


‘cluded setting up on Chicago’s Lubin—his own ad manager— 


Michigan Ave. a mammoth “3-D” | works closely with Cunningham & 
spectacular outdoor board featur- | Walsh, the agency, to keep the 
ing a 27x14’ slice of coffee cake, |emphasis on succulent photo-real- 


-|company spends three times as 


ism. Color is also heavily used: | 
last fall, Sara Lee used r.o.p. color | 
pages to kick off 
drives in 17 cities in the course of | 
two months. 


All this means an unusually) | 
high advertising budget for a man}. 
by no means “advertising happy.” | 
The $250,000 budget of last year | | 
represented better than 5% of| 
sales, and the $350,000 projected | ~ 


for this year will figure out still 
higher. Sara Lee officials say the 


much advertising cakes in the 
Chicago area as its nearest com- 
petitor. Expenditures include spe- 
cial tv and radio spots and a local 
kiddie tv show which the com- 
pany has sponsored for two years. 


® Network tv is also talked about, | 


though Mr. Lubin is too busy en- 
tering new markets and personally 
supervising his baking operations 
to worry about it now. 

“We can’t tackle everything at 
one time,” he complains. 

As suggested above, Sara Lee— 


oO 


pany that stands by you.’ 
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How to make good advertising better? Liberty 
Mutual ads were getting good readership. good results. 
Then, intensive copy research and impact studies pointed 
to a more powerful campaign with a new theme: “The Com- 
’ Factual, picture-caption ads tell 
about Liberty’s loss-prevention and claims services. This 
client of 20 years’ standing is served by BBDO Boston. 


Picture windows and window walls were a rare sight 
in 1935. That’s when Pittsburgh Plate Glass Company be- 
gan consistent advertising to promote the use of glass in 
homes. Today, Pittsburgh glass plays a handsome part in 
homes across the country. 1955 ads use before-and-after 

ictures to sell beauty at a glance. Copy makes a clear case 
Le comfort and economy. Prepared by BBDO Pittsburgh. 
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BATTEN, BARTON, DURSTINE 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND * PITTSRURGH * MINNEAPOLIS * SAN FRANCISCO * SEATTLE * HOLLYWOOD * LOS ANGELES + DETROIT * DALWAS * ATLANTA 


@ Watch out for the Road Birds. Feathered characters 
in the new Ethyl Corporation series have human counter- 
parts on every highway. Every motorist knows them. Zanies 
like the “Darting Road Runner” 


caricature bad drivers. 


while the “Smart Bird” sells good driving and premium 
gasolines. Birds appear regularly in leading magazines, 
reach a nation-wide audience of some 48 million readers. 


@ The “Ban Wagon,” nation-wide promotion for new 
Ban deodorant with the unique roll-on applicator, began 
rolling last month. Arthur Godfrey on the CBS-TV network 
and a series of magazine and Sunday-supplement advertise- 
ments lead the selling parade for this new Bristol-Myers 
product. Exclamation-point format ties in with Ban pack- 
age design and widely distributed point-of-sale material. 


& OSBORN. INC. 
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INTO PITTSBURGH—This Sara Lee 
color page will appear in the Pitts- 
burgh Press, April 28, as part of 
an introductory drive which be- 
gins in mid-April. Other cities to 
be entered in the same month in- 
clude Des Moines, Fort Wayne, 


Kansas City, Memphis and Nash- 


ville. 


named after Mr. Lubin’s 14-year- 
old daughter— got its start in the 
‘notion of letting quality determine 
'price, rather than the reverse— 
which Mr. Lubin thinks has been 
damaging to the baking industry. 


| 
| 


|an eighth-grade education. He put 


# Mr. Lubin entered the baking 
field as a baker’s apprentice, at 
the age of 14 and equipped with 


in 16 years as a baker for various 
retail concerns, including A&P, 
and finally emerged as proprietor, 
along with his. brother-in-law, 
Arthur N. Gordon, of a small bake 


shop chain. 


Another 15 years went by dur- 
ing which Mr. Lubin brooded over 
his favorite thesis—that a cheese 
cake or coffee cake using quality 


ingredients and no preservatives 
could be mass marketed on a fresh- 


daily basis to food stores over a 
large area. Then, in 1951, Messrs. 
Lubin and Gordon formed Sara 
Lee as a wholesale bakery operat- 
ing out of the back end of one of 
their bake shops. One truck was 
used to deliver cheesecake to res- 
taurants. 


-@ Today the Sara Lee plant em- 
_ploys 150 people in its new 35,000 
sq. ft. plant, which is already in 
need of expansion, and it needs 40 
trucks just to make fresh deliver- 
ies in the home area. 

A corollary of Mr. Lubin’s orig- 
‘inal thesis was that customers 
could be enticed to pay the prices 
that go with top-quality baked 
goods. Sara Lee offered an excel- 
‘lent test of this; its coffee cake, 
for example, was introduced at 
79¢, compared with an average 39¢ 
for most grocery store coffee cakes. 
In the light of this, it’s an indica- 
tion of the market for “luxury” 
goods that Sara Lee now has its 
|products in 85% of ali Chicago- 
/area food outlets. 

Shrewd promotion and a de- 
termination to tell the “quality” 
|story have helped too. Mr. Lubin’s 
baker’s fondness for choice in- 
gredients is reflected in the com- 
pany’s advertising, which greatly 
relishes telling the number of pe- 
cans on top of a coffee cake or the 
number of layers (81) within it. 
It also harps on the fact that Sara 
Lee uses only butter as shortening 
(a quarter-pound of it in each 
_coffee cake), and that the butter 
‘is all 93 score—the top commer- 
cial grade. 


s Sara Lee’s use of butter has af- 
fected others than the consuming 
public. Last week, a_ grateful 
American Dairy Assn. presented 
Mr. Lubin with a “distinguished 
service award” for promoting the 
| industrial use of-butter and hiking 
| consumen demand for products 
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made with butter. 
As it has grown, Sara Lee has 
had to develop a number of new 
mass production and marketing 
techniques. Led by Jack Kollman, 
v.p. in charge of production, it has 
innoveted a number of mechanical 
devices to simulate handicraft 
quality on a volume scale. And it 
was through Mr. Lubin’s hammer- 
ing insistence that Ekco Products 
Co. developed the aluminum foil 
pan which Sara Lee was the first 
to use in marketing baked goods. 
.Since then, it is said, 367 bake 
shops have followed Sara Lee’s 
lead, and Ekco has built itself an 
$8,000,000 business producing foil 
pans. These also cost twice as 
much as cardboard containers, 
says Mr. Lubin. But they keep 
cakes fresh longer and provide 
much stronger packaging, he adds. 


# One innovation—freezing—was 


mits. It happened when a repre- 
sentative of a large Texas grocery 
supply company overcame Mr. Lu- 
bin’s reluctance, and got him to 
freeze 25 cases of cheesecake for 
shipment to Dallas on a test basis. 

That was a year and a half ago; 
major Texas markets were soon 
tapped on a regular basis through 
truck shipments of frozen goods, | 
and now shipments to Texas alone 


it takes talent... 


When Benvenuto Cellini wrought his golden 
masterpieces, talent was his major tool. 
So at Eureka. Fifty years of craftsmanship 
help create sales promotions potent in 
persuasion, rich in results. When planning 
your next coupon or trading-stamp cam- 
paign, rely upon Eureka’s fine design and 
printing... the infinite care given to cata- 
logues, collection books, coupons, Qut- 
serts, poster stamps. At Eureka, we have 
this talent. Consult us about your next 
sales promotion. 


EUREKA SPECIALTY PRINTING CO. 
567 Electric Street, Scranton 9, Pa. 


POINT OF SALE—Typical letterpress point of sale poster, prepared by | 
Sara Lee’s agency, Cunningham & Walsh, employs painstaking 
realism, lots of color. The agency will be replating in the next few 


! 


ALL BUTTER | 
|, COFFEE CAKE | 


weeks as Sara Lee changes to a solid-cover package on its cheese- 
cakes and pound cakes (not the coffee cake). The packaging prob- 


lem: housewives, long skeptical of “fresh” baked goods, have a 
habit of poking fingers into the merchandise. 


approximate in volume the fresh that fast expansion is that the rapid 


deliveries in the Chicago area. 
Since then, new Sara Lee mar- 
kets have been opening like the 
flowers in spring. Some of the 
most recent include: Louisville, 
which Sara Lee entered seven 
weeks ago and now has more than 
100 stores; Atlanta, which surren- 
dered two months ago; Frankfort 
and Lexington, Ky., opened only 
two weeks ago, and St. Louis, 
which was entered three weeks 
ago on a fresh-delivery basis. 


If this seems like hasty expan- sure the product is what it should 
sion, it is nothing in comparison | be.” 


with the plans which, according 


to Mr. Lubin, are being forced on Cleworth Promotes Maultsby: 


| 


| 


him by the demands of food bro- | 


kers for the line. The entire New 
England area was opened up in 


February, and the Sara Lee sales | 


staff is now laboring hard to 
achieve national distribution in 
the shortest possible time. 


= New York City and the Pacific |Tepresented Textile 


our position. 


rise of Sara Lee has spawned a 
whole school of competitors. Mr. 
Lubin resists this argument, how- 
ever. 

“Our competitors haven’t hurt 
us,” he declares. “In a lot of cases 
their cheaper products have helped 


“There are no tricks to this busi- 
ness,” he adds. “You either produce 
top quality goods or you cheapen 
the product to make money fast. 
Our main objective is to make 


Appoints Nathaniel Pastor | 

Ralph C. Maultsby has been ap-| 
pointed advertising sales repre- | 
sentative in the southern territory 
for the six publications published 
by Cleworth Publishing Co., 
Greenwich, Conn. He formerly | 


Age only, 


Coast are the key remaining areas, which became a Cleworth paper in 


and Sara Lee makes no secret of | January. Other Cleworth publica- 
the fact that it plans to move into| tions which Mr. Maultsby will 
both sectors soon. The time is an- _Tepresent include Plastics World, 
other matter, though there seems | /"dustrial 


to be no doubt that the company 
will enter New York this year if 
one important problem can be 
licked. 

That problem is the lining up of 
top-grade food brokers who can 
produce that premium item, freez- 
er space, and at the same time 
guarantee proper storage and fast 
handling. These are musts for Sara 
Lee, since, as one official puts it, 
“79¢ for a product that isn’t top 
quality is a terrific amount of 
money.” 


Another reason advanced for! York Herald Tribune. 


| 


Woodworking, Power 
Equipment, Maintenance and Mod- 
ern Patternmaking. 

Cleworth has named Nathaniel | 
Pastor sales promotion manager. | 
Mr. Pastor previously was assis- | 
tant promotion manager of Moore | 
Publishing Co., New York. | 

| 


‘H-T’ Boosts Auerbacher 
Adolph Auerbacher, formerly in 
the classified and national adver- 
tising departments, has been 
named assistant to the classified 
advertising manager of the New 


Allied Stores Sponsors 


New Shopping Center 


Allied Stores Corp., New York, 


the nation’s largest department) 


store group, has announced its 
participation in another giant re- 
gional shopping center—the 110- 
acre Mid-Island Plaza in Hicks- 
ville, L. I. The center, scheduled 
to open in September, 1956, will 
have 130 stores and is expected 
to do an annual business of $60,- 
000,000. 

Other shopping centers in the 
network being sponsored by Al- 
lied—most of them still under con- 
struction—are Northgate, Seattle 
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(opened in 1950); Gulfgate, Hous- 
ton; Southdale, Minneapolis; Mir- 
acle Mile, Rochester, Minn.; Swift- 
on, Cincinnati; Shopper’s World, 
Framingham, Mass.; Bergen Mall, 
Paramus, N. J., and an unnamed 
center at Peabody, Mass. 


Chandler Named S. M. 
Edmond P. Chandler has been 
appointed national sales manager 
of I. Smallman & Sons Co., Pater- 
son, N. J., maker of Craftsman 
billfolds. Before joining Smallman 
two years ago, Mr. Chandler was 
assistant sales manager of Saxony 
Watch Co. and Topps Products. 


(4... MEYERCORD 


also makes specially processed 


DECAL SIGNS 


for application to the 


OUTSIDE of Doors and Windows 


Over 200,000 of these exterior- 
mounted decal signs have been used 
by Liggett & Myers to promote their 
“L & M Filters” brand. These signs are 
specially processed by the Meyercord 
Co. for outdoor application ... to glass 
store doors and show windows. L & M 
prefer exterior decal signs because 
they feel this type of application offers 
them several advantages such as con- 
venience for the salesman installer, 
usual dealer cooperation and accept- 
ance. All of which adds up to a peak 
number of sign installations. This sign 
is double faced, with a courtesy mes- 
sage facing the store interior. If you 
use point of sale decal signs, we invite 
you to get full facts about Meyercord 


decal signs. Write us... 


Do you have a copy 
of the MEYERCORD 


Advisor Manual? 


This valuable book on point 
of sale decal signs is yours free 
for the asking. It shows how 
large and small firms alike 
make that all-important con- 
\ tact at the point of sale with 
h eye-arresting MEYERCORD 
Decal Signs. Request on your 
company letterhead, please. 


ADVERTISE 
DECORATE 
IDENTIFY 
with 


MEYERCORD 
DECALS 


THE MEYERCORD co. 


| Weld Linge Decabeomania Manufacturers 


DEPT. E-201 


e 5323 WEST LAKE STREET e CHICAGO 44, ILLINOIS 


French?” 


Double-duty 4 color red brick chimney 
corrugated floor stand for Colgate 
Palmolive Company that won 1955 
Point-of-Purchase Printing class award 
of N.Y. Employing Printers. 


Lithographed copy panel by Kindred 
odes Loan. 


Grandfather had a favorite gag that rolled him in the aisle. 
Straight-faced he would say: ““Talk of culture, do you know that 
in France even the little children in the streets speak fluent 


We have the strangest feeling we’ve been hearing Variations 
On A Theme. We once used a copy line—‘‘Take a Gibraltar 
floor stand and stomp on it; bring it home and let the kiddies 
romp on it. You can’t beat the ‘sell’ out of it: it’s corrugated !” 
Later, three persons said to us in effect—*Got curious and tried 


speak fluent French! 


DISPL 


Gibraltar 


CORRUGATED PAPER COMPANY, INC. 


AY DIVISION 
NEW JERSEY: 


3 Entin Road, Clifton, New Jersey 


to take one of those things apart. You know, they’re really bui/t/”’ 


Let’s start at the beginning. We make our own corrugated. 
We fabricate and print it. We assemble with watchmakers’ 
precision. Every operation is conducted, coordinated and 
quality-checked under a single roof. No one knows the special 
art of making corrugated displays better than we; we were 
practically born into this business . 


NEW YORK: LACKAWANNA 4.9684 


. . We darned well ought to 


GREGORY 1-1450 
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CHICAGO 11 
22 East Illinois Street 


LOS ANGELES 15 
928 South Figueroa Street 


WASHINGTON 1, D.C. 
509 F Street, N.W. 


non-smearing. 


CARLING BREWNG COMPANY BELLEVILLE [iL ST.LOUIS MO 


_ UNFINISHED’ BOARD—So successful was the illusion 
created by this Carling Brewing Co. board in St. to tattle about the painters’ “dereliction.” 


cama... cere ame 


Louis that passersby actually phoned the brewery 
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‘Warwick & Legler Names 3 
| Robert Kroll, z 
Batten, Barton, Durstine & Osborn, |manager of the New York News,| Retail Stores to i 
has been named tv copy supervisor has been named head of the news- . ; 
of Warwick & Legler, New York. | paper’s circulation department, Feature Mail Order } 
4 ‘The agency also has appointed succeeding Ivan M. Annenberg, 
~ |Robert L. Edens and Richard circulation director, who has re- 
|Eskilson copy supervisors. 


\‘News’ Promotes Welkowitz 


formerly with William Welkowitz, circulation 


| signed. 


RANK MAGAZINE 


How advertisers of 


PASSENGER CARS & VEHICLES 


rank national magazines 


ADVERTISING 


REVENUE 
(Jan.-Dec. 1954) 


1. LIFE 


$8,516,549 


2. Saturday Evening Post 


7,199,062 


3. Time 


2,655,850 


4. Look 


2,059,926 


5. Newsweek 


1,201,058 


Ranking of national magazines 
in total advertising revenue 


1. LIFE $114,035,747 
Saturday Evening Post 77,940,710 
. Time 35,143,779 
Look 26,675,479 
. Better Homes & Gardens 23,741,055 


Source: Publishers’ Information Bureau (gross figures) 


9 Rockefeller Plaza, New York 20, N. Y. 


Spiegel Abandons 


—_ nt! op Oe pe att ae 


CHICAGO, March 29—New mer- ¥ 
chandising trends in the retail spe- nN 
|cialty store field indirectly caused ‘ 
Spiegel Inc., merchandising house, 

- operate at a loss in 1954. y 
| In its annual report the com- oa 
|pany, which does an _ extensive 
‘mail order business, revealed that } 
| because of special charges incurred 

in disposing of unprofitable retail | 
outlets, it had a loss of $2,290,480 
for 1954. -_ 

Before special charges, 1954 _ 
earnings were $1,506,462, compared 
with $1,225,912 in 1953. Net sales 
were $129,201,693 compared with 
$134,082,399 in 1953, a decrease 
of 3.64%. 

Board Chairman M. J. Spiegel 
told the story succinctly in the | 
report to the stockholders. 

The company, which had con- 
centrated exclusively on mail or- 
der credit selling prior to 1942, \ 
decided to revise mail order sell- * 
ing, using cash and credit tech- ; 
niques, and to enter the retail field 
during World War II because of 
the problem created by the im- ; 
position of restrictive consumer i) 
credit legislation during the war, 
he said. This arrangement helped 
Spiegel weather the war period. 


See 


= “During the postwar period, 
new patterns have characterized 
the retail specialty field,’ he con- 
tinued. “Locations that were once 
highly desirable, and commanded 
rental premiums, are being chal- 
lenged by new retail sites. In some / 
specialty fields there is evidence a 
of a trend to franchised, individ- 
ually owned stores, and in other 
instances the competition from 
discount houses has reduced the | 
/profit potential of standard retail 
specialty chains.” i 
| Consequently, he explained, it ¥ 
'was decided to expand the mail oF > 
| order division, where the return 
‘was consistently greater than 
‘those from the specialty stores. 
‘The liquidation of the retail stores )) 
“began in 1954. } 
_ Spiegel has been selling its 
fashion store chain, the Robert 
|Keith and Sydnor Hundley furni- 
ture stores and five furniture 
stores in Chicago. The sale liqui- 
dation process will be completed 

in 1955, Mr. Spiegel said. 

Mr. Spiegel said that mail order 
sales and profits during 1954 had 
improved, offsetting somewhat the ; 
losses incurred in selling the re- 
tail units. 
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UHF Station Suspends 


Atlantic Video Corp. has re- 
_ quested FCC permission to sus- 
pend operations of WRTV, Eaton- 
town, N. J., u.h.f. outlet. The com- 
pany has an application pending 
\for a v.h.f. channel. 
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This Week in Washington... 


House Votes Probe of Food Prices 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, March 31—The 
farmer’s income has been dropping, 
but food prices haven’t. So this 
week the House voted $1,000,000 
for a special study to spotlight the 
portion of the consumer food dol- 
lar which goes to transportation, 
processing and distribution. 

The investigators are supposed 
to take typical crops, and develop 
Statistics on price spreads from 
1945 to date. There’s to be a care- 
fully planned information program 
“to develop a better understanding 
of the extent to which such fac- 
tors as freight rate increases, an- 
tiquated market terminals and spe- 
cial processing and packaging of 
foods has added to prices paid by 
consumers.” 

Some members are hopeful that 
the study will lead to the elimina- 
tion of inefficient and antiquated 
marketing methods. As an exam- 
ple, Rep. Jamie Whitten (D., Miss.) 
mentioned the New York area. For 
some commodities shipped from 
California, he said, more costs are 
added from the west bank of the 
Hudson to the consumer than all 
the rest of the way. 

“It is time we had the facts tab- 
ulated,” he said, “‘so the folks af- 
fected—the New York City con- 
sumers—can bring about whatever 
correction they want to.” 

. e e 

Watchdog: House appropriations 
committee investigators were hor- 
rified to discover that the Depart- 
ment of Agriculture is still putting 
money into such projects as “Flora 
of Dominica” and “Orchids of 
Guatemala.” And there was some 
uneasiness about studies on “Rural 
Sociology,” “Family Utilization of 
Clothing in Minnesota” and “The 
Differences in Clothing Worn by 
City and Farm Families in Kan- 
sas.” 

The committee said it thought 


the money should go to things of 
more direct interest to the farmer. 
It recommended some studies on 
“Household Food Consumption” 
and “Family Budgets and Expend- 
itures,” or better still, “The Prob- 
lems of the Beekeeping Industry.” 

“The importance of bees to the 


proper pollination of crops is well| ™ 


recognized,” the committee said. 
« © ~ 
Indicator: FCC’s new decision 
requiring fm stations to conduct 
their “storecasting” programs in 
periods of the day when they are 
not programming for the home 


audience is being studied by both} 


the pro and anti subscription-tv 
camps. The commission contends 
that a program which is put out 
with a particular customerin mind 
is “point-to-point” communica- 
tions, and cannot be considered 
“broadcasting” within the meaning 
of the Communications Act. 

Would a subscription-tv broad- 
cast be “point-to-point” communi- 
cations? General opinion here is 
that FCC left itself ample oppor- 
tunity to decide either way when 
it finally gets around to ruling on 
the problem. 

e . * 

Clean-up: The Senate has broad- 
ened the pornography section of 
the postal laws in an effort to 
trap obscene phonograph records 
which enjoyed a semi-legitimate 
status. The existing law bans “ev- 
ery letter, packet or package or 
other mail matter containing any 
filthy, vile or indecent thing, de- 
vice or substance.” 

The new definition, in S. 600 
reads, “every obscene, lewd, las- 
civious, indecent, filthy or vile 
article, matter, thing, device or 
substance.” Chief advocate of the 
bill was Sen. Estes Kefauver (D., 
Tenn.), chairman of the committee 
on juvenile delinquency. He 
warned that the traffic in filthy 


material exceeds $100,000,000 a’ 


© Largest creative producers 
of outdoor mesh banners. 


© Largest consumers of Day-Glo 
in the printing of 
advertising signs. 


THE MASSILLON-CLEVELAND-AKRON SIGN CO. 


MASSILLON 


OHNO. 


Fifty-one years in the manufacturing of outdoor ad- 
vertising signs in drill—fiber—metal—cardboard— 
mesh——pennants and plastics. 


Manufacturers of M-C-A Banner-Tender System. 


61 
'|Sunbeam Signs with NBC-TV_ |Korvette Plans Store Center 
Sunbeam Corp., Chicago (Per-| A $5,000,000 retail store center 
rin-Paus), has earmarked a $3,-/\is planned by E. J. Korvette, dis- 
000,000 budget for NBC-TV start-|count chain, in Suffolk County, 
ing in September. Sunbeam will| Long Island. The shopping center 
sponsor one third of the Milton| will be located on 20 acres of 
Berle and Martha Raye shows—|ground. Korvette, which says it 
these will alternate Tuesdays at|does a $24,000,000 volume in six 
8 p.m., EST. The company also has|units operating in New York, 
ordered three participations in the| White Plains and Hempstead, ex- 
Sunday night color specs and 60) pects the Suffolk outlet to do $15,- 
participations on “Home.” 000,000 in the first year. 
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multi-colored feathers is ani- 
mated with such precision that it 
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head from side to side and opens 


and closes lower beak. Mounted 
on a perch 16 inches long. The 
display is 52 inches high overall 
when mounted on a base 10” x 
17” x 10”. 

Our ADC Message Repeater is 
installed concealed in base and 
delivers the “sales pitch” auto- 
matically. A most effective ani- 
mated and talking store display. 
Let us tell you how you can use it. 


DIAMOND SET’S A GIRL’S BEST—Under- 
wood Ltd., Toronto, is using three 
ads, beginning with the one above, 
to push its 150 model in Canada. 
Future ads declare that if the sec- 
retary’s a brunette, she’ll want the 
machine for its speed; if a red- 
head, for its “personal touch.” J. J. 
Gibbons Ltd. is the agency. 


year, and is still growing. 


imated 
stcteamafanip? How's neon.) 4WE Can create an animate 
can leaders are fighting to save e e . | d 
display to fit your special needs 


the administration’s 7.6% postal 
pay and job reclassification bill 
and Rep. Joseph Martin (R., Man : . 
i y of the animated displays we have created can be adapted for your use— 
Mass.) thinks he has a good or we can design and make what you need. 
We have been in this specialized business for almost a quarter of a century 
and have served thousands of local, regional and national advertisers. Here 


chance. 
In a display of generosity, the 
are a few of the national accounts we have served with animated displays: 


Senate has voted a 10% raise for 
all government workers and the 
House has already indicated by an 
overwhelming vote that it thinks 
7.6% is less than the postal work- 
ers should have. 

But Pres. Eisenhower has im- 
plied that the postal workers are 
likely to end up with no raise at 
all if their unions continue to try 
to break his 7.6% ceiling. And it 
‘is beginning to look as if the 
House will take him seriously. 


The Borden Company 
Pillsbury Mills, Inc. 

National Dairy Products Corp. 
Ralston Purina Company 
Albers Milling Company 
Beatrice Foods Company 
Swift and Company 

Manley, Inc. 


Carnation Company 

International Shoe Co. 

Jones Dairy Farm 

Quaker Oats Company 

Foremost Dairies Inc. 

State of Maine 

Eskimo Pie Corporation 

Fairmont Foods Company 

Let us show you why it will pay you to use an animated talking display to 

get that extra attention for stimulating impulse buying. 
Write today for illustrated 16-page folder showing and describing many 

Agency Elects Hubbard V.P. of our special displays. 
L. J. Hubbard, who joined Do- | 

| herty, Clifford, Steers & Shenfield, 


| : ANIMATED DISPLAY CREATORS, INC. 


posesttn gg: Hg cagheinwy om vp. | 111 So. 6th Street * Minneapolis 2, Minn. 


| of the agency. | v4 


and/or a Beautiful Pri 


could, though .. . 
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up, up! . . the only 


Ten hand operations went into this 
nautical simulated blonde wood floor 
stand for Seagram Distillers Ancient 
Gin and Tonic promotion. 


Lithographed copy panel by Consoli- 
dated Litho. 


A certain Mr. Bong loved to read fairy tales, where all a chap 
has to do is Make A Wish and pfft! he gets a million dollars 


example, Mr. Bong made the finest hand-skirled coppits east 
of the Rockies, and couldn’t sell a one. He kept wishing he 


One day some Gibraltar ad-lines caught Mr. Bong’s eye. 
. most dynamic selling method yet devised . 


Point-of-Purchase field . 


punctual delivery!! agreeable prices!!! Got a Problem? Simply 
call The Man From Gibraltar!” 


. gives you matchless quality! super- 


ncess. Such stories destroy initiative. For 


“This reads like a Wish-Come-True,” said Mr. Bong. He 
dialed LAckawanna 4-9684. “Ready, Gibraltar?”’ he cried. 
“Well, then—GO!” 


No time for fairy tales now; Mr. Bong’s too busy selling 
. sales go up, 


under-one-roof plant in the corrugated 


coppits. It’s that easy with Gibraltar displays. But you do have 
to say—GO! 


NEW YORK: LACKAWANNA 4-9684 
NEW JERSEY: GREGORY 1-1450 


DISPLAY DIVISION 


Gibraltar 


CORRUGATED PAPER COMPANY, INC. 


3 Entin Road, Clifton, New Jersey 
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Parker Joins Presser as A.M.) Mr. Parker was formerly with the 

George L. Parker has succeeded | promotion department of WCAU 
Allan E. Shubert Jr. as ad man-| (radio and tv), Philadelphia. Mr. 
Theodore Presser Co.,| Shubert has joined Etude as gen- 


Bryn Mawr, Pa., music publishers. eral manager. 


readers of DOWN BEAT 
are an unexcelled market 
for you. They love good 
music and want the finest re-’ 


roduction. They rely on DOWN 
BEAT’S Hi-Fi section for guidance. 


More than 50,000* buy DOWN BEAT 
More than 100,000 read DOWN BEAT 


Write today for complete market information! 


DOWN BEA 


Everything In the World for the World of Music 


Down Beat—Covu 
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Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 


Publishing since 1934 —La Farmacia M 
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Nodding Nightingale, 
Other Poor Drivers. 
Featured by Ethyl 


New York, March 29—Ethyl 
Corp. is marking its 30th year 
of national advertising with a 
new magazine campaign that 
promotes both courteous” driving 
and premium gasoline. 

The new series features “Road 
Birds” in a series of cartoons de- 
picting annoying kinds of drivers. 
A “Smart Bird” (an owl) also 
appears in each ad to sell good 
driving, plus the advantages of 
premium gas. 

Annoying drivers who get the 
“Road Bird” 
“Nodding Nightingale,” who falls 
asleep at the wheel, and the “Dart- 
ing. Road Runner,” who jumps 
frdm lane to lane without signal- 
ing. 


® Russell B. Weston, Ethyl ad- 
vertising manager, in discussing 
the new campaign, said that it is 


treatment are the| "=. 


Its smart to use premium gasoline! 


Advertising Age, April 4, 1955 


(ORE WOH 9 oy RE eer 


Smart Bid. 


et Chea 2a 


FOR THE BIRDS—Ethyl Corp. is conducting a new series of page ads 

to promote road courtesy and premium gasoline. Color and b&w in- 

sertions are scheduled in eight magazines. Batten, Barton, Durstine 
& Osborn is the agency. 


hoped that it will be received with 
the same public enthusiasm as 
others that the company has con- 


KOA-TV DELIVERS : 


MORE VIEWERS 
‘MORE TIMES 
THAN ANY OTHER 
DENVER STATION 


TOTAL WEEK TOTAL WEEK SATURDAY 
6 p.m. to Midnight 6:30 p.m. to 10:30 p.m. 7 a.m. to 6 p.m. 
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_ : 40 
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SHARE OF AUDIENCE 
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Plse are the unvarnished facts 
about station supremacy in the 
booming Denver market... honest, 
reliable figures based on what 
TV advertisers want most— 
VIEWERS! No trumped-up 
tabulations or trick time segments 
...no inane interpretations or 
cunningly-contrived word 
combinations here— just plain, 
unadulterated share-of-audience 
figures for all time segments taken 
directly from the Hooper 
Audience Index, February, 1955. 
KOA-TV leaves the tricks to the 
tricksters... presents these 
figures in a sincere effort to be 
helpful to you. That KOA TV 
delivers more viewers morc times 
than any other Denver station 


is undisputed! 


ducted in the past, notably the his- 
torical cars series, Trademarks of 
Nature, and What’s in a Name. 

The first ad in the series ap- 
peared in Life, March 14. Other 
magazines scheduled include 
American Legion Magazine, Col- 
lier’s, Field & Stream, Outdoor 
Life, Sports Afield, Sports Illus- 
trated, Time, and The Saturday 
Evening Post. 

Batten, Barton, Durstine & Os- 
born is the agency. 


Britons Own 93% of 
Europe’s Television 
Sets, Report Shows 


WASHINGTON, March 29—Tv is 
still in its infancy in western 
Europe, according to a new survey 
by the Department of Commerce. 

Almost 94% of the 3,742,000 
sets in use last December were in 
Great Britain, only 242,000 sets in 
eight continental countries. 

One of the major drawbacks 
has been lack of adequate funds 
for programming; another has 
been the high cost of receivers. 

All the western European serv- 
ices are under varying degrees of 
government control and are sup- 
ported by license fees and govern- 
ment subsidies. 

Great Britain now has author- 
ized commercial telecasting, and 
about 3,500,000 receivers will be 
available to users of this service 
(See story on Page 17). 

The report also summarized de- 
velopments in 28 countries in the 
Western Hemisphere, Asia and the 
Near East. It is called “Foreign 
Television Developments” and is 
No. 55-2 in Utilities Abroad, Part 
4 of the World Trade Information 
Services series of the Bureau of 
Foreign Commerce. Copies are 
available for 20¢ from the Super- 
intendent of Documents, Washing- 
ton 25, or from any field office of 
the Department of Commerce. 


Hunt Has No. 2 Radio 
Program in Puerto Rico 

According to the March survey 
of radio audiences by the Busi- 
ness Research Institute of Puerto 
Rico, Hunt Foods Inc., Fullerton, 
Cal., sponsors the No. 2 radio pro- 
gram in that ccuntry. Colgate- 
Palmolive Co., Jersey City, has the 
No. 3 show and Campbell Soup 
Co., Camden, N. J., has the No. 5 
show. Shows with No. 1 and No. 4 
ratings are sponsored by local 
companies, Arroz Sello Rojo and 
Cerveza Corona. 

The survey also reports that 
there are 84,845 radio homes in the 
San Juan metropolitan area. 


Nevins Joins Compton 

William M. Nevins, formerly 
with the Permacel Corp., a subsi- 
diary of Johnson & Johnson, has 
joined the market development 
department of Compton Advertis- 
ing, New York. 
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Advertising Age, April 4, 1955 


Book Describes 
Rise, Growth of 
General Electric. 


New York, March 29—About 14 
years after he had invented the 
first successful filament electric 
light bulb, Thomas A. Edison 


found the manufacturing company 


he had created surrounded by com- 
petitors. Some added their own 
contributions to the development 
of the electric light system. Others 
merely infringed on the Edison 
patents and had to be stopped with 
infringement suits. 

Edison’s company continued to be 
a leader in the field. Even so, ex- 
pansion was necessary, and on 
April 15, 1892, the managements of 
Edison General Electric Co. and 
Thomason-Houston Electric Co. 
signed the agreement which 
created the General Electric Co. 


@® Now, some 75 years after the 
birth of the electric light, Paul W. 
Keating tells of the growth of Gen- 
eral Electric into one of the indus- 
trial giants of the U. S., in his new 
book, “Lamps for a_ Brighter 
America” (McGraw-Hill Book Co., 
$4). 

Mr. Keating’s book deals primar- 
ily with the technical developments 
and improvements which have 
helped make GE one of the leaders 
in its field. This included setting 
up one of the first industrial lab- 
oratories and making a tremendous 
investment in scientific research. 


Van Tassel Retires from 
*"Vogue’: Two Head Ad Unit 

Chester B. Van Tassel, business 
manager of Vogue, New York, will 
retire Aug. 1. Harold B. Holtz and 
William C. Stowell, who have 
worked under Mr. Van Tassel’s 
direction, have been named to 
direct Vogue’s advertising depart- 
ment. Mr. Holtz, formerly sales 
manager, has been appointed ad- 
vertising director of the publica- 
tion. Mr. Stowell will continue as 
ad manager. 

Mr. Van Tassel joined Conde 
Nast Publications as a salesman in 
1909; left the company in 1915; 
returned to Vogue in 1933. and 
served as advertising manager 
until 1950 when he was named 
business manager. 


26 New ‘Wood’ Ad Mats Out 

“The Wood in Your Life” is the 
theme of 26 new ad mats now 
available free of charge to news- 
papers. The ads were produced 
by American Forest Products In- 
dustries Inc., 1816 N. Street N. W.., 
Washington, national sponsors of 
Tree Farm System and Keep 
America Green. 


with Genuine 


GLOSSY PHOTOS 


The PHOTOMATIC Co. 


$3-59 E. Illinois St. * Chicago 11, lil, 
Phone WHitehall 4-2930 


ROBERT LAWS has joined Hal Steb- 
bins Inc., Los Angeles agency, as 
v.p. and supervisor of key ac- 
counts. Mr. Laws will close Rob- 
ert F. Laws Advertising, Holly- 
wood, which he has operated for 
the past three years, and some of 


his accounts will be transferred |’ 


to Stebbins. 


4,100,000 BIRTHS in '54 
pomee 6 BABY BOOM’ 


NOW REACHING 
3,000,000 YOUNG | 
FAMILIES YEARLY 
IN THE UNITED 
STATES, CANADA, 


BELGIUM AND THE 
HAWAIIAN !S- 


ABOUT HOSPITAL DISTRIBUTED 


tet, SAMPLING 
Girt aX PROGRAM 


Gift-Pax delivers your product to new 
mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET! 


a marvel of automatic comtort... 


THE HOUSE YOU'D LOVE TO LIVEN =~ ‘ 
Pregnancy Diet for a Healthier Mother end Child | i 
HAVE YOU A COVER BABY? a 

& 


ater our contest on page 26 a 


2,300,000 women buy BETTER LIVING at 
independent super markets every month 


Beller Living 


The Officially Endorsed Magazine of the Super Market Institute 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


Bayle Miller 


ADMAN’S ANNIVERSARY—The Detroit chapter of the 
American Assn. of Newspaper Representatives last 
month honored Herbert R. Bayle, v.p. and media 
director, Brooke, Smith, French & Dorrance, with 
a luncheon marking his 50 years in the agency busi- 


SISTER REPLICAS—Jayne Meadows lunches with the Meadows Dolls, 

which will be launched in the late spring by Inez Holland House. 

New York. The dolls, which will be introduced with radio and tv 

spots and newspaper ads, are replicas of Jayne, a CBS-TV panelist, 
and her sister, Audrey of the “Jackie Gleason Show.” 


TOP THAT—Swift & Co. topped the speedy travel advertisement made 
in a San Diego outdoor board by the Santa Fe railroad with a board 
of its own which seems to emphasize the emphatic Santa Fe assertion. 


ness. Shown with him are Charles A. Miller, Saw- 
yer-Ferguson-Walker Co., chapter president; Wally 


POLLY SPEAKS—Animated Display Creators, Minneapolis, made this 


Bates Jones Scolaro parrot display, upper left, which actually talks (via concealed sound 


apparatus) for Perfect Photo Service, Philadelphia. In addition to 
remarking, “Polly-Prints, something brand new. Well, I’ll be a dizzy 
boid if this isn’t the best news yet...” the parrot moves both its 


Rirleet ham i if 


Bates, Chicago Tribune; James B. Jones, Scripps- 
Howard Newspapers, and Joseph R. Scolaro, Sco- 
laro, Meeker & Scott. 


Horton Savage 


~“ 
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BIG ENTERTAINMENT—The Philadelphia chapter of the 
American Assn. of Newspaper Representatives, to- 
gether with the Philadelphia Bulletin, Inquirer and 
Daily News and the Camden Courier-Post, enter- 
tained 300 advertisers and agency people at a lunch- 
eon in the Warwick Hotel, as the Bureau of Ad- 
vertising presented its “The Third Person.” Shown 


PIE MAN—Russell Z. Eller, advertising manager for Sunkist Growers, 

Los Angeles, shows the newest Sunkist advertising and promotion 

piece, a “Perfect Lemon Pie,” which will be used in newspaper ads 
and reproduced for point-of-sale use. 


body and beak. 


Murphy Eager Detweiler 


here are George Horton, Philadelphia manager, 
Scripps-Howard papers; Roger W. Savage, Phila- 
delphia manager, Scolaro, Meeker & Scott, president 
of the AANR chapter; Frank Murphy, media di- 
rector, Geare-Marston; George T. Eager, assistant 
to the publisher, Philadelphia Bulletin, and Charles 
W. Detweiler, ad director, Philadelphia Bulletin. 
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skoi— J. B. Williams Co. will have 
the strongest advertising in its 
history for Skol this summer. Me- 
dia include magazines, newspa- 
pers, Sunday supplements, tv spots 
and car cards. Above is one of the 


® new display cards. J. Walter 
: a Thompson Co., New York, is the 
agency. 


PULCHRITUDINOUS PANS—The Aluminum Cooking Utensil Co., New 

Kensington, Pa., will feature as “the perfect gift” the company’s 

Hallite line, by Wear-Ever, in color spreads in The New Yorker, 

April 30, Good Housekeeping for May and Better Homes & Gardens 
and Sunset in June. 
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® Senate Committee 


or FS 


Eas 


Lauds Safeway’s 
Coupon Tactics 


(Continued from Page 3) 
circumstances, he might be 
tempted to concentrate in areas 
where his small competitors are 
strong. Or he might place partic- 
ular emphasis on couponing prod- 
ucts with which small competitors 
are in competition. 

During the course of either type 
of couponing campaign, the prod- 
ucts of small competitors do not 
sell as well as they do normally, 
if indeed they sell at all, the re- 
port said. “Cross-couponing, cou- 
pling as it does price cutting with 
a tie-in sale, seems to represent 
a competitive potential which, if 
realized, would seriously cripple a 
large segment of small business,” 
it declared. 


= The committee pointed out that 
as far back as Oct. 23, 1953, it had 
asked the Federal Trade Commis- 
sien to investigate cross-couponing 
activities of leading flour, cereal, 
gelatin and soap manufacturers, 
to determine whether they consti- 
tuted an unfair trade practice. The 
report said FTC has “encountered 
difficulty” obtaining voluntarily 
all the information it wants, and 
is being forced to resort to com- 
pulsory processes. 

Meanwhile, the report says, 
cross-couponing seems to be los- 
ing its attractiveness. “That this 
apparent result may have been 
brought about by the development 
of a sense of social responsibility 
on the part of certain cross-cou- 


poning companies is a possibility | 


pleasant to contemplate,” the re- 
port says. 


= “However, another factor must 
be largely credited for the loss in 
appeal of the practice. The Safe- 
way Corp., a grocery chain—na- 
tional in scope—with some 2,000 
outlets, recently announced its 
policy of redeeming coupons of 
all types merely upon presenta- 
tion. 

“No effort is made to see that 
the customer has bought the prod- 
ucts specified in the coupon terms. 
The coupons can be used to buy 


22nd Annual NATIONAL PREMIUM BUYERS EXPOSITION 


Learn HOW to Merchandise 
More Profitably with Premiums 


ATTEND NPBE 
April 18-19-20-21 1955 


NAVY PIER-CHICAGO 


.. «the hub of the premium industry 


PREMIUM BUYERS and prospective 
users cannot afford to miss this great- 
est showing of premium merchandise 
by the industry's leading suppliers. 


FOR ADVANCE CREDENTIALS, write 
today on your company letterhead to: 


| A B COFFMAN ASSOCIATES, MANAGERS 


111 W. Jackson Blvd + Chicago 4, Ill 


the couponing company’s products 
or those of the small-business 
competitors. 

“Since retail competitors will 
undoubtedly follow the lead which 
Safeway has boldly set in this 
matter, the cross-couponing prac- 
tice has lost most of its effective- 
ness. No company will want to 
provide scrip with which custom- 
ers can buy the products of its 
competitors.” 


Brill Joins Fitzgerald 
Franklin E. Brill, formerly a v.p. 
at Cecil & Presbrey, has joined 


IMPLEMENTOS The FARM MAGAZINE for 
coe eed _y TRACTORES yy ee 


© COVERS LARGE ACREAGE RANCHERS, 
; Pl ; PLANTERS, COMMERCIAL FARMERS 
te. J 
ern | @ THE FARM TRADE © GOVERNMENT AGRICULTURAL OFFICIALS 
| © OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 
IMPLEMENT & TRACTOR INTERNATIONAL CORP. fancas ciry's, mo, 


OFFICES: NEW YORK + CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


Gillette Buys Baseball 
Gillette Safety Razor Co., Bos- 
,ton (Maxon), is sponsoring one 
‘half of the Sunday baseball “Game 
of the Day” over Mutual. 
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WB2ZIWBZA 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


Rax Gealding and Bob Etfiett razz other shows with prope like the paper phate » ith wewepeint ("se vou can get the news white sem eat) 


Scripts? Rehearsals? Bob and Ray use neither in ad-libbing their way through: 


more than 20 hours of nonsense a week! 
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ARE THEY. THE 


Funniest Pair on the Air? | , 


By GEORGE SESSIONS PERRY 


hat these free-wheeling comedians may 


Bob & Ray 


New England’s laughing every weekday from 
5 to 6 p.m. Women, tuned to the afternoon 
serials, stay for Bob and Ray. The youngsters 
dial a smile at 5 p.M., too. And during the 
5 o’clock traffic rush you can follow Bob and 
Ray from car to car. 

Give your commercials the fabulous Bob 
and Ray punch on New England’s most 
powerful voice. Remember, you cover 51 
counties, 6 states with WBZ+WBZA. For 
availabilities, call Bill Williamson, WBZ+ 
WBZA Sales Manager at ALgonquin 4-5670. 


WBZ+ WBZA * WBZ-TV, Boston; KYW * WPTZ, Philadelphia; 
KDKA * KDKA-TV, Pittsburgh; WOWO, Fort Wayne; 
KEX, Portland; KP1ix, San Francisco 
KPIX represented by Tue Katz AcEncy, Inc. 

All other WBC stations represented by Frer & Perers, INC. 


Or call Eldon Campbell, WBC National Sales 
Manager, PLaza 1-2700, New York. 
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Duane Jones: At 57 He Picks Up the Reins Again | 


New York, March 28—Duane 
Jones, the man who stood the ad- 
vertising world on its ear with a 
sensational series of conspiracy 


cision. He will remain in the 
agency business. 

His flair for the dramatic was 
evident in the way he let Madison 


charges against a group of his 
agency associates, this month 
reached a personally important de- 


Ave. know he’d made up his mind. 
A press release told of a party at 
‘the Waldorf marking the 13th 


“Four years ago I damn near died from a throat ulcer. But I’m feel- 
ing fine now. Used to smoke 15 or 20 cigars a day; now I’m down to 
six. Don’t imhale, either.” 


i.e pena 


“I want the agency small enough for me to supervise everything 
personally. I’m not going to try to build a big agency.” 


birthday of his agency, “featuring 
13 guests,” as well as his signing 
a five-year lease at a new address, 
the Chanin Bldg. As an added 
fillip, the release said the agency 
would now specialize in grocery 
product accounts, and that he, 
Jones, “would announce impor- 
tant new business as soon aS mov- 
ing operations are completed.” 


# Jones’ decision to swim up- 
stream was more than _ three 
months in the making. Last Octo- 
ber, AA reported he was hospital- 
ized—the result of the “heavy 
strain” he’d been under for sev- 
eral years. When he got out of 
bed, he quit New York for relaxa- 
tion in California, Mexico, and 
finally, Florida. What factors im- 
pelled him, at 57, to pick up the 
reins again remain largely Jones’ 
own secret. He says, “I found I 
liked the agency business better 
than playing golf.” 

But pride doubtlessly was a 
moving factor. True, he’d won his 
conspiracy case before a New 
York supreme court jury, before 
five judges of the appellate divi- 
sion, and ultimately, in the court 
of appeals. Seven days after the 
verdict, he pocketed a check for 
$321,000. But the Duane Jones Co., 
which once pridefully billed $13,- 
000,000 or perhaps $15,000,000 
under the direction of the pre- 
mium-pack-gimmick firebrand, 
was now scarcely the ball of fire 
that had lit up Madison Ave. 
s The agency that once barrelled 
along with big-spending clients 
was slowed down, permanently, it 
would seem, by the departure of 
some of the accounts to Jones’ 
legal opponents, and by Jones’ 
dramatically abrupt resignation of 
other business. “I had to let them 
go,” Jones said later of the re- 
signations, “I couldn’t keep them. 
We couldn’t service them any 
more.” 

There were other reverses. He 
paid a reported $10,000 to an erst- 
while account man who charged in 
court that Jones reneged when it 
came time to split commissions 
on business the account exec 
brought into Jones’ compressed 
shop. Some people left. Today he’s 
got 13 or 14 persons working for 
him. Time was when the joint 
jumped with 180. His accounts to- 
day bill, he says, “about $1,000,- 
000.” Since he left the law courts 
he acquired, for example, Six O’- 
Clock Foods, worth about $300,000 
in billings. Then it moved to 
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Rad bleach and two or three other 


in the same red leather chair, in 
accounts. 


the same walnut-paneled office, : 
where he won and lost a Big Time 


® Big, bluff, brilliant Duane Jones, 
looking at the world from heavy- 
lidded, disiNusioned eyes last 
week, was shifting his bulk about 


Operation. 

Could he put another successful 
operation together, or had he run 
out his string as an agency man? 


rae 


“I’m back in harness as president and chairman of the board. Golf 4 
is fun, but this is living.” # 


another agency. Today he’s got 
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4 
“I probably couldn’t have won the conspiracy case without that 
lawyer, Milton Pollack. But Pollack, you know, had the law on his 
side.” 


Ives, New York. 


“But let me tell you something: 
I’m no authority on lawyers these 
days.” 


“Yeah, they gave me a check for $321,000. But I paid out $102,000 
in legal fees. It would have been okay with me if I got a 6¢ verdict; 
the big thing was vindication.” 


ee et ee ae 
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“Claude Hopkins was right. He never asked a customer to take a 
chance on him. We’re going to follow Hopkins on that.” 
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Advertising Age, April 4, 1955 


Home Consumption | 
of Beer Hits Peak, | 
Brewer Study Shows 


NEw York, March 29—Popular- 
ity of beer as a beverage for 
home consumption is at an all- 
time high. 

Today, two-thirds of all U. S. 
families serve beer with meals or 
when entertaining at home. 

More than half of all packaged 
beer sold is bought in food stores 
for home consumption. 

These facts are presented in a 
new national survey on consump- 
tion of malt beverages just re- 
leased by United States Brewers 
Foundation. The study is pre- 
sented in a booklet, “The Peo- 
ple’s Choice.” 


Among the data presented are 
these: 


e One, and generally several, beer 
drinkers are to be found in seven 
out of ten families. And among 
these beer drinking families, nine 
out of ten buy beer for home con- 
sumption. 


e Men consume 78% of malt bev- 
erages. Two out of three males 
drink beer. Women account for 
22% of consumption. Slightly 
more than four in ten enjoy a 


glass of beer, according to the 
survey. 


e More people are consuming 
beer at home than ever before. 
In 1944, seven out of ten beer 
drinkers did at least some of their 
quaffing at home. Today this 


number has grown to nine out of 
ten. 


e Young people drink most beer. 
Persons between 21 and 40 are 
believed to consume 61% of the 
product. 


® In cities of 10,000 population 
and up, 58% of the people drink 
beer, and they drink it oftener 
than those living in towns and 
villages. Traditionally, beer con- 
sumption is lowest in farm areas. 

Beer drinking also varies by 
regions, the survey shows. The 
central states contain more beer 
drinkers than other areas—59%. 
The East is next; here 57% of 
the population are beer drinkers. 
The West is rated at 55% and the 
South at 42%. 


Malt beverages take second 
place, behind coffee, tea and| 
cocoa, among beverages served to| 


Te ible ae 


NATION'S LARGEST TRADE TERRITORY 


IN EL PASO 


9,429 


NEW AUTOMOBILES 
WERE SOLD IN 1954 


TWO Separate Newspapers 
30° Line BUYS BOTH! — 


guests. Soft drinks other than cola 


‘rank third, and cola drinks are 


tied for fourth place with cock- 
tails and other mixed alcoholic 
drinks, according to the founda- 
tion’s study. 


Gas Assn. Opens Six-Point 
Public Information Program 

American Gas Assn., New York, 
representing some 68 gas, com- 
bination and pipeline companies, 
has launched a six-point public 
information program to tell the 
American public some facts about 
the gas industry. 

A series of regional workshops 
on public relations subjects will 
highlight the campaign. 


Dress Right Guild Recruits 


The Milwaukee Dress Right 
Guild is recruiting more members 
from Milwaukee County men’s 
and boys’ clothing retailers for its 
April campaign to boost better 
grooming among high school boys. 
The guild will make a merchan- 
dise award each day to a boy 
chosen as best-groomed. 


TRL ll 
ADVERTISING? 


When National Analysts, Inc. surveyed the read- 
ership of MopERN MEDICINE in 1954, they learned 
that almost 90% of the readers found the mate- 
rial in MopERN MEDICINE useful in their daily 
practice. More than 82% indicated that they 
read or looked through the advertisements. There 
was significantly little difference in either the 
level or consistency of reading between editorial 
and advertising content. 

Small wonder that pharmaceutical companies, 
who are the largest, most successful advertisers 
in the medical field, place more advertising in 
MopERN MEDICINE than in any other medical 
journal in the world. 


MODERN MEDICINE... 
America’s Most Influential Medical Journal 
MINNEAPOLIS« NEW YORK+ CHICAGO SAN FRANCISCO-+LOS ANGELES 


Reaches every practicing U.S. physician under 65. 
Total medical circulation, Dec., 1954; 140,264. 


NEW 1955 FACTS 


About Brand Preferences 


in St. Paul 
NOW AVAILABLE! 


WRITE FOR YOUR COPY 
OF THE 
9TH ANNUAL 
ST. PAUL 


It’s new... brand new . . . from cover to cover! 
And it’s available NOW to advertisers and their agencies! 
The full o’ facts 1955 St. Paul Consumer Analysis Survey 
will tell you exactly how the 427,000* buy-minded people 
in the St. Paul “half” of the nation’s 13th market indicate 
their acceptance of your product! 


This exhaustive 192-page study is chock full of the 
facts you want to know about brand preferences and buying 
habits in the St. Paul market . . . where Dispatch-Pioneer 


Press readers keep retail cash registers jingling to the tune 
of $554 million’a year*! 


For your copy, contact your Ridder-Johns representa- 
tive or write, using your company letterhead, to Consumer 


p DISPATCH 


Analysis, Dept. B. 


*May 10, 1954 Sales Management Survey of Buying Power. 


REPRESENTATIVES 
RIDDER-JOHNS, INC. 
NEW YORK - CHICAGO - DETROIT 


NEWSPAPER 


SAN FRANCISCO -LOS ANGELES 
ST. PAUL - MINNEAPOLIS 
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best 


... especially people like dl 


Ppae 


of personality. Take Herb Sheldon... 


HERB SHELDON 


Advertising can do a lot of things, 
but sooner or later, to really clinch a sale, 
somebody’s got to talk to the customer ! 
Television starts in-person selling right at 
the point of advertising. And the more 
down-to-earth and friendly a television 
personality is, the more persuasive the 
selling. WRCA-TV specializes in this sort 


Wherever there’s a TV set in the nation’s ‘ 
No. 1 market, Herb finds a warm welcome A) 
waiting for him — just for being himself. 
That means being natural, neighborly and 


funny, as he entertains (and sells) the 


ae 


lady of the house, every weekday morning 


= 


8:55 to 10. It’s a program custom-made 


————— 


for housewives...including a special 


cooking feature by Josephine McCarthy. 


= — ee ee 


And homemakers clearly find Herb 


a 
<a 


= 


captivating, because they keep busy buying 


the food products he demonstrates 


and recommends. 


See 


<i 
—" 


His clients keep busy, too, writing nice 
letters like this: 


/ 
, 
———~- 


= 


ae 
a eS eI 


a 


“Our recent ham promotion on WRCA-TV 
in behalf of our client, Merkel, 
Incorporated, was most successful. We 
were particularly pleased with Herb 
Sheldon and his refreshing and enthusiastic 
handling of Merkel commercials.” 


Herbert J. Stiefel, Vice President 
The Blaine-ThompsonCo.,Ine.( Advertising) 


When you're considering media to help 
you sell the New York market, remember ; 
this oldest of advertising truths: People _ 
Make The Best Salesmen! And WRCA-TV \ 
has some of the warmest, most persuasive 
people in television. Like Jinx Falkenburg, 


Norman Brokenshire, Ken Banghart, 


| 
{ 
Gene Rayburn...and like Herb Sheldon. i 


WRCA-TV-4 


In New York, sell 


more on 4 


Represented by NBC SPOT SALES 


NEW YORK ¢ CHICAGO e DETROIT © CLEVELAND 
WASHINGTON ¢ SAN FRANCISCO ¢ LOS ANGELES 
CHARLOTTE* © ATLANTA* « DALLAS* 

*Bomar Lowrance Associates 
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Simplicity for Impact: Woolf 


Butler Suggests Color ‘Swipe File’ 
Few Appliances ‘Major’: Weiss 


E&E Man Discusses Programming 


Salesense in Advertising... 


The Simpler the Ad, the Greater Its Impact 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

It is axiomatic, as I have noted before 
in this column, that people remember 
most vividly those things which are im- 
pressed on their minds in terms of a 
single symbol or idea. 

One single wunder- 
stood fact about a 
product, indelibly writ- 
ten into the conscious- 
ness of the buying pub- 
lic, is a sales asset 
many times more pre- 
cious than a many- 
hued montage of facts 
foggily understood and 
capriciously remem- 
bered. 

Generally speaking, I think I am right 
in saying that the simpler the ad, the 
greater is its impact and memorability. 

And that, by the same token, the more 
elaborate and complex it is, the less like- 
ly is it to be read and remembered. 

But it seems, as I look through my 
March 21 issue of Life, that there are a 
great many admen who have no belief 
in the power of simplicity. 


James D. Woolf 


= I note at least a dozen ads, ranging 
from half-pages to spreads, that are pic- 
torial and typographical three-ring cir- 
cuses, Several of them are so “busy” that 
nothing “comes through” sharply and 
clearly. I call your attention to the Mon- 
santo spread on Pages 18 and 19, the 
McGregor spread on Pages 22 and 23, the 
Eureka half page on Page 70, the Heinz 
spread on Pages 74 and 75, the Barbasol 
half page on Page 86, the Raytheon spread 
on Pages 110 and 111, the reverse-plate 
Stopette column on Page 130, the reverse- 
plate Molle half page on Page 140, and 
the Revere Projector half page on Page 
164. 

I also call your attention to the Carna- 
tion page, shown here, and to the A&P 
page (which ran in the March 14 issue 
of Life). 

I do not contend that the Carnation 
and A&P pages are necessarily weak and 
ineffectual advertisements. But I do be- 
lieve, purely as a matter of opinion, that 
simpler treatments would increase their 
readership and their memorability. I am 
convinced that complexity in advertise- 
ments, both of idea and physical dress, is 
a most important reason for low attention 
and readership ratings. 

I like very much the extreme simplicity 
of the V-8, Ronson, and Wesson Oil pages, 
reproduced here, from the March 21 issue 
of hife. In each case, the theme idea 
emerges sharply and clearly and speedily. 


® “Language,” wrote Herbert Spencer, 
“must be regarded as a hindrance to 
thought, though the necessary instrument 


of it.” He explained that a reader has at 
each moment but a limited amount of 
power — mental power — available. 
“Hence,” said Spencer, “the more time 
and attention it takes to receive and un- 
derstand each sentence, the less time and 
attention can be given to the contained 
idea; and the less vividly will that idea 
be conceived.” 

I feel that what Spencer calls the “‘con- 
tained idea” is sometimes lost in adver- 
tisements that are too elaborate and com- 
plicated. Considering the reader’s limited 
mental power, complicated advertis- 
ments certainly must be regarded as a 
serious hindrance to thought. 

One of our greatest problems has to do 
with how quickly people forget what 
they have seen and read. Thousands of 
advertisements leave no measurable trace 
after a few hours. One study, made by 
Ebbinghaus, Scott, James and Strong, in 


This is the one thats delicious for ganing | 
Carnation 
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CONVINCING COPY—The copy in this ad is 

persuasive and convincing, but the all- 

over effect is as busy as a three-ring cir- 

cus. If the arrangement were simpler and 

easier on the eyes, readership would prob- 
ably be upped considerably. 


1941, showed that 25 out of 100 people 
forget impressions within 24 hours, and 
that within two days, more than half of 
them have forgotten. 


= It certainly must be true that a single 
idea, simply presented, is likely to be 
more memorable than a complexity of 
ideas, elaborately presented. 

It is my notion that almost all of our 
memories about people and things are 
tied up with a single characteristic or 
incident. The only recollection I have of 


a certain lad I used to play with, when 


I was ten or eleven, is that to my horror, 
he carried garter snakes around in his 


pocket. Beyond that, my memory fails 
me. I cannot recall what he looked like, 
his name, or where he lived in the neigh- 
borhood. But the simple, single idea—he 


carried snakes in his pocket—has never 
left me. 


This is the quicker Wesson way 
to start your fish fry tonight... 
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BW Wesson Oil ” 


NO GIMMICKS HERE—An unusual optical 

effect that achieves its unusualness with- 

out making use of irrelevant and confus- 

ing pictorial and typographical gimmicks. 

Although there is a lot of material here, 

the message comes through simply, quick- 
ly and invitingly. 


CHARLESTON Gubi—Md GAKE 


VMoatless..< Marvelous! 
..and Extra Thrifty 


= made with (4x 727° elbow macaroni 


Busy LAyYOouT—Compare this page with the 

Wesson Oil advertisement. Wouldn't it 

achieve greater readership if it were less 

“busy” and confusing? It is hard for me to 

believe that simplicity and clarity do not 
invite readership. 


This S-isnn-] hit 


juice drinking history! 


is FRPP EERE 


CLEAR-CUT—Here is an ad that contrives to 
be an eyestopper without resorting to 
the use of extraneous material. As in the 
Ronson page, no nonessential element is 
allowed to clutter up the layout. The cen- 
tral idea that V-8 is a blend of eight veg- 
etable juices emerges clearly. 


RONSON ANNOUNCES H! 
AMAZING WINDPROOF LIGHTER... ONLY 53° 


» 


RONSON 
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NO DISTRACTION—In this ad, there isn’t a 

single nonessential element to distract 

the reader’s attention from the topic 

theme. Even the most sluggish intellect 

can hardly fail to comprehend the mes- 
sage—in seconds. 
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On the Merchandising Front... ; 


‘Major’ Steps Aside for ‘Traffic’; 
Few Appliances Need ‘Selling’ 


By E. B. Weiss 
Merchandising Consultant 


Is the appliance industry trying to per- 
petuate something of a myth when it 
continues to differentiate between so- 
called “traffic” appliances and “major” 
appliances? 

These terms are, of course, intended to 
convey the impression that here, in the 
one group, is a list of appliances that 
sell in some proportion to the traffic to 
which these appliances are exposed. In 
the other group, presumably, we have a 
list of appliances which move only in pro- 
portion to the intensity and intelligence of 
the personal selling effort, plus promo- 
tion, put behind these “major” appliances. 

Now it may have been true that the 
line of demarcation between the two 
groups at one time was sharply delineated. 
But that was a long time ago. It most 
certainly is no longer true today. 

Actually, there has never been any- 
thing remotely resembling permanancy 
in the assignment of any specific appli- 
ance to the “major” group. The whole 
trend of every major appliance is toward 
ultimately becoming a “traffic” appliance. 


s As a matter of fact, most of the so- 
called “traffic” appliances of today were 
originally “major” appliances, both in the 
price-lining of their pioneer days as well 
as with respect to the specialty selling re- 
quired to move them in volume. The 
vacuum cleaner, which is hardly consid- 
ered to be a major appliance today, was 
most assuredly a major appliance in the 
traditional sense some years ago. Even 
such traffic items of today as toasters, 
mixers, etc., were sufficiently new to 
enough people, and sufficiently out of the 
everyday “impulse purchase” reach of 
enough people, to have required specialty 
selling in their early days. 

Now, it is my contention that the elec- 
tric refrigerator and electric range are 
no longer “major” appliances in the tra- 
ditional sense. On the contrary, they are 
definitely traffic appliances today in that 
they definitely show a sales response in 
ratio to their exposure to store traffic. 
What is more, the electric dish washer 
and the automatic clothes washer are un- 


questionably traffic appliances in the 
minds of a sufficiently large percentage 
of the total potential market to justify 
removing them right now from the realm 
of “major” appliance labeling. 

Of course the proof of this contention is 
found, not merely in the success of the 
discount house per se, but in the vastly 
larger total of these appliances bought 
at a discount through other channels 
where selling is much more absent than 
it is in the discount house. I think I should 
make this clear: 

1. More “major” appliances are sold 
through buying clubs of various types, to 
mention just one example, than are sold 
by all.of the store-front discount houses 
in the country. 

2. When these “major” appliances are 


bought through buying clubs, there is no | 


selling of any kind; just no selling what- 
soever. 

3. It is entirely possible that the buy- 
ing clubs dispose of as many major ap- 
pliances, without selling, as do 90% of the 
regular appliance outlets—which pre- 
sumably (but not in practice) do a 
crackerjack job of selling. (I am omitting 
the top 10% of the appliance outlets.) 


= I should imagine that new types of 
appliances yet to come on the market, and 
new versions of established appliances 
just reaching the market (such as elec- 
tronic ranges selling for $1,000 retail) may 
properly be classified as “major” appli- 
ances. They will need specialty selling— 
and they will need a pricing and discount 
system adequate to cover the selling re- 
quirement. 

But most of our so-called “major” ap- 
pliances of today are not major in the 
original sense—and aren’t even major in 
the sense of being a major dollar pur- 
chase to the majority of potential custom- 
ers. The 1,200,000 homes that will be 
built this year will be equipped with ap- 
pliances to a degree that certainly leaves 
little doubt that these appliances are to- 
day considered to be necessities. And ne- 
cessities don’t require the sort of pricing 
and discount setup that is clearly the 
root cause of the messy pricing situation 
that prevails among major appliances to- 
day. 


Looking at Radio and Television... 


There's Hope for Programming’s Future 


By The Eye and Ear Man 

Television sponsors have quite a pro- 
gramming problem on their hands. The 
failures and disappointments of the new- 
comers have eclipsed the handful of suc- 
cessful shows, and the answer to this 
dilemma remains elusive. 

Already, “Ethel and Albert’ has been 
replaced by Horace Heidt (Saturday, 
7:30 p.m. EST, NBC) with no perceptible 
improvement in circulation and less in 
editorial comment. Also on Saturday, “So 
This Is Hollywood” replaced “Place the 
Face,” and “Professional Father” re- 
placed “That’s My Boy” on CBS. In every 
instance the replacements are a little 
better. 

On Sunday, the “Colgate Comedy 
Hour” (NBC) unhappily must go down as 
a failure lacking a point of view and star 
talent. Celeste Holm and “Father Knows 
Best” struck out on Sunday (CBS). 
Monday finds CBS completely domi- 


nant, but with the uneven Sid Caesar 
show and “Medic” doing better than NBC 
did last year. Tuesday night goes to NBC 
for a comedy hour that has been consist- 
ent against varied competition. Red Skel- 
ton, who was a smash hit at 10 on Sun- 
day, thought he was a media analyst, 
moved to 7, and disappeared from promi- 
nence. Also culture is struck a telling 
blow when the talky and rather superior 
Ronald Colman “Halls of Ivy” show goes 
nowhere. 

Wednesday night proved that ABC, 
with a really good program, can emerge 
—and “Joan Davis” and “My Little 
Margie” have been eliminated. “Strike It 
Rich” has fortunately been removed from 
our long-suffering sight, but “The Mil- 
lionaire” seems doomed from the start. 
Kraft and the fights continue on an even 
keel, and “The Best of Broadway,” lack- 
ing sufficient frequency to develop listen- 
ing habits, has not been very good. 
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The Creative Man’‘s Corner... 


to picture repetition. 


by the actual title of the picture. 


Aqua-Lung Thrills 


SHREPT ROLAND. RICHARD FRAN. IORI NFEISON. filter. ion cor nome V 


Most commercial advertising seems to aim at arriving at a slogan, and 
repeating and repeating that slogan till (it is hoped) people begin to believe 
it. Movie advertising—which also uses slogans or phrases—in addition resorts 


This particular representation of Jane Russell, with her bulbous charms 
gently supported by sea water, has appeared so consistently that we wager 
most people identify the film by this hunk of female under water rather than 


Matter of fact, we’ve only got around to reading the copy ourselves. Been 
waiting for Jane to float right out of her bathing suit. “Aqua-lung thrills,” 
is what the copy promises. And, we suspect, this is quite an apt promise. Both 
the aqua and the lungs are very much in evidence. 

The copy also promises Jane Russell as we have never seen her before. 
Well ... almost, but not quite. We’ve seen quite a bit of Jane Russell in our 
time. And in her pictures. And most of it has been simply more of same. 
Realizing the buoyant action of plenty of water, however, we can imagine 
how, in some respects, she might look different. 

My, my. Wonder what RKO will think of next. For Jane, we mean. Wonder 
what she’d look like in a wind tunnel? 


Ss 
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TECHNIC! 


Thursday still belongs to NBC. The 
shaken-up “Climax” (CBS) has not made 
the grade and Ray Milland is an early fa- 
tality. The rest of Thursday night remains 
undistinguished. Friday night is a free for 
all, with old patterns remaining about the 
same and “The Lineup” gradually pulling 
away from the NBC fights. 


® What, then, is the future of program- 
ming? The poor sponsor with a single 
show obviously runs a real risk. His cost 
is about the same as the top rating shows 
—$3,000,000 a year for 52 half hours—but 
his rating may get him 4,000,000 homes 
while “Lucy” is getting 15,000,000. And 
the worst part is that there is no sure 
way to minimize the risk. If a fellow 
could guess, in advance, whether or not 
a show was going to be successful, he 
would be a billionaire. The risks are 
there and there is no sure-fire category 
of programming. 

As many as 50 new shows are possible 
this coming season. Who will write them? 
Who will produce them? Who will take 


the risk? The networks are calling for an 
an extension of the magazine concept. In 
this method it is possible for an adver- 
tiser to use several shows instead of one. 
By so doing he will minimize his risk by 
playing the odds. A one-minute commer- 
cial on three different shows has a 50-50 
chance of getting a good rating on one, 
but three minutes on one show has every 
strike against it unless it is an old estab- 
lished show—and even then it may be 
wearing out. 

The few apparent successes have been 
sold for large amounts of money as ad- 
vertisers bid up the prices. If this keeps 
up the high talent cost will make the tele- 
vision medium even more expensive. 
The new shows are hard to sell because 
of the risk; even George Gobel was a 
hard sell last year! 

Dramatic shows are less risky than star 
or comedy shows because they feature 
different stories every week and the se- 
ries is only as good as its story. Do we 
then single out this category as our pri- 
mary form of programming? Perhaps it 
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: Calavo Avocados, advertised through 
| Foote, Cone & Belding, lead all 


other brands in preference and sales 


{ FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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will grow in popularity for that reason. 

One faint hope on the horizon is the 
entrance into tv of major film studios 
like Warner Bros. and 20th Century-Fox. 
If these experts in entertainment can du- 
plicate the Disney success, it may well 
behoove the industry to give them every 
support possible. Certainly television 
welcomes its older brothers and only time 
will tell. 

The last chance for a secure advertis- 
ing value must come from the networks. 
The much talked-about guaranteed cir- 
culation pricing would answer most ob- 


Tips for the Production Man... 


jections. A premium price for the 
15,000,000 home magazine and a bar- 
gain price for the 4,000,000 one would be 
acceptable to all. This answer for the 
smaller advertiser is inevitable. The ex- 
periment should begin soon. For the 
larger advertiser the problem of defining 
a “hit show” will be around for years to 
come. By using multiple shows, and 
spreading his brand around on all of 
them, the giant client can play the odds 
and come out as well as with the guar- 
anteed circulation plan which will be of- 
fered inevitably by the networks. 


Develop a ‘Swipe File’ on Color 


By Kenneth B. Butler 
(Mr. Butler is head of the Way- 
side Press and of Kenneth B. But- 
ler & Associates, Mendota, Ill.) 

Production people, layout men and 
artists regularly derive ideas and inspira- 
tion from “swipe files” of ideas clipped 
from interesting things done by the other 
fellow. 

May I suggest still another kind of idea 
file that I am sure would prove to be a 
friend in distress: an idea file on unusual 
and interesting color combinations. 


s Despite the universal efficiency and 
popularity of red combined with black, 
there are many occasions when you are 
seeking something different. A color file 
may provide just the right inspiration 
and it gives you the advantage of being 
able to see just how the color combination 
would look and how well type, line 
work, and halftones show up in print. 
The samples will also provide a guide for 
answering such questions as these: 

Will the color carry reverse plate suc- 
cessfully? 

Is the color light enough for successful 
overprinting? 

Is the color strong enough to carry dis- 
play type? Strong enough to carry text 
type? 

Is the color right for color tints in half- 
tones? 

We in production get tired of the same 


For type and cuts 


old color combinations, and doubtless so 
do our associates and those to whom we 
are addressing our sales-in-print. 

In my color file, for instance, I find 
quite a few samples using metallic colors 
for one of the colors employed. I can see, 
for example, that silver and black is a 
very dead, quite unsuccessful color com- 
bination, but here is one with silver and 
blue that is stunning. And here is a 
printed piece that employs a copper 
metallic color and the type is carried in 
a dark green. 

I see quite a few interesting examples 
where dark gray is employed instead of 
black. True, it’s almost a charcoal gray, 
but it shows all the utility possibilities of 
black and at the same time gives. me a 
change of pace. 


® Here are a couple of extremely effec- 
tive reply cards which employ pink and 
blue; the pink used as tint block in large 
areas with the result that. the limited 
white card stock which does show gives 
almost the effect of a third color. 

Reposing in my file is the cover of an 
industrial publication, printed in tomato 
red and flag blue, It’s a strong and pleas- 
ing color combination and it is amazing 
how well the halftones and type show 
up printed in blue. 

The accompanying list shows some of 
the color combinations noted from my 
file. 


For color contrast 


Flag Blue 
Flag Blue 
Blue 

Blue 

Blue 

Blue 

Blue 
Turquoise 
Turquoise 
Turquoise 
Dark Green 
Dark Green 
Dark Green 
Maroon 
Luggage Tan 
Luggage Tan 
Walnut Brown 
Brown 
Charcoal Gray 


Employe Communications... 


Tomato Red 
Light Blue 
Pink or Coral 
Lime Yellow 
Persian Orange 
Silver 

Medium Gray 
Scarlet 

Gold or Spanish Yellow 
Violet 

Gold 

Magenta 
Copper Metallic 
Gold 

Medium Gray 
Charcoal Gray 
Yellow 

Gold 

Pink or Coral 


Carrying the Humanities Too Far 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

One of the wire services recently car- 
ried a touching little item about a manu- 
facturer with an obviously big heart. 


An older employe had died and the 
members of his department, wishing to 
pay their last respects as a group, sought 
permission from the management to at- 
tend the funeral services. The manage- 
ment, in a moment of laudable thought- 
fulness, not only granted permission to 


the group, but decided to shut down the 
entire plant so that all employes might 
attend. 

Nobody in industrial relations—or out 
of it—could have anything but the most 
cordial feelings toward the manufacturer. 
He brought sunshine into the industrial 
shadows. His was a kind and considerate 
act. 


® Unfortunately, it may also be a little 
more than that. Without the slightest 
intention of doing so, the generous man- 
ufacturer may have established a pre- 
cedent which, over the years, may prove 
a little hard to live with. For example, 
will the plant be closed when the next 
elderly employe passes away? Will the 
company henceforth shutter the factory 
for each employe’s service as it occurs? 
If not, why not? If the shutdown is not 
to be observed in the future, is there a 
prospect of employes’ saying that the 
place was closed for the funeral of Em- 
ploye A, but that Employe B couldn’t 
have been held in such high regard be- 
cause the plant continued operations. 
The kind and considerate act too often 
results in a boomerang. For several years 
the head of a small manufacturing con- 
cern in the Midwest had given to each 
employe at Christmas time a large, suc- 
culent Virginia ham. The hams were of a 
special flavorful brand, and the em- 
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ployes’ wives looked forward to the gift 
each year. 

Unfortunately, over the years the gift 
became so firmly established that house- 
wives assembled their Christmas dinners 
around the hams. When the president of 
the concern, in a fanciful moment he 
later lived to regret deeply, decided to 
give away handsome pocket knives in- 
stead of hams at Christmas, havoc broke 
loose. The executive had made the sorry 
error of not advising his employes in ad- 
vance of the adjustment in his charities, 
and when the wives wanted to know 
where the hams were, the husbands 
sheepishly produced pocket knives 
which, however handsome, were not 
edible. It being the holiday season, the 
small communities’ butcher shops had no 
great surplus of turkeys or chickens—or 
even hams. Many employes and their 
families celebrated Christmas over meat 
loaf, eggs or hamburgers. The mutterings 
against management were hardly in keep- 
ing with the holiday season. 


® The older pilots in industrial relations 
avoid the reefs of discontent by studying 
the course carefully. They know where 
they want to go, but they keep in mind 
what’s involved in getting there. They 
know that a sudden, unannounced and 
jolting change of direction may shake up 
the passengers, and that the passengers 
may not like it. 


Looking at the Retail Ads 


By Clyde Bedell 


(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Here’s an exceptionally good utilities 
company ad, by my standards. The com- 
pany felt it had a story worth telling, at 
a cost, to the people of Dallas and area. 
So, instead of some roundabout or coy 
approach, they put it in terms of per- 
sonal interest to those who should be 
affected, and said it with clarity and 
conviction. 

The ad is full of sell. It tells, among 
several things, how one woman puts 
aside a half day a week to cook a num- 
ber of meals. That period of cooking for 
freezing, plus other frozen foods, feeds 
the family for a week. 

Another idea: “Cook too much on 
purpose.” In making a cake or muffins, 
quadruple the recipe. Make four batches, 
not one. Takes but little more time. The 
freezer handles the surplus. Saves time 
later. Good, eh? 

It suggests a woman make big batches 
of the thing she’s famous for. If she’s 
going to serve to three or four different 
parties or other groups over a certain 
period, the cooking’s all done. 

And so on. 


® This ad even has a good close—a good 
urge to action. Whoever prepared this 
must be more than playing by ear. 

Anyway, the papers today are full of 
freezers. 

With the spineless, supine selling of 
1955, most stores simply show a cut, say 
a few inadequate words, and print a 
price. In short, if the people won’t buy 
simply because the item is available, to 
hell with ’em. 

Accolades then to the selling ad above. 

Savings of the public in the year 1954 
rose by some $20 billion, reaching an all- 
time total of $223 billion. 


Take just 2 minutes to read how 


This new approach to cooking 
saves you hours of work each week 


and lets you serve far tastier meals! 


Four times everything 
except the work 
Comming toe mach om purpose” There ane of 
ome W 
“Freezer Thinking” gives you 


far more than just cold 
storage 


Your most “famous” party 
menus...ready to serve 


Isn't it worth investigating? 


be 8 nee epproech to cmming ther nes 
y thee 


Serve better meals... really 
enjoy entertaining 


I am aware of the fact that these sav- 
ings are not spread evenly over the 
population, and that not everyone can 
buy everything he wants. I do know, 
however, that many people who can af- 
ford to buy them, and would live better 
with them, do not have freezers, new 
cars, a good hi-fi phonograph, modern 
tv, a really good camera, a movie cam- 
era, a stereo camera, a dehumidifier, air 
conditioning, a projector, more clothes, 
better clothes, enough records, more 
good books, etc. 

While the people save an added $20 
billion a year, it looks funny to see busi- 
nesses suffer for want of a little extra 
volume. How many professional ad peo- 
ple in the world are there, anyway, who 


are supposed to know how to sell in 
print? 
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> Promising Progress 
Developments of 1954 


? 


i 


automation set x 
new productivity ed of transistors 
pattern ; 


AN 


: 


Progress /s Our Most /mportent Product 


GENERAL (3¢; ELECTRIC 


MAKING IT NEWSY—To encourage 
readers to send for copies of its 
annual report, General Electric 
Co. ran this omnibus ad in finan- 
cial journals. The copy arouses 
interest in GE’s work with atomic 
energy, jets, transistors, automa- 
tion, etc. It promises more com- 
plete details on specific pages of 
the report. Batten, Barton, Durstine 


& Osborn, New York, is the agency. | 
| 


Clients Bother You? 
Call Up ‘Scapegoats’ 
in Charcoal and Pink 


CuHIcaGo, March 29—(Scene: 
AA’s editorial offices. Reporter 
enters, confronts editor). 

Reporter: Chief, is this the sea- 
son we need a story about a goat? 

Editor (patiently): Not unless it’s 
about Bock beer. 

Reporter: I got a real peculiar 
goat story here. 

Editor: Does it smell? 

Reporter: Let me read it to you. 
It’s from PR Counselors, 1540 N. 
Highland, Hollywood. It says: 
“* *Scapegoats Inc.,’ a special service 
for advertising agencies in trouble, 
was organized this week by a Hol- 
lywood publicity firm. 

“It works like this: admen antic- 
ipating a visit from an _ irate 
client will call the publicists—PR 
Counselors by name—and ask for a 
‘scapegoat’ suitably attired in char- 
coal suit and pink shirt. 


= “When the client begins howling 
about unfinished assignments, ads 
that didn’t pull, ideas that goofed, 
the scapegoat will be summoned 
by buzzer as though he were the 
responsible agency employe—and 
summarily fired! 

“Scapegoat rates are inexpen- 
sive, according to the publicity 
firm, except where their man must 
accept blows about the face and 
head in addition to a tongue lash- 
ing. 
“The publicists boast an impres- 
sively long list of veteran scape- 
goats—a creature Webster de- 
scribes as ‘...a goat upon whose 
head were symbolically placed the 
sins of the people, after which he 
was suffered to escape into the 
wilderness’.” 

Reporter (looking puzzled as he 
finishes): Do you suppose they’re 
pulling our leg? 

Editor: Come on downstairs. I'll 
buy you a Bock beer. Been mean- 
ing to talk to you. Are you sure 
you're happy doing this kind of 
work?. ..” 


New Venetian Blind Bows 
Hunter Dougias Corp., New 


York, is launching a campaign to| 
introduce its “Twi-Nighter,”’ de-| 
scribed as “the first venetian blind | 
that darkens a room effectively.” | 
Through Doyle Dane Bernbach 
Inc., advertising will be placed in 
Better Homes & Gardens, Good 
Housekeeping, House Beautiful, 
Ladies’ Home Journal, MeCall’s, 
Sunset Magazine and in newspa-_ 
pers in about 35 key markets. | 


Reinhold Boosts Hoopes 


David B. Hoopes has been ap- 


|pointed advertising sales manager 


of Analytical Chemistry, effective 
April 1, Reinhold Publishing Corp., 
New York, advertising manage- 
ment for the American Chemical 
Society publications, has an- 
nounced. Mr. Hoopes will also con- 
tinue as advertising sales manager 
of the Journal of Agricultural & 


* | Food Chemistry, a position he has 


held since the magazine was 
started in April, 1953. He. joined 


/Reinhold in 1947 as district man- 
ager of the ACS publications. 


‘Playboy’ Opens N. Y. Office 
Playboy, published by HMH 
Publishing Co., Chicago, has opened 
a New York advertising office at 
666 Fifth Ave. Stanley Blitz, 
Playboy’s eastern representative, 
will head the new office. Mr. 
Blitz formerly was ad and sales 
promotion manager of Mascon of 
Rhode Island, an appliance distrib- 


utor. A readership survey is now 


‘being conducted by Gould, Gleiss 
& Benn, Chicago, and the Audit 
/Bureau of Circulations is making 
'an initial audit for the publication, 
‘which opened its pages to adver- 
i'tising the beginning of the year 
after one year of publication (AA, 
Nov. 15). 


Littleton to ‘Food Topics’ 

Gene Littleton has been, ap- 
pointed New York regional man- 
ager of Food Topics. For the past 


seven years he has been a mer- 


73 


chandising consultant. Before that 
he was associated with American 
Home Foods, C. F. Mueller Co., 
Sunshine Biscuits and Quaker 
Oats Co. 


American Promotes Scolaro 

J. Ray Scolaro Jr., who formerly 
represented Great American Pub- 
lications in the Detroit area, has 
been elected a v.p. and midwestern 
advertising manager of the compa- 
ny. He heads the company’s new 
Detroit office. 
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Now being purchased * 


with Wisconsin Milk Money— 
171,318 Electrical Appliances 


HOW DO WE KNOW what farm families will buy? We ask them. They 
tell us in our Buying Intentions Survey of Wisconsin farm families. ‘Taken 
annually, this survey is backed by well established accuracy. 


*$500 MILLION 


IN DAIRY INCOME ALONE 
..-A BILLION DOLLAR 
FARM MARKET! 


Dante M. Pierce, Publisher 
RACINE, WISCONSIN 


In addition to these appliance purchases, Wisconsin farmers will buy 


proportionately large amounts of power equipment. 


This report gives you the quantities in which they will buy some 300 


Edited exclusively for Wisconsin farm 


different products and services. For instance—18,222 food freezers, 10,279 
electric sewing machines, 9,345 motors for power equipment, and 6,230 
electric drills. 


families, the Wisconsin Agricul- 


turist and Farmer offers you this report that tells you all about the farmers’ 
plans for farm and home improvement. 


A COPY OF THE “1955 BUYING INTENTIONS” will help you 
with your plans to tell these farm families about why your 
product is their best buy. Naturally they prefer to be told 
and sold through the “Ag.” Let us send you a copy together 
with other facts that will simplify your selling problem in 
this single-medium $1 billion farm market. 


reach 9 our of 1O FarM FAMILIES IN THE LAND OF 
MILK AND MONEY... THROUGH THEIR LOCAL FARM PAPER 


riculturist | 


AND FARMER 
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Rider & Keister Named 

The National Mineral Wool 
Assn., New York, has named 
Rider & Keister, New York, to 
handle industrial public relations. 


WE HAVE 


Y, MILLION 
NEW NAMES! 


Ready to work for you, Over 250,000 
new fresh names of opportunity seek- 
ers. 999%, women! 


@ 25,000 new names added every week. 

» Direct from original letters of ow goed 

@ Available on gummed, perforated ad- 
dressing labels — 30 to a sheet. 

@ Any quantity, 1000 or more — 24 hour 
shipment. e 

@ We pay postage on all shipments. 

@ Price $12.50 per thousand. 

@ Terms net — check with order. 

@ Send for FREE sample sheet. 


NEW LIFE IM YOUR MAILING LIST 
PO WITH THESE UP-TO-DATE NAMES 


Write, wire or phone 


PIONEER CORP. 


131 Belmont St., Belmont 78, Moss. 
Telephone BElmont 5-3559 


| Schmidt Brewing Names Two 


Jacob Schmidt Brewing Co., St. 
Paul, recently acquired by Pfeiffer 
Brewing Co., Detroit (AA, Dec. 
20), has appointed James R. Jolley 
sales and advertising manager and 
Walter A. Franz resident manager. 
Mr. Jolley was general manager of 
Schmidt from 1953 until mid 1954 
when he left the brewery to set up 
a general food brokerage company. 
Mr. Franz previously was general 
manager of Pilsener Brewing Co., 
Cleveland, and general manager of 
the brewing division of City Prod- 
ucts Corp., which operates the Pil- 
sener plants in Cleveland and 
Columbus and the American Brew- 
ing plants in New Orleans and 
Miami Beach. 


Orr Adds Moody, Mendelsohn 

Samuel S. Moody Jr., formerly 
with McCann-Erickson, and Estelle 
Mendelsohn, formerly with Danc- 
er-Fitzgerald-Sample, have joined 
Robert W. Orr & Associates, New 
York, as merchandising director 
and copywriter, respectively. 


Hiram Walker Tests 
New, Inexpensive 
3-D Outdoor Poster 


Miami, March 29—An embel- 
lishment of 24-sheet poster panels 
with metal cut-outs and litho- 
graphed paper is being tested here 
by Hiram Walker Inc. in coopera- 
tion with Donnelly Advertising 
Corp. of Florida for Hiram Walk- 
er’s Imperial blended whisky. 

By means of a metal apron and 
painted metal cut-outs, 15 special 
poster locations in the city have 
taken on the appearance of 3-D 
paint locations at a cost said to be 
much less than regular painted 
boards. 

Although these boards have been 
specially built for Hiram Walker, 
any existing single 24-sheet panel 
can be adapted to the treatment, 
Donnelly officials say. 


® The apron does the trick. It ex- 
tends out about a foot beyond the 
edge of the poster panel to ac- 
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Mian. this is whiskey! ve 


Imperial | 


BY HIRAM WALKER 


: 
as 


MIAMI SPECIALS—This 24-sheet poster panel, with metal cut-outs and 
lithographed paper, are being tested in Miami by Hiram Walker Inc. 
The apron does the trick. It extends about a foot beyond the edge of 
the poster panel to accommodate the cut-out and bottle, giving a 
three-dimensional effect. Donnelly Advertising Corp. of Florida and. 
Foote, Cone & Belding planned and prepared the details. 


commodate the cut-out and bottle. 
The cut-out rests on the apron and 
the bottle is mounted in front of 
the cut-out to give a three-dimen- 
sional effect. 

The copy message on the poster 
panel is done with regular litho- 


Commission... 


This action 


taneously and judged on sets in our office, to 
which it is piped by closed circuit 


To date this one TV commercial has brought 
219,914 orders, with 35¢ each, for this grape- 
fruit knife offered by the Florida Citrus 


in the Workshop is seen simul- 


In J. Walter Thompson Companys own TV workshop 


testing the most effective way to demonstrate grapefruit section knife 


The year-old Thompson TV 
Workshop is a fully equipped 
studio with a Dage TV camera, 
motion picture cameras and 
projectors, and sets lighted by 
batteries of Kleigs. 

A closed-circuit cable links the 


Workshop’s Master Control panel 
directly with the Thompson office. 


When casting a commercial, 
models and actors can be judged 
as they would appear in an actual 
television broadcast. The whole group 
of Thompson people concerned can 
help in the final selections. This 


group. sees what the commercial 
will look like to television audiences 
before incurring the costs of final 
production. 


They can make sure your prod- 
uct looks right on television. 

The Workshop thus provides a 
“proving ground”’ where the crea- 
tive minds and the technical minds 
work out problems together. 


This saves time and money since 
each step is checked by the group 
as work progresses. Flawsare picked 
out and promptly eliminated. Even 
the best ideas are given ar addi- 
tional lift. The end result is more 


effective commercials, made toa higher 
standard of quality. 


If you would like to know more 
about the Television Workshop— 
or to seeit in action—write to the 
J. Walter Thompson Company, A-4 
420 Lexington Avenue, New York 
17, New York. 


Other offices in: Chicago, Detroit, San Fran- 
cisco, Los Angeles, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, 
Buenos Aires, Montevideo, Rio de Janeiro, 
Sao Paulo, Santiago (Chile), London, 
Paris, Antwerp, Frankfurt, Milan, Johan- 
nesburg, Port Elizabeth, Cape Town, Nai- 
robi, Durban, Bombay, Calcutta, New 
Delhi, Sydney, Melbourne 


As 


graphed poster paper, which costs 
less than paint, AA was told. The 
effect is similar to a painted poster 
panel. 

While there have been cases 
where paper has been used on 
painted bulletins, it is believed 
that this is the first time that a 
poster board has been embellished 
with a painted cut-out. 

The idea is still experimental, 
but apparently is possible of wide 
use, even in poster plants with 
limited paint facilities. Although 
details have still to be worked out, 
it is believed that the metal cut- 
outs and other embellishments can 
be made in one central place and 
shipped to plants elsewhere in the 
country. 


® Each location is individual and 
landscaped. The panel frame and 
base are painted a warm gray. 
They are located on the principal 
traffic arteries and distributed over 
the metropolitan Miami area. 

The original idea developed dur- 
ing a discussion between F. D. 
Wiegel, Florida representative of 
Hiram Walker, and Robert F. 
Cochrane, v.p. of Donnelly. 

Special art work was prepared 
by Foote, Cone & Belding, Hiram 
Walker’s agency, and was related 
as closely as possible to the com- 
pany’s magazine, newspaper and 
outdoor programs that were al- 
ready in process. These new dis- 
plays make it possible to use the 
entire 24-sheet poster area for the 
copy. 

The individuality of the dis- 
plays, together with the land- 
scaped settings, have attracted 
wide and favorable attention. 

If the local tests prove as suc- 
cessful as is anticipated, Hiram 
Walker plans to extend use of 
these Miami Specials, as they are 
called, to other markets. 


Hixson & Jorgensen Adds 3 

Hixson & Jorgensen, Los Ange- 
les, has been appointed to handle 
advertising for Cinch Products 
Inc., Los Angeles manufacturer of 
cake and other ready-mix prod- 
ucts. Elwood J. Robinson & Co., 
Los Angeles, the previous agency, 
announced it resigned the account 
because of “honest disagreement 
as to marketing, merchandising 
and advertising policies of the 
company.” XLNT Spanish Food 
Co. and Mac’s Super Gloss Co., 
both of Los Angeles, also have 
appointed Hixson & Jorgensen to 
handle their advertising. XLNT 
makes canned and packaged warm- 
and-serve food products, and 
Mac’s Super Gloss makes Mac’s 
It automotive polishes and chemi- 
cals. 


Pabst Moves ‘Bouts’ to ABC 


Pabst Sales Co., Chicago, will 
switch its “Blue Ribbon Bouts” 
from CBS-TV to ABC-TV, effec- 
tive June 1. The program will con- 
tinue to be televised Wednesdays 
at 10 p.m., EST. Effective with the 
network change, the Pabst show, 
which this season has been seen 
three weeks out of four, will re- 


vert to a weekly schedule. 
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Colgate’s Worldwide 
Sales During 1954 
Hit $424,349,000 


New York, March 29—World- 
wide sales of Colgate-Palmolive 
Co. amounted to $424,349,000 in 
1954, exceeding the previous rec- 
ord set in 1953 by $18,959,000, ac- 
cording to the company’s annual 
report. 

Domestic sales were $261,848,000, 
slightly higher than the 1953 rec- 
ord, while foreign sales totaled 
$162,501,000, an increase of more 
than $14,000,000 over 1953. Re- 
ported net income for 1954 was 
$12,503,000, or $4.96 per share of 
common stock, compared with 
$12,045,000 and $5.02 per share in 
1953. 


® Total worldwide earnings ac- 
tually amounted to $17,022,000, or 
$6.81 per share, according to the 
actual sales of foreign subsidiaries. 
But, in accordance with established 
practice, foreign earnings are re- 
flected in reported net income only 
to the extent that dividends have 
been remitted to the U.S. 
Foreign sales in the Western 
Hemisphere were $79,413,000. In 
Great Britain and continental Eu- 
rope sales amounted to $62,470,000, 
primarily due to increases in Italy, 
France, Germany, Denmark and 
Holland. Sales in the Far East and 
South Africa were $20,618,000. 


FTC Acts Against Five 
More Insurance Advertisers 

The Federal Trade Commission 
has issued complaints against five 
more health and accident insur- 
ance advertisers. This brings to 28 
the number of such companies fac- 
ing action on their advertising 
claims. 

The five companies involved in 
the new actions are Educators Mu- 
tual Insurance Co., Lancaster, Pa.; 
Beneficial Standard Life Insur- 
ance Co., Los Angeles; Fireman’s 
Fund Indemnity Co., San Fran- 
cisco; National Casualty Co., De- 
troit, and Federal Life & Casualty 
Co., Battle Creek. 


Parsons Appoints Agency 

Parsons Ammonia Co., New 
York, has named Kiesewetter, 
Baker, Hagedorn & Smith, New 
York, to handle advertising, ef- 
fective April 1. The account has 
been handled by _ Brisacher, 
Wheeler & Staff. 


they all know the 
best place in Cleveland 


“Hotel Cleveland, sir?” 


Whether you arrive 

by train, plane or car, 
the friendliest place to 
stay is Hotel Cleveland, 
directly connected 

with Union Terminal. 


No room charge for children 
under 14 when registered 


with an adult. 


ae 


SONNABEND OPERATED HOTELS 
Distinguished American Landmarks 
CHICAGO: Edgewater Beach Hotel 
BOSTON: Hotel Somerset 

NEW YORK CITY: Ritz Tower Hotel 
CLEVELAND: Hotel Cleveland 
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‘True’ Appoints Moore 

Karl F. Moore, formerly with 
The American Weekly and the 
Bureau of Advertising, has been 
named manager of the merchan- 
dising department of True, New 
York. 


Dry Goods Assn. Appoints 

The National Wholesale Dry 
Goods Assn., New York, has 
named Goold & Tierney, New 
York, to handle a trade campaign. 


Promotion will break in May em-|of the Good Housekeeping Guar- 
phasizing the value of the dry anty Seal to Southern enriched 
goods wholesaler’s services to the| white bread and Southern thin- 
retailer. J. B. Rundle Inc. is the! sliced sandwich bread. 


\eigosens agency. Large-space ads in i09 news- 


. papers in Columbia territory, out- 
‘Columbia Baking Tells door boards in 134 cities, satura- 


‘of Award in Campaign tion schedules on 137 radio sta- 

Columbia Baking Co., Atlanta, tions and car cards in 35 cities 

baker of Southern bread and cake,| and pages in Good Housekeeping 

has launched the most extensive | highlight the media schedule. A 

advertising and sales campaign in | trade campaign in grocery and 
publications 


its history to announce the award _ restaurant 


Southeast will support the drive 
at the retail level. Freitag Ad- 
vertising Agency, Atlanta, is the 
agency. 


in the 


New ENGLAND HOME 


QUIPMENT [JEALER 


8,675 PER MONTH 
IN NEW ENGLAND & N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 


AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. © Est. 1947 


“This time he really blew a fuse!” 


® Today’s high costs can be enough to short-circuit 
any man’s temper. So just in case of an emergency 
blackout, keep this bright idea in mind. 
Whenever you’re in the dark about high print- 
ing costs, turn the spotlight directly on the paper 
you're using. The cost of paper represents one-third 
of the average printing bill. Not so long ago papers 


of equal quality 


But today it’s an entirely different case. 
Today, Consolidated Enamel Printing Papers cost 
less than other enamel papers of equal quality. 


This welcome 


of a modern papermaking method Consolidated 


were all priced about the same. 


cut in paper costs is the result 


pioneered. It eliminates several costly manufac- 
turing steps while maintaining finest quality. 

It’s easy to prove that Consolidated Enamels 
will cut your printing bills. Simply contact your 
nearest Consolidated Paper merchant, or write 
direct for a generous supply of free trial sheets 
for a test run. Then judge for yourself. 


production gloss « modern gioss «flash gloss 
productolith « consolith gloss « consolith opaque 


enamel 
printing 
papers 


CONSOLIDATED WATER POWER & PAPER CO. Sales Offices; © 135 S. La Salle St., Chicago 3, Ill. 
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Another View of Payment 
for Editorial Cuts 


To the Editor: In re: Your edi- 
torial “Who Pays for Editorial 
Cuts?” (AA, March 14.) 

That’s a very nice editorial; 
it should be assigned as “must” 
reading (but private considera- 
tion) by students in the Journal- 
ism I class at the University of 
Bullonia. As a practical’ matter, 
it’s not quite as simple as you 
make it. 

The usual “editorial cut” used 
with a product story or product 
news item is intended to illustrate 
a “free” publicity puff. Well and 
good. We all use “product news 
stories” if we want to produce a 
readable industrial or trade paper. 
But to a very large degree, the 
bulk of these product news stories 
or publicity blurbs come in from 
the free-riders, whose publicity 
men or agencies clip, paste, and 


We hope, we fear 
WE DO NOT REASON 


“THAT PERHAPS WALK could give us 
abetter set ad. Nearly century 

JAYP of experience... kept up to date, 

may prove of value, to you, too! 


WALK aovertisine trpocrapny 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


point proudly. And the manufac- 
—for free! 


cuts? The firms which advertise 
competitive and non-competitive 
products and are willing (if not 
eager) to pay the regular (higher) 
advertising rates. 

Let’s be fair about it. If a 
manufacturer thinks the magazine 
is worth his time, trouble and ex- 
pense to be sent a publicity prod- 
uct news item with a photograph, 
then the cost of making the cut 
should be included. Maybe he in- 
tends to advertise at some future 
date, or maybe he’s testing the 
pulling power of the particular 
publication. Also well and good. 
He should be willing to risk the 
cost of the cut to find out before 
he starts production costs for ads. 
But if he is merely a space hound, 
and out for a free ride, then— 
phooey!—he should be charged for 
his fun. 

When the photo illustrates an 
important non-product news story, 
even though a manufacturer’s 
name is involved and it could be 
classed as “publicity,” then it’s a 
horse of a different pace—and let 
the editorial department carry the 


cost for the engravings, not the 


turer gets a wealth of advertising | 
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SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


Louisville is the second largest market offering supplement advertis- 


ing, yet not served by one of the 


three national supplements. Many 


advertisers using one or more of the three national supplements, also 
used the Louisville Courier-Journal Sunday Magazine to complete 
their national supplement schedules. In 1953—187 This Week adver- 
tisers also placed a total of 422,963* lines in the Louisville Courier- 


Journal Sunday Magazine. 


*The bulk of this lineage is in the 
in the comics and R.O.P. 


Magazine; however, some appears 


- ‘THE LOUISVILLE © 


SUNDAY MAGAZINE. 


Sunday Courier-Journal Circulation 306,673 »« Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


we 
°> 


parties involved. But for pure pub- 
licity blurbs trumpeting some new 
gadgets or re-presenting old ones 


So, who pays for the editorial |—why let your competitors pay 


for your free ride? 

HERMAN G. LUSTFIELD, 
Editor, Master Plumber and 
Heating Contractor, New York. 


Question: Why print “pure pub- 
licity blurbs” at all? 
© . 


Hopes for Dell's Aid 

in Backing Comics Industry 

To the Editor: Recently your 
newspaper published remarks 
made by the publisher of Dell 
Comics about the Comics Maga- 
zine Assn. of America (AA, Feb. 
7). Dell is not a member of the 
association. 

About 90% of the comics book 
publishers in this country have 
joined the association. Almost all 
joined, not because they need reg- 
ulation but because they felt it 
was necessary to clean up those 
elements in the comics magazine 
pubiishing business that were 
giving comics books a bad name. 
These publishers are spending a 
great deal of time, effort and 
money to clean up a situation 
which is as much deplored by them 


tion certainly should not bring any 


that Dell did not join the associa-| 


‘commendation from the public. 
The fact is that if Dell would join 


much stronger. It would enable 
us to do the job much more effi- 
ciently. It would give the industry 
unity and greater strength. In 
short, it would help us to do the 
job that has to be done much more 
quickly and lend to Judge Charles 
F. Murphy, the code administrator, 
the undivided support of the entire 
industry. 

Judge Murphy and the publish- 
ers who are in the association are 
exhibiting a public spirit far and 
beyond the call of duty. It does not 
behoove Dell to sit by the sidelines 
and watch and assume the attitude 
“Let George do it.” 

The publishers who joined the 
association had the courage to do 
so, even though they might be 
smeared. But wherever it is pos- 
sible to clear up the misconception, 
as I am trying to do with you, it is 
our earnest hope that you will 
bring this to the attention of your 


exists in the comics magazine in- 


perspective. 
JOHN L. GOLDWATER, 
President, Comics Magazine 
Assn. of America, New York. 
+ . . 
Tips off Cigaret Makers 
on Successful Ad Media 
To the Editor: I have read with 
interest your March 14 story con- 


- 
surprise to me and to many others. 


| The “Lucy” show did not and 


the association it would make us so. 


readers so that the situation as it 


dustry can be brought into its true 


lo cerning Philip Morris cigarets and 
as by any of their critics. The fact|the “Lucy” show, which was no 


Advertising Age, April 4, 1955 


cannot sell Philip Morris or any 
other cigarets, nor can any other 
tv or radio show sell a tobacco 
product, regardless of what kind of 
a show it may be. 

Cigaret smokers, and for that 
matter, any other smokers, do not 
get up from their seats in their 
homes and walk over to the corner 
store to buy a pack of cigarets 
which was previously advertised 
on the air and, as I told a number 
of tobacco manufacturers and their 
advertising agencies on _ several 
occasions, “they are simply kid- 
ding themselves” in believing that 
tv and radio can sell their prod- 
ucts. 

The several broadcasting com- 
panies which are now enjoying 
that lucrative tobacco business 
will please pardon me for being so 
frank, but after all, it’s the truth. 

The only advertising media that 
can sell a cigaret today are news- 
papers and magazines, and those 
media must be tied in with point of 
purchase advertising—profession- 
ally-installed window displays and 
counter displays. 

Some of the tobacco companies, 
if not all of them, will soon dis- 
cover that their products cannot 
be sold through tv and radio, and 
will divert their budgets to media 
that can bring them the desired re- 
sults. 

My advice to the advertising 
agencies catering to tobacco ac- 
counts and other accounts which 
are now using the above mentioned 
media is to take the time and 
trouble to look into the matter and 
stop wasting their clients’ money 


FREE. Write for Facts 
Booklet on “How to 
Sell Farm Equipment 
in Missouri.” 
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and for that matter their clients’ 
stockholders’ money which, after 
all, is footing the bill and it isn’t 
fair. 
SAMUEL J. HANICK, 
General Manager, Hanick Dis- 
play Service, Philadelphia. 


E&E Column Brings Further 
Ideas on Commercial-Writing 

To the Editor: Your Eye and 
Ear Man’s column, “Magazine 
Concept Takes Strong Sell in 
Commercials,” just plain teed me 
off. 

We'd be a good deal less than 
realistic if we didn’t, right off the 
bat, agree that some television 
commercials leave a great deal to 
be desired from all points of 
view: (1) They hurt your eyes 
and ears, and therefore create a 
resentment against the product 
they advertise; (2) from a crea- 
tive and technical production 
viewpoint, some of both the filmed 
and live commercials just plain 
stink; (3) therefore, they un- 
doubtedly don’t “sell.” 

And certainly some of the E&E 
Man’s suggestions for remedying 
this situation are good—but he 
didn’t go nearly far enough. 
Speaking only of the filmed com- 
mercials: 

“One method is transference of 
highly-proved skills from agency 
writing, art, and print production 
people into television as the per- 
centage of activity moves in that 
direction . . . and the last is to 
train young people and experi- 
ment with techniques at agency 
expense.” The “last” is just what 


has been happening for the past | 
eight years—with the exception | 
that it has been at the expense of | 
the client and the public. 

Why is it that just anyone thinks | 
he can write? 

Take even a man who has be- 
come quite expert at writing copy 
for magazine ads—put his first at- 
tempts at audio-visual writing on 
film—pay as little as possible for 
the film—add to it agency per- 
sonnel who “expert” every step 
of production and refuse all at- 
tempts of the producer to tactfully 
improve the end product—and 
there you’ve got it. You’ve got a 
commercial which makes the good 
producer squirm every time he 
thinks of it. But he’s got to live, 
doesn’t he? So, he keeps trying to 
educate the people who have the 
responsibility for the commercials 
and, in the meantime, not to think 
of the fact that this work is coming 
out of his shop. And by and by, 
little by little, improvement 
comes. But it’s slow. Because these 
agency lads “know” the audio-| 
visual medium, and/or they’re 
seared to let on to anyone how | 
much they don’t know. 

And that’s the point at which 
we have to say that the original | 
fault is not that of any agency. | 
The fault, we believe, lies in the 
original concept that, for its 15%, | 
the agency should do all the crea- 
tive work. 

Instead, some of the smart 
agencies have found a new way to 
work on television commercials— 
and they’ve found it very effec- 
tive. They map out the basic con- 
cept for a series of commercials, 
tying it into the client’s over-all 
program. Then they go to their 
film producer, who assigns an ex- 


perienced audio-visual writer to 
the project. The agency man sup- 


| 
| 
plies the writer with all the back- | 


ground material he needs. And | 
the experienced audio-visual man 
writes the scripts—for a fee on 
which the agency takes its 15% 
for supervision. And the agency 
has earned the fee. 

Now, of course the scripts have 
cost money and the agency’s 15% 
adds to that total. That’s the 
trouble. That’s why it really takes 
a pioneering agency to put this 
idea across with the client. Be- 
cause, under the present proce- 
dure, most agencies handle the 


script writing within their 15% of! 


the cost-of-production fee. But 
isn’t it far better to spend a little 
more for an effective product than 
to throw away a smaller amount 
on ineffectual or bad commer- 
cials? 

On top of the writing angle, the 
agency then sends its own scripts 
out to about ten producers, asking 
for a production quotation. They 
give the job to the lowest bidder, 
first beating his price down as 
much as they can “for their 
client.” The scripts haven’t cost 
them a great deal—and they’ll 
make their major 15% out of time 
charges when the commercials are 
used. 

Results? Sure. The good pro- 
ducers who can figure any pos- 
sible way to do it won’t handle 
television commercials except for 
their regular industrial clients or 
for those smart agencies. The good 
producers who can’t give up tele- 
vision commercial business en- 
tirely just go along, doing their best 


to turn out at least not the worst | 


commercials—in the meantime! 
working at the slow, tedious job 


17 
of educating agency personnel. j her hands! Hospitality is a recep-|this activity to the washroom, 
And the worst result? Pick up | tionist’s business and consideration | where it belongs. 
the telephone directory in almost |for others would preclude constant ANN SMITH, 
any large city. Turn to the yellow | smoking on the job and relegate) New York. 


pages under “Motion Picture Pro- | 
ducers and Studio.” In Chicago) 
you’ll find 80-some listed. In New | 
York and Los Angeles, each, close | 
to 200. All over the country it’s | 
the same story. 

Yet Business Screen magazine, | 
the trade journal for the industrial | 
motion picture industry, can list | 
only 162 firms in the U. S. who | 
could comply with the minimum | 
requirement of having produced 
five sound motion pictures and/or | 
sound slidefilms in 1954. 


JANE Ware, | 
Wilmette, Ml. | 
| 
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Disapproves of Gladys’ 
Smoking on the Job 
To the Editor: Re Gladys the| 
Beautiful Receptionist—must she | 
always be diddling on a cigaret? | 
‘Surely there is some other “busi- | 
ness”—something she can do with | 
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J. P. Taylor Buys 


‘Industry & Power’ 


St. JosepH, Micu., March 31— 
Industry & Power, monthly trade 
magazine published here, has been 
sold outright to John Paul Taylor, 
also of this city. 

Mr. Taylor, whose John Paul 
Taylor Publishing Co. operates a 
list of manufacturers’ representa- 
tive publications, will become edi- 


tor and publisher of the magazine 
WE : AT WELL starting tomorrow. According to E. 
R. Gauley, present publisher and 
IN B AY G N Wi i v.p. of Industry & Power Publish- 


ing Co., a major part of the maga- 
zine’s staff will transfer with the 

Food sales show w book. 
Bayonne .. . 24.6% ee tae ee Po Industry & Power Publishing 
average. Reach these good eaters through |Co. will continue in business as 
“The Bayonne Times"—delivered daily in- | publisher of Consulting Engineer. 
to 76% of all the homes in Bayonne. It will take another name, how- 
“Bayonne cannot be sold from the outside” |eyer—probably Consulting Engi- 
THE BAYONNE TIMES neer Publishing Co. Mr. Gauley 
BAYONNE, NEW JERSEY will continue as publisher of Con- 


Nan eeeatty ay BOGNER & MARTIN | sulting Engineer. 


EACH MORNING 50 MILLION MALES ARISE TO- 
Bathe and Shave... /[ 
Bathe and Shave and— 
“Bathroom Clutter” 

America's/1 pet peeve. 


Every Morning 50 mil- 
lion males shout Molly, y ae 
Sue and Mary, fora prod-_ ab 
uct to dispense with 
BATHROOM CLUT- 
TER. 


“Mellie...” 


WE HAVE THE PATENTED (ADJ.) PRODUCT, 
DO YOU HAVE THE BLUE CHIP CLIENT 
FOR NATIONAL DISTRIBUTION, 
ADVERTISING AND MANUFACTURE? 


Yes, Fifty Million Homes are seeking the exclusive 
product which eliminates BATHROOM CLUTTER and 
dispenses with BATHROOM ODOR TOO. 


WE HAVE THE PRODUCT, DO YOU HAVE THE CLIENT? 
who wishes to add these outstanding products to his line. 
TESTED IN DEPT., DRUG, HARDWARE STORES 
and SUPER MARKET OPERATORS, PLUS THE 
LEADING MAIL ORDER HOUSES. We have the prod- 
uct whose sales exceed a Million net billing thru the 
efforts of but 3 part time salesmen—Do you have the 
client? We have the patents (adj.) securing the product 
against competition. We have the Equipt. to manufac- 
ture, the trademarks and copyrights. 


Do you have a client who distributes Nationally and 
advertises in all media? 


We are interested in a Royalty tieup on an exclusive 
basis with a blue chip concern who wishes to add mil- 
lions to their present success. 


Capital requirements—A National Advertiser in all 
media on irrevocable contract. 


Sufficient manufactured inventory available for supply 
of present and new accounts. 


This deal is so clean that it can be set up in any city or 
state in 30 days. 


CONTACT us thru your agency for personal interview 
only; Box 315, Advertising Age, 200 E. Illinois St., Chi- 
cago 11, Iil. 


Leonard 


Bogart 


Cominos Buehling 


NEW CHiEF—George B. Bogart, Calkins & Holden, newly elected pres- 

ident of the Chicago council, American Assn. of Advertising Agen- 

cies, accepts a handful of the organization’s records from the out- 

going president, James G. Cominos, Needham, Louis & Brorby. 

With them are the council’s new secretary-treasurer, W. Scott 

Leonard, Young & Rubicam, and Norman Buehling, Fensholt Ad- 
vertising Agency, vice-chairman. 


Foreign Makers 


Sewing Machines 
Vie in U.S. Markel 


New York, March 29—Brother 
International Corp., a subsidiary 
of Brother Sewing Machine Mfg. 
Co., Tokyo, has encountered a rash 
of complications—involving an 
American sewing machine maker, 
Singer, and another foreign com- 
pany, Pfaff—in its effort to in- 
troduce its Brother Select-O-Matic 
into the U. S. market. 

In January, according to an ac- 
count distributed by the Japanese 
company, Singer Sewing Machine 
Co. filed an infringement suit 
against it in connection with a 
thread tension device. Singer fol- 
lowed this with a letter to dealers 
and distributors; according to 
Brother, this letter “is an attempt 
to panic them into banning Brother 
machines. As such it is a flagrant 
violation of the American tradition 
of free enterprise.” 

Brother feels it has not been 
guilty of infringement, but “as a 
good will gesture” has changed 
the tension device anyway, sub- 
stituting one of “improved design.” 


= Meanwhile, Brother, which says 
it has been selling its sewing ma- 
chines in the U. S. at a $1,000,000 a 
month volume clip for the past 10 
months, is engaged in a competi- 
tive battle with Pfaff Sewing Ma- 
chine Co., Kaiserslautern, Ger- 
many, which also has embarked on 
efforts to crack the American mar- 
ket. 

About a month ago, Pfaff staged 
a posh press party to announce its 
introduction into the American 
market of the “world’s only fully 
automatic sewing machine” (AA, 
March 7). 

Today Brother demonstrated its 
Select-O-Matic, which it has been 
selling in this country through 
some 400 dealers, and indicated 
it thinks the Pfaff claim is un- 
founded. 


@ Unlike American-made auto- 
matics, which require the operator 
to select separate cams and drop 
them into the machine, both the 
Pfaff and the Brother sewers en- 
able the housewife to choose her 
stitch by setting a series of dials, 
after which built-in cams take 
over. Like the Pfaff, the Brother 
Select-O-Matic comes with a pat- 
tern selector, a hand-held indica- 
tor that shows the operator which 
j dial settings will obtain for her the 
stitch she wants. 

Through Allen Christopher Co., 
Brother is using magazines and 
‘television participations to pro- 
|mote its product, just as Pfaff is 


doing through Dancer-Fitzgerald- 
Sample. Concerned primarily 
with popularizing its logotype, 
Brother is using column and half- 
column b&w ads in Butterick Pat- 
terns Books, Good Housekeeping, 
Life, McCall’s, McCall’s Pattern 
Book, Parents’ Magazine, The 
Saturday Evening Post and Vogue 
Patterns. The consumer campaign 
is being supported with trade ads 
in Behind the Scenes, Electrical 
Merchandising, Mart, Retailing 
Daily, Sewing Machine Age and 
Sewing Machine News. 


® Television activity for the 
Brother product is currently con- 
fined to local dealer cooperative 
promotion of a film, used as a 
participation in programs in se- 
lected spots in the Chicago area. It 
is planned to expand this schedule 
during the remainder of 1955. 

A spokesman for the Japanese 
company’s agency told ApvVERTIs- 
inc AcE that, to alert media to 
possible copy claims, a letter had 
gone to them noting the existence 
on the American scene of the 
Brother “fully automatic” ma- 
chine. It sells, incidentally, for 
$239—about $80 below the price 
of its West German competitor. 

Encouraged by the success of its 
ten months of distribution activity 
here, Brother plans to broaden its 
scope of operations in the near 
future. A home knitting machine, 
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a washing machine, electric fans 
and juice blenders will soon be 
marketed in the U. S. under a 
Brother trademark. 


meen 


McGregor to Boost 
Third Quarter Ad 
Expenditures by 25% 


Dover, N. J., March 30—David 
D. Doniger & Co., maker of Mc- 
Gregor sportswear, has increased 
its third quarter ad budget by 
25% to stimulate sales in the nor- 
mally slow summer months. 

The extra promotional push was 
announced today by Harry Donig- 
er, president, at a company sales 
meeting here. 

Mr. Doniger said that “more in- 
tensive, early starting promotion 
on coordinated wardrobes and go- 
together items can increase the 
volume of retailers by as much as 
25%.” 

“McGregor itself is increasing 
its third quarter advertising and 
promotion budget by this amount,” 
he added. 

Doniger spends approximately 
$500,000 a year on advertising, all 
of it in magazines. It runs no trade 
advertising but does extensive 
merchandising to get dealers to tie 
in with national ads. 


@ Mr. Doniger stressed this aspect 
today. He said: “Dealers who sup- 
port our national program with 
local level activity will find third 
quarter sales the highest in their 
history ...The principal approach 
in the sales effort in the men’s in- 
dustry, we believe, must be on 
getting retailers to plan their sell- 
ing before they plan their buying.” 


Schenley Elects Two V.P.s 


Paul E. Lockwood, a member of 
the New York state public ser- 
vice commission since 1950, and 
Frank L. Sundstrom, since 1954 
a v.p. and director of Schenley 
Distillers Inc., have been elected 
v.p.s of Schenley Industries Inc. 
Mr. Lockwood will be director of 
public policy for Schenley, a new 
position, and Mr. Sundstrom will 
continue as director of public re- 
lations. 


Sales Execs Set Confab 

The San Francisco Sales Exec- 
utives Assn. will sponsor its sixth 
annual sales institute to be held in 
the Scottish Rite Auditorium April 
11, 12 and 13. 


in this publication 

because so many of the 
advertisers, agencies, 

and publications, 

whose names appear in the 
news and advertising columns 
specify, buy, or use 

fine photoengravings by 
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Department Store Sales... 


2% Gain Recorded in March 26 Week 


WASHINGTON, March 31—The 
rosy picture department store 
sales have presented since the first 
of the year faded slightly during 
the week ended March 26. But 
sales were still ahead of the com- 
parable 1954 period, showing a 
2% gain for that week, according 
to the Federal Reserve Board. 

For the four weeks to March 26, 
sales were 10% ahead of 1954 and 
for the year to date, they showed 
a 7% gain. 


® In the 12 FRB districts, losses 
were recorded in New York 


ea ) 
Department Store | 
Sales Barometer 


Change From 1954 


Week Ended 


March 26, 1955 Ai2% 


Jan. 1 to 
March 26, 1955 


| eg 


(1%); Chicago (5%); St. Louis, 
(5%), and Kansas City (2%). 
Highest gain—18%—was reported 
for Philadelphia. 

Other FRB districts reported 
the following gains: Boston, 4%; 


Cleveland, 4%; Richmond, 1%; 

Atlanta, 7%; Minneapolis, 6%; 

Dallas, 6%, and San Francisco, 
8%. 

% Change from ’54 

Week ended 

Federal Reserve Mar. Mar. 


District, Area, and City 12 19 


Minneapolis District .............. +22 
Metropolitan Areas 
Minneapolis-St. Paul .......... +24 
Minneapolis City ............... +26 
ge. Bnei a +22 
Cities 
Duluth-Superior ................... —2 
Kansas City District ................ r+19 
Metropolitan Areas 
Denver r+16 
Topeka +14 
Wichita +28 
ies, GER Geniccnsasigiesensamuntvercs +57 
Albuquerque .0..........cccccecseees +19 
Oklahoma City... +36 
Tulsa 
City 
Kansas City 


Metropolitan Areas 


San Francisco District .......... +10 
BAO SIE inciovistnipstrccenntnsene +10 
Downtown Los Angeles .... +-16 

Westside Los Angeles ...... +7 
San Diego +9 


+4 


San Francisco-Oakland ..... 
San Francisco City 


Oakland CHY  .<e..0............ 
San Jose 
Portland 
Salt Lake COty  csn........... 
SIE eS 2: SS 
Spokane “ 
Tacoma 
r—Revised. 
*—Data not available 
Theater TV Gets Fight 
Theater Network Television, 


New York, will cover the May 
16 heavyweight championship 
fight between Rocky Marciano and 
Don Cockell in San Francisco. The 
fight will be made available to 
theaters throughout the country 
except in the California area, 
which will be blacked out. 


Trans-America Sets Meeting 

Trans-America Advertising Net- 
work will hold its annual meeting 
May 18-21 in the Barclay Hotel, 
Philadelphia. National director is 
Earle A. Buckley, president of 
Buckley Organization, the host 
agency. 


The NEWS of the Rockies 


T he “big ticket” electrical appliances 
and supplies stores of Denver placed 
76.8% of their linage in the Rocky 


Mountain News in 1954. 
(Media Records) 


United States +14 
Boston District +2 
Metropolitan Areas 
Boston erceccsesesee ee ae 
Downtown Boston siarastedese 0 +5 
Suburban Boston ............... +13 +2 
Cambridge  ....ccccoscoe. —- 5 —Ll 
OS OR a 
Lowell-Lawrence ‘ —3 +3 
Cities 
Srila)  ....cccccscccssecserersserere +16 —5 
Providence puivenieingee Se. eRe 
New York District. sineretenccenses r+ 4 +10 
Metropolitan Areas 
Buffalo... come —= 4& +5 
New York-N. E. “New 
TT coccespenceentcvennrentiovincosessis +5 +411 
FOS WATTE . cccccccccncceccccccsesesesesesscs oO +22 
NOW YOLK oicecrsrsserssessssesesseee r+5 +9 
Rochester .. . —4 +5 
IE sciinesscsodndncviisnveseesneretia r+ 5 +417 
Philadelphia District ............. r+ + 6 
Metropolitan Areas 
Wilmington r+9 +12 
IE cccrrcceveessnierniinctvanereanes r+-5 +3 
Lancaster ..... r+7—1 
Philadelphia _-—1 +5 
Reading ............ +49 0 
BOTA eperereconveesceressorcsscersseces +6 —7 
Wilkes-Barre—Hazleton +3 +17 
Cleveland District .................. +6 +17 
Metropolitan Areas 
Fe | a oe Mn a 
Co ee rnen —1 +8 
CRCTARTE crccesscnceccsvesececcnssivcee +9 +13 
CRAVEN AME — cncerececrcccrsnsvsoseseescose 0 +8 
Columbus .. nintawnee ES wep 
DONC  ccccccsccccscsccccscssesessescreseeces +9 +28 
Erie .......... cove = 6 +7 
Wheeling-Steubenville vedi +5 +417 
City 
PUttSbUrAN crcececsvecsrerecreeneeeeee $13 +431 
Richmond District . inttlabaaiceanas +12 +8 
Metropolitan Areas 
Washington ..cccccccccceecerererenee +12 +411 
Downtown Washington. +10 + 4 
BBaRARGBO  cccercreesesssscccsecssvctsccens +8 +3 
po RE ee +16 +13 
Atlanta District... r+24 +14 
Metropolitan Areas 
Birmingham +13 
Jacksonville . 
Miami +31 
PO ae ; bd 
BE, stitrinsinosenecemscnsiaihiis ° 
New Orleans ..........ccccceseserees +36 +5 
SIIIED tnthecceuttscndsoninstveneeneies +14 +14 
City 
Tampa ........ contipelijerttintioins "am ° 
Chicago District. ee EE r+14 0 4-12 
Metropolitan Areas 
CI 6 pccintaierteririniceneinciveays +16 +13 
PRERRIIOTED  cxctiecctersrviticen +9 +12 
BREGD * cncesterrcsstinernenresrenninnitinn +11 +411 
RE OINBD  censcceteseievcesiccciccscresesios +6 —1 
St. Louis District .................... +10 +412 
Metropolitan Areas 
FS eee +7 +6 
ERG WTTBO  crccervecvcsnaspesswsesscomcces +7 +11 
St. Louis +12 +12 
Memphis +5 +9 


look to wfmy - tv 


Thorough coverage of your market sells merchandise. And no station 
or group of stations covers the 46 counties of the Prosperous Piedmont 


as does WFMY-TYV. 


Here in Piedmont North Carolina and Virginia, business is booming. 
Some 2 million people have money to spend and last year they spent it at 


the rate of $1.5 billion on retail purchases alone! 


Providing the finest in local TV and network programming, WFMY- 
TV is the only CBS television affiliate completely covering the 325,000 


TV homes in this $2.3 billion market. 


With nearly 6 years telecasting experience and full 100,000 watts power, 
WFMY-TV is a must for thorough coverage -¢ the Prosperous Piedmont. 


Call your H-R-P man today, for details. 


GREENSBORO, N. C, 


Represented by 
Harrington, Righter & Parsons, Inc. 
New York — Chicago — San Francisco 
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| Fashion Group Sponsors 
|Fine Arts Exhibition 


The Fashion Group, New York, 
will celebrate its 25th anniversary 
‘by holding a fine arts exhibition, 
| paying tribute to artists in fashion 
|and allied fields. The exhibition is 
|open to men professionally active 
in the production or promotion of 
fashion merchandise, home fur- 
‘nishings and other fields influ- 
enced by fashion. The exhibit will 
'consist of oils and watercolors and 
|will include no fashion sketches. 
‘Winners selected by the judges 
will be on exhibit at the Wilden- 


Market Facts 


way the a e 
d. They shape clients’ opin- 
fons, e decisions worth millions for 
countless products and services. Reach 8 
key gow through CASE AND COMMENT, 
the bi-mon Lawyers’ Magazine. Guar- 
anteed controlled circuiation—100,000. Ac- 
tual 6 mos. average—i25,096- 


e 
tising. For samples, more facts, co’ 
CASE AND COMMENT, Dept. 

Aqueduct Building, Rochester 14, 
National Publishers 


Nov. 8. 

Entry blanks and other informa- 
tion concerning the exhibit may 
be obtained by writing directly to 
the Fashion Group, 9 Rockefeller 
Plaza, New York, or to the near- 
est regional office of the group. 


Sullivan Productions Bows 
John L. Sullivan has resigned as 
an advertising account group su- 
pervisor of Batten, Barton, Dur- 
stine & Osborn, Los Angeles, to set 
up his own tv program packaging 
company, John L. Sullivan Pro- 
ductions. He had been with the 


agency for almost nine years. 
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* ONE OF AMERICA’S 
FASTEST GROWING MAJOR MARKETS 


Here are the facts and figures you need for planning 
your sales and merchandising strategy in Metropolitan 
Phoenix, one of America’s fastest growing major markets. 
This new, exhaustive survey of brand preferences and 
buying habits will tell you at a glance how your products—and 
competitors’ products—are selling in this market on the 
march. Send today for this invaluable material compiled 
by the research staff of the Phoenix Republic and 
Gazette— it’s yours for the asking. 


For free copy of the 1955 Consumer Analysis of the 
Phoenix Market, please write on your letterhead to — 


THE PHOENIX REPUBLIC AND GAZETTE 


PHOENIX, ARIZONA 


Or Call Our National Representatives: Kelly-Smith Company 


NEW YORK e SYRACUSE e CHICAGO 
DETROIT @ BOSTON e PHILADELPHIA e ATLANTA e LOS ANGELES @ SAN FRANCISCO 


Weaver Sees TV 
as Inspiration 
for New Society 


CuicaGo, March 26—A most 
hopeful prophecy—a classless so- 
ciety of intellectuals bred and 
nurtured by television—was made 
here today by Sylvester L. Weaver 
Jr., president of the National 
Broadcasting Co. 

Mr. Weaver addressed a group 
of 1,000 business men, lawyers 
and economists meeting here to- 
day at the management confer- 
ence of the school of business and 
executive program club of the 
University of Chicago. 

He berated the intellectuals 
who “believe in two classes, the 
mass and elite. Everyone can be 
a member of the elite,” he ex- 
claimed. And it will be the in- 
fluence of television that will | 
make it possible for everyone to 
join the elite, he insisted. 


= To 
the average tv productions as be- 
ing escapist, vulgar and inartistic, 
Mr. Weaver offered this justifica- 
|tion: Although these claims may 
be justified now, television of to- 
day is preparing the American 
\public for the artistic productions 
of the future. 

“The public doesn’t want art 
now,” he said. “But while we have 
them watching, we are changing 
them, making them want more 
and more.” 

Not only will television breed 
intellectuals, but it will also re- 
move the prejudices that accom- 
pany the limited environment of 
the average American now, Mr. 
Weaver predicted. 


® The “we-group” philosophy 


‘and general manager of Aubrey, 


intellectuals who criticize! | 


LEONARD KRICK has resigned as V.p. 


Finlay, Marley & Hodgson, Chi- 
cago agency, to rejoin Double-Cola 
Co., Chattanooga, as director of 
advertising and sales promotion. 


‘that teaches the child that the 
‘stranger is bad and only those 
within the group are good will 
disappear as children see wider 
‘and wider vistas on their tv 
screens, he said. He asserted that 
tv will counteract the effects of 
/narrow-minded parents. 
| There are still intellectuals, he 
said, who do not believe in the 
“New American Revolution.” 
This revolution, according to Mr. 
Weaver, is transforming the world 
into an egalitarian society in 
which leisure and comfort abound. 
In this society there is no room, 
he insisted, for two classes. One 
elite composed of all members 
of the society will replace the old 
class society of prejudice and ig- 
norance. 


Lee Plans Hat Ads 
in Four Magazines 

Frank H. Lee Co., Danbury, 
Conn., plans nine large-space ads 
in full color and b&w in fall is- 
sues of Collier’s, Esquire, Sports 
Illustrated and Vogue to promote 
its Lee hats. Richard G. Williams, 
v.p. in charge of sales and adver- 
tising, said each ad will point up 
the “importance of a hat as a 
measure of the character of a 
man.” 

Grey Advertising, New York, is 
the agency. 


John F. MacKay Elected V.P. 


John F. MacKay, creative direc- 
tor and head of the creative plans 
board at Anderson & Cairns, New 
York, has been elected a v.p. He 
joined the agency in 1953 as copy 
chief and was named creative di- 
rector and plans board head eight 
months ago. 


Two Join Advertising League 
Valley Advertising, Kingston, N. 
Y., and Stein-Jaffe Advertising, 
Jamaica, L. I., have been elected 
to membership in the League of 
Advertising Agencies, New York. 


A 
He previously has been with Mc- Mi 
Junkin Advertising Co., where he >- 2 
handled the Double-Cola account, P 
and with Seminole Flavor Co., 
parent company of Double-Cola at 
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New Book by ? 
} W 
T. 
James D. Woolf ; 
381 Chapters ¥5 
Hy b 
‘ H 
| A selection of 7s 
| the best of his  & 
| “Salesense” articles “| 
400 pages dealing : 
principally with the v 
ti 
| creative aspects e 
of advertising : 
” € 

Advertising Age, The National r 

Newspaper of Marketing, is not , ° 

normally in the business of pub- Hs 

lishing books. But this book is a r 


“demand performance.” Hun- 

dreds of our readers—both 
agencies and advertisers—have ae 
been besieging us with requests 
for Jim Woolf’s “Salesense” ar- 
ticles in book form as a perma- 
nent reference work. Hand- ) 
somely-printed and lavishly 
illustrated, this new volume is 
an exceptional value at $5.95 
including all postage and han- 
dling charges. QUANTITY DIS- 
COUNTS: 5 to 10, the price is 
$5 each; 11 to 25, $4.50; over 25, 
$4 each. Mail coupon below. 


Examine Salesense 


for 5 Days 
AT OUR RISK 


Advertising Age 
200 E. Illinois St., Chicago 


copies of SALESENSE IN 
If I am not completely 
satisfied with the book (or books) after a 


SrA} examination, I can return the | 

book(s) and my money will be refunded | 

in full. : i 

Be SEE 06 ccc cncévdnbesabesetceseseceets ; 

PN ii ssutatctadatedaeedsdeusiecdinese ' 
: 

AGATOES 2.0... cccccccccrccecesescsceees | 

GE ccccccccccccescess Bice SED ccccccee 


© I am enclosing my check for $......... 
O Bill me later © Bill my firm 


. ry Sher Ys eh a hy ke Sie ak Ag ~. 4 ade a Ciena CAL os a . Bx ay Paas e mags ane TORE Reo ne 5 d ie Ghee | a: ee sm oe = tae ie a te 7 Sis ‘ oat iOS ; $ es , . = 
Poe Nebbey eae ¢ Boe: s : Jee : py, P * ‘ ar a sf ne ba ae a Ane a fOr fe ao sir Fie Ge 2 s Pavitt ae a an BAS ae ery: ee SS tes hE a Pek ee APD Ree. on PA ae Fy i aN 
Bi ela te oe a ie fa THe Rt ade eae eR eae Biaek Satoh gets ad Bera ‘ype S fee ct ge NEE Pe gee aR Sh a Ne a oe Nia Rots eee Aim Pig ot ge 
ee a De Pe epee 5 ee bak 4 y= blrar naygtl oh YE Cee PoE Sh Pe 7 ead a ve He R te PEE ik wach Win RS on i b> CF gti eNOS! Raabe: VRP ore eS ae aT LENS wales + ra) Wad ee os Ft ee ee ; 
Fess com 8 “4 ghee . . . ey : 7 < & : a ‘ ea! , = ; P ty ca “i HS ve q Sa ne. J a rl ey aS Ea Ft Why oe Cater . 3 vind Oe le Wanita “ory recneencehian; a TE 2 
PE MERE. — in pie 
eae 
80 Advertising Age, April 4, 1955 Ad 
e ° arn a : 8 _ at , 
og a 
About Lawyers | oe ae a 
eee a ; 
ee — ae 
| [| weer 
— ~ i } Ma 
pep eont 3 ee yf ‘ 4 
judges, law professors, law libraries. Plus Bete er 2s é : ait 4 ; : 4 
@ bonus of 22,684 bulk to law students. eo ss < See Seer ’ . ing 
Gives you more than double the circulation ee : ee SS H 
ee es ae “i } . 
aver. Bt ee ess 4 4 
~ a oe | Br 
* i ae es ey tor 
Inc., Se ese a one Be Ce i ii es hy i, 
114 E. 47th St., New York 17, Plaza 3-5171. Re ‘ 
| y ca 
} . . ; 
= iStein Galleries, Oct. 27 through | | . * 
: ee ; d 
it Ra 
Ieee metered memantine annette ee eee 
’ 
‘ tis 
: iF El 
iF ‘ 4 
Ss Pz, 
; i a ~ 
RI oe oe BE S PP ont 
; — | ee 
‘ PERE ORS Lote as eee Ps RUM sik ae 3 : a ie 
Oe ae a a ie oe % ee 
at oe [a ff . ow ; : H 3 
es es SS ee : 
ra f/:,. ess * Md J 
: ‘ =,’ ‘ ek Se - pee 3 
ae te. = foGih 
ee ™ see nm ; 2 pet 
SS annual —\ ~<a 
ee ‘aia 4k ; fogs 
Se and y Yh Mem! OE 
by ea 2 a’ £333 
Boe eH, es ‘ : M 
ee te 2: pdt 
3 Ae pen a ; A : : Han 
an \\\\ 2? RE 
ee of THE ‘.\\\ \ 22 RS 
ee: rs EAN ; zw ae 
ee. wet Yond el ’ =! @- : H : 
ee: ihe = " a ae Wy ; er H : . 
ee ¢ A : " Bert Sg “a Sh : = s 
CS hte , Yi a = : os 
grea ee ; . oie. ss ‘ 
Sa ae %\.. +2 a a = ie 
ee eee = © Beco $4 ; ant a — % | 
ee per aa A ae at Ge" ue WN - = 23 
pe Fe ae es a oo ws ah oi x - a MN ‘ 5 3 
ae j ' a ee Se. Pe rc” @ age a“ a\\ “a ot “a H H 
= a eg nae a. S - “Se: 
ee ee = Le 
2 “ a ieee ee * o 
te ; - pe eS Se : e > 3 3 
sic) - : < vO as ©. a 2 * . 
ee , i ; “«® } = > , < eeS S oa) : 
sc } >) (tt gaz i Co ee > 
P 0 ‘ , eg ae £ wf ja P| # a “Sa peo = : 
i / se : fH 5 - aie : L % coe - ee > - ; y’ J pa Ze x 
: J iy 5 , See i P: he “ PY ce 4 ‘ : hoe 
Coal : Ea ; Sa aA 
f . ‘ Pi Oe fo. 
ye Pe ee kK f eat s a? nn = . ee: 
fad Ss ig WOR <#* E a i ty 
en apes an ¢ ANOS : 
"tae, * ’ 
coe Omer \\\ he 
re | 
\ 
| I 
€ 
: r 
; 
d 
1 
| e d 
: ] 
| 4 
| 
1 
Po qi 
| 
| ‘ ‘ 
es a | 
ee a 
ee : 
i} 
ee : : 
if , ‘fe 
| | | 
‘ ‘ i pe 
, Ee A , <"Ym “i ut gilts 2 en Nee ON ee ¥ SMStet et; ee: vied Joe Ss GF ipetg nee aie ati ies i dog Rae aug gies eek . Se = Py rs F- 3 : NG 2 - j Z ore ge “ PHEKS As ’ = et F : : 


i 


Advertising Age, April 4, 1955 


Coming 
Conventions 


*Indicates first listing in this column. 

April 4-8. National Advertising Agency 
Network, 34th annual conference, Del 
Monte Lodge, Pebble Beach, Cal. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publi- 
cations, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca 
Raton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annual conference, 
Ei Mirador Hotel, Palm Springs. 

April 22-23. Advertising Federation of 
America, Eighth District, Hotel Nicollet, 
Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

April 28-30. Greater Weeklies Associ- 
ates, national conference, Hotel Gover- 
nor Clinton, New York. 

April 30. Midwestern Advertising Agen- 
cy Network, 2nd quarterly 1955 meeting, 
Bismarck Hotel, Chicago. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention, Royal York Ho- 
tel, Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio & 
Television, annual convention, Drake Ho- 
tel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 


Park Hotel, Washington, D. C. 
May 11-13. Public Utilities Advertising | 
Assn., 34th annual convention, Sheraton 
Hotel, Chicago. 
May 12-13. Inland Daily Press Assn., | 
spring meeting, Drake Hotel, Chicago. | 
May 22-24. Magazine Publishers Assn., | 
36th annual meeting, The Greenbrier, | 
White Sulphur Springs, W. Va. | 
May 22-26. National Assn. of Radio &| 
Television Broadcasters, annual conven- | 
tion, Shoreham and Sheraton-Park Ho- | 
tels, Washington, D. C. 
May 23-25. Sales Aids show, sponsored | 
by Advertising Trades Institute, Biltmore | 
Hotel, New York. | 
May 25-28. Associated Business Publi-| 
cations, annual spring conference, The 
Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer | 
House, Chicago. 

June 8-10. National Sales Executives | 
convention and sales equipment fair, | 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., 2a. 
vertising division, 46th annual conven- 
tion, Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder aan 
Milwaukee. 

June 19-22. Poster Advertising Assn. of | 
Canada, Hotel London, London, Ont. 

June 20-22. Lithographers National 
Assn., annual convention, Lake Placid | 
Club, Lake Placid, N. Y. 

*June 24-26. Northwest Daily Press 
Assn., summer meeting, Ruttger’s Birch- | 
mont Hotel, Bemidji, Minn. 

June 26-29. National Advertising Indus- 
tries Exposition, Hotel Morrison, Chicago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- | 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- | 
ecutives Assn., summer meeting, The | 
Greenbrier, White Sulphur Springs, W. | 
Va. 

Sept. 10-14. Screen Process Printing | 
Assn., International, 7th world conven- 
tion, Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 
tute, Biltmore Hotel, New York. 

Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 
Beach Hotel, Hollywood, Fla. 


‘Sports Afield’ Boosts Two 
Harold H. Van Horn has been 
appointed western manager in 
charge of the Chicago and Detroit 
offices of Sports Afield. He suc- 
ceeds Donald D. Sperry, who is 
retiring. Robert A. Anderson, a 
member of the magazine’s Chicago 
staff, has been named to succeed 
Mr. Van Horn as Detroit manager. 


Bemiss-Jason Purchases 
Sherman Display Division | 

Bemiss-Jason Corp., Redwood. 
City, Cal., has purchased the dis-. 
play specialties division of Sher- 
man Paper Products Corp., New- 
ton Upper Falls, Mass. 

Bemiss-Jason creates and mar- 
kets a wide variety of corrugated 
display papers and point of pur- 
chase merchandising aids. 


Hudson Expands Division 
Hudson Pulp & Paper Corp., 
New York, has enlarged its sales 
training division and has ap- 
pointed Harold Hertel distribu- 
tors’ sales training manager. Mr. | 
Hertel was formerly with Jack 
Lacey Sales Institute and Bige-| 
low-Sanford Carpet Co. 


Winter Names Brown V. P. | 

Harvey M. Brown, general 
manager and account manager of| 
N. A. Winter Advertising Agen- 
cy, Des Moines, has been named) 
a v.p. of the agency. Mr. Brown. 
operated his own agency in 
Springfield, Ill., before joining, 
Winter. | 


total grocery lineage in 1954, The Blade led 
all newspapers in Ohio’s 7 major markets, with a gain of 243 ,666 
lines over 1953. Total daily and Sunday lineage was 


3,348,267 


The reasons, of course, may be found in the buying ability and 
desire of Blade families, the exceptional Blade coverage of its 


market, and the lively, enthusiastic local marketing support 
The Blade provides its advertisers. 


*Source: Medfa Records 
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assurance of a memorable visit. 


FREE RESERVATION SERVICE 
coast-to-coast 
through nearest service office or hotel. 
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ROBERT F. WARNER, INC. 
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(Continued from Page 2) 


Hearst: Making Money 
and Adding Properties 


tor. These magazines took in about | 


“Twenty-five,” was the answer. | $35,000,000 in advertising revenue | 
in 1954, and their combined circu- | 


“Then buy it back at 25,” snorted 
Mr. Hearst, and they did.) 

The chart on Page 2 does list 
some of the Hearst Corp.’s prop- 
erties, like the fabled ranch at San 
Simeon, Wyntoon, and the mining 
interests in the U. S. and Mexico 
—these are innocuously described 
as “western timberlands.” The 
Hearst Corp. owns seven or eight 
buildings in New York. 


= Let’s leave The Hearst Corp. for 
a moment and look at another sub- 
sidiary, Hearst Publishing Co.— 
there are found the remainder of 
Hearst newspaper properties: The 
American Weekly and Puck—the 
Comic Weekly; the Chicago Amer- 
ican, evening and Sunday; the De- 
troit Times, evening and Sunday; 
the Los Angeles Examiner, morn- 
ing and Sunday; The Los Angeles 
Herald & Express, evening; the 
Pittsburgh Sun-Telegraph, even- 
ing and Sunday; the San Francisco 
Call-Bulletin, evening; the San 
Francisco Examiner, morning and 
Sunday; the Seattle Post-Intelli- 
gencer, morning and Sunday. It 
also contains Hearst Advertising 
Service (largest advertising selling 
organization in the world, with 15 
offices, 182 salesmen, 162 service 
people, and a net national revenue 
in 1954 of more than $26,000,000). 

Here too are WCAE, Pittsburgh, 
three paper and pulp companies— 
Halifax Power & Pulp Co. Ltd., 
Sheet Harbor, N. S.; Pejepscot Pa- 
per division, Brunswick, Me.; and 
Quebec Newsprint Co. Ltd., Cler- 
mont, P. Q. These mills, however, 
produce a fraction of the 650,000 
tons of newsprint used by Hearst 
newspapers each year. Also pres- 
ent is a power company—Andro- 
scoggin Water Power Co., which 
owns dams and power sites in 
Maine and leases them to Pejep- 
scot. And then such offbeat divi- 
sions as Hearst building division, 
which operates the Hearst Bldg. 
in San Francisco, and the Garage 
Service division, which supplies 
trucking service to the Chicago 
American. 

All of these properties in Hearst 
Publishing are operated through 
Hearst Consolidated Publications. 


= Now let’s go back to The Hearst 
Corp. One of its divisions, and a 
handsome moneymaker, is the 
Hearst magazine division. This di- 
vision operates Good Housekeep- 
ing, House Beautiful, Cosmopoli- 
tan, Town & Country, Sports 
Afield, Harper’s Bazaar, American 
Druggist, Motor Boating and Mo- 


lation runs around 7,500,000. They 
have their own circulation compa- 
ny—lInternational Circulation De- 
partment, which handles news- 
stand for Hearst’s and other mag- 
azines. 

In London, Hearst Corp. has the 
National Magazine Co. Ltd., which 
publishes in Great Britain the fol- 
lowing magazines: Good House- 
keeping, Harper’s Bazaar, Vanity 
Fair, Connoisseur (iive issues and 
a year book), House Beautiful, and 
a new woman’s monthly of 400,- 
000 circulation—She. Also in the 
British magazine setup is a Good 
Housekeeping Cooking School and 
a Good Housekeeping Restaurant. 
Also operated by the British com- 
pany are Grosvenor Press Ltd., 
described as the largest book busi- 
ness in England, and National 
Magazine Co. (Pty.) Ltd., the 
Australian sales agent for Hearst 
magazines published in Great 
Britain. National Magazine Co. 
also publishes certain cookbooks. 


= In addition to the magazine op- 
eration in the U. S., Hearst pub- 
lishes 18 quarterly and semi-an- 
nual publications (ranging from 
Sports Afield gun guides to Good 
Housekeeping cake books) and— 
through Periodical Publishers 
Service Bureau—handles one of 
the largest subscription operations 
in the U. S. 

Finally, The Hearst Corp., 
through its International Studio 
Art Division, deals directly with 
the mammoth Hearst collection of 
art objects and antiques. This has 
involved the corporation in selling 
to other collectors and to museums, 
and—through the Hearst Founda- 
tions, of which more later—in gifts 
and bequests to various museums. 
At the moment, the main entrance 
to the Metropolitan Museum of Art 
is flanked by magnificent tapes- 
tries which were the gift of the 
Hearst Foundation, and the armor 
collection which Mr. Hearst 
brought together so painstakingly 
is now located in various museums 
—from the Tower of London to 
Detroit. 


WHO OWNS HEARST? 


As we have seen, The Hearst 
Corp. is pretty much the key to 
the whole far-flung Hearst enter- 
prise. It is privately-held, so far 
as stock is concerned, and there 
are nine stockholders. They do not 


Vanity Fair 


pi 
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ALL BRITISH—The National Magazine Co. Ltd., a subsidiary of Hearst 

Corp., publishes these six magazines in Great Britain. This English 

subsidiary also publishes Nash’s Annual and operates a Good House- 
keeping cookery school and restaurant. 


George 


Hoover Berlin 


hold stock personally—they hold 
it as trustees for the Hearst Foun- 
dations (the Hearst Foundation 
Inc. and the William Randolph 
Hearst Foundation), two large el- 
eemosynary funds. The nine stock- 
holders are: W. R. Hearst Jr.; John 
R. Hearst, son of the founder and a 
director of Hearst Corp.; Mr. Hu- 
berth; Mr. Berlin, Hearst Corp. 
president; G. O. Markuson, treas- 
urer and a director of the Hearst 
Corp.; Mr. Kern; Randolph A. 
Hearst, member of the board of 
Hearst Consolidated; and two 
newspaper publishers—Richard A. 
Carrington Jr., Los Angeles Exam- 
iner, and Charles Mayer, San 
Francisco Examiner. 

The two Hearst foundations 
were in existence before the death 
of the founder. They are now the 
principal beneficiaries of the 
churning drive which motivates 
the empire. The foundations’ as- 
sets are sizable, and will grow 
larger, since they get most of the 
dividends—and their gifts and be- 
quests are imcreasing. Thus the 
men who run Hearst are, in a 
sense, primarily revenue-produc- 
ing agents for a fund devoted to 
charitable, civic and educational 
purposes. 


HOW IS HEARST DOING? 


FOUR ARE HEARSTS—Richard E. Berlin, president of 
the Hearst Corp., and four Hearst brothers join dis- 
tinguished guests at the American Newspaper Pub- 
lishers Assn. convention in May, 1952. George, Ran- 


Large as the Hearst empire is 
and was, and despite the fact that 
many topflight executives were 
trained there and passed on to 
other jobs, remarkably little of its 
inner workings were known to the 
public or to the advertising busi- 
ness. Thus the knowledge of 
Hearst’s progress depended largely 
on overt evidence: the acquisition 
of a radio station, the closing of a 
newspaper. Until 1930, there was 
no public participation of any kind; 
since that time, the annual state- 
ment of Hearst Consolidated has 
been added as a gauge of how the 
biggest American communications 
enterprise was going. 

Or, as someone said, Hearst was 
much like an iceberg, with only 
Hearst Consolidated visible, and 
the rest submerged in a fathom- 
less sea of corporate silence. 

In recent years, this status has 
been galling to Hearstlings, be- 
cause the financial statement of 
Hearst Consolidated has been 
trending downward, while the cor- 
poration as a whole has been do- 
ing handsomely. In 1951, for in- 
stance, Consolidated reported a 
net income of $2,939,000—a figure 
which dipped to $1,603,000 in the 
following year. The Hearst Con- 


solidated figures for 1954 have not 


Randolph 
MacArthur 


United Nations. 


as yet been released, but the ex- 
pectation is that they will show 
minus figures, since for the first 
nine months they showed a net 
loss of $1,266,500. 


= On the other hand, when the 
Hearst Corp. applied successfully 
to buy WTVW, Milwaukee, it re- 
ported to the FCC that it had more 
than $78,600,000 in assets, that its 
yearly net income was more than 
$1,000,000 in each of the past two 
years. Actually, an informed guess 
is that Hearst enterprises earned 
a profit before taxes of about $10,- 
000,000 in 1954. The Hearst Corp. 
paid out $2,000,000 in hard cash 
for the station, and is dickering for 
more outlets—provided they have 
network affiliation. 

The $350,000,000 that Hearst 
takes in in a year breaks down 
something like this: the newspa- 
pers get some $250,000,000 in ad- 
vertising and circulation revenue, 
of which advertising alone reaches 
around $130,000,000 a year after 
commissions. To this are added the 
$35,000,000 from Hearst magazines’ 
advertising revenue, possibly an- 
other $15,000,000 in circulation 
revenue from the magazines, and 
the remainder is from the stations, 
subscribers to wire services and 
tv newsreels, mines, timber, etc. 


= Last year, Hearst newspapers 
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dolph, John, William Randolph Jr. and Mr. Berlin 
are shown with Herbert Hoover, Douglas MacArthur 
and Trygve Lie, then Secretary-General of the 


carried 262,840,000 lines of adver- 
tising—a- respectable figure, but 
off about 6,000,000 lines from 
1953’s highwater mark. Retail and 
general national advertising both 
showed gains for Hearst newspa- 
pers last year, but the drop-off (as 
among other newspapers in ’54) 
was largely traceable to a decline 
in help-wanted classified adver- 
tising in the industrial cities. 

There are a number of indica- 
tions that 1955 ought to be a bet- 
ter year. The newspapers are ex- 
pected to gain ground, and there 
is evidence that they have. For the 
first two months of 1955, the news- 
papers showed substantial in- 
creases in all classifications of ad- 
vertising. January linage was 20,- 
308,500 lines, up 8.6% or 1,607,300 
lines. In February, the newspapers 
carried a total of 19,599,077 lines, 
up 8.5% or 1,528,563 lines. 


= Significantly, the men who took 
over after Mr. Hearst’s death have 
sold or closed no newspapers— 
the last Hearst newspaper to be 
shut down was the Oakland Post- 
Enquirer in 1950. 

The American Weekly has been 
given new personnel in top posts, 
has undergone a format change 
and a printing switch. The Hearst 
notion is that the Weekly has 
rounded the bend, and will come 
back strong, carrying somewhere 


U. S. MAGAZINES—Pictured here are the nine magazines that are pub- 
lished in the U. S. by Hearst Magazines division of Hearst Corp. 
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between $18,000,000 and $20,000,- 


’ tion is heavily identified, have been 
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21 YEARS AGO—On William Randolph Hearst’s 71st birthday this pic- 

ture of him and his tennis companions—three of his sons—was tak- 

en at the fabulous San Simeon estate in California. With the senior 
Mr. Hearst are William Randolph Jr., John and George. 


000 in advertising in 1955. Comics, 
with which the Hearst organiza- 


given a new angle—retailers are 
now allowed to buy comics space, 
and both the publishers and the 
retailers are pleased with the ar- 
rangement. General advertising in 
the comics is up 30.6% for the 
first two months of 1955. 


ws The magazines are vigorous. 
Through the first three months of 
this year, stacked up against the 
first three months of 1954, Town & 
Country ‘was up 26%; Motor Boat- 
ing up 26%; Motor up 6%; Sports 
Afield up 6%; American Druggist 
up 1% (two months’ figures); 
Bazaar about even. Good House 
and Cosmo were off slightly, and 
House Beautiful was off 3%. How- 
ever, Good Housekeeping closed its 
April and May issues with about 
$1,500,000 in advertising in each 
issue—largest two months’ volume 
in its history. 

Further, all Hearst magazines— 
each one of them, that is—are now 
operating at a profit. 


s Hearst isn’t afraid of unortho- 
dox solutions. When Cosmo was 
riding high, it carried around $5,- 
000,000 in advertising, and cost al- 
most $1,000,000 a year for circula- 
tion promotion. So in April two 
years ago, Hearst killed the pro- 
motion budget, let subscriptions 
lapse at expiration. Circulation was 
halved, but it’s now all newsstand 
—about 800,000 at 35¢ a copy. Al- 
though the base rate was slashed 
from $5,100 to $2,100 a b&w page, 
indications are that Cosmo will 
show a tidy profit for 1955. It took 
nerve, and the big advertising 
agencies still shy away from the 
book, but Hearst is beginning to 
feel that the decision was sound 
and timely. 


WHERE’S HEARST GOING? 


The fact that no publishing prop- 
erties have been trimmed from the 
tremendous corporate tree is sig- 
nificant. Mr. Hearst’s will directed 
executors and trustees “not to part 
with ownership or control of any 
newspaper, magazine, feature serv- 
ice, news service, photographic 
service or periodical...unless it 
shall, in their opinion, be necessary 
and prudent to do so.” It looks 
as if the injunction has been 
heeded. 

In retrospect, too, the statement 
of Mr. Berlin on Hearst’s death 
carries significance’ “He took 
great pride,” Mr. Berlin com- 
mented, “in training his top exec- 
utives in a most painstaking man- 
ner so that he could rely on them 
to carry on after his death with 
uninterrupted continuity. .” 

What will change is the charac- 
ter of the corporation. Secrecy | 
will probably lose some of the val- | 
ue it used to have. For one thing, | 
Hearst executives are beginning to 
feel that secrecy has hurt Hearst | 


more than it has helped. 


= Not long ago a younger Hearst 
executive, who had excellent pros- 
pects within the Hearst organiza- 
tion, received a good job offer 
from outside. He considered it 
carefully, and then he took the 
matter up with one of Hearst’s top 
men, who gave him an earful: 
“Look,” the older man said, 
“we’re interested in young, hard- 


working, hungry guys. And there’s | try for them to be in. We’ve got atop dollar for them. We hire about 
no better organization in the coun- flock of top jobs, and we pay the 
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(Continued on Page 88) 


New York 


CIRCULATION 89,297—ABC 9-30-54 


Cheere/enieGaller-Cimes 


CORPUS CHRISTI, TEXAS 


Represented nationally by Texas Harte-Hanks Newspapers 


Headquarters: National City Building, Dallas 
Atlanta 


7 NEW HOMES 


eae ae gens Wes de | Se ee 


Every day in 1954, Sundays 
and holidays included, an 
average of seven new 
homes were started in 
Corpus Christi. But this 

is no sudden boom. About 
17,000 new homes have 
been built here since 1945. 
More evidence of the 

solid growth of a ready-to- 
buy market for furnishings, 
appliances and a thousand 
other things home owners 
are eager for. Write for 
our new market data folder. 


Chicago 


How advertisers of 


TOILETRIES & 
TOILET GOODS 


rank national magazines 


MAGAZINE 


ADVERTISING 
REVENUE 
(Jan.-Dec. 1954) 


LIFE 


Ladies’ Home Journal 


3,933,994 


Saturday Evening Post 


2,530,419 


Look 


SO sea acre) <y) h le 


2,100,025 


McCall’s 


2,078,560 


1. LIFE 


2 

3. Time 
4. Look 
5 


. Saturday Evening Post 


Ranking of national magazines 
in total advertising revenue 


$114,035,747 
77,940,710 
35,143,779 
26,675,479 


. Better Homes & Gardens 23,741,055 


Source: Publishers’ Information Bureau (gross figures) 
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; eee i Bs : ee CR Lipa Oi 3 Poet rd Peas 4 é of zm. eg = M3 De ar r , &3 PE PP ae 25 » ERS 
F oe oy isi ean! . 4 ta . o. Wielae | 2 re, i rs ol Ae Feet ee a eae Ute Ke > he ee: Be eek) te 52) An ha = Fey E + pak be ~ “oy ee t be np sgt oar ahs Pde 3 ae Pape 
ERS) AS FR EA Sa ig 8 Se Ste BY SS A CNS RS, ey Be Rie’ ian apc ending RY Aue Ie Oe Goat AL pee pater on # AF EA hae re SS, gl et We in doce ae Yad Cae er art cay cert Mae MEM Me oy: pe”, eet ey “fe aeeage Teer eee a 34 OR eauct Pao vy SP AL TS GE Nene we y 
ey FO TS ns ARNE Biri eden ararn wie Amare iar Arp Lent aad Rar guaee rs cma |e eer tage Ws bn RICCI haga i at, ; f : SE AU A Ayn joey ard bak 7 Ma Pan Die tor eli OF AGL Orval Blan ee Y ec Ma some ie ee fy Aye Shee are eee 1 ae) as 
: Lae ; Psa sur § $i 3 nhs ae é rete af ’ i RLS 2 ‘ ay : : ae | peers oie hs ee 2 Te, oo NS a 4 : 
F Sate} bs oy ee y A i a ee id. a ee roe eee AA Re al die > Te aa, S age ES ee: Ze Mat at : 2 A ee A ee ee , 
a Mies ab ee te eS Pea eae ae 3 i} SnBEY, Ra. €, aes, e i ‘é * ei he hes Bs be er tere . | . git Teas ried . . Hee ae Ak pices. F s i, oe at > i * , Moe ye eye ae ae ype 
ae Ld eae Beh AR Stale Niylt © es teks 29 PA ee ae eg eo ie rae s UN BBR ; 3 eer Ae! gees > tLe og aE : < i os Rs % ; a gu TR wo. Oo? dey oly +1 ; ?. J ee ae, te tee ss at Seah. Soa? OC 
ca Png ee OO a dary ag tes te rE Ot Ae a Mee os ce Lae Mee ES Rs of Vax ay eae & : Mitt Bets) Ria : rt, ae Rite g 4) % BEE ES Ore : ir aye Fisher gals 5 i 28 rie Aree OR, Zab i oo ey Rays Sot cae 
ped Paton pea oe ee ES hs 2 et vd area BP LEN ae Sh REST tes JS Se bit Se Bao det RMN ea dept Aah ial ae fi Bey Be oy tes eee ee yess, te te NS RSE eat he, Repeat ey Tema Ty: owe Ae ae, a eh We Be a ah De are” uaa 5 di ite rl A a ae ae aie foe eine te eee 
‘ a AA REE Fs SS ee Wig ike SIR ea Me a de a A re Wh ae nageedee 9 Sees Pig aaa cy gt 1g eR AIG hE ge ROG PERE Pd 0 ee RON od la RAN aed en Mes B, Pere errr: y «gia hey Ae Es SER pe aN ch yeaa oc eee? Seraae. ih 
¥ ie ibs CEG Ligh: a: Ne Mek ts? aa meg ey ee eee Be Be teens ako : ENe 3, BRE nin oe vate pe ee” cat, snk Mane Siero Taie AR Sei Da” eRe ELN Die RS aie ARE SME OR! ors ent 3 
ch, x nee rah UMass Migs Se orien ane MRE IR Pek Sp . deck POPS) ese acute ksh tae: le, a pl ao at. pitetlan seme + 7° Ma Shai eaiay oer JeeRD Te ate, ea ee 7 Dae ty ee OA Wiis are te Gee See Leta g igo 8 ye tae ae 
pint ET, Cte ar a Fae he ne he sh, of nA eae 4 Ae os rite, C aa B te rt eee yh eaey ek Sc ea Pate § 4a) a Cee ree RN ond ; SS ee ’ Bare: SR ok by RE NE ee uo mA aS ay Or 
F , F ! 
{ ‘ 
} i 
( ; 
‘ ee a 
‘ 
| Advertising Age, April 4, 1955 ; | es 
ee eS Sa | ee ; 
§ ee Rie eS ee : aon 
7 pis 
* eee zi % 
* bat eS ii a EY c pry i RPS ae — : : P x 
oes er 2 ee _— * tees os nt mee ee) ie : 
} Bs oS % * cas ns : : 3 + 
i eg = ‘ <= , : j : ; | 
BS: me > z € . ~ ng ham a i. a Ss b . 
ae bs fe e * Pe Ne ® s 
ae si Erect ts. -_ - a 
E - Noes aco mere eran . Sees ae SS 2 
ae Ny “y pas Pao rere oi Wey : Pe | 
3 es i eet , ee Se. oe eee a nl ‘ae : " ’ f 
is eg SS SS nae : ; ss : 
, : F Pee PE yee Le ee ast ne : pee ye : : 
{ Ck oe é Be ge - 2 ee ae * BX. : Sig : 
i SB iy ae : =e 5 : eee ; F Nyt , | 
 — 1 “al ——-?) ae 
— ee a, “ eae fi ; eee 
H wae oe Se Bes yay Peres. és ee. p 
See a ra 4 eee 4 2 ae a a ‘i 
: oe ee an i <i od ee ; — 
{ , ee Mg ae ae She 3 a Sete ates | Ss pas 
ti Bis: Re . <a : Bee es ae Rey ee Batis ae Ry af 
* < eS. Me ‘ ‘ig eae aS ae fe A, q F £ si % ‘ get px 3 mie : 
} a. gk et OE fa 
\ | eee ee eS gee ia Caen Gung Put Pe — eS se <4 — > if og oe eae Kap * ¥ +4 
ee a ‘7 Cae Se gene 1, Ae se 3 3 3 — oo - Pe a a lis te : 3 
" ee a ee \b ‘ : | GS ete Ue oe Pe i " ae ¥) 
| ES ie —— ‘a bd i 4 re ee ee . e ; $ " : 
; 7 of =-_. es tidbees cage | he aes : { ~ «8 Bae te bead : 
q on ee soll i. xa ~ ’ Mem og Shee 
tt ee ; ‘ea ‘es ae oe . gs =  saeooss  oammmnnn te : Be oe ORES fore en? 
‘ SOV ree RE os Se i) Sere “eR 
& Pees cz ie ‘ eed ~ - : 3. healtetnnenenees apps eae ue a Yn: 
| ian iS CO ee 
“ A | Ge RR SR S| aR Re Sas ae ae iN Sone hy! lai - 
. 7% RM ee So ace: SS 
2 Coie Re See suctierthanall Seeeenae stan dene tans ernst sons cae nee nec 
ee ee ee ee RE eee CS CS eee te 
i Ne aaa it bd Ee GR ray : 
mts gall a Mes 0 ie * AS wig ait whee eS >, ES AE Se eee 
By st SE SP ea ag pes apie is : Ne et ai ae Y aaa % Sts. 
is 3 tS a alee es ea ae oe ae wi eo, ee AO nr : 
Sek Dane eit 2: Ry RP ae Ble NO a eas eee ‘i 
WC RaH.,, Meee so ee Ro 8 OG. tae Rd Meg haem sie ¢ 
VS RO RRR a Rs att gia Oe eS RE oghS ike yo See: aaa a ay 
‘ r A a ihe teal SE 7 rs Po; Some hope hy hy Ae Sea Oe Spe: ee 3o0 i 
ee ee eS ER A eG le? Po oi eee a ae 2 tet hsEoe A Pee pe ate renga 
es Cee «Bg, eae aaa Pee a  e ‘ 
es & ; 5 
y 
re ee ee , 
y ee : 2 ‘ 
j fs 4 
i re 
\ StH - s 
: 
i | ee 
1 | ee 
, ; 
‘ | Pe ee f 
| : ‘ 
a 
\ | a 
SS ae 
| i 
A " ig 
q Eee ae SET SE eee eee cA oo ECOSOC ne % 
i st cites. ap eemenlitttiaaaaamn scemeaeantaneeememeasti ae VES ancci aan ea SES eI ae ORR aa ae — Ease < 
| | Soa Bbaaancnrcnes caesar, SS eae a ea OLE OOO RSS ESI Siti I Sy . 
| Yi eS RCE TTS NVC ENDNNN ENS NRT NSU TSS NWN WNRANNY VOOR TTS aia Se 
gee SS = 
i es Bs i 
Ses Sa 3 
t Be Gad RSameSs 
| s- ce a 
Se os le 2 
R! ee. Ee : 
| Bo oh cs fo 
Boss a a a 
Bs Sd SSS . 
| Sass . co Sd me 
| SSeS SS : 
h — Se : 
ce eo oe ¥ 
. ee ft. 
+ | Baas ESAS E 
Ba SESS ‘. 
} ce ee Bes : 
b fe Be a 
oe SES 
i | cee Gee SSS Ps 
| | a fon SSR Jy 
\ | cs soo Ses * 
' } cS so RES f 
/ | i So Sad 
Eee Bee Ha ae 
 Somew SEES 4 
rl Bs Sad SESS : 
' ee eae SBS : 
af SS SESS : 
ee eee . 
« Bie: Steed Bes Soa 
7» | aS SESS 
ee i 
of eee ae : 
| cs So Boos ed : 
Bi ee 
Bet Se Se: a 
cS ee ee a 3 
bas a Boe 
ook Se Rae on 
Sa Sa ‘ 
Ses RES ; 
ce ta ee 
| ce ie oe Sa aor 
esos Sua Bex Sa . 
Bas Sg SSSR xi 
cae cs See 6s 
SoS RSS ‘i 
: ce Be ee 
ies oe ee 
Bee Se 7 ft ee 
Be es A rf ce Beg e 
oe fe RS a 
} Boa Sad 2 Bs . Pt 
feos Sed SBS 
Be pe e bes Ged 
{ a 7 
os Soe pe - 
Be eed pee ed ‘ 
‘ SaaS * Beco Sad a 
' — soo poet a) é 
} Bs Sa % oe : 
Ee  e " 
ce ee ce oy 
, ; Bs od 5 oe i 
‘ Bs 4 
Bos ad oe oe a 
oe oon ce re 
ce oe SoS , 
ad ae : 
: Bes Seed Bee ° 
co aoe os Se - 
SR : ee wt 
re Od 2 Sg as 
ce ioe SS oo Fees 
| Se see = oo a 
j Eee  e : 
RSS % 4 = 
) BS F ; i 
ee E 3 i 
oo “4 é Bo . 
F So 4 oe ‘ Es r 
Fe 4 oe i 4 
ee a “a ‘ oo ; 
) ies Sad 4 ; : 
| f f 
ee a £{ “ 
re rod ae Oe ee Haat ieee SE see Be eaters ie 4 
oo See ee on ee Se ee ee eae os 4 
cs a le I ee MO oa 5 
See er Ge whe me Moen, mee es “4 
Be Shad SOLIS LLORES LLNS EALLS ES S ee 
if ee 4 
Ps ed a i 
a Se Be: |S 
ce some & , 
& Seed bi ee 
See a a 
se Soe bs a 
Ee & fd e& ad 
Se & oy 
= Se a oe 
co oe bre a 
. Go Poe Sd 
| a ee ft 
i ed 
ae ne. 
2 = coe 
or 4 ongnnes SE oa 
pr : nnn ee Cae : OT OR nr Cote tt ta tT TITER ts aia a te ATE NO tt we a is SLL EIT Gt i ET Skt ocaaeneat ‘ 
th nase RS Se a PEE Eat ett nS TTT CERT E eet atta eg a I eae IPO RINE ERR OT OOO OTR ENR OOTP RICCI OE a a a aa 
ae 
“ 
ene 
oe é . Kris: 
% 5 BD abet hoe ip ; ‘ / . ; v4 * ie : s ~ aS , . < BRS elas ss f 5 4 ; , 4 ‘ << sate 
a2 ve et ¢ i aes i ees af a ee ¥ mwah, Cr ge i < im q 9 Tt ay 4 at PE feu jg ts ie - ‘ NS on 2 ee ho 4 7 é Ld : aks r. a, < tn SAE PF ~ . ae weit. ‘ ft ' . - Nay 
ee ra ; ‘ : : io " J F ’ ad os f F eas Eee. 2 ‘ Oe gi 1 ae ; e ficok ae Spe wk eee ." re 58 Sele a pet % aes i ak pe 
og, She A ey ~ 2 ae Ge P ‘ Oe # * j eo rk. * i % on ae gid a i 6 : baw ae pn Get oo: fe aa ee * ; Te Na ‘ 3 vk ’ r a hh iw , Oa Ae ae 
ses = ee Pe Pa ay a ge es Me fs Aes na ag frat oN at Ge *e ho i Be en att Rds tp hd fe ale ig Oe ig ‘pip hese Tes et es. Re hee ay ae ae ‘ a se Boies ta Peet eats 
es 4 Sa i > gs ok ~ 5 ea , = ne : 4 S y ae Se Pre, 3 ‘ eet § : - 
batt “ - ay ¥ ate hd WAS FERS AS hers os ae Pele. ‘ . - © me > ae & 4 ey a! ciel a = VF meg Fah <s 3 


- 


eae cee ae es pce ARs od 


: 


He A) RIAs a era a a area 


Be ett =) gamely 


Pees: - eee 


MY iT ONLY TAKES | IN GREEN 


Advertisers Use 10% 
of Budget for Point 
a of Purchase: ‘AR’ 


= knee. fhe ta ool 

eee Cuicaco, March 29—Advertisers 

Y ss now budget about 10% of their ad 

=a spending for point of purchase dis- 
plays and are tending to increase 
‘agencies are going along with 
them. 

This is what Advertising Re- 
quirements found out in a survey 
reported in its April issue. 

The questionnaire survey, sent 
to 1,000 advertisers and 500 agen- 
cies, drew replies from 253 ad- 
vertisers (25.3%) and 66 agencies 
(13.2%). 


Pie in the sky (Over Green Bay) 


Take the Press-Gazette. Get the whole pie— 

the half billion dollar* Green Bay trading zone. 
Extra big helpings: undivided audience 

undivided attention. Down to earth results at 
rock bottom milline rates. Just 1 medium 

does it, the Green Bay Press-Gazette. 


*$450,000,000 annual wholesale-retail sales. 


® Highlight summaries of the an- 
Phil McClosky, Manager, General Advertising. ene 


swers revealed that: 


Be Number tin GREEN BAY nia aon th tae ceareet tot 
Buy the PRESS-GAZETTE 


a new display. 


e Usually, suppliers are asked to 
| submit artwork visualizing their 
ideas. 


le 


- THE DAILY 


OKLAHOMA IS GROWING 


NEW HOMES ARE SPROUTING EVERYWHERE! 


Take Oklahoma City for example—5,500 new 
homes in 1954—and more than 5,000 each 
year since 1950! 


No wonder! The City has added an estimated 
75,000 new citizens since 1950! 


All these home owners are buying new things— 
furniture, appliances, food, clothing, cars. 
They're buying in new shopping centers— 

31 of them added since 1950. 

They're buying digger than ever, too, Oklahoma 


City led the nation last year in percentage 
of department store sales gains over 1953. 


~ 


And they're riding to market on new roads— 
4 lane expressways and crosstown bypasses. 


Oklahoma is growing. Oklahoma City is 
growing. Your sales can grow with Oklahoma, 
too. Advertise in the newspapers that keep 
growing with Oklahoma—the newspapers 

that saturate Oklahoma City homes and reach 
three out of four homes in the 100-mile zone. 


& 
OKLAHOMAN 
ROO 


_ OKLAHOMA CITY TIMES 


a ee 


ven THE DAILY OKLAHOMAN Bee; | 


" 


Published by 


| their spending. What’s more, their | 


264,593 


LARGEST SUNDAY | 
CIRCULATION IN k 
THE SOUTHWEST 
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The Oklahoma Publishing Co. 
The Farmer-Stockman 

WKY Radio * WKY-TV 
Represented by 
Katz Agency, Inc. 


JOHN HARVEY, formerly manager of 

the San Francisco office of Ruth- 

rauff & Ryan, has been named an 

account supervisor of Foote, Cone 
& Belding, San Francisco. 


e The ad manager generally 
makes the final decision and 
places the order for the display to 
be purchased. 


e Most displays are distributed 
through salesmen. 


e Nearly every agency advises 
clients on their point of purchase 
programs. 

The survey shows that 91.3% of 
the advertisers replying use point 
of purchase advertising on a reg- 
ular basis; 66% said the trend was 
toward using more point of pur- 
chase, 15.3% are tending to use 
less and 18.7% are using about the 
same; 56.9% said their agencies 
participate in discussion of new 
point of purchase displays, 20.6% 
said their agencies do not, 16.6% 
said “sometimes” and 5.9% “in- 
frequently.” 


® The survey shows considerable 
disagreement among the adver- 
tisers on dealers’ attitudes toward 
point of purchase advertising. 

“These conflicting viewpoints 
suggest that many extraneous fac- 
tors influence acceptance of dis- 
plays,” AR says, “the general rep- 
utation of the manufacturer, his 
position in the field, turnover of 
his products, policies affecting 
dealer relations, profit margins 
and, not least, his consistency in 
providing point of purchase ma- 
terial that proves mutually ad- 
vantageous.” 

Some of the advertisers’ com- 
ments on this, as recorded by AR, 
are: 

“The trend in the food field is 
toward better, higher-cost dis- 
plays.” 

“Drug stores use fewer displays 
because of increased moderniza- 
tion of physical facilities to ac- 
commodate self-selection.” 

“Home furnishings stores want 
smaller, more compact displays.” 


= Of the agencies answering, 65 
said they are interested in point 
of purchase advertising of their 
clients, one said, “No”; 48 said 
they gave advice to all their clients 
on this point of purchase, two to 
90%, three to 75%, one to 70%; 
the account executive has charge 
of the point of purchase in 23 
agencies, with production man- 
agers, art directors, copy heads, 
merchandising managers, and 
combinations of these mentioned 
by others. 

Most of the agencies contribute 
ideas, artwork and place the or- 
| ders in combination or part. Most 
of the agencies (29) depend on 
business publications for informa- 
tion on trends in point of purchase. 
_Other sources mentioned are dis- 
play manufacturers and sales- 
_men; field studies; store displays; 
store level surveys; conventions; 
direct mail, and clients’ activity. 


| Altex Names Bishopric /Green 

Altex Engineering Co., Summer- 
ville, S. C., maker of the Flex-a- 
lite window, has appointed Bisho- 
pric/Green & Associates, Miami, 
to handle its advertising. A trade 
‘publication campaign is being 
planned. 
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Two Great Newspaper Publishers, 
McCormick and Pulitzer, Are Dead 


CuicaGco, April 1—Death this week deprived the newspaper world of 
two of its most outstanding publishers—Col. Robert R. McCormick, 
editor and publisher of the Chicago Tribune, and Joseph Pulitzer, 
editor and publisher of the St. Louis Post-Dispatch. The two died with- 


in about 24 hours of each other. 


Col. McCormick succumbed early this morning at his farm in Whea- 
ton, a suburb of Chicago, after having been in a comatose state for 
nearly a week. He was 74. He had been ailing for over a year and last 
January was operated on for adhesions. 

Joseph Pulitzer’s death, unlike McCormick’s, came unexpectedly. He 
collapsed while working at his desk at the St. Louis Post-Dispatch late 
Wednesday night and died within six hours. He was 70 years old. 
Death was attributed to a ruptured blood vessel in the abdomen. 


Col. R. R. McCormick) 


The colonel was a descendant of 
one of Chicago’s best known fam- 
ilies. His grandfather, Joseph Me- | 
dill, a friend of Abraham Lincoln, 
helped make the 
Chicago Tribune 
a powerful mid- 
west voice which 
has. participated 
in U. S. history 
since the Civil 
War. 

Under Col. Mc- 
Cormick, the 
newspaper was 
integrated into a 
vast communica- 
tions empire en- 
compassing the New York Daily 
News, which has the largest cir- 
culation in the country; a radio 
station (WGN, Chicago); two tv 
stations (WGN-TV, Chicago, and 
WPIX, New York); the Chicago 
Tribune-New York News Syndi- 
cate, which markets comics and 
features; a paper mill in Canada, 
which includes a self-contained 
company-owned town, and a 
steamship company which carries 
the paper down to the Tribune’s 
warehouses on the Chicago River. 


Col. McCormick 


® The colonel’s shrewd business 
and newspaper sense enabled him 
to make the Tribune one of the 
most envied papers in the U. S. in 
terms of circulation and advertis- 
ing. The Tribune’s rise coincided 
with Chicago’s most tempestuous 
and razzle dazzle era—the ’20s— 
and the newspaper’s course was no 
less tempestuous than the city it 
served. 

Revolutionary newspaper pro- 
motion techniques were developed 
in circulation “wars” with such 
rivals as the Hearst paper, the 
Herald Examiner. One promotion 
“war” culminated in a series of 
lottery contests in which both pa- 
pers eventually gave away thou- 
sands of dollars a day. 

During this time, also, the colo- 
nel introduced and helped de- 
velop editorial and mechanical 
improvements which set the pace 
for a new kind of journalism. 

On the mechanical side, the 
colonel helped develop r.o.p. color. 
In 1920 he ordered the construc- 
tion of an experimental press for 
color. In 1922 the Tribune intro- 
duced its method of color roto- 
gravure printing. 


= The ’20s was also the era in 
which the colonei developed to a 
fine point the concept of a news- 
paper as a personal service to its 
readers. Advice columns, movie 
listings, recipes, neighborhood 
news, etc., filled the Tribune’s col- 
umns. Under the colonel’s watch- 
ful guidance, such popular comic 
strips as Little Orphan Annie, 
Moon Mullins, Andy Gump and 
Gasoline Alley grew into devices 
to keep readers interested from 
day to day. 

Col. McCormick was elected 


president of the Tribune Co. in 
1911, and at that time he was in- 
strumental in the company’s pur- 


Joseph Pulitzer 


One of the nation’s most prom- 
inent crusading newspaper execu- 
tives, Mr. Pulitzer, son of the 
founder of the Post-Dispatch and 
the old New York World, suc- 
cumbed from a ruptured blood 
vessel in the abdomen less than 
six hours after he had left his 
office at the P-D, where he had 
worked at his desk until 6:30 p.m. 

One of his two sons, Joseph Pu- 
litzer III, has as- 
sumed the _ post 
of editor and 
publisher of the 
Post-Dispatch. 

Mr. Pulitzer 
had been presi- 
dent of the Pulit- 
zer Publishing 
Co. since Feb. 14, 
1912, a year be- 
fore its founder 
died. He directed 
the activities of 
the Post-Dispatch personally until 
death. 


Joseph Pulitzer 


# Latest circulation figures, pub- 
lished Dec. 31, 1954, listed the 
P-D’s daily (evening) circulation 
figure as 393,080, and Sunday, 
473,618. The newspaper employs 
some 1,500 workers. 

When Mr. Pulitzer assumed 
direction of the P-D, in 1912, he 
had had nearly six years experi- 
ence in all departments of the 
newspaper. At the helm of the pa- 
per, he originated many of the 
campaigns which have been a dis- 
tinguishing feature of the P-D 
since ifs founding by the elder Mr. 
Pulitzer in 1878. The latter, one of 
the greatest crusading editors in 
the history of American journal- 
ism, was totally blind when he 
died. Joseph Pulitzer II inherited 
his father’s poor eyesight, as well 
as his genius for conducting a lib- 
eral, crusading, prosperous news- 
paper. 


= Courageous despite semi-blind- 
ness, Mr. Pulitzer led the career 
of a working newspaper man. He 
used his father’s ideals and the 
platform printed daily on the edi- 
torial page to preserve and re- 
generate the P-D. He liked to be 
known as the editor rather than 
the publisher. 

Mr. Pulitzer’s heart was in the 
editorials and the news; the com- 
mercial departments were of sec- 
ondary interest. 

He enjoyed his editor’s career 
“uproariously,” as he once put it. 

“My professional life is what I 
live for,” he added, “and I have a 
perfectly swell time living it and 
would not swap it for any other 
kind of life.” “J. P.,” as he was 
affectionately called, although ad- 
hering faithfully to the spirit of 
the paper as summarized in its 
platform, did not make the mistake 
of neglecting the material side of 
the paper and allowing it to grow 
old-fashioned or obsolescent. 


= He saw to it that the P-D had a 


‘modern plant and the most effi- 


. 


‘cient printing presses and other 


chasing its own paper mill at! equipment that money could buy. 


(Continued on Page 89) 


‘When the potentialities of radio 
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Pepsi-Cola 
The Lat refreshment 


Fk em + cae 


APPRECIATION—The Pepsi-Cola Co., 
Chicago, recently ran this full 
page ad in the four Chicago daily 
papers. In it they thank customers 
for making Pepsi the top bottled 
drink in the four county Chicago 
area market for 1954. Coca-Cola 
officials declined comment. This 
is the first year that Pepsi has 
been first, company officials said. 
Neither company would provide 
sales figures. The agency is Biow- 
Beirn-Toigo, New York. 


broadcasting were first realized 
after World War I, Mr. Pulitzer 
took an active interest in its de- 
velopment. The P-D station, KSD, 
which went on the air March 7, 
1922, was the first in the nation to 
be operated by a newspaper. KSD- 
TV, which began telecasting Feb. 
8, 1947, was the first television 
station to be operated by a news- 
paper. 


s During World War II, he noted 
that the radio networks and local 
stations, in reporting war news, 
would break in every few seconds 
to plug some patent medicine or 
toilet lotion. He thereupon 
launched a one-man crusade for 
uninterrupted news broadcasts— 
with commercials tolerated only 
at the beginning and end of each 
broadcast. The action inspired a 
national campaign which brought 
similar reforms to some of the 
chains and independent stations. 

Years earlier, Mr. Pulitzer had 
instituted an advertising censor- 
ship bureau at the P-D—this in the 
day of generously advertised cure- 
alls. The bureau eliminated adver- 
tising which was held to offend 
good taste, to make claims not 
substantiated, or to endanger pub- 
lic health directly or indirectly. 
This meant a loss of revenue ex- 
ceeding $200,000 annuaily, but Mr. 


Pulitzer deemed it well worth 
while. 
JAMES McKERNAN 

BROOKLYN, March 29—James 
McKernan, one-time circulation 


manager of the New York World, 
died here yesterday after a long 
illness. 

In 1925 he started the Kings 
County Delivery Co. for the dis- 
tribution of mewspapers in the 
metropolitan area. He retired from 
that group in 1931, but remained 
active in the International Circula- 
tion Managers Assn., which he 
had founded. 


Jaymar Slacks Offers 
Money Clip Premium 

To promote Fathers Day gift 
buying, Hoosier Factories Inc., 
Michigan City, Ind., maker of 
Jaymar slacks, is using money 
clips as premium items in which 
to enclose a gift certificate for 
Jaymar slacks. The clip is fabri- 


Jaymero Lin-Weave, 


cated from the same material, 
Hoosier is 
featuring in its summer line of 
Slacks. 

Jones & Taylor Associates, South 
Bend, is the agency for Jaymar. 


(Contnued from Page 1) 

for further encroachment on the 
free market philosophy that the 
anti-trust laws subserve.” 

Asserting that fair trade is “at 
odds with the most elementary 
principles of a dynamic free en- 
terprise system,” the report points 
out that it sometimes eliminates 
price competition entirely. “A dis- 
tributor whose inventory consists 
largely of fair traded products can 
carry on business freed from the 
pressures and tribulations of price 
competition,” the committee ex- 
plains. 


® The report says a few members 
of the committee feel that repeal, 
without provision of any other re- 
course, would overlook serious 
business problems recognized by 
Congress and the states in adopt- 
ing fair trade laws. 

“Thus, in connection with re- 
peal, they believe that Congress 
should consider means for treat- 
ing problems like loss leader sales 
and debasement of widely adver- 
tised trademarks and good will.” 

The report said “a few” others 
flatly opposed repeal, on the 
ground that “irresponsible price 
cutting represents a problem for 
which there now exists no other 
practical remedy besides these 
laws.” 

At a press seminar Tuesday, 
Judge Stanley N. Barnes, chief of 
the anti-trust division and co- 
chairman of the committee, open- 
ly identified himself with those 
who want the fair trade laws re- 
pealed. He said he is preparing a 
draft of legislative recommenda- 
tions for the consideration of the 
attorney general. 


= Prof. S. Chesterfield Oppen- 
heim, the other co-chairman, also 
identified himself with the anti- 
fair traders, but he said it is his 
belief that the majority is not op- 
posed to some form of loss leader 
legislation. 

He said he believes the major- 
ity feels the elimination of price 
competition at the retail level is 
incompatible with anti-trust poli- 
cy, and is not the proper vehicle 
for protecting good will. He noted 
that more than 30 states current- 
ly have anti-loss-leader laws. And 
he recalled that Rep. Emanuel 
Celler (D., N. Y.), chairman of 
the House judiciary committee, 
sponsored a _ federal anti-loss- 
leader law in 1950, as an alterna- 
tive to the McGuire fair trade act, 
but was outvoted by the members 
of the committee. 


® Meanwhile the Senate small 
business committee’s annual re- 
port, released yesterday, said fair 
trade has run into legal and com- 
petitive problems which are the 
most serious in its history. 

The committee, which is strong- 
ly pro-fair trade, said the spread 
of discount selling can be checked 
only with “a full-scale counter- 
attack, with the full backing and 
cooperation of the manufacturer, 
his distributors and the retailers 
themselves, to police the channel- 
ing of fair trade items from the 
assembly lines into the homes of 
the customers. 

“It will certainly be an uphill 
fight, and recent experiences in 
other fields where distribution is 
more tightly controlled—such as 
the protests against the ‘bootleg- 
ging’ of new cars—do not augur 
well for an easy victory over price 
cutters dealing in merchandise 
which often goes through many 
hands before it reaches the retail- 
er.” 


The report says manufacturers 
;must formulate enforcement pol- 
icies. 


Foes Urge Abolition of Fair Trade; 
Senate Group Counters: Strengthen It 


unable to measure up to what is 
required of him, he must prompt- 
ly abandon his fair trade con- 
tracts,” the report says, calling 
for similar vigilance from whole- 
salers and retailers. 


s The Senate group cites a recent 
New Jersey court decision as evi- 
dence of “an increasing tendency 
for the entire concept of fair trade 


Committee Urges 
Two Amendments 


WASHINGTON, March 31— 
The special 60-man com- 
mittee that studied the anti- 
trust law makes two legis- 
lative recommendations to 
curb what it fears to be a 
growing racket in civil tri- 
ple damage suits. 

The committee suggests a 
four year statute of limita- 
tions on private cases. It al- 
so proposes to change the 
law so that judges will have 
authority to grant less than 
triple damages when they 
wish. 

The report cites “‘burgeon- 
ing of triple damage recov- 
eries” and says there are 
many “unwitting violators” 
who have been “trapped” in- 
to situations where they are 
vulnerable to triple damage 
suits. 

“To treat such unknowing 
transgressors on a par with 
wilful wrongdoers seems ar- 
bitrary and unfair,” the re- 
port says. 


to be questioned by influential 
members of the public.” 

In this case, the judge agreed to 
curb a discount seller, but he said 
he felt the time had come for a 
legislative reassessment “in the 
context of prevailing trade prac- 
tices.” 

“Whether the judge saw in dis- 
count house operations a form of 
enterprise deserving legal status, 
or a breaking down of fair trade 
competition, the significance of 
his remarks lies in the fact that he 
was obviously troubled by doubts 
as to the manner in which the 
public interest was being served 
by fair traders,” the report said. 


‘Journal-American’ Wins 
Awards in Hearst Contest 

The New York Journal-Ameri- 
can captured top honors in two 
categories in the annual competi- 
tion among Hearst newspapers. 
Charles Carson won first prize in 
the Hearst national photographic 
contest for his action-packed shot 
of an exciting moment during the 
turbulent days along the New 
York waterfront. 

Prize as the “best illustrated 
newspaper” also went to the Jour- 
nal-American. Other Journal- 
American staffers to win awards 
are George Miller, Jack Layer, 
Dave Pickoff and Al Robbins. 


Towle Silversmiths Boosts 4 
Four executive promotions have 


been announced by Towle Silver- 
smiths, Newburyport, Mass. John 
S. O’Connell, with the company 
since 1911, has been appointed 
senior v.p., and O. Wendell Gor- 
nall has replaced him as v.p. in 
charge of sales. Mr. Gornall was 
formerly general sales manager. 
Robert S. Adams, advertising man- 


ager since 1944, has been named 
Vp. in charge of advertising and 
sales promotion, and Arthur W. 
‘Sanders, treasurer and comp- 
\troller of the company, has been 


“Should the manufacturer be elevated to a v.p. 
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Business Paper Success Story... 


Dictaphone Advertising Promotes 
Services Offered, as Well as Products 


New York, March 29—Consis-|man of Dictaphone’s board and of 


tent and effective use of special- | 


its executive committee, was, in 


ized magazines reaching groups in- | 1917, sales manager of the Dicta- 


terested in its famous product has, | 
over the years, contributed sub- 
stantially to the success of the | 
Dictaphone Corp., Bridgeport, 
Conn., and New York. Sales and 


phone division of Columbia 
|_Graphophone Co., Bridgeport. The 
major Columbia activity at that 
‘time was the production of records 


land record players, chiefly for en- 


promotion of the company’s dic- ‘tertainment purposes. The dictat- 


tating machine have been keyed to 
both the efficiency of Dictaphone 
method and the service which the 
company is prepared to render its 
customers. Business executives, 
secretaries, educators, doctors and 
hospitals are among those to whom 
the company’s story has been ad- 
dressed. 

C. K. Woodbridge, now chair- 


PRESS CLirprinGS 
News items, editorials, advertisements 
Promptly 


from daily and weekly newspapers, from 
magazines and trade papers as specified. 


? 


USTABUSHED 1868 

PRESS CLIPPING BUREAU 

BArclay 7-537! 

165 Church Street New York 7, N. Y. 
will provide you with a record of your 
results from promotions and releases. 

For Future Reference 
Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


BURRELLE’S 
PRESS CLIPPING BUREAU 
165 Church Street * New York 7, N. Y. 


ing machine business was a minor 
part of the enterprise, although the 
Dictaphone name had been copy- 
righted in 1906. 


= In 1922, business conditions 
forced the liquidation of Columbia. 
Mr. Woodbridge, however, then 
manager of the prosperous dic- 
tating machine department, had 
great faith in its future. He sought 
and found backers for Dictaphone 
as a separate business, and its suc- 
cess is demonstrated by the fact 
that from a volume of around $13,- 
000,000 in 1949, its business rose to 
more than $28,000,000 in 1954. 

The company does all selling 
and servicing direct, with more 
than 15 district and branch of- 
fices. These are staffed with ex- 
perienced salesmen, imbued with 
the company tradition of service, 
and with service men prepared to 
take care of all possible needs of 
the company’s customers. Many 
of these make use of the annual 
maintenance guarantee which in- 
sures immediate adjustment of 
any difficulty that may interrupt 
the Dictaphone owner’s use of his 
equipment. 

A. Donald Brice is director of 


our client will invest 


$1,000 to $50,000 


for inactive minority interest in small advertising agencies. 


Please reply by letter if you wish to discuss in confidence. 


THE TECHNICS COMPANY advertising 


200 WEST SEVENTH ST., PLAINFIELD, N. J. 


>. a, 
: 


How to pick a good boss 


| 


DICTAPHONE <=» 


SOMETHING FOR THE GirLS—Dicta- 

phone ran this ad, with a feminine 

appeal, in The Secretary and To- 
day’s Secretary. 


the company’s advertising and 
public relations; Joseph F. Ander- 
son is assistant advertising mana- 
ger. The agency is Young & Rubi- 
cam. Robert Clayton is the account 
executive; his assistant is Kent 
Dennan. 


® Dictaphone’s advertising is re- 
garded as essential in the compa- 
ny’s approach to its potential sales 
volume. It emphasizes both prod- 
uct and service. An occasional 
case-history alternates with a var- 
iety of specialized copy dealing 
with individual markets. 

The company estimates that 
probably only about one in five 
potential users is at present using 
Dictaphone’s newest product, the 
Time-Master dictating machine. 

“Our selling problem lies in the 
fact that although our business is 
more than seventy years old, the 
traditional shorthand method still 
exists for a business executive to 
record his ideas for communica- 
tion,” explained a company execu- 
tive. 

“The Dictaphone is essentially 
a personal device for the use of the 
man who works with his mind 
whether he is a business executive 
or a doctor. When such a man has 
been sold on the fact that Dicta- 
phone offers an immensely better 
means of communication than 
shorthand, that is all there is to it 
Improvements in the machine and 
in the type of recording medium 
used have tended to cut down sales 
resistance and will continue to do 


f 99 


so. 


# One of the greatest improve- 
ments, aside from making the ma- 
chine lighter and more compact 


,,and its auxiliary supplies is a def- 


.| by mail produced a book of 177,000 


» economic 


has been the development of the! 
Dictabelt plastic record, replacing 
‘the old cylinder. The Dictabelt is 
'a light and flexible plastic record. | 

It costs less than four cents, com- | 


. pared with 50¢ for the cylinder, | 


/and it is much easier to handle. 
‘Among its advantages are uni-| 
\formity of recording, backspacing | 
for the typist and good visibility. | 
‘It is easy for the person dictating 
= |to play back. Resurfacing the rec- 
ord, formerly necessary as a mat- 
‘ter of economy, is a thing of the 
past for Dictabelt users. 


# All of these advantages, grow- 
ing out of the recent developments 
in plastics and electronics, are 
strongly emphasized by the com- 
pany in its advertising. As a piece 


ucators puts it: [The secretary] “is 
prepared to transcribe this execu- 
tive’s modern dictation! There is 
one big reason why this secretarial 
graduate landed her top-paying 
position. Her training included the 
Dictaphone Business Practice 
Course, and she earned her certifi- 
cate of proficiency in Dictaphone 
Time-Master transcription. 

“Today, more than ever before, 
forward-moving executives and 
companies require secretaries who 
are skilled in dictating machine 
transcription. They know they can 
rely on secretaries using this mod- 
ern method to accomplish more, 
faster, with less effort. 

“To help meet the nationwide 
demand for Time-Master trained 
secretaries, Dictaphone Corpora- 
tion offers new equipment to 
schools for training purposes on 
the School Rental at Cost Plan. 
Machine rental includes the com- 
plete Dictaphone Business Practice 
Course consisting of all Dictabelt 
recordings and educational acces- 
sories. The course should be of- 
fered with every up-to-date sec- 
retarial curriculum.” 


s This copy is planned to compen- 
sate for the fact that, in spite of 
the great increase in the use of the 
machine, there is still widespread 
lack of knowledge of its possibil- 
ities among potential users. 

The portability of the machine 


inite sales advantage. For exam- 
ple, Gov. Thomas E. Dewey took 
a machine and a supply of Dicta- 
belt records abroad with him. The 
completed records he sent back 


words. 

“Dictaphone Corp. is proud of 
its ancestry and proud of the rec- | 
ord it has made,” declared Mr. | 
Woodbridge in 1951, when he | 
spoke before the Newcomen So-| 
ciety of England. 

“The industry’s place 
and __ social 


in our 


complex 


of copy addressed to business ed- 


“The oe that never rings 


» = befnon seated 


DICTAPHONE ane a 


SILENT OPERATOR—This “Phone That 
Never Rings” ad was run by Dicta- 
phone Corp. in American Business, 
Business Week, Connecticut In- 
dustry and Management Methods. 


needs identification. Our function 
lies in the field of communications. 
The very life blood of business, 
the professions, and government, 
is the communication of informa- 
tion and ideas.” 


= Concluding his 
added: 

“This, then, is the history of an 
industry born only 66 years ago, 
and of the part played by Dicta- 
phone Corp. Its life span from in- 
ception to its present adolescence 
is within the lifetime of many of 
us here. What its maturity may 
bring, no one knows. But I can 
assure you that it has a colorful 
past, a sparkling present, and an 
intriguing future.” 

The business paper list, in ad- 
dition to such media directed to 
the public as well as to business 
executives as Fortune, The Satur- 
day Evening Post, Time and U. S. 
News & World Report, includes the 
following: American Business, 
Business Education World, Busi- 
ness Education Forum, Connecti- 
cut Industry, Journal of Business 
Education, Management Methods, 
Medical Economics, Modern Hos- 
pital, Municipal Signal Engineer, 
Office, Police Chief, School Execu- 
tive-School Equipment News, The 
Secretary, and Today’s Secretary. 


Glamorene, Brill Try Radio 
Two Hicks & Greist clients have 
major spot radio campaigns going. 
Glamorene, New York, is using 
‘early morning participations on 
about 188 stations in its first big 
spot radio drive. H. C. Brill Co., 
Newark, is pushing several of its 


address, he 


food products with a new jingle in 
‘Boston, Philadelphia and on a New 


England regional network. 
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‘Omnibus’ Report 
on Fee TV Starts 
‘Equal Time’ Row 


New York, March 31—“Omni- 
bus” started quite a controversy 
this week with its report on sub- 
scription television, with oppo- 


nents of fee tv asking for a re- : 


match and CBS-TV promising a 
special program on the subject 
after April 10. 

The Committee Against Pay-As 
You-See-TV, which represents 
motion picture exhibitor associa- 
tions, complained to “Omnibus” 
that the sequences presenting the 
arguments against subscription 
television were on such poor film 
that they could not be understood. 

The Ford Foundation-produced 
program’s feature on pay-as-you- 


Can You Imagine the 


NEW PRODUCTS 


Industrial Equipment News 


f will report in its next 22 years? 


and was once retail ad and pro- 
| 


see video was in the form of inter- 


oe | 
= | 
i 


|LOUISE BRALOW, formerly fashion 
‘coordinator of Chemstrand Corp., 
has joined Dowd, Redfield & John- 
stone, New York, as an account 
executive. Miss Bralow has been 
ad manager of I. Miller & Sons 


motion director for Miron Mills 
Inc. 


views with a legitimate producer, 
an athletic director, an educator 
and a broadcaster. The latter was 
the only one upholding the con 
side of the argument on this con- | 


troversial issue. 


= The gist of the committee's 
complaint was that George B. 
Storer, president of Storer Broad- 
casting Co., was featured on film) 
of such inferior quality that what | 
he was saying was almost in-| 
comprehensible. 

The group asked “Omnibus” to) 
make time available to Mr. Storer | 
“to make known his views to mil-_ 
lions who were unable to under-| 
stand his remarks” on the telecast. | 
The committee emphasized that a. 
fair presentation of all sides of the 
issues was made even more im-. 
portant by the fact that Zenith | 
Radio Corp., owner of the Phone-| 
vision subscription tv system, is’ 
a sponsor of “Omnibus.” 


Take the electron for example... 
the tiniest thing in the world .. . it 
my well have the greatest future! 


Since World War II electronics has 
grown into an $8,000,000,000 indus- 
try. And it’s just well started. 


Here are some of the electronic de- 
velopments already here or on the 
way according to General David 
Sarnoff, Chairman of the Board, 
Radio Corporation of America: 


. light amplification 

. tubeless, thin flat T.V. screens 

. vision in the dark 

. night driving without glare 

. controls for extraction, fabrication, qual- 


SO 


ity checking, transportation, storing, in- 
ventorying, accounting, billing, collection 


. advances in health and life expectancy 
.. . Super-microscopes 

. surgical and industrial T.V. 

. new horizons in radar and astronomy 


!What a world to live in! 
= A\] progress breeds new products. All 


new products create product news. 
All industrial product news of con- 


sequence is reported in Industrial 


Equipment News. 


Your ad in IEN is not as small as an 
electron. But an IEN ad, 314 by 434 


linches, like the electron, demonstrates 


that a big result may come in a small 


® package. 


i. 


Details? Send for complete DATA FILE 


Industrial 
Equipment 
mtlews 


Thomas Publishing Company 


FOUNDED 1933 


= BPA 461 Eighth Avenue, New York 1,N.Y. 


foundation’s tv-radio workshop, 
which produces “Omnibus,” re- 
jected the request for a re-hearing 
of the subject. “As we are satisfied 
\that our limited report on sub- 
iscription television was objective 
we do not plan to continue the 
subject on ‘Omnibus’,”’ he ex- 
plained. 


# On the other hand, Frank Stan- 
ton, president of Columbia Broad- 
casting System, agreed that the 
program’s “presentation of views 
opposing subscription television 
did not do whole justice to that 
side of the controversy. 

“We believe, however, that the 
best course to correct the situation | 
is not, as you suggest, for ‘Omni- | 
bus’ to run a special brief segment 
in the future. .. Therefore, we pro- | 
pose on some Sunday shortly after | 
April 10, during the period now} 
occupied by ‘Omnibus,’ to devote | 
a full program period of one half- | 
hour or an hour to a more com- 
prehensive discussion of the entire 
issue of subscription television. 
For this program, of course, Mr. | 
Storer will be invited to present 
his views.” 

Quite apart from the stir created 
by the “Omnibus” treatment of the 
subject, top corporation executives | 
at CBS reportedly are at work) 
readying the case for free televi- 
sion as opposed to box office tv, 
for presentation before the FCC. 
Sources at the network indicate | 
that Columbia’s position will be 
that free television will have a. 
hard time co-existing with fee 
tv. 


Jane Harrington Named A.E. | 

Jane Harrington has been pro- 
moted to an account executive by 
Mike Fadell Advertising Agency, 
Minneapolis. Just 22, Miss Har- 
rington joined the agency in 1953 
as a copywriter and tv technical 
advisor. She previously was as- 
sistant director for a Phoenix ra- 
dio show. 


Robert Saudek, director of the 


| 


CECIL R. MILLS 
DAYTONA BEACH, FLA., March 29 
—Ceécil R. Mills, 76, retired v.p. of 


-|Simmons-Boardman Publishing 
'|Corp., died here yesterday after a 


long illness. He was a winter resi- 
dent of nearby Ormond Beach. Mr. 
Mills was born in Detroit, and 
from 1900 until he retired in 1937 
was associated with the Simmons- 
Boardman organization, first as an 
advertising salesman on the old 


‘| Railroad Gazette, later as adver- 


tising manager of its successor, 
Railway Age. 


CHARLES P. MOODY 
CuYAHOGA FALLS, O., March 29 
—Charles P. Moody, 62, former 
production manager of advertising 
and sales promotion for Goodyear 


87 


Tire & Rubber Co., died March 24 life. In World War II, Mr. Toelle 
at his home here. He was chair- was assigned to the Army Medical 
man of the Cuyahoga Falls civil Department, in Washington, D. C., 
service commission at the time of “making anatomical drawings and 
his death. He was the first editor |paintings which are still in use. 
of the “Wingfoot Clam,” Goodyear In 1944, he went to Italy as one of 
plant publication. a team of artists commissioned to 
make oil paintings of the medics in 
FREDERICK W. TOELLE battle. Six of these oils are on 
Sr. Louis, March 29—Frederick a Medical Aiuasues te 
W. Toelle, 38, veteran illustrator . 
for Gardner Advertising Co. here, 
died at Missouri Pacific Hospital| Spierer, Maffei Join F&S&R 
March 27 after a brief illness. A William M. Spierer, formerly 


graduate of Washington Univer-| promotional manager of Metropol- 
sity School of Fine Arts, Mr.\itan Sunday Newspapers, has 
Toelle joined the Gardner staff in| joined Fuller & Smith & Ross, New 
the fall of 1941. With the exception | York, as art director on collateral 
(of three and one-half years in the| advertising. Rudolph P. Maffei, 
Army, Mr. Toelle was associated|formerly with Maxon Inc., has 
with Gardner during all his adult | joined the agency as a space buyer. 


GOING PLACES?... Then include KSL 
Radio and the Salt Lake Market, where over a 
million spend more than a billion. 
Fact is, the million and a quarter people who live 
in this Mountain West Market annually spend 
enough to top such cities as Washington, D.C., 
San Francisco, Boston and Baltimore in retail 


sales. 


And only KSL Radio covers this market com- 


pletely. 
CBS Radio 


Spot Sales have the full KSL story: 


market, coverage, costs, audience and ratings. 


KSL Radio... Sait Lake City, Utah 


* Sources on request, 
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The Hearst Story 


(Continued from Page 83) 
25,000 people, and our payroll runs | 


around $2,500,000 a week. And 
we've got more big jobs than any- 
body in the business.” 

The young man stuck, but that’s 
not the point; the point is that 
Hearst men are now beginning to 
be told about Hearst—they don’t 
have to work and believe in a 
vacuum. 


| 
| 
| 


@ There isn’t any likelihood of 
sweeping changes in Hearst exec- 
utive personnel. That’s not what 
the “young & hungry” line means. 
Hearst has traditionally had more 
than its share of hard-driving 
salesmen. But the key executives 
are optimistic and expansion- 
minded, and they want builders 
and hustlers. Hap Kern, the news- 
papers’ new boss, once explained 
to a friend: “This is a highly emo- 
tional business. If you don’t feel 


A 50,000 Market 
Worth Aiming At 


BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES PerHH | % OverU.S. 
Consumer Inceme $5,761 VW 
Total Retail Seles 6,781 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen. Mdse. & Apparel 1,420 98 
Home Furnishings 355 88 
Bida. Mat.-Hdwr. 619 116 


*Benton Harbor only. 


What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
—is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 
For Double-Barrelled Results 

Advertise in two evening papers 


BENTON HARBOR 


NEWS-PALLADIUM 


. JOSEPH 


HERALD-PRESS 


27,170 ABC total circulation—with no duplication 


EVERYTHING IS CHECKED—A view 

chemical laboratory, one segment 

run by the magazine. The testing 

more than $500,000 a year to operate, is by far the most extensive 
conducted by any publication. 


good when you get the business 


and bad when you lose it, damn it, | 


you don’t belong in it. This is no 
business for pipe smokers.” 

That’s a pretty fair summary of 
what Hearst men like, expect and 
are looking for. 


= On the property side, Hearst 
is negotiating for tv properties, as 
was said earlier. It feels it made a 
good buy vn Sports Afield, and 
Hearst men cock an ear when they 
meet a publisher who wants to dis- 
pose of a property. If the field’s 
good and the price is right, he may 
have a deal. 

(In this they may be encouraged 
by the recollection that Richard E. 
Berlin managed to buy House 
Beautiful from Ellery Sedgwick of 
the Atlantic Monthly for exactly 
$35,000; that the magazine was in 
the black from the beginning and 
may easily show the highest profit 
per dollar of investment of any 
Hearst property.) 

Hearst newspaper’ publishers 
have been given more autonomy, 
more freedom to be as local as they 
like. (In fact, gossip always over- 
painted the strictures by which 
publishers were bound, and the 
variations between Hearst papers 
was more than legend would have 
you believe.) 


@ The newspapers are in good 
shape. Nearly all of them can run 
r.o.p. color (not too surprising, 
when one recalls that Mr. Hearst’s 
technical experts devised a press 
capable of printing four to 16 
pages in color in 1896). The latest 


—and first New York standard- 
size paper to use r.o.p. color— 
is the New York Journal-Amer- 


of Good Housekeeping Bureau’s 
of the enormous testing operation 
procedure, said to cost something 


ican. 

The present crop of Hearst ex- 
ecutives is, for the most part, 
Hearst-trained and Hearst-loyal. 
They’ve got the knowledge of the 
corporation, with its tremendous 
assets and properties, and they in- 
_tend to make the big wheels roll. 


Pillmaker Agrees to 
FTC Ruling: No More 
Kidney Cure Claims 


WASHINGTON, March 31—The 
Federal Trade Commission today 
accepted a consent order requiring 
Foster-Milburn Co., Buffalo, to 
stop claiming that Doan’s pills ef- 
fectively treat kidney diseases. 
The order also applies to Street 
& Finney Inc., New York, agency 
preparing advertising for Doan’s 
pills. 

The settlement was initially ap- 
proved in January by Hearing Ex- 
aminer J. Earl Cox. It also dis- 
closed that Foster-Milburn expects 
to change the formula of Doan’s 
pills to increase two of the active 
ingredients. 


McKelvy Names Dulany Smith 
Dulany S. Smith, director of new 
product development for Alfred D. 
McKelvy Co., New York, has been 
appointed advertising and sales 
promotion manager of McKelvy, 
maker of Seaforth toiletries. 


‘CBS Radio Names Yanow 


David Yanow, formerly with 
-WCAU, Philadelphia, has joined 
CBS Radio Spot Sales, New York, 
as an account executive. 


THE MAGAZINE OF 
HIGH GCHOOL SPORTS 
MAY 1955 


26 conte 


Re 


ATHLETICS 


EVER SEE A TEEN-AGER WHO WASN'T INTERESTED 


IN HIS HIGH SCHOOL SPORTS? 


OF COURSE NOT! 


That is why PREP ATHLETICS MAGAZINE can offer you 
the nation’s most avid teen-age readership 


—with a per copy total that may be as high as 10 to 14. 
YOUR NATIONAL YOUNG PEOPLE'S MARKET IS 


PREP ATHLETICS 


“the magazine of high school sports” 
Prep Publications Inc., 5070 Plankington Bldg., Milw. 3, Wis. 


The only national high school sports magazine 


Trading Stamps 
Hit by States, 
Rehit by Safeway 


(Continued from Page 1) 
petition is filed, which seems like- 
ly, the law will not become effec- 
tive unless it is ratified by the re- 
ferendum. 

In Tennessee, a bill has been in- 
troduced in both houses of the leg- 
is!lature authorizing counties to 
tax trading stamp operators $100 
annually. 

Anti-trading stamp bills have 
been killed in Montana and 
Wyoming. 

2. Advertising: Safeway Stores 
is extending its advertising in local 
newspapers in western states, and 
kits of new ads are being prepared 
by the company for distribution to 
regional managers. 

3. New attack: Lingan A. War- 
ren, Safeway president, yesterday 
issued a new blast against trading 
stamps in the company’s annual 
report, declaring that the company 
has been forced to fight the in- 
creasing use of trading stamps to 


protect its business. Mr. Warren 


again emphasized that “Safeway 
sees no place for trading stamps 
costing the merchant from 2% to 
3% of sales in an industry that 
usually operates on a net profit of 
less than 1.5%.” 

In its current advertising attack- 
ing trading stamps, Safeway is 
using several hundred daily news- 
papers in ten states—Colorado, 
Tdaho, Kansas, Nebraska, New 
Mexico, Oklahoma, South Dakota, 
Texas, Utah and Wyoming. 


® One ad in particular has been 
repeated several times and is still 
being used in most of the states 
mentioned. Headed, “‘Don’t be mis- 
led by claims that trading stamps 
are a form of advertising,” the 
Safeway ad points out that: 

“Advertising gives you informa- 
tion about where and when mer- 
chandise is available. Advertising 
gives you information about prices 
and about quality. Advertising 
gives you news of new products, 
news about seasonal items.” After 
each declaration the question is 
asked: “Do trading stamps do 
this?” 

In addition, the ad says, “Ad- 
vertising lowers the unit cost of 
food by increasing volume. The 
more units a merchant sells, the 
less profit he needs to make on 
each. 


Advertising Age, April 4, 1955 


is that trading stamp costs rise 
right along with increased volume. 
Each increase in sales means that 
the stamp merchant has to buy 
that many more stamps. And this 
cost he must add to the cost of the 
food he sells. 


= “Trading stamps,” the ad de- 
clares, “do not perform the func- 
tion of advertising. 

“Instead they are a form of 
‘bait’ or ‘lure’ by which the cus- 
tomer is made to feel she is getting 
‘something for nothing.’ 

“For proof that trading stamps 
aren’t ‘free,’” the ad says, “‘com- 
pare prices at Safeway, where the 
cost of trading stamps is not added 
to the cost of food.” 

Safeway’s annual report shows 
that its 1954 sales set a new record 
of $1,813,516,636, to top record 53 
by 3.52%, or $61,696,928. Net prof- 
it, however, was down from $14,- 
544,732 in ’53 to $13,983,771 for ’54. 

Mr. Warren attributes the lower 
net to trading stamp competition. 
He says that the company’s deci- 
sion to “meet head-on the growing 
wave of trading stamp and below 
cost competition held down the 
1954 earnings of the retail stores.” 


® He insists that this action by 
the company was “required for 
the protection of its business and 
that it will react to the benefit of 
the company and its stockholders 
by checking the spread of such 
competition. 

“Safeway’s merchandising pol- 
icy,” he says, “requires its retail 
stores to meet the net price of 
competitors after making allow- 
ance for the cost of the trading 
stamps given their customers. 

“Safeway’s decision to meet 
this competition,” Mr. Warren 
says, “has had effective results in 
Colorado and Texas, and the com- 
pany is hopeful that it will lead to 
a discontinuance of this type of un- 
economical selling in other areas. 
A return to normal competitive 
practices in those areas should re- 
sult in a marked improvement in 
Safeway’s earnings.” 


® Meanwhile, in Oklahoma, where 
the situation boiled over a week 
ago—with Safeway, as an expe- 
dient, offering its own stamps to 
customers at the rate of 14%%¢ on 
each 50¢ purchase, and other 
grocers offering 3¢ postage stamps 
(AA, March 28)—Safeway has 
been cited for contempt of court. 
But no further action, so far, has 
been reported. 

In Washington, both a sub-com- 
mittee of the small business com- 


mittee of the Senate and the FTC 
|are reported to be investigating the 


“Trading stamps may increase effects of cross-couponing on re- 


volume too. But the big difference 


tail business. 


IT TAKES 


GOOD EARTH 
TO MAKE A 
PROSPEROUS 
FARMER 


The right terrain assures hardy, 
abundant crops. Endowed by 
nature with thousands of miles 
of fertile, gently rolling land, 
CAPPER’S FARMER territory is 
the nation’s most prosperous 
farming region. Farmers here 
have big plans, with cash in- 
comes to make them realities. 
They show alert, ready accept- 
ance of the products of American 
commerce and industry. 


Cappers 


ATMEL sas 


Topeka 
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Advertising Age, April 4, 1955 


Brownell Committee's 
Fair Trade Findings 
Arouse Congressmen 


(Continued from Page 1) 


are charging that these policy rec- 
ommendations will take the anti- 
trust laws back to where they were 
in 1936. 


= Judge Stanley Barnes, chief of 
anti-trust work for the Depart- 
ment of Justice, and co-chairman 
of the committee, says he thinks 
50 of the 60 administrative recom- 
mendations will work toward more 
effective anti-trust enforcement. 
However, the Department of Jus- 
tice is concerned chiefly with the 
Sherman Act, and has only lim- 
ited interest in Robinson-Patman. 
Pointing up the significance of 
the bitter reaction of the retail 
groups is the fact that the Robin- 
son-Patman recommendations in 
the report constitute almost a 100% 
endorsement of the policies which 
have been sponsored by FTC 
Chairman Edward F. Howrey. 
Retail groups are particularly 
disturbed to find the committee 
strongly supporting the commis- 
sion’s decision on Standard Oil of 
Indiana, where it said a seller has 
an absolute right to meet the low- 


er price of a competitor, even 
though his action may injure 
others. 


= At a press seminar on the re- 
port Tuesday, Prof. S. Chesterfield 
Oppenheim, co-chairman of the 
committee, acknowledged this rec- 
ommendation put the 60-man anti- 
trust study group directly in op- 
position to legislation, sponsored 
by Sen. Estes Kefauver (D., Tenn.) 
and 42 other senators, reversing 
the Standard Oil decision. 

The report said: “We think that 
a seller’s right to meet a competi- 
tor’s prices by granting price dif- 
ferentials to some customers with- 
out reducing his prices to all must 
remain an essential qualification 
to any anti-price discrimination 
law. For a seller constrained by 
law from reducing prices to some 
only at the cost of reducing prices 
to all may well end by reducing 
them to none.” 

Rep. Wright Patman (D., Tex.), 
author of the R-P law, charged 
that the 60-man committee was “a 
grand assembly of corporation 
lawyers who are four-time losers 
in anti-trust prosecutions with a 
few college professors and decent 
citizens sprinkled in for decora- 
tion.” 

He said these people use public 
relations and advertising to sell 
commercial products, but he 
doubts they will succeed in selling 
the American people on a program 
for eliminating the anti-trust laws. 


® Here’s a roundup of some of 
the R-P issues in the report: 


e Brokerage: Present interpreta- 
tion permitting payment only to 
independent brokers is too restric- 
tive, and is particularly bad for 
joint buying enterprises where 
business men pool their resources. 
Brokerage payments should be 
available to all who perform gen- 
uine marketing functions. 


e Private Brands: Sellers should 
be required to charge the same 
price for identical goods whether 
sold under private brand or adver- 
tised brand. However, in justify- 
ing a lower price to a large buyer 
of a private brand, the seller 
should be permitted to charge a 
lower price if he can show the 
actual difference in economic value 
which is caused by public prefer- 
ence for the advertised brand. 


e Refusal to Deal: An individual 


business man’s refusal to deal with 
another, standing alone, is entirely 
legitimate, but a refusal to deal 
may lend itself to abuse as an in- 
strument of monopoly power. Fac- 


tual investigations are necessary 
_to determine each individual case. 


e Exclusive Dealing: Exclusive 
dealing arrangements are all right 
unless they exclude competitors 
from the market. “The heart of the 
|matter is the ease with which ri- 
val suppliers can practicably se- 
cure consumer access in alterna- 
tive ways.” 


@ Delivered Prices: Delivered 
prices are important, particularly 
in the sale of basic home commodi- 
ties, “where transportation costs 
mount high and the buyers’ sus- 
ceptibility to advertising slogans 
and fancy wrappings runs low.” 
The committee would permit de- 
livered price (or basing point 
price) quotations, except where 
there is evidence of conspiracy. 


® Much of the controversy over 
the committee’s report hinges on 
its agreement with the “rule of 
reason” approach which Chairman 
Howrey has applied to FTC cases 
brought under the Robinson-Pat- 
man Act. Under this policy, prac- 
tices which were formerly consid- 
ered illegal under any circumstan- 
ces are permitted unless an eco- 
nomic study by the commission 
proves they actually inflict injury 
on competition. 

Small business spokesmen have 
contended that the “rule of reason” 
approach slows down anti-trust 
enforcement, and prevents effec- 
tive crackdowns on incipient of- 
fenders before damage has oc- 
curred. Prof. Louis R. Schwartz, 
a member of the attorney gener- 
al’s committee, who issued the 
only general dissent from the re- 
port (other members registered 
dissents on specific issues), warned 
that “rule of reason” results in 
more uncertainty over anti-trust 
policy for business than does the 
so-called “‘per se’’ doctrine, which 
let business men know exactly 
where they stand. 


® Alfred E. Kahn, who also wrote 
a dissent, commented that the re- 
port adds up to weakened anti- 
trust law. He said it is possible 
“to find each specific suggestion 
reasonable and moderate, only to 
discover at the end that the whole 
leans heavily in one direction.” 
The small business people are 
particularly disturbed over the 
committee’s endorsement of a 
broader defense for sellers who cut 
prices to large quantity buyers. 
The report contends that busi- 
ness and consumers have in the 
past been deprived of the benefits 
which can accrue from an escape 
clause in the R-P Act which says 
reduced prices can be justified on 
the basis of cost savings. Because 
accounting is an inexact science, 
the report says, FTC has failed to 
indicate the kinds of savings that 
can be used to justify lower prices. 
The committee says FTC should 
make “liberal interpretations of 
the statute,” recognizing “‘reasona- 
ble” approximations of production 
and distribution cost differentials. 


® One of the factors entering into 
this problem is the advertised ver- 
sus private brand question. The 
majority of the committee said 
that “tangible customer preference 
between branded and unbranded 
commodities” should receive due 
consideration. 

“For example, the majority feels 
that whenever a seller’s price dif- 
| ferentials to intermediate distribu- 
| tors—as between branded and un- 
|branded forms of a _ physically 
| identical product—reflect no more 

than the spread between the price 
the public will pay for one as 
|against the other, no injury to 
competition should reasonably be 
| found. 

“For such a differential creates 
no competitive advantage for the 


recipient of the cheaper unbranded | 


_ Last Minute News Flashes 


‘MacFarland, Aveyard Gets Amana Print Account 


| AmaAN~» Ia., April 1—Amana Refrigeration Inc. has appointed Mac- 
|Farland, Aveyard & Co., Chicago, to handle its advertising in consum- 
‘er and trade magazines, beginning May 1. MacFarland succeeds Ruth- 
rauff & Ryan, Chicago, on the account. Maury, Lee & Marshall, New 
York, continues to handle radio and tv advertising as well as special 
promotion programs. 


Brownell Attacks Fair Trade before NRDGA 


WasHINcTOoN, April 1—Attorney General Herbert Brownell devoted 
the entire text of a speech prepared for delivery here tonight before 
the National Retail Dry Goods Assn. to the subject of resale price 
maintenance which, he said, “is called fair trade to make it seem less 
odious.’ He said he would not predict the ultimate fate of fair trade 
but said it is a “fundamental question which must soon be decided by 
the people of America.” 


Monroe Calculating Goes from Hartman to Hoyt 


OrancE, N. J., April 1—Monroe Calculating Machine Co. is moving 
its account from L. H. Hartman Co., New York, to Chas. W. Hoyt Co., 
New York, July 1, for its full line of calculating, adding and account- 
ing machines. 


British Newspaper Strike Enters Second Week 


Lonpon, April 1—The London newspaper strike today went into its 
eighth day, with no settlement in sight. A walkout by maintenance 
engineers and electricians, who want higher wages, has shut down all 
national dailies, with the exception of the Manchester Guardian. It is 
the first major newspaper strike here in nearly 30 years. 


Hughes Leaves Scheideler, Beck, Moves to Bates 


New York, April 1—Robert G. Hughes Jr., v.p. and creative director 
of Scheideler, Beck & Werner, has moved to Ted Bates & Co. SB&W 
has named William J. McKenna Jr., v.p. and copy chief, to the addi- 
tional post of chairman of the plans board and Alfred Steckman, for- 
merly a copywriter, to copy supervisor. 


Reimers Co. Is Merged with Bozell & Jacobs 


Omana, April 1—Bozell & Jacobs, national advertising and public 
relations agency with headquarters here, and Carl Reimers Co., 3l- 
year old New York agency, were merged today. Mr. Reimers will be- 
come a senior v.p. of B&J and a member of its plans board. Key per- 
sonnel of the Reimers organization will join the B&J staff and the 
Reimers office here will be retained, Donald D. Hoover, head of B&J’s 
eastern operations, said. B&J, founded 35 years ago, has offices in 12 
cities, and reported billings in 1954 of $15,200,000. Reimers, chiefly ac- 
tive in the fashion field, had 1954 billings of $2,000,000. All accounts 
and personnel, Mr. Reimers told AA, are moving over to B&J. 


John Henry Is New Geyer Advertising V. P. 


Detroit, April 1—John F. Henry, account executive on American 
Motors and Nash Motors, has been named a v.p. of Geyer Advertising. 


Reeder Joins B&B's Board; Other Late News 


e John F. Reeder, v.p. and account supervisor at Benton & Bowles, 
New York, has been named to the agency’s board of directors. 


e The Jordan-Lewis Co., a new advertising agency, simultaneously 
opened its doors this week in Philadelphia, New York and Levittown, 
Pa., which will be the headquarters. Ira Joachim, ad manager of 
London Records four years ago at 25 and founder and publisher of the 
Levittown Times, is head of the new agency. . 


e Thomas Mellon Evans, president of H. K. Porter Co., Pittsburgh, will 
be this year’s recipient of the Parlin Memorial award for outstanding 
contribution to the field of marketing. Presentation of the eleventh an- 
nual award, in honor of the late Charles Coolidge Parlin, organizer of 
the commercial research department of Curtis Publishing Co., will be 
made at a dinner of the Philadelphia chapter of the American Mar- 
keting Assn. May 18. 


e NBC Radio’s new “Weekend” plan, approved Thursday (March 31) 
by two key affiliates committees, will start June 12. This around-the- 
clock programming block will feature eight “communicators” (emcees). 
It will be sold on the magazine concept, with minute and 30-second 
participations. Later there will be even smaller breaks sold, ranging 
down to perhaps six seconds. Stations have been assured that “Week- 
end” will continue for at least six months and maybe for a year. 


= 
e LeRoy’s Jewelers, Los Angeles, reportedly the largest credit jeweler 
in the world, has appointed Fairfax Inc., Hollywood, to handle adver- 
tising. Immediate plans call for regional television. 


tising and promotion, which the 
purchaser of the more expensive 
branded product enjoys.” 


™ In the absence of ability to 
prove a difference in what the 
consumer is willing to pay, the 
committee said, sellers should not 
be permitted to charge different 
prices for branded and unbranded 
items. 

This is an issue which has im- 


portant meaning to many small | 
businesses in the automotive, ap-| 
pliance, food and drug fields, | 


where chains offer similar mer-| 


which substantially undersell the 
advertised brands. 


DOESKIN’S KATZ BLASTS 
REPORT AS ‘POLITICAL’ 


from Emanuel Katz, president of 
Doeskin Products and a longtime 
advocate of fair trade. 

He termed the report a “politi- 
cally motivated attempt to get 
votes from an unsuspecting pub- 
lic,” which, if adopted, “would cre- 
ate more monopoly than has ever 
existed in this country. 

“The repeal of fair trade would 
lead to a rise in deceptive adver- 
tising practices, the law of the 
jungle in retailing and mark-ups 


on private brands, unknown brands 


and downgraded brands to com- 
pete against brand loss-leaders,” 


chandise under private brands | Mr. Katz said. 


Bruck Has Simplicity 


In its March 21 issue AA ran a 
cut of a Simplicity Patterns ad and 
said that Grey Advertising was the 


Col. McCormick 
Is Dead at 74 


(Continued from Page 85) 


!Thorold, Ont., on the Welland 
Canal. 


@ In 1914 he and his cousin, 
Joseph Medill Patterson, took over 
active management of the paper. 
This joint management lasted un- 
til 1919, when Joseph Patterson 
went to New York to launch the 
Daily News, a paper founded by 
a subsidiary of the Tribune Co. 

During his 44 years as the head 
of the Tribune, the colonel partic- 
ipated actively in the develop- 
ment of the newspaper. This ac- 
tivity lessened only within the 
past year because of his illness. 


# The colonel took an active in- 
terest in broadcasting from’ its 
earliest days. WDAP was pur- 
chased by the Tribune Co. in 1924 
and the call letters were changed 
to WGN, representing the initials 
of Tribune’s motto, “The World’s 
Greatest Newspaper.” The station 
grew from a parttime 1,000-watt 
operation into a 50,000-watt full- 
time clear channel station. In 1934, 
the radio station allied itself with 
other independent radio opera- 
tions to form the Mutual Broad- 
casting System. WGN-TV began 
operating in April, 1948. Together 
with the Daily News’ tv station, 
WPIX, these stations constitute a 
powerful voice of the McCormick- 
Patterson empire. 


s Not all enterprises of the Mc- 
Cormick-Patterson empire have 
been as successful as the Tribune 
and News and allied operations. 
The magazine, Liberty, started 
by the Chicago Tribune, absorbed 
$14,000,000 before it was traded 
off to Macfadden Publications 
for the Detroit Mirror in 1931. 
The Detroit Mirror fared no 
better than Liberty. After eating 
up $3,000,000 intended to hypo its 
circulation and advertising, the 
Detroit newspaper folded. 
The Washington Times-Herald, 
acquired by a Tribune Co. subsidi- 
ary in 1948 after the death of Mrs. 
Eleanor Patterson, was sold in 
March, 1954, for about $8,800,000 
to Eugene Meyer, publisher of the 
Washington Post, rival morning 
paper of the Times-Herald. The 
sale followed doctor’s advice that 
the colonel work less because of 
his illness. 


® Col. McCormick was born in 
Chicago on July 30, 1880. He grad- 
uated from Yale in 1903 with a 
B.A. Returning to Chicago, he 
studied law at Northwestern Uni- 
versity, received his LL.B. in 1906, 
was admitted to the bar in 1908, 
and the following year became a 
member of the law firm, Shepard, 
McCormick & Thomason (now 
known as Kirkland, Fleming, 
Green, Martin & Ellis). 

When he was 24 he was elected 
alderman of the 21st Ward (now 
the 42nd Ward). In 1905, he was 
elected president of the Sanitary 
District Board. During his term of 
office, he instituted an improved 
system of accounting and was re- 
sponsible for many improvements 
in the Chicago drainage system. 

The colonel’s interest in military 
matters started early in life. His 
military career included service in 
the Mexican War in 1916 and over- 
seas service in France during 
World War I. Originally, he had 
been assigned to General Persh- 
ing’s staff in France, but sought 
more active participation in the 
fighting, joining the Fifth Field 
Artillery. Subsequently he became 
|lieutenant colonel and later colonel 


New York, March 31—One of agency. Simplicity recently |of 61st Regiment. Before returning 


product. Rather, it represents a|the quickest reactions to the |changed agencies, naming Frank- to civilian life, he was comman- 


rough equivalent of the benefit, by Brownell committee report urging |lin Bruck Advertising to succeed dant of Fort Sheridan just north 
way of the seller’s national adver-' the abolition of fair trade has come |Grey. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 


NEE AL EN CCC RRORE EE MRR EN NE AE AE ES NE TEE ES: 


HELP WANTED 


HELP WANTED 


ARTISTS One all-round man; one begin-| 


ner. Engraving firm Va. city 100,000. 
Give experience, age, salary range. Box 
7414, ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, Il. 


ADVERTISING MANAGER 
FOR WESTERN BREWERY 
We're a growing organization long on vi- 
tality, short on “sacred cows.” If you 
have a well-developed creative talent, ob- 
jective critical faculties and the admin- 
istrative ability necessary in handling a 
large budget you may be suited to this 
position. The man we're looking for may 
not have beer experience but likely has 
a substantial background in the food 
field. When he joins us he'll enjoy the 
responsibility that goes with a key top 
management role. Send resume, photo 
and salary requirements to 
Box 7410, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 17-1991 Chicago 
T.V. FILM SALESMAN 
- full or part time. Liberal commission 
basis. To contact ad agencies. Central 6- 

1805. Mr. Grafman. 


WANTED: COPYWRITER! 

We are a National top rung 4-A agency 
looking for a copywriter who's champing 
at the bit to be an account executive - 
with all the worries that go with it. Must 
be smart, good appearing and write in- 
dustrial copy that convinces - consumer 
stuff too! 25-32 years. State salary needs, 
Chicagoland availability. Resume. Sam- 
ples will be returned. Confidential. 

Box 7409, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


ADVERTISING PRODUCTION MANA- 
GER - Want to live near good fishing and 
hunting? If you are young, ambitous, 
have a good sense of type styling and 
would like to work for a _ progressive 
agency in Western Michigan. 

Box 7413, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


PRESS REPRESENTATION, CHICAGO - 
We need representation in the Chicago 
and Midwest, primarily on electrical and 
farm equipment consumer advertising. 
Will consider both contract with estab- 
lished agency and arrangements with in- 
dividual on contractual or employee ba- 
sis. Please give qualifications and mini- 
mum guarantee required. 

Box 7419, ADVERTISING AGE 

200 E. Illinos St. Chicago 11, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


SALES MANAGER - Supervising 20 
Salesmen, brokers, chains, wholesale gro- 
cery lines only considered. Hill Packing 
Company P. O. Box 148, Topeka, Kansas. 


RESEARCH MAN 
FOR WEST COAST AGENCY 


Substantial west coast research agency 
with headquarters in San Francisco has 
an opening for a man with these qualifi- 
| cations: 

| His age should be between 28 and 35. 
| He should have at least a BA degree 
|in a field allied to public opinion and 
|market research, and a Master’s degree 
}or more will count heavily in his favor. 
|He should be experienced enough in the 
}mechanical phases of research such as 
|survey planning, questionnaire develop- 
ment, interviewing, tabulation, analysis, 
and report writing, that he can take 
| charge of a project from start to finish. 
|He should be personable and be particu- 
larly strong in ability to communicate his 
thoughts verbally and in writing. 

He should be a man with a lot of poten- 
tial. He should enjoy the diversification of 
projects that characterize a research 
agency engaging in general market and 
opinion research practice. As he proves 
himself, which we hope would be soon, 
he would advance in position and pay. 
Salary $6,000 a year to start, with ample 
opportunity to advance above that if the 
man can help us grow. 

Write, giving full details, to: 


Field Research Company 
Attention: Mervin Field 
145 Montgomery Street 
San Francisco, Calif. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


WANTED: AD MANAGER 

FOR POULTRY TRADE MAGAZINE 
Young man with agricultural background 
preferred. Poultry industry experience 
added value. Some travel required. Com- 
pany has profit sharing and pension bene- 
fits. Detail experience, age and expected 
salary in first letter. 


Box 7390, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


BIG OPPORTUNITY FOR VERSATILE 
COPYWRITER: Small agency serving 
leading national accounts in appliance 
and industrial fields needs experienced 
copywriter. Must be able to direct cre- 
ative planning; write selling copy to trade 
and consumer; produce newspaper, mag- 
azine, sales promotion materials equally 
well. Will be key copy man in fast grow- 
ing agency. Age unimportant.. .ability, 
drive, experience counts. Pleasant living, 
and working conditions in lake-side re- 
sort town just 100 miles from Chicago. 
Send complete resume and salary require- 
ments. 


Box 7463 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


Consumer 
Public Relations 


The Public Relations Department 
of our 4-A agency has an opening 
for a man under 40 with experience 
in consumer work. Knowledge of 
trade papers, consumer magazines, 
newspapers and merchandising es- 
sential. Writing and contact ability 
important. Our Public Relations 
Department is now one of the 
largest in the country. Excellent 
working conditions and outstand- 
ing employee benefits offer a posi- 
tion with a future. Please include 
salary requirements with résumé. 
Box 323, ADVERTISING AGE, 480 


Lexington Ave., New York 17, N.Y. 


INDUSTRIAL COPYWRITER 
Heavy equipment background essential. 
Age 25-35. Salary up to $8000. Downstate 
Illinois agency. Givg qualifications, re- 
sume and references. 

Box 7401, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ACCOUNT EXECUTIVE 


If you are a successful account executive 
who knows how to acquire new business— 
if you have creative ability, enthusiasm 
and initiative but are dissatisfied with 
your present connection—write us. This 
10 year old, very successful, fully recog- 
nized organization, located in medium size 
Indiana city, needs capable account man 
who can help build agency into million 
dollar bracket. Prefer man from Indiana 
or adjoining states. Your qualifications in 
a great measure will determine financial 
arrangement. Permanent connection with 
liberal profit-sharing arrangement and 
fringe benefits. All letters held in com- 


plete confidence. Write Box 319, AD- 
VERTISING AGE, 200 E. [Illinois St., 
Chicago 11, Illinois. 


SPEECH 
WRITER 


The engineering division of a major Detroit 
automobile manufacturer needs a speech writer. 
The man we seek is a dynamic individual capa- 
ble of identifying and associating himself with 
top engineering management and effectively ex- 
pressing their emotions and philosophies. He 
need not be an engineer, but should possess a 
broad education and an engineering sensitivity 
and interest. Public relations and/or journal- 
istic experience desirable. Address inquiries to 


Box 324, ADVERTISING AGE, 200 E. Illinois 


St., Chicago 11, Il. 


POSITIONS WANTED 


REPRESENTATIVES WANTED 


TV WRITER-PRODUCER 
Now agency-employed in Chicago writing 
daily network show. Seek bigger role in 
smailer operation. Relocate anywhere. 8 
years radio-TV experience. College grad. 
29. Box 7411, ADVERTISING AGE 200 E. 
Illinois St. Chicago 11, II. 

A BORN SALESGAL! ! 
“DYNAMIC” with a talent for selling. | 
Smart, attractive, age 29. 1 firm, 8 years. | 
Previous earnings in 5 figures. 

Box 7407, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
COPY-IDEA-CONTACT man, 16 years 
exp. Strong on plans, merchandising. 
Univ grad. Box 7415, ADVERTISING AGE | 
200 E. Illinois St. Chicago 11, Il. 

EXPERIENCED COPY-CONTACT 
Food, fashion, cosmetic, appliances, pub- 
lic relations - natl. level - all media. 


Woman. Now employed, Chicago $8,500 - 
$10,000. 


Box 7418, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 
NATIONAL AGENCY OR MANUFAC- 
TURER Agency man with proven IDEAS. 
Management experience in newspaper, 
radio and TV make this four figure man | 
sure fire five figure potential. BBA De- 
gree, age 28, six years in advertising. Two | 
weeks notice. Box 7405, ADVERTISING | 
AGE 200 E. Illinois St. Chicago 11, Il. 


Industrial catalogs created and laid out 
by experienced designer. Work with adv. 
managers and/or agencies. 

Box 7420, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


NEED EXTRA HELP? 

Hire a Chicago free lance writer. Exp. 
in publicity mag. articles, booklets, radio- 
TV, research. 

Box 7417, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
COPYWRITER, 5 years with agencies and 
stations seeks growth connection NYC 
agency. Print, radio-TV, film, publicity 
exp. Employed NYC shop, 27, vet., A. B. 

Box 7404 ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


WANTED: Advertising or sales personnel 
to help with time and expenses on a new 
direct mail service that has makin’s. No 
investment except in meeting expenses. 
Should not interfere with your regular 
job tili we see how it looks. 

Box 7412, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


SMALL CHICAGO AGENCY 
CAN REDUCE OVERHEAD 
by merging with another congenial small 
organization. Let’s talk over plan for 
more efficient operation and added pres- 
tige..Communications kept strictly confi- 
dential. 
Box 7408, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Common sense advertisers use 
Sanders Livingston Co. (NY) ABC 3 Value 
Localized Sales Appeal 
Worth your money. What do you say? 


Want Your Own Agency? 

An aggressive account man can make this 
his agency. Earn more and have a real 
share in management. Become a partner 
soon. Save work and time required to set 
up and manage a new agency. Save in- 
vestment and high initial overhead. Our 
members know of this ad. Write in confi- 
dence. 

Box 7402, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


Agency Needs An 
ACCOUNT EXECUTIVE 


. . . NOW. Must be able to make present 
accounts grow. Agency experience pre- 
ferred. We offer the best working con- 
ditions, and earnings commensurate with 
your ability. You'll be your own boss— 
free to carry out your own ideas. Plenty 
of opportunity to grow with us. All of our 
employees know of this ad. Contact im- 
mediately in strictest confidence. AGENCY, 
P. O. Box 701, Kansas City, Mo. 


FARM COPYWRITER WANTED 


Experienced copywriter, strong in the 
farm field; particularly magazine and 
radio. Agency is medium sized, located in 
downstate Illinois. Truly an exceptional 
opportunity with extremely ideal living 
and working conditions. Send complete 
details in first letter which will be held in 
confidence. Write Box 321, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


—-WANTED - 


ADVERTISING 
MANAGER 


WANTED 
Southern Representative with list of 
newspapers, magazines or trade papers, 


thoroughly covering southern states. At- 
lanta headquarters preferred. To repre- 
sent a growing list of Radio and TV sta- 
tions on commission basis. Sizable vol- 
ume of business already running in 
southern states. 
Box 7406, ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


Advertising Age, April 4, 1955 


OPPORTUNITY 


For commercial film contact man to 
represent major New York and Hol- 
or motion picture producer and 
istributor in Chicago area. Please 
reply stating experience, references 
and sala:y expecced. 
Box 322 AVERTISING AGE 
480 Lexington Ave., N. Y. 17, N. Y. 


et te oad ARTIST WANTED 
Anything we can do for you . 
IN EUROPE- No commuting. Exceptionally fine working, 


on the spot fashion sketches and copy- 
find cousin Jose, gift shop, contact? A 
“can-do” artist-writer team for any er- 
rands needing a personal touch in Spain, 
Italy, France, Austria, London, April 20- 
June 2. Marilynn Casey, 2120 Lincoln 
Park West, Chicago, FI 6-1600. 


| first section lists all 


Skilled in administration and statistics. 
Copy experience a plus but secondary 
requisite. Position is with large Chicago §| 
advertiser who uses direct mail to con- | 
sumers to supply leads for a nation-wide [| 
sales organization. Responsibilities include 
detailed scheduling of mail by sales mar- | 
keting areas, supervising creative and pro- 

duction departments, and purchasing | 
printing and mail services. Proven ability 


important. Salary open. Please write in 
devail for interview. Replies will be kept 
confidential. Box 327, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Il. 


to work with people in « large organization | 


GOSSIP, Fun & Facts...a_ different 
monthly house organ-goodwill builder. 
$14.50 per 1,000. Get samples. AD CRE- 
ATORS, Hutchinson, Kans. 


AGENCY GOODWILL: HOW TO AP- 
PRAISE When you buy, sell, merge - 
ease up, quit, die - burning question is 
how to evaluate goodwill. Lynn W. Ellis, 
pioneer agency consultant, now doing 
series based on 175 cases since 1925. If a 
U. S. agency owner, partner, officer or 
senior keyman - others please skip - $1.00 
now gets you his first two units - also 
info, on series; counsel (here or by re- 
corder); other EPF services. 


No follow-up. Money back if requested. 
Offer good only to 5-31-55. “Do it now!” 


Mary B. Ellis, Ellis Plan Foundation 
75A Thomas Road, Westport, Conn. 


COMPLETE 
INDUSTRIAL DIRECTORY 


1955-1956 GREATER NEW YORK INDUS- 
TRIAL DIRECTORY is now ready for 
distribution. The first complete book of 
its kind ever published for New York 
City, the volume consists of two sections 
and totals 1,364 pages. This book can be 
used for a prospect list, buyers guide, 
mailing list or reference guide, etc. The 
(over 32,000) manu- 
facturing, printing, publishing concerns 
alphabetically by county, with name, ad- 
dress, telephone, products made, owner, 
partners, pres., vice-pres., treas., secty., 
adv. mgr., plant supt., sales mgr., purch. 
agt., personnel mgr., traffic mgr., office 
mgr., capitalization, nus.ver of employees 
in office, number in factory, square foot- 
age of plant, territorial scope of opera- 
tions, main office, plant, sales & show- 
room locations. The second section con- 
sists of a classified buyers guide, with the 
same firms listed, showing products orig- 
inating in this area, listed alphabeti- 
cally according to the specific product to- 
gether with the name and address of the 
producer. $40.00 per copy. Order on 5 day 
approval or send check with money back 
guarantee. Greater New York Industrial 
Directory Inc., Dept. A, 401 Broadway, 


living conditions for self and family. Good 
schools. Staff 9 artists. All kinds artwork 
to do. Need mostly layout at this time. No 
artist has resigned in years. Good pay. 
Write us fully. If interested we will phone, 
ay travel expense self and wife to see us. 

ermanent, paid every two weeks year 
round. Fast growing company. Hallie 
Bramble, Senior Art Director, Biddle Com- 
pany, Bloomington, Illinois. Phone 76036. 


“Our 44th Year” 


TV PKG. SALES $10,000 
Exp. sales to agencies, industry of 
pkgd. or closed circuit prod. 

SPACE-TV COPY $7,200 


Staff position, Southwest agency 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn St. CE 6-5353 Chicago 


MEDICAL WRITER 
Eastern Pharmaceutical Manufac- 
turer seeks college graduate in pre- 
medicine, biology or chemistry with 
aptitude for literature searching, 
writing and careful attention to de- 
tail, to assist in the planning of 
clinical studies and in the prepara- 
tion of manuscripts, case report 
forms, graphs, charts, and descrip- 
tions of experimental drugs. Com- 
prehensive benefit program. Send 
complete record of education and 
previous experience. Box 317, AD- 
VERTISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


ADVERTISING and 
SALES PROMOTION 
OPPORTUNITY 


A nationally known housewares manufacturer 
has opportunity for a young man in its Adver- 
tising and Merchandising Division. Background 
of ingenuity in advertising, display, merchandis- 
ing, sales promotion and market research help- 
ful but not necessary. Unusual opportunity for 
college graduate in his twenties to develop and 
grow. Write complete details and current 
earnings. Our employees know of this ad. 
Box 316 ADVERTISING AGE 


ee om 4 200 E. Illinois St. Chicago 11, Ill. 
DICTATION PROBLEMS? Use our dic- 

tating equipment in our office to dictate, 

use our telephone dictation, recording OPPORTUNITY 

from your phone to our recorder, or f 


bring in your Ediphone disks, cylinders, 
tape or wire for our transcription. Prompt 
service. CENTER CYLINDER SERVICE, 
25 West 43rd St., N. Y. C. 


YOUR PRODUCT placed on National & 

Los Angeles Giveaway shows at low cost. 

We also arrange Film Star Endorsements. 

Write Roberts & Gail, 5880 Hollywood 

Blvd., Hollywood 28, California. 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - 

or Tobe’s - Niagara on the Lake, Canada 


or 
ACCOUNT EXECUTIVE 


Here’s an opportunity for the right 
man... age 30 to 40 with 5 to 10 
years agency experience .. . to get 
to the top faster by taking on more 
responsibilities, more importance in 
a medium-size, solid, growing 4A 
agency located in the mid-west. 
Write full particulars to Box 318, 
ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, Ill. 


COLLECTORS-ADJUSTORS 
For the Industry 
Representatives Coast to Coast 


STATIONS AND MEDIA ACCOUNTS 
RECEIVABLE 
No Collection — No Commissions 


STANDARD ACTUARIAL WARRANTY CO. 
220 W. 42 New York 36 - Lo 5-5990 


ACCOUNT EXECUTIVE, $14-18,000 


Heavy food and package goods experience 
plus all-around advertising agency background 
is required to fill this choice opening. Na- 
tionally known 4-A Midwest agency with un- 
usually good incentive program. Convince me 
you are the man and I'll arrange an inter- 
view. 
Other contact and copy openings available. 
George E. Pylkas 
Executive Advertising Consultant 

CADILLAC EMPLOYMENT AGENCY, INC. 
220 S. State Street, Chicago 4, WA 2-4800 


MINNEAPOLIS - ST. PAUL 


AGENCY 
FOR SALE 


Excellent 5-man staff and group of long- 
time clients. Just right for national agency 
seeking local representation, or for indi- 
vidual wishing to own and operate an 
agency. A bona-fide opportunity — reason- 
ably priced for quick action. Box 325, AD- 
VERTISING AGE, 200 East Illinois St., 
Chicago 11, Illinois. 


Our Advertising Promotion Manager 
will be leaving soon because of a 
consolidation of promotion activities. 
We are a multi-magazine publishing 
firm and, in the five years this man 
has been with us, he has had experi- 
ence in both circulation and adver- 
tising. We can recommend him as a 
good, sound copy man with ideas, 
who balances it out with terrific fol- 
low-through. If you’re looking for a 
man of this calibre, let us know and 
we'll be happy to pass the good word 
along. Box 326, ADVERTISING AGE, 
480 Lexington Ave., New York 17, N.Y. 


ADVERTISING COPYWRITER 


If you’ve a yen to make your mark in the 
advertising business, this is the kind of 
job you're looking for. It’s with a firm 
whose product is the leader in its field— 
nationally advertised on television and 
radio. Job involves creation of and fol- 
low-through on folders, broadsides, dealer 
helps, publicity, direct mail—the works! 
If you're in your 20’s, have two or three 
years of good copy experience, and want 
to show what you can do, write and tell 
us why. Be sure to include résumé, sal- 
ary requirements, and if possible, a re- 
cent photograph. Do not telephone or 
call in person, Interviews will be arranged. 

Personnel Manager 

MYSTIK ADHESIVE PRODUCTS 

2635 No. Kildare Ave., 

Chicago, Illinois. 


WANTED: 


man. 


fications. 


Top editor for a well established business magazine. 
This is a challenging requirement and a real opportunity for the right 


Please don't call or phone, but write giving full particulars about past 
experience and accomplishment and your own appraisal of your quali- 


Your letter will be held in strictest confidence. Age limit 45. 


AN AGENCY MAN* SAYS 
WE HAVE THE CURE... 


for butterfly stomachs, serrated 
nerves, half-blown tops. Might be 
the food here (he called it Cham- 
bord at rural prices), or the 
nighttime quiet, or the golf, rid- 
ing, hiking, trout stream, village 
inn bar, outdoor roasts, and gen- 
eral leave - the - guests - alone - 
or - go - along - with - them at- 
titude. Anyhow he arrived with- 
out a fingernail left and departed 
promising to write this ad for his 
fellow deadline-ridden a-e’s. Our 
folder and letter tell all. Write 
Lewis and Mary Fisher, Bantam, 
Conn. *name on request 


Ad 
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Advertising Age, April 4, 1955 


A 
PACKAGING DECISION 


Can Change the Course of a Business 


C onsider for a moment the wonders you can 


perform with one small decision.. 


.a packaging decision. 


ae You can bring a dying business back to life... 


make a healthy business a major force in our 


national economic life. 


ze You can create major markets for minor products... 


transform drab wallflowers of commerce into 


modern Cinderellas.. 


national necessities. 


.make local luxuries 


sxe You can create jobs, conserve natural resources, 


improve public health, 


strengthen the nation’s defense. 


se All these things—and more—you can do 


with a simple packaging decision. 


az Is it any wonder American businessmen spend 


more money each year for the power of packaging 


than they spend for all the mighty flood of 


electric power that lights, heats and turns the wheels 


of our nation’s industrial machine? 


OLIN FILM DIVISION « 635 MADISON AVENUE « NEW YORK 21, N. ¥ 
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Cellophane 
Polyethylene 


POPULAR REPRINT—Requests for more than 10,000 reprints of this Olin 

Mathieson Chemical Corp. advertisement have been received since 

it ran in Time Nov. 8. Placed by D’Arcy Advertising Co., it will be 

repeated in the April issues of Modern Packaging and Packaging 

Parade, to coincide with the National Packaging Exposition in Chi- 
cago, April 18 to 21. 


Churchmen Argue 
Over Ethics of 
Puzzle Contest 


NEw York, March 29—An ad- 
man, a churchman and a puzzle 
man figure in this hassle. 

The churchman, Rev. Charles 
Howard Graf, rector of St. John’s 
church, Sunday quit the board of 
directors of the American Church 
Union, protesting against “a bare- 
ly legal” and “scandalous” puzzle 
contest the Union is sponsoring to 
raise funds. 

Father Graf, who announced 
his resignation while speaking 
from the pulpit at Sunday serv- 
ices, said the proposed rebus puz- 
zle contest would require $500,000 
in “contributions” from entrants to 
raise $100,000 for the work of the 
Union, an Anglo-Catholic group of 
the Protestant Episcopal Church. 

The contest, officially the Na- 
tional Puzzle Contest, is the idea 
of puzzle man Keith S. Sutton, of 
Brooklyn. Mr. Sutton, in turn, is 
a client of S. Duane Lyon, the ad- 
man in this story and the president 
of the agency bearing his name. 


a Mr. Sutton, who has run the 
Enterprize Puzzle Contest and the 


@ Independence Puzzle Contest, both 


through the Lyon agency, is con- 
ducting the present controversial 
contest. Mr. Lyon recently was 


AGENTS WANTED: 
(onsite, rinters MH ie orders for 
D_LETTE film. De- 


enaanie 24 hr. sm mail 
deliveries anywhere in USA. Style 
Book furnished. Attractive price per 
word—good profit—exclusive fran- 
chise—no investment. Write: 

Box 300 ADVERTISING AGE 


480 Lexington Ave., N.Y. 17, N.Y. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


Placement 
Counselors 


named chairman of the American 
Church Union’s fund raising cam- 
paign. 

Father Graf declared the A.C.U. 
puzzle was a “come-on” type, 
upon which the National Better 
Business Bureau has yet to make 
an official ruling. The clergyman 
also said that last month the ap- 
pellate division stated, in ruling on 
a suit against Mr. Sutton con- 
cerning an earlier contest, that 
such a contest falls “barely short 
of violation of the anti-lottery 
statutes.” The suit, brought by a 
contestant, was dismissed. 

Mr. Sutton replied to the clergy- 
man that four A.C.U. committees 
have okayed the puzzle contest, 
finding it neither a gambling nor 
a lottery enterprise. He added that 
five bishops, two theologians and 
three heads of Episcopal religious 
orders had not found it to be un- 
ethical or immoral. 


a Mr. Lyon told AA that 74 maga- 
zines are carrying ads for the con- 
test, including Timely Women’s 
Group, Secrets Romance Group, 
My Romance Group, Marvel Com- 
ic Group, Confidential and Dell 
Men’s Group. 

Three Episcopal magazines, Liv- 

ing Church, Forth and Episcopal 
Churchnews, have declined the ad- 
vertising, according to Father 
Graf. Mr. Lyon commented that 
one of these religious magazines 
turned down the copy because it 
was “inappropriate.” Another, he 
said, has “a standing policy against 
such ads,” and the third said the 
ad was “un-Christian.” About this 
last Mr. Lyon said, “Now come, 
‘come; who are they to say it’s un- 
|Christian?” 
_ In his protest, Father Graf said 
that Mr. Sutton’s fee would 
amount to $50,000. Mr. Lyon de- 
nied this, saying the fee would 
be “dependent on the profits” 
made from the contest. Mr. Sutton, 
according to Mr. Lyon, “could 
take a bath for $150,000 if the con- 
test flops.”” Mr. Sutton has put up 
the working capital, which is said 
'to include about $100,000 for ad- 
vertising. 


| 
'a Mr. Lyon expressed the opinion 
‘that it was unseemly for Father 
|Graf, “on Passion Sunday,” to 


talk “from the pulpit about such | 
a mundane thing as a puzzle con-| 


test.” Then he added, “We’re not 


‘bothering to answer Father Graf. | 


We'll just say amen to all that. | 
The contest will go on.’ 


Rockwell Does Bank Ads 

Norman Rockwell, American 
artist famous for Saturday Eve- 
ning Post covers and illustrations 
in national magazines, is current- 
ly illustrating a series of adver- 
tisements for the National Bank 
of Commerce of Houston. Each of 
the five ads is devoted to a differ- 
ent bank service in relation to a 
different period in a man’s life. 
Rives, Dyke & Co., Houston, is the 
bank’s agency. 


Texas Weekly Goes Daily 

The Herald, Irving, Tex., a 
weekly newspaper since its found- 
ing as the Irving Index in 1903, 
has begun publishing daily. Pub- 
lisher T. F. Nycum said the Her- 
ald will be issued Monday through 
Friday. 
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‘Nugent Studios Changes Name 

Nugent Studios, Chicago adver- 
\tising art and photography studio, 
‘has changed its name to Nugent- 
| Williams Studios. Richard H. Nu- 
\gent is president, and J. Russell 
| Williams is v.p. and sales manager. 


| Action in Advertising Moves 
Action in Advertising has moved 
‘its San Francisco office from the 


|Fairmont Hotel to the Hearst Bldg. 


BUSINESS CARD 
PROBLEMS? 


Solve them with our new “Busi- 
ness Card Buyers’ Guide” 

free to users of 5,000 or more 
cards a year. To get your copy, 
simply jot down quantity used 
per year on one of your present 
cards and mail it to: 


r.onHILLine. 


Fine Letterheads and Business Cards 
270 Al Lafayette St., N. Y. 12, N.Y. 


STICK ‘EM UP—Meyercord Co., Chi- 
cago decal maker, has worked out | 
a kit of equipment to aid in the|] 
application of point of sale mater- 
ials. The first advertiser to adopt 
the kit is Brown & Williamson To- 
bacco Corp., Louisville. 


Sutton Names Gumbinner 
Sutton Cosmetics Inc., manufac- 
turer of stick deodorants, has ap- 
pointed Lawrence C. Gumbinner 
Advertising, New York, for an 
expanded campaign and the intro- 
duction of new products. Wesley 
Associates is the previous agency. 


Time 


his imagination 
has been sparked 


ms 


IRA BRICHTA 


Advertising and 
Sales Promotion Manager, Midwest 


The Philco Corporation 


I sn’t it awful, that feeling of frustration when ideas just won’t come? 


The harder you think, the more elusive they seem to be! Take a tip, 
then, from Ira Brichta. Says he: 


“T find Advertising 


Age PROFITABLE reading for a lot of reasons. Its 


reports on market studies, its news about new trends in merchandising and 
sales promotion, its up-to-date media information, etc. are invaluable. But 
most of all AA is useful to me as a stimulator of ideas. I am an avid reader 
of AA’s Feature Section because it deals in such a genuinely helpful way with 
the creative side of advertising. Time and again my imagination has been 
sparked by articles from the able pens of The Creative Man, Clyde Bedell and 
Jim Woolf, all of whom, I understand, are top creative men in their own right. 
Keep up the good work.” 


Valuable Handbook FREE 


eee ree ee te eee 


With your $3 subscription (52 issues) of Advertising Age you 
get FREE one of AA’s most popular Handbooks, James D. Woolf's 
“Salesense in Advertising.” Mail the coupon below. 


Advertising Age, Dept. A-4 
200 E. Illinois St., Chicago 11, Illinois 


Please enter my 1-year subscription to Advertising Age. I am to 
receive FREE a copy of James D. Woolf’s “Salesense in Advertising.” 


My Name 


Firm 


0 Home or 
oc — 


City. Z___ State 
(1) My check for $3 is enclosed. [) Bill me later. [ Bill my firm. 
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The nation’s families are moving up—in numbers, 
in income and in the arts of living. As their interests 
expand, their enthusiasms become keener than ever. 


What enthuses the great American Weekly 
Family? The handsome quartet at the left suggests 
some of the things that “send” them. 


Pop—a backyard “burger master’. The family in- 
sists on better eating, cooking refinements, meals that 
are fun. Mom—a fashion fancier. Keeping in step 
with the march of style in modern living is a matter 
of family pride. Kids—they are enthusiasms by 
themselves. The focal point of family life. 


A magazine which meets family enthusiasms will 
hold readers and move goods—both in big volume. 


The editors of The American Weekly pull out all 
stops in meeting every family enthusiasm. Result: 
9,800,000 families are drawn to The American 
Weekly Sunday after Sunday, while one advertiser 
after another traces sales success directly to its pages. 


MEET THE 
GREAT AMERICAN WEEKLY FAMILY 


There are 9,800,000 of them * They have 11,270,000 chil- ¢ 
dren under 18 * They have 7,350,000 children under 10 

They own 6,125,000 homes * They drive 8,575,000 cars Q 
They spend $9 billion a year for food * And they buy, ~ 
buy, buy with a median income of $4,495 a year. 


The 
Ame RICAN WEERLY 


Beamed to the Enthusiasms of the American Family 
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